
FOR GEN Z
BY GEN Z
REWRITING THE RULES



Here Be Dragons is a Creative Communications 
Agency navigating bravely into the unknown.

Tailwinds is a service exploring opportunities in 
culture. Our expert interviews with industry thought 
leaders and in depth research discover key case 
studies and insights which help us navigate through 
the noise for clients and campaigns.

Find out more about Here Be Dragons here

Paul McEntee, CEO, Here be Dragons

FOR GEN Z BY GEN Z IS A  SHIFT WHICH WILL 
REACH EVERY SECTOR OF CULTURE. FOR US, 
IT’S A PIVOTAL CHANCE TO REWRITE THE 
RULES OF BRAND COMMUNICATIONS. IT’S 
AN EXCITING TIME TO BE DOING WHAT WE 
DO”

For Gen Z by Gen Z

“



FLARES
ON THE
HORIZON
What are the currents to watch out for?

→
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Flares on the horizon are four emerging 
trends which show how the next generation 
are rewriting the rules. While we only scratch 
the surface, these Tailwinds will shift 
behaviours, expectations and create 
opportunities for brands and businesses to 
lead the conversation in a relevant way.

This hunger and ambition is nothing new, but 
as one of our creators said, “my generation 
isn't necessarily doing things differently to 
other generations... it's just that we have 
better technology for change”. 

Taken from hours on discord channels, 
expert interviews, and deep immersion in 
social spaces, these Tailwinds reimagine 
shifts in education, new economies, 
internship voids and a hyper level of 
entrepreneurship. All clear indications
that Next Gen are about to make their mark
on the world.

Let’s look at the flares on the horizon...
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THE NEW
CREATOR
JOURNEY

→→→→

We’re at the forefront of a shift in creative 

culture, the moment where anyone can be a 

creator and the space between brands and 

creators are blurring completely. The next 

generation will be driven by those on the New 

Creator Journey, a multifaceted, resourceful 

and brilliantly unstructured route into creative 

roles.

This route bypasses institutions and traditional 

steps using instinct, authenticity and amassing 

personal followings. A new journey of iterative 

up-skilling which will challenge even the most 

prestigious of internships and degrees.

But while money and people flow into the 

Creator Economy, are we in a creative 

liberation or just replacing the starving artist 

with the starving creator?

There are over

50 MILLION
creators on YouTube, Instagram, 
Twitch, TikTok, and other social 
media platforms. 

2 MILLION
of them are full-time
and earn six figure salaries.

90%
of the video, audio, photo and 
text-based content consumed today by Gen Z is created by individuals, 
not corporations.

SignalFire Creator Economy Report

“You can buy digital assets as a way of 
building relationships with creators… I 
think for anybody who has an audience, 
it's just gonna be massive”
Jess Sloss, Instigator at SeedClub
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Higher Education Policy Institute, 2020

18TH BIRTHDAY 
NFTS
FEWOCiOUS is an 
18-year-old digital artist 
who has sold more than $4 
million worth of NFTs with 
two drops on one of the 
leading NFT platforms,
Nifty Gateway.

Being brought into NFTs 
after creating digital work 
on their iPad because they 
weren't allowed to paint in 
their room, FEWOCiOUS 
recently sold a piece for 
$370,000 in Crypto on their 
18th Birthday.

YOUTUBER FOR
PRIMEMINISTER

CREATOR 
BURNOUT

A NEWNEW
TYPE OF 
INTIMACY
This new class of creator has grown up with 
an intimacy unlike any other, only clicks 
away from their digital fandom. For them 
monetising this effort is the next logical step.

NewNew is a social media voting app where you can vote 
on the lives of others, from what they eat, to who they 
date, and instantly monetise the process.

In the 2021 Election, Gen Zer Niko Omilana ran for London 
mayor and came 5th out of 20 with 2% of the vote, running as 
an independent with a 2 word manifesto.

With millions of loyal followers and instant reach, 
the new creator journey will change the way we 
wield influence and power in very real settings, 
whether its work or politics.

A UNIVERSAL
CREATIVE 
INCOME

TIKTOK CREATOR FUND
TikTok is trying to do exactly this, creating grants of 
$200 million “to help support ambitious creators who 
are seeking opportunities to foster a livelihood 
through their innovative content”

What can you do to facilitate creativity?

A Universal Creative Income is an idea that 
“Providing guaranteed income would 
enable individuals to spend more time on 
creative pursuits, rather than worrying 
about being able to meet basic needs”

!
THE NFT SCENE

!
NFTs or Non-Fungible Tokens, are a digital asset which is 
stored on the blockchain. While digital artwork is the 
most recent hype around this technology, NFTs can be 
anything, digital or physical, and represent a certification 
of ownership in the digital realm.

We’re only just in the early use cases of what NFTs
could mean for creators and brands. SOCIAL TOKENS

Powered by cryptonetworks and economics, 
Social Tokens are digital assets backed by 
the reputation of a brand, individual or 
community. Amongst other functions they 
allow fans to have ownership in the journey 
and upside of a community or individual.

Notably we’ve seen with the Connie 
Digitals, HUE token, and $ALEX token 
created by entrepreneur Alex Masmej.

One thing is clear in this The New Creator Journey, you have to 
have skin in the game. Some Creators are “clocking 80 to 100 
hour work weeks just to maintain their status, according to 
one talent agent” and this constant algorithm pleasing can 
take a strain on the mental and physcial health of creators. 
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Flares on the Horizon  >  The New Creator Journey

The current journey into the creative 
world of work is broken. A recent 
survey by Intern found; 55% of 
internships worked 40-hour weeks, 
and 60% of the interns earned less 
than €500 which doesn’t even meet 
the minimum wage.  Meanwhile, 
colleges and universities can generate 
£50,000 plus of debt for students, and
guarantee no job.

Therefore it’s no surprise that more 
American kids want to be a YouTube 
star (29%) than an astronaut (11%) 
when they grow up, and that the
creator is finally becoming a
legitimate if anxiety fuelled occupation.

Innovation in this space is exploding 
from NFTs and Social Tokens to 
Universal Creative Incomes, and we’re 
seeing a lower barrier to monetisation 
for many creators. Over the next few 
years we’ll see a shift in expectations 
from Next Gen, and agencies and 
brands will have to take notice with the 
intention to protect, champion, and 
harness this new journey, for better
or for worse.

Let’s look at what we’re seeing  →



→
→

→
→

→
‘For Gen Z by Gen Z’ has been emerging 

over the last few years, but in the wake of a 

global pandemic it’s exploded. Young 

creators and entrepreneurs are looking to 

each other, not their elders or ‘superiors’ 

for growth and support.

Seeing crumbling systems around them, 

and losing trust in institutions, this cohort

is savvily mobilising each other for success. 

From learning about the stock market on 

TikTok and training in discord channels,

to #hypehouses and angel investing. 

‘For Gen Z by Gen Z’ use the resources they 

have and recruit each other to create 

bigger and better outcomes. This trend is 

reshaping visual styles, spending habits, 

brands, and value from the ground up.

63%
of Gen Z say recommendations 
from friends are their most trusted 
source for learning about products 
and brands.

Mckinsey Youth Report 2020

46%
of Gen Z made personal financial 
investments in 2020. Of those 75% 
invested in stocks, 7% invested in 
bonds, 7% in Bitcoin and the 
remaining 10% in other assets

Bloomberg 2021

“If I was hiring, I'd want similar ages to me 
on my team. In general younger people 
have so much more potential and I kind of 
want to facilitate that, you get to work 
with someone from the start of their 
career journey, so you can see them grow 
and evolve over time.”
Ishaan Maheshwari, 15 year old CEO of Measure

FOR GEN Z
BY GEN Z
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‘For Gen Z by Gen Z’ shows how Gen Z 
is wielding their knowledge and 
expertise to re-adjust the hierarchy. 
Through intelligent and thoughtful 
investments and VC funds, they’re 
creating projects, concepts and 
businesses that truly resonate with 
their own Gen Z mindset.
 
There’s now an abundance of 
GenZpreneurs that are being hired by 
brands to accurately translate and 
dictate what makes Gen Z, Gen Z. 
Tiffany Zhong, AKA the ‘Gen Z 
whisperer’, co-founder of Zebra IQ, 
helps brands create digital 
communities to understand the
wants and needs of Gen Z.
 
In particular, companies are 
approaching Gen Z production houses 
and teams for expertise on social media 
crazes as an easier way to stay ahead in 
this ever-changing digital sphere. 

Alongside this, this self encouraging 
community is enabling Gen Z to
create and promote at a scale like 
never before.

Higher Education Policy Institute, 2020

TIKTOK VCS
With millions of followers, and a deep 
understanding of their audiences, we are
seeing the rise of TikTok angel and VC
investors equipped with the expertise, 
influence and knowledge to have real impact.

The Sway Boys have recently enrolled in the Venture 
University program at VU Venture Partners, an
11 week course connecting students with a network
of over 300 Alumni.

GEN Z VC’S

is a global collective of 7,000+ Gen Z VCs, 
founders, angel investors, startup 
enthusiasts and aspiring VCs, operating 
mostly on Slack to provide education and 
resources to each other.

GEN Z MAFIA
Gen Z Mafia is a community of young builders 
operating on discord, with channels spanning from 
#Crypto and #Hiring to #Psychedelics. Gen Z Mafia 
host reguar hackathons, real life meetups,
share prototypes and build together.

THE GEN Z
CONSULTANCY

FANBYTES

FanBytes is a UK Gen Z 
influencer agency, started 
and run by Gen Z, working 
with global giants like Nike 
and Deliveroo.

CARSON + DOYLE

Carson + Doyle is made up of eight full-time Gen 
Zers: all digital natives under 25 years old. Carson + 
Doyle believes it can connect Brands to younger 
audiences simply because they are already the 
younger generation brands are seeking.

The rise of the Gen Z Consultancy is a 
powerful challenging of the ‘rules’ in the 
creative industry, welcome to the senior 
brand strategist... with 1 year experience.

HOW GEN Z ARE U?

The Zoomer Hotline created by 
‘The Zoomer Company’ - is a 
hotline to reach out to ask Gen Z 
anything. From Branding tips, to 
campaign ideas.

THE ZOOMER HOTLINE

THE GEN Z SCORE

Gen Z Designs has created an 
algorithm to calculate ‘how 
Gen Z your brand is.’ The 
GenZScore is then translated 
into a strategy to help build a 
stronger bond between brand 
and consumer.
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PERFECT 
PRODUCT 
MARKET FIT
With Gen Z making up about 40% of 
the consumer market, over the next 
few years we’ll see a wave of products 
created for them, by them, with a clear 
shift in visual style and approach.

Pineapple, a digital CV 
builder based on TikTok style 
visuals, and HeyDay, an 
automated money-planning  
app are both products for 
Gen Z by Gen Z.

CURIOUS FOUNDERS

Curious Founders is a project founded by 13 year 
old Tom Grigory, designed for Next Gen creators
to join together and make a ‘money making side 
project’ in a month. The project was launched on 
Gen Z Mafia and Product Hunt. 

FOUNDER
FOMO
Watching their peers all around them, 
we’re going to see a FOMO for Next Gen
in the start-up scene, rushing to get 
successful the youngest they possibly can.

Flares on the Horizon  >  For Gen Z by Gen Z

Let’s look at what we’re seeing  →



ALT
EDUCATION

→
→

→
→

→
As we saw with the recent trend of digital 

native learning, education is moving into the 

digital realm. However Alt Educations is 

challenging the entire teaching ecosystem 

itself, both offline and online. 

Changing views on the value of education and 

institutions are becoming increasingly 

apparent, as many reflect on mass educational 

failings. Beyond amassing huge debts, and 

exam results scandals, Next Gen is looking for 

alternative ways to recieve an ‘education’.

 
This is why Gen Z and younger are starting

to explore literally re-writing their education 

themselves, by embracing future-facing 

learning hacks that enable them to

absorb information they think is important for 

their futures.

This educational re-write will have far reaching 

consequences for our collective future.

“Education in the pandemic has  
definitely shown how much the 
modern universities need to 
recognise that their place is dying 
out as the key source of information, 
because there's just so much 
information out on the internet”

“I think that in the future, what 
qualification you have or what 
exams you have taken will not 
matter, depending on the industry,
if we're talking about the creative
industry, specifically, I think
they won't matter at all”

Xvngo, Musician, Philosopher and Entrepreneur

Adobera Ejikeme, Founder of Identity Creates

ONLY
39.13 %

of black students 
receive accurate grade 

predictions.

Source: Galdem 2020
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Research shows that one in five Gen Z 
say they may choose not to go to college 
and many others see a less conventional 
path through education as “a good 
idea.” In their place will grow innovation 
from self-chosen curriculums and 
decolonising the curriculum, to entirely 
new ways of thinking. What’s clear is this 
cohort is realising that learning comes in 
many forms, and institutions don’t hold 
the keys to success.

While historically the pull of becoming
a young athlete has provided an alt 
education, new opportunities are now 
becoming more tempting for Next Gen. 
Professional gaming, full time creators
or ‘instant’-entrepreneurship to name
just a few.

Alongside this, in the wake of the most 
recent BLM movement, we’ve seen a 
push to seek out safe spaces for learning.

Education is going to have to
dramatically evolve to survive this
new expectation of alternative
structures and reward mechanisms.

Higher Education Policy Institute, 2020

THE DROPOUT
ICON MENTORSHIP 

MATTERS

THE E-SPORT
ACADEMY

MAKE YOUR
OWN MASTERS

THE THEIL FELLOWSHIP

Showing future job roles really don’t need a degree is 
8-year-old gamer Joseph Deen, who signed a $33,000 
professional contract to play Fortnite. And 16-year-old Kyle 
Giersdorf, who won a record-breaking $3m (£2.4m) to 
become world champion of the computer game Fortnite.

Founded by 25-year-old Melz Owusu, The Free
Black University is an initiative born out of the intention 
to create a radical, anti-colonial and queer space in 
which we can reimagine higher education.

During lockdowns in 2020, there was a spike in 
mentorship opportunities with 71% of Fortune 500 
companies have mentorship programs in place.
The Drum 2020

One new platform to support this shift, 
@mentorship.matters is a global mentoring
scheme for candidates from Black, Asian &
Minority Ethnic backgrounds. 

The Theil Fellowship is a 100k fund and 2 year 
incubator by Peter Theil for young founders “who want 
to build new things instead of sitting in a classroom” 
The catch, they have to drop out of college.

The equivalent of the digital native’s 
footballer dream, professional gaming is 
becoming a legimate alt education.

In a post-pandemic world, mentorship 
will be hugely important for the forming 
of alternative educations.

POLITICISED 
LEARNING
From fighting institutional racism, to climate 
denial, Next Gen are challenging educational 
institutions’ lack of action on issues which are 
important to them. Alt educations will step in to 
champion those voices and re-educate society.

As we continue to see the rise of the Gen Z 
CEO, the dropout icon will become 
increasingly tempting as an alt education 
option. 

Make Your Own Masters is the brainchild of Stacie 
Woolsey, who created an “alternative post-graduate 
learning programme” as a response to unattainable 
and unaffordable MA education within the UK. 
MYOM has just run it’s first cohort of 10 learners. 

SYNTHESIS 
SCHOOL 
Synthesis school was started by Josh Dahn when 
Elon Musk asked him to start an experimental school 
at SpaceX

The goal was to develop students who are enthralled 
by complexity and solving for the unknown.

“I believe Synthesis builds these skills 
like no other education experience.”
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Let’s look at what we’re seeing  →



XVNGO 
Musician, Philosopher 

and Entrepreneur

RASAQ
KUKOYI 

We asked some Next Gen creators and 
entrepreneurs what the next generation of 
work looks like to them, and how the 
pandemic has changed the way they work.

ASK THE
CREATORS

ELSIE
MATILDA
Photography & Stylist

ADOBERA
EJIKEME
Creative & Founder

of Identity Creates

Actor & Founder
of Making Numbers. →
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ELSIE
MATILDA

ELSIE
MATILDA
Photography & Stylist

XVNGO 
Musician, Philosopher 
and Entrepreneur

“I think brands and 
businesses should try and 
support those creatives that 
they genuinely think are 
innovative, and who are 
genuinely aligned to their 
brand values. I wouldn't 
necessarily try and mandate 
that to anyone, but any 
business or brand that takes 
on any particular individual, if 
they stay true to what they 
believe, is really innovative”

“How Brands and Businesses can help young 
creators? I think it's about talent, so many 
people in the creative industry have got  
further because of connections, just who 
they are, who they know, and I think it would 
be really beneficial if bigger brands scouted 
more up and coming talent, and creative 
ways to do work for them, and yeah I just 
think that would be really cool” 

“I also started doing social media stuff 

for brands, I think that I definitely did 

that because of the pandemic, because 

I've been spending a lot more time just 

like sitting on my phone basically.”

“I think the key conversations I’m 

having is trying to see how we 

can fuse the online format with a 

live format more, because people 

are seeing that there are utilities 

in having an online live stream 

format and people not having to 

be physically there, both for

artist and consumer”

“My generation isn't necessarily 

doing things differently to 

other generations,

it's just that we have better 

technology so things that have 

always been done, like working 

very collaboratively with

people cross disciplines, and 

wanting to push music further

is more effective”

“As a creator. I primarily mix jazz music with other styles of music or other 
fields of study and discipline. Right 
now I mix Jazz music with Drill music, and under the moniker Xvngo”

“I've been affected by the 
pandemic in a good way, 
it's kind of given me some 
time to reflect on stuff and 
also just like space, which 
has been kind of nice and 
I'm started like some little 
hobbies that I probably 
wouldn't have had the time 
to do otherwise”

“I did a few zoom shoots 
and loads of people doing 
that kind of thing. That was 
so fun. Obviously it wasn't 
like the real thing, but I 
don't know if I actually 
missed real life that much, 
like doing the photography 
and styling side”

→

→
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RASAQ
KUKOYI 
Actor & Founder
of Making Numbers. 

“I really liked that our 
generation, just do things 
with the resources they have, 
making a video on their 
phone, uploading stuff on 
TikTok, uploading stuff on 
Instagram. Just trying things 
out and seeing what 
happens, because you never 
really know you could post a 
TikTok this morning and 
tomorrow morning it's got 
millions of views”

“I think the future of work
looks very promising. I feel like
a lot of people need content so
it's a thing where we can
capitalise on the fact that
we've been on lockdown and
we’ve been creating”

“I think what brands could do to

help creators right now is to give

them the resources they need 

and the information they need in

order to grow, and also just to 

give them some encouragement.

People just need encouragement,

in general right now, because 

being a creator is not easy”

“I think we’re really analysing the way we

work now because if you think about it, no

one's really productive for eight hours. It's 

like probably for four out of those eight 

hours, the rest you're just more coasting”

“I think there's been a spike in mentoring,

and it's like everyone's doing that because

they understand the need of young people,

they're the ones that have been hit the most

from this. So I think, even though the job 

market is getting smaller, mentorship is 

bigger than ever”“I know some companies at this time may

not have the funding, to support all new 

D&I iniatives, but the question is what 

other ways can they do things...How can

you bring in young people to shadow, or as

a kind of support, but again I think it will 

start with that general care”

ADOBERA
EJIKEME
Founder of Identity Creates

→

→
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“There's just a lot of 
encouragement going on 
right now on social media. 
And it's just good to see that, 
you know, it's like the energy, 
‘if he can do it or she can do 
it’ - I can do it. And I love that 
about our generation. We 
just make things happen”

“I think this pandemic has

shown us that we don't have to

be in lessons. You know, we can

do things on Zoom online. For

me, I'm not really a fan of that

because I prefer to be in the

classroom, I feel like I learn

more, but for other people, they

don’t mind being at home and

taking a lesson in their bed”

“Personally, I don't know if I'm going to go
back to the physical events, because it's
just too much hassle. Being able to go to
virtual events, and having people in
different continents log in as opposed to
just people in London... to go back to do
physical events you’re actually going to
block that new community”



→

→ →

→
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NAVIGATING
THE FUTURE

Now we’ve explored some of the 
Tailwinds in ‘For Gen Z by Gen Z’, it’s 
important to consider how we can 
use them to navigate bravely.

In this section we’ll briefly explore 
some What-ifs.

WHY WHAT-IFS?

To push our Tailwinds further we use 
What-ifs. This is a practice long 
established in design, creativity and 
innovation spaces. The question 
becomes a tool of the curious, a tool for 
transformation and discovery.

We believe that using What-ifs for brands 
and businesses when appropriate is the 
chance to create something truly 
innovative and engaging for their 
audiences. It’s about understanding 
trends and how consumers sit on the 
curve of innovation, that can gives brands 
a chance to lead the conversation.

Every What-if can become a powerful 
trigger, a trigger that combines complex 
concepts and theories together, laying a 
mental path for brands to create 
campaigns and products.

Let’s see What-ifs we’re thinking about...



→ THE NEW
CREATOR JOURNEY

→ FOR GEN Z
BY GEN Z

→ ALT
EDUCATIONAL

Ask yourself...

What if creators who helped your

campaign got royalties whenever a

product sold?

What if you facilitated every

Gen Z to become a franchisee

of your product?

What if brands created an

‘OnlyBrands’? Where brands could

commission content from creators?

What if brands supported creators

mental health and challenged

creators burnout not supported it?

What if travel brands bought young

creators social tokens to help fund

their journeys, and used them later

down the line to commission work?

Ask yourself...

What if you hosted Gen Z hackathons
on your business?

What if you found yourself a
Gen Z Whisperer?

What if a brand created a startup house
full of Gen Z to launch their next
campaign?

What if you hired the youngest, smartest
person you know to challenge you?

What if you got a TikTok VC to
advise you?

What if all social media managers were
all under 20?

Ask yourself...

What if you change the narrative 

of getting into your industry?

What if you supported a drop-out

to build your next product?

What if you stepped up your 

mentoring game for the next 

generation?

What if you partnered with alt 

educators in your onboarding 

process?

What if you didn’t ask for any 

experience?

What if you made your ‘industry 

secrets’ open source?

15

Navigating the Future
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HERE BE 
DRAGONS

ARE YOU READY 
FOR CHANGE?

WHAT WE DO 3 BILLBOARDS

BLACK FRIDAY
STORE

ART OF THE QUEUE

HELPLINE
IN LIGHTS

EUROS 2020

WE ARE A LONDON-BASED, 
GLOBALLY CONNECTED CREATIVE 
COMMUNICATIONS AGENCY.

IN A WORLD OF CONSTANT CHANGE, 
WE BELIEVE EARNED MEDIA IS THE 
MOST POWERFUL & RESILIENT 
CHANNEL TO TELL OUR CLIENT’S 
BRAND STORIES. HOW WE GET THERE 
IS DOWN TO THE BEAUTY OF THE 
COURSE WE CHART TOGETHER.

OUR AGENCY & STUDIO

→ PR & PRESS OFFICE
→ BRAND STRATEGY
→ SOCIAL MEDIA
→ DIGITAL PR & SEO
→ EXPERIENTIAL & MEDIA
→ TAILWINDS & FORESIGHT
→ CREATIVE CAMPAIGNS
→ DIGITAL & BRAND DESIGN
→ CONTENT PRODUCTION

giffgaff
We hijacked Black Friday, a moment of rampant 
overconsumption, by creating a pop-up shop in 
Covent Garden, with a big difference. Nothing was for 
sale. All the items in the store, including phones, were 
refurbished. You could only get hold of one of the 
items by pledging to ‘choose refurbished’ for the next 
year. All in support of tackling our growing e-waste 
problem and championing a circular economy that’s 
better for you and better for the planet. BEAVERTOWN BREWERY

As the pubs began to plan their reopening on 4th July, 
Beavertown Brewery wanted to be at the heart of those 
conversations. The brand has always deployed the power 
of creativity to spark a better conversation. So we turned a 
moment of boredom and mundanity (queuing two metres 
apart to wait for a beer) into a moment of joy. Tim Key was 
commissioned to write a beautiful poem and an ode to the 
pub which could be enjoyed line by line, every two metres 
in the queue to a series of parner pubs across London.

JUSTICE4GRENFELL
Our approach, developed in partnership with 
BBH, was simple: to hijack the media attention 
being given to this film by creating our own Three 
Billboards Outside Grenfell Tower, London. We 
strategically mapped PR to create the most impact 
with news outlets throughout the day generating 
6.5 billion impressions. 

BOXPARK
Here Be Dragons deployed a content strategy to make 
BOXPARK be seen as the place to watch the Euros 
over the summer of 2020. By installing stadium-like 
camera coverage across BOXPARK sites, we were 
able to capture fan reaction to every twist and turn on 
the pitch, using this content for a variety of different 
formats from social to traditional media and issuing it 
immediately in a newsroom-type approach. BOXPARK 
become synonymous with the Euro’s, media called 
it a PR coup and England Star Jack Grealish said if 
he ‘hadn’t been playing at Euro 2020 he’d have been 
watching it at BOXPARK’.

REFUGE
On International Women’s Day, Refuge launched 
their National Domestic Abuse Helpline campaign 
in Piccadilly Lights - with the support of high-profile 
women like Olivia Coleman and Lorraine Kelly, who 
changed their Twitter handles to the helpline number 
to generate awareness.

About Us

For Gen Z by Gen Z

 CLAP COUNTER
NHS CHARITIES TOGETHER
Here Be Dragons created ‘Clap- 
Counter’ - a pro-bono campaign 
for ‘NHS Charities Together’ that 
tracked the real time the digital 
thanks directed towards the NHS 
on Twitter and broadcast it as a 
combined total figure on www.
ThankYouNHS.online and specific 
digital outdoor sites right outside 
the hospitals where NHS staff 
worked, with the billboards 
coming alive at the start and 
end of shift times.



Find more at:
www.herebedragons.co




