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1 PROMPT 2 SITE CHOSEN

To redesign a website considering its UX. Hydrenza.com

@ HybDrRENZA™

Naturally Transparent®
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http://www.hydrenza.com
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Hydrenza is a bioscience-driven skincare line that sells face, body, and hair products.

WHAT IS HYDRENZA? WHY HYDRENZA?
e Askincare line by EPH Biotech, Inc. e Unique selling point: pride in biotechnology
e Tagline: “Naturally Transparent” for behind products and clean ingredients.
clean, non-synthetic ingredients e Good potential for site UX and brand

e Highlights Xtremoplex™, a combination
of proteins, amino acids, and enzymes
as the unique differentiating ingredient
in all of its products.

revamp given:

Ease of Use
Visual Design
Content Value
Brand Perception

(O © 0 O
@[O0 @ O e
O[O @ O O
O[O O O O
O[O O O O

Total Average


http://www.hydrenza.com
https://www.ephbiotech.com/

AUDIENCE RESEARCH

Research was conducted by examining audiences for similar sites, product

reviews, social media presence, and alternate sites the products were sold at.

FINDINGS: WHO IS THE TARGET AUDIENCE?

Demographics Personal Interests

Women of ages 30-50 in U.S. e Nutrition and health
Mid to mid-high e Concept of anti-aging
socioeconomic status e Clean, organic products

Have been married and/or
have children.
Employed
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View detailed audience
research here

Personal Traits

Responsible and careful
Familiar with technology
Passionate, hold strong beliefs
Enjoy personalization

Trusts word of mouth and
thorough reviews detailing
personal experience



https://docs.google.com/presentation/d/1vBJRS3dRY2OYd-T2RU4nEYo-MITzAiZfTvEpNtPM2PQ/edit?usp=sharing
https://docs.google.com/presentation/d/1vBJRS3dRY2OYd-T2RU4nEYo-MITzAiZfTvEpNtPM2PQ/edit?usp=sharing
https://docs.google.com/presentation/d/1vBJRS3dRY2OYd-T2RU4nEYo-MITzAiZfTvEpNtPM2PQ/edit?usp=sharing
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LIFE EXTENSION BIOSSANCE NEOCUTIS

SQUALANE +
SQUALANE + OMEGA CRENERH!

Similar appeal __.— Unlike Hydrenza, it is

Hydrenza: quality, purity, for biotech-driven easy to ur)derstand
potency based on products and trustworthy company’s values and

biotechnical innovations. product quality. professional look helps make
potency more believable.

4_,
n
¥ ']

5

Similar selling points to

TI-AGING
SERUM

= SKIN |AN
GARE].

Ease of Use ® 00 00 Ease of Use o0 o000 Ease of Use ® e 0 00
Visual Design ® ®0O0O Visual Design ® o000 Visual Design o000
Content Value o0 000 Content Value 0000 Content Value o000
Brand Perception ® ® e @ © Brand Perception © © o o @ Brand Perception © ®© o o @
Total Average e 0 0O Total Average o000 0 Total Average o000 0


http://www.neocutis.com/
https://www.lifeextension.com
https://biossance.com/
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“Quick Save for Filter by Skin Recom- Recent Shop All About Page Search Social
Shop” or Later or Problem mended Views Bar Media
Buy 1 Click “Like” For You Presence

Hydrenza B
X X o EEl X - minimal
to find
The Drunk X
Elephant X il X X X X

Aeso

Biossance X X X X X X

Biotigue X X X X X X X

Bioeffect X
“pair with”

X
“pair with”

Neocutis X X X X X X X


http://www.hydrenza.com
https://www.drunkelephant.com/
https://www.drunkelephant.com/
https://biossance.com/
https://www.biotique.com/skin-care.html
https://bioeffect.com/products/bioeffect-egf-serum
https://www.aesop.com/us/
http://neocutis.com
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PROBLEMS b FlvDnenze

Naturaly Transparent!

Uninviting and impersonal purchasing experience. = B T —

Anti-Aging Facial Cream Coffee Skin Facial Exfoliant Enzymatic Facial Cleanser

Addtocart Add to cart
Add to cart

Hyorenza HyoreNzA Hyorenza
Mt-Peptide
Xtremoplex

Site seems untrustworthy due to lack of =
information, minimal reviews, low-quality

pho‘tos, a n d ove ra | | poo r' d esign . HOME  SHOP  CART  CHECKOUT MY ACCOUNT
Body Cream

Multi-Peptide Xtremoplex
Serum

Addtocart

HvYDRENZA

Body Cream Available options.

Unappealing brand concept with outdated
visual design.

ntly viewed products
Addtocart
Addto Cart

Add to Cart




PROBLEMS

Uninviting and impersonal purchasing experience.

Site seems untrustworthy due to lack of
information, minimal reviews, low-quality
photos, and overall poor design.

Unappealing brand concept with outdated
visual design.
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GOALS

Build on homepage content, layout, and flow to
create a more welcoming landing page.

Provide a personalized user experience for both
new and repeat users.

Cultivate consumer trust by being transparent
when collecting and providing information
relevant to the user.

Redesign Ul, packaging, and branding concept
with a more contemporary look.
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SCHEMATICS

Preliminary and Revised Wireframes
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Header, first part of homepage: Homepage for new users: Homepage for experienced users:
SHYDRENZA ] THYDRENZA b} THYDRENZA Pty
SHOP - ABOUT - AGGOUNT }3 SHOP  ABOUT ACCOUNT /O SHOP  ABOUT ACCOUNT p
Welcome!
By Categor
\ _ Tell us about yourself. HESEaSH
_— _ o
o (o} o (e}
/ [ ] o o o o
o] o o (e}
(o] (o] o (e}
(o] (e} [e]
By Concern
$0.00 $0.00
° [ . [ .
o
Want to save your preferences? Make an account now: o
(o]
8 <
Q) :
4 &
$0.00 $000

comsrts S— - 000
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Header, first part of homepage: Homepage for ; Homepage for ;

8 THYDRENZA o

SHOP  ABOUT gel

Tell us about yourself. Welcome back, Jane.
We s commitecio creating personalzed skincre, s we know that sk concerns aris and
manifest in different ways. Tell us your about yourself, and we will help create solutions for you.

- .
'YOUR NAME SKIN CONCERNS 'WHAT ARE YOUR SKIN GOALS? L
o . i e
JHYDRENZA Polish away dead skin colls, o
° © Smoothanwinko
YOUR AGE ° © Corections %
T — o o
Losen More. O hgng 0
ov cateconr
O irsor ° .
o s ° °
o e of product Name of product

—r— AddtoCan — 34 o

Our Bestsellers

< >
Name of product Name of product
Name of product Name of product Name of product

Name of product Name of product
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Addition of About Page:

8 THYDRENZA ]

SHOP ABOUT p FAQ

CoMPANY Loremn psum dolor st amer, consctetuer adipiscing e, sed diam nonurmimy? v
ABOUTUS Our St lacrest doore " s
O OurPromise Our company stemmed from our motivation to buid better,
o FQ more transparent products based on cutting edge science.
We worked with our team at EPH Technologies, a bioscience. INGREDIENTS Lorem ipsum v
Gompany, o create innovative products that accurstely
CUSTOMER CARE target cosmetic concerns and reverse the manifestations of Hishisbsiod N
O Shipping aging.We have formuiated,tested, and have proven eficacy Utvis enim v
O Retums of our products under the guidance of our Chief Medical PO —— %
Officer, William Van Valin Il, MD.
O Terms & Conditions Quis nostrud v
Exercitation v
Ulamcorpor v
Suscit v
oTHER Lotempsum dolor it amet, consectetuer nonummy? v
el laoreet dolore- i volutpat? v
Utisienim o minim veniar, quis nostrud exerci taion ullmcorper Suscipi? v
Nibh evismod incidunt ut aoreet doore magna volutpat? v

Our Promise

We believe in the power of science and technology in cell repai. We promise you skincare of the highest effectiveness
through our commitment to transparency, advanced technology, and powerful ingredients

10% off your first order: COMPANY ACCOUNT @

About Hycrenza My Account
mplecor ® Contact Us My Favorites Sponsored by EPH Biotech, Inc
Shop Canfidenty Order History

Terms & Condiions Returns




With the help of a

HOMEPAGE
Desktop: 1024 px
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and an , | created my next round of responsive design schematics:

Tablet: 768 px Mobile: 480 px

Froo shipping for rdors over $50

o,
FHYDRENZA  sHop  80UT  ACCOUNT  PERSONALKT

THYDRENZA

Neturaly Transparent

; on JHYDRENZA s Asour  AccoT  pERsoNALKT o0
E— = v =
S| FHYDRENZA 3
SHOP ALL FACE BODY HAIR

JHYDRENZA [

Visibly correct wrinkles and
remove impurities with our
e i newest drop.

using oy the most powertul

and cloan ingracients.

Visibly correct wrinkles and
remove impurities with our
newest drop.

Visibly correct wrinkles and
remove impurities with our
newest drop.

o |

i Hycranza it t Radaem Rowards an Got Your Prsonakzod Skincars K >

Biotech-driven cell repair using
only the cleanest, most
powerful ingredients.

r)o'rn Hydrenza Elite to Redeem Rewards >

create solutions for you.

Shop Face >



https://docs.google.com/document/d/1NDubZfm9L0EUh3I_MIg-1oMvVVnV1I3pL0IbIAG0zsw/edit?usp=sharing
https://docs.google.com/presentation/d/1sSbkAkxKviqn-g5bG2kMPb0CXPiug3JOEOhyTQuNw7g/edit?usp=sharing

SCHEMATICS ROUND 3: RESPONSIVE DESIGN

SHOP PAGE
Desktop: 1024 px

Tablet: 768 px

Mobile: 480 px

Assignment 14.1 | WNM 606 | Summer ‘19 | Moon

THYDRENZA s ssour

Home > Shop.

8 conceRN
Hperpigmentston
Dryness o fekness
Ao or brsskus
Agng

Uneventone

itation

®© 000000

@000

Free shipping for oders over $50

ACCOUNT  PERSONAL KIT

s

Coffee Skin Facial Exfoliant ~ $33
Hyhatig and clrfying exolant

Quick Shop.

SortBy: Bust Sollrs v

1585

Skin Soothing Salve 29
Hasingrourishing mosturzer e dry s

Quick Shop.

[E————

O Hyperpigmentation
O Dryness or flakiness
O Acne or breakouts
© Aging

O Unoven tone

O Initation

oAl

BY CATEGORY
O Face

0 Body

0 Har

® Al

O Resotall

JHYDRENZA sior  asour  accomt  rexsowcer i o0
e Pt .
oY conceRn p

Addta Cort — $33

Addto Cart — $29

Personalized Kit

Fres shipping ot orders over $50

[

= YHYDRENZA

SHOP ALL FACE BODRY HAIR

Filter By Concern v Sort By: Bestsellers

Home > Shop All

' 7PTS |

Coffee Skin Facial Exfoliant

Hydrating and clarifying exfoliant

Add to Cart — $33

v




SCHEMATICS ROUND 3: RESPONSIVE DESIGN

PRODUCT PAGE
Desktop: 1024 px

Tablet: 768 px
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Mobile: 480 px

Froo shipping for odrs over $50 >

THYDRENZA sor ssour  sccomt  pessonser - Ye.

Home > Shop > Face > Coffee Skin Facial Exfoliant

Coffee Skin Facial Exfoliant

VEWOPTIONS 1

EEATURES >

ccccc NT  PERSONALKIT st e you Iling for o0

o Coffee Skin Facial Exfoliant

- o
deivoring hycating agents to theroughly claanse pores. Usa of the

damagng or cryng s

, ©0 0 0 e

[ momns HDE

FEATURES

"] 4{ DIRECTIONS

20REVIEWS % * % *

dafintely purchasing it agsin whie they e in stock!

my scnet

VIEW MORE REVIEWS +

pping for orders ovor $60
B JHYDRENZA 6

Home > Shop > Face > Coffee Sn Facial Exfolant

7PTS

Coffee Skin
Facial Exfoliant

A mild cleansing cream that
combines natural sugar with
coffee skin to gently polish away
dead skin cells. while delivering
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VIEW DESKTOP PROTOTYPE (DRAFT)



https://projects.invisionapp.com/share/79TAPK2BH34#/screens

35y.0. Female
HR Manager at
non-profit org.

Working mother
San Francisco, CA
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JANE WATERMAN'’S STORY

Jane just came back to work from her maternity leave. With the new baby and the late
afternoons spent catching up on work, Jane has noticed new fine lines and
stress-induced breakouts on her face. She wants to find cosmetic products that will a)
clear up her pores, and b) reduce wrinkles.

NEEDS STATEMENT

As a mother going back to work, | want a tool that can quickly help me find the
skincare products | need from the comfort of my home, so | can combat my new
skin concerns.

BEGIN TASK



https://projects.invisionapp.com/share/79TAPK2BH34#/screens
https://projects.invisionapp.com/share/79TAPK2BH34#/screens

Jane visits
Hydrenza.com
and clicks Shop

Fills out contact
info for checkout

Jane selects the
Coffee Skin Facial
Exfoliant

Fills out shipping
info for checkout

After reading, she
adds Coffee Skin

Facial Exfoliant to
her cart

Fills out payment
info and clicks
Complete Order

Jane views
her cart

Clicks on
Secure Checkout

Outcome:

Success! Jane arrives at the
order confirmation page




USER FLOW TEST

12 responses | View full survey responses here
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SURVEY RESULTS
Your task is to purchase one Coffee Skin Facial
Exfoliant. Were you able to complete the task?

. Yes

Additional suggestions and feedback:

e 0 o
ﬁ ﬂ ﬁ 3 said prototype view was too small.

t

=De

1 wished 'Personalized Skincare' was
placed higher up on the website.

1 wished there was a confirmation
page. Suggested changing “proceed to
shipping” to “next”.


https://docs.google.com/presentation/d/18ocHzy8T0tDPWrDTvDPMxEa4Kjuy9Cc2DlsCi807tAE/edit?usp=sharing
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12 responses | View full survey responses here

HOMEPAGE

A THYDRENZA se monr sccomr  susomncen » . o0 B THYDRENZA s swoor sccoms  susousr . on

THYDRENZA
.

Which homepage is more effective?

THYDRENZA
e "

o A
® B

Personalized Skincare

StopFace

10 out of 12 said Homepage A was

' 1 H ) more effective.

StopBody



https://docs.google.com/presentation/d/18ocHzy8T0tDPWrDTvDPMxEa4Kjuy9Cc2DlsCi807tAE/edit?usp=sharing
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12 responses | View full survey responses here

PERSONAL KIT PAGE

A THYDRENZA s soor scconr  sessonssir

Voo » Porsensl Gt sy

o0 B JHYDRENZA sor sar sconr rssomser on

Which version do you like better?

Home » Porsonsl it

Jane’s Personal Kit Jane’s Personal Kit

Wt togethor it et verything yeu o o youe s s Vo ot together bt h everything you needfor yous focus ress:

=
Era—
Love everything in your kit? Get 20% off your full personal kit. T

.
°
! q
o et .
©
f "E---:-l

12 out of 12 said they preferred
Personal Kit Page A.

Love everything in your kit? Get 20% off your full personal kit.



https://docs.google.com/presentation/d/18ocHzy8T0tDPWrDTvDPMxEa4Kjuy9Cc2DlsCi807tAE/edit?usp=sharing
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12 responses | View full survey responses here

PRODUCT PAGE
A

B THYDRENZA sor seowr sccomt  ssouncn o0

Which version is more effective and
S S s easier to use?

8 out of 12 said Product Page A was
more effective and easier to use.


https://docs.google.com/presentation/d/18ocHzy8T0tDPWrDTvDPMxEa4Kjuy9Cc2DlsCi807tAE/edit?usp=sharing
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FINAL ROUND OF PROPOSED DESIGNS

Current Hydrenza Website vs. Proposed Design
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CURRENT HOMEPAGE PROPOSED HOMEPAGE

& H YDRENZA L THYDRENZA so war soon  sesowsr

Naturally Transparent®

. JOR T — —— R PRENZA T

Naturaly Transparent -

T —— T —— I ——— ) e
e Hivonenz: Enzapermm ' Hvomenze Hvo e -
S S s v e

e B o o
o j5= onythe cleanest and mast
& omer Fkdkk werfl ngredients.
] = [ Bonartllgrecka iy your kin and

hour Protectand esore your it it cur

dvanced formuatons:

B AkAk
by Mranda Clra nez

by Goorge Magaleno

i ycirina Elta 1 Reaem Rowsds snd Get Your Personaized Skincara K.

A commitment to transparency, innovation, and powerful results.

Recently viewed products Personalized Skincare it

s3405

Wo i o o ot e s
oV o cocee e e e s
. e e
2oy ST

ot P Toner
s

Shop Confidntly Torms & Conditions EPH BoToch Conacts

Powered by EPH Siore Theme HYDRENZA 2017

‘Shop Bostsalors >

10% ot your first order: company AccouNT ® @

Bbou ydenn My Account
amsi@eamplacom
o) ContactUs My Favortes S S s e
Protect and st your b with o Shop Confdnty Order Hstory
s Torms & Condens. Rt
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CURRENT SHOP PAGE PROPOSED SHOP PAGE

HvybrENZA™ b ‘ o
HYDRENZA  swoe asour  sccount  pessowaLir What are you ook onf
- Naturally Transparent®
N e e s e ]
OB s - Personalized Kit P T
wove CART  CHECKOUT MY AGCOUNT wolams- S0z
Recent reviews O Hyperpgmentaion
Hyorenza Hyorenza Hyorenza [ Rer— oo (St e &)
BOOY PRODUCTS FACE PRODUCTS HAIR PRODUCTS O Ay
o o
'.. by George Magdaleno
———
|- 1 T2 A Coffoo Skin Facial Exfoliant Skin Soothing Salve.
Body Products (6) Face Products (6) Hair Products (1) - O Body palsting may deod skn o heal dry, sansiiva skin
5 B e i e o
7
XrrenmopLex HYDrENZA oy cmeancns o el
Mg
g - o
a5
l Recently viewed products
=
; e e e =
Resrictod Products 10 Spocialty Products () = e R I ®©® ®
_ = My Faveites St by FO¥ Bt v
AriAging il Groom
— et et s b
Personalized Kit e T




FINAL ROUND

CURRENT PRODUCT PAGE

HOME SHOP CART  CHECKOUT  MYACCOUNT

HvbrENZA Body Cream

Body Cream Available options

Hydronza Body Croam i the ultimate in hydation. Our thick.
blendis amixture of rich em ind Xremoplex
moisturo and loaves th diriest skin soft. supple, and protacted.

Size: 8 oz2(z37 m)

SKU:0014-008 Categorios:

Available Options:

Fragrance Any B

sk - Description - Price - Quantity

0008-c08-GE Grapefruit Bergamot Invigorating Body Cream 3405 . AddtoCart
0008-008-CL Coconut Lavender Calming Body Cream 3405 . AddtoCart
0008-008TT Tea Tree Mint Body Cream 3495 ' Addto Cart

mosenate
:
;

by Meanda Clara ez
‘; oy oo Magdens
g o
B o

= by cimvandas

Recently viewed products

v
2 0

PROPOSED PRODUCT PAGE
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THYDRENZA s wor  socowr  rsom 7 on
Ve > Siep » o > GoflonSkin i Bl

S5 Coffee Skin Facial Exfoliant

s/ anes
< >
FEATURES 2
R ———
JU———
3 ‘Baoss call reg and caplary circulation.
~ /
— DIRECTIONS ~
2

INGREDENTS v

20REVEWS % * * *

Sosh Prea

onezon Ganteyot mazing:
sockt

Rachallo -

a0z Great product

i o o suppl. o vy and o' got o o .

e
ora0z0m Highly rcommend

VEW MORE REVIEWS

Accompany With:

oa0m Highly recommend

Accompany With;

Skin Saothing Salve
Specicaly formiaied o slkvis
s o ey

You Might Also Like:

Anti-Aging Facial Cream

Multi-peptid

VIEW MORE REVIEWS

Enzymatic Facisl Cleanser

Goconut Lavender Body Croam

Craamy i

10% o your frstordr:

company




CURRENT CHECKOUT PAGE

& HvyorenzA™

MY ACCOUNT

Recent review:

Oling detats Ship to. diforent adelross?
Firstname Lastname

Ordo notes optional

Company name (optional)

Strootaddress

cently viewed products

Town /city

rosto an account?

Your order
Product Total
ot - sars
Subtotal sz795
Shipping “FedexFiat rate $15.00
UsPs Flatrate: $10.00
Totat Si2s
o Credtcad wn @
Pay i your rect card
Cardumber
ExpiationDate’ Gardsocurtty Code
v % et o

o B

Ihave read and agree to the wabsit

Place order

W 1itom - S28.05

PROPOSED CHECKOUT PAGE

THYDRENZA

Cart > Information > Shipping >

Contact Information

Already have an account? Log In

and more.
+ JoinUs

< 1agree to the terms and

Create Password

Confirm Password

Checkout As Guest

< Return to shop
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Secure Checkout [l

Coffee Skin Facial Exfoliant




FINAL ROUND

PROPOSED ADDITION: ABOUT PAGE

oo stippog for

THYDRENZA sor  asour  sccomr

PERSONAL KIT

Our Story

Our company stemmed from our motivation to build better,
more transparent products based on cutting edge science. We
worked with our team at EPH Technologies, a bioscience
company, to create innovative products that accurately target
cosmetic concerns and reverse the manifestations of aging.
Under the guidance of our Chief Medical Officer, Willam Von
Valin I, MD, we have formulated, teated, and proven the efficacy
of our products.

Our Promise

We believe in the power of science and technology in cell
repair. We prormise you personalized skincare of the highest
through our o

innovation, and powerful ingredients.

What Makes Us Different

Xtremoplexis the unique differentiating ingredient in al of our
Hydrenza products. Xiremoplex is a serum comprised of amino
acids, proteins and enzymes that repair DNA damage to
reverse cellular aging. The constituent enzymes in Xtremoplex
are produced by microbes colonized in our EPH Bioreactor. No
toxic substances or toxic chemicals are used in or added to the
process. Our products are clean, non-tosic and non-harmful to
all organisms.
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Our Ingredients

No
Drying
Alcohols’

No. No
Parabens. Phthalates.

toxic substances or toxic chemicals are used in or added to the
process. Our products are clean, non-tosic and non-harmful to
all organisms.

No
Synthetic.
Dyes

Frequently Asked Questions
COMPANY Where and how are Hydrenza products made? ~
Are Hydrenza products tested on animals? v
Materials & Sustainabilty v
INGREDIENTS What is the shelf life of Hydrenza products? v
How should | store Hydrenza products? v
What is Xtremoplex and how is it made? v
10% off your first order: COMPANY ACCOUNT @ . .
sty il ORC
email@examplecom ®
ContctUs My Fvorics Sty o
Shop Confidently Order History
Terms & Conditions Returns
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PROPOSED ADDITION: PERSONAL KIT FORM

THYDRENZA wee wonr oo resowsen

‘B’T—IY DRE N Z A SHOP ABOUT ACCOUNT PERSONAL KIT What are you looking for? /O |j

Your Skin Concerns

Personalized skincare in just 3 steps.

Lets start by setting up your profile before we delve into your areas of concern

Backio rfle

Profile What is your name? Please select your sex: Age:
Skin Concerns First Name Last Name
° °
Skin Goals ? w 35 P—— N com secan ®® 6
Your email: 4
Female Male

email@examplecom

O——O&— @

JHYDRENZA s sor  scomr  ressomsiam

Your Skin Goals

Your information will be stored securely as noted in our Brivacy Policy

< Backto My SkinConcamns

10% off your first order: COMPANY ACCOUNT
About Hyd! My A it

email@example.com [©) out riycrenza 'y Accoun
Contact Us My Favorites Sponsored by EPH Biotech, Inc
Shop Confidently Order History

Terms & Conditions Returns

AcconT
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VIEW FINAL PROTOTYPE



https://invis.io/5WTEJ1KG7KA

GOALS

Build on homepage content, layout, and flow to
create a more welcoming landing page.

Provide a personalized user experience for both
new and repeat users.

Cultivate consumer trust by being transparent
when collecting and providing information
relevant to the user.

Redesign Ul, packaging, and branding concept
with a more contemporary look.
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OUTCOMES

Created a more robust homepage that is friendlier
and easier to navigate.

Users are introduced to the personal kit, favorite
option, personalized suggestions. Old users are greeted
by name, preferences are remembered.

Transparency shown in how and where information is
collected. The site now confidently displays itself
through its about page, product images, and reviews.

Interface is now more intuitive.
Packaging is revamped and simpler, easier to read.

Brand is consistent throughout the products and
website, and has a more modern feel.



THANK YOU!



