
Diego Fernandez
I enjoy building design systems, tools, and improving creative processes. Over the past ten 
years, I have contributed to and managed teams to focus on impact-based solutions. 

Experience

Salsify, Senior Product Designer 2018 - Present

I led the establishment of our Design Systems Initiative, advocated the adoption, and guided 
the ownership contribution models. Simultaneously I continue to support a program that 
spans our Data products, Workflow, and Platform teams. 

Currently focused on improving the user experience of Content Activation Program 
as a Design Lead

Leading the Habanero Design System implementation, education, and adoption efforts.

Conceptualized and validated the Retail Insights data product.

Previously led the research, design, and implementation efforts to consolidate the 
consumer-facing Data Analytics product. 

Led the in-app implementation of collaboration features to expand the capabilities of the 
Workflow and Orchestration products.

Welcome, Senior Product Designer 2013 - 2018

I designed and helped launch ChatID's first consumer-facing product within the first six 
months of joining the team. Chatbar transformed the company's go-to-market strategy 
allowing us to provide our services on sites such as Walmart.com.

Led the design and implementation of accessibility conformance for Chatbar before 
our launch on Target.com

Oversaw research and development efforts to launch pilot programs for experimental 
products with Newegg and Office Depot 

Developed internal design systems to support Product, Engineering, and Marketing 
departments.

Assisted with the implementation and expansion of our Product and Marketing groups.

Side Projects & Consulting 2009 - Present

I often embark on side projects and collaborate with teams to help them build better digital 
products. Most recently, I helped Bansho bring educational video content to children. I helped 
launch and maintain Sensive to help creative teams to work better together, and I’m currently 
polishing Color Engineering to help build cohesive color palettes.



I've also had the chance to partner with Memo, Picky (Acq. by RetailMeNot), iBillionaire (Acq. 
by Albert), and Firstmark Capital, among many others.

Contact

diego.gs

+1 (347) 366-0015

hi@diego.gs

Tools

My journey has taught me to 
be tool agnostic. As of lately, 
my design toolkit includes:



Figma, Sketch, Miro, Sensive 
(I made this one), and Adobe's 
Creative Suite

Skills

My UX research approach is 
shaped by the project, and 
setting up research 
frameworks is a key aspect of 
my design process. 



I aid my research efforts with 
data driven decisions I get 
from my current favorite data 
tool: Redash



Accessibility testing and 
conformance is similarly an 
important part of my process 
and I trust Apple’s VoiceOver 
the most, but prefer NVDA as 
a way to democratize assistive 
technologies.

Education

I’m a self-taught designer and 
college drop-out.



I went to Universad San 
Francisco Xavier de 
Chuquisaca in Bolivia.

https://www.bansho.com/
https://www.sensive.co/
https://color.engineering/
https://www.memo.co/
https://ibillionaire.com/
https://firstmarkcap.com/
https://www.diego.gs/
mailto:hi@diego.gs

