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FOOD POLICY FORUM 
MEETING NOTES  
 

June 2, 2022: 1:00pm-4:00pm; Webinar  
 

Food Policy Forum Meeting Attendees 

Members 

First Last Affiliation Attendance 

Aaron Czyzewski Food Lifeline Y 

Addie Candib American Farmland Trust N 

Ali  Jensen Whatcom County Health Department (Serving as alternate for 
Chris Elder) 

N 

Alicia  McClendon  WA State Conservation Commission Y 

Alyssa  Auvinen Washington State Dept of Health Y 

Aslan Meade Thurston Economic Development Council  N 

Babette  Roberts Washington State Department of Social and Health Services  Y 

Brian Estes LINC Foods Y 

Brooklyn  Holton Initiative for Rural Innovation and Stewardship N 

Chad  Kruger Washington State University N 

Chris  Elder Whatcom County Public Works N 

Chris  Pettit WSCC Y 

Chris  Voigt WA State Potato Commission  Y 

Christina  Wong Northwest Harvest Y 

Claire  Lane Washington State Anti-Hunger and Nutrition Coalition Y 

Colleen  Donovan Washington State Farmers Market Association N 

Dan  Wood WA State Dairy Federation Y 

Derek  Sandison WA Department of Agriculture Y 

Diane  Dempster Clark County Food System Council Y 

Diana  Carlen WA Association of Wheat Growers N 

Jon DeVaney WA Tree Fruit Association N 

Judy  Warnick WA State Legislature Y 
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Kate Delavan Washington State Conservation Commission  Y 

Kirsten Ringen Food Northwest N 

Laura Raymond Washington State Department of Agriculture Y 

Leanne Eko Washington Office of Superintendent of Public Instruction N 

Linda  Neunzig Snohomish County Y 

Marcia  Ostrom WSU- Food Systems Program  Y 

Mary Dye Washington State Legislature Y 

Mary Embleton King Conservation District N 

Melissa  Spear Tilth Alliance Y 

Mia  Gregerson Washington State Legislature N 

Nate  Lewis WA Farmland Trust N 

Nick  Norton  WA Association of Land Trusts N 

Paige DeChambeau Washington State Conservation Commission  Y 

PJ Cawley Charlie’s Produce Y 

Richard Conlin Puget Sound Regional Council N 

Ron  Shultz Washington State Conservation Commission Y 

Tim  Crosby Thread Fund Y 

Tom  Davis  WA State Farm Bureau Y 

Tom  Salzer WA Association of Conservation Districts N 

Trish Twomey WA Food Coalition Y 

Yasmin  Trudeau WA State Legislature N 

 

Non-Members 

First Last Affiliation  

Dani  Madrone American Farmland Trust 

Kylie Pybus  Washington State University  

Robin  Crowder 21 Acres Center for Local Food and Sustainable Living 

 

Facilitation and meeting support provided by Ross Strategic. 
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ROLL, WELCOME AND AGENDA OVERVIEW  
 

Petra Vallila-Buchman, Ross Strategic facilitator opened the meeting and welcomed Food Policy Forum members, highlighting the goal of the session 

to discuss the work of the three action teams and discuss a selection of proposed actions for the Forum to take in 2022.  The objectives were to:  

• Engage the full Forum in reflecting on the status and work of the three action teams: State Brand and Marketing Action Team, Informing 
Land Use Policy Action Team, and Farm Bill 2023 Coordination Action Team 
 

Petra led the Forum through a polling exercise gauging the members’ interest in hybrid and remote meetings. The results indicate that 22% of 

participants prefer remote meetings, 30% were very interested in hybrid meetings, and 48% of members were somewhat interested in hybrid 

meetings. Following the poll, Food Policy Forum members participated in three rounds of impromptu networking to encourage small group discussion.  

 

INFORMING LAND USE POLICY  

 

Petra invited members to reflect on the efforts of the informing land use policy small team, specifically inviting feedback on the proposed agenda for 
the upcoming Patterns and Drivers of Farmland and Agricultural Infrastructure Loss convening. This August 4th session will be a listening session 
focused on setting the context for factors driving ag land loss and will be followed by an additional session in October focused on solutions. 
Comments from the Forum included:  

• Recent legislative session discussions have shaken the confidence of farmers across the state and across the commodity spectrum. As a 
result, there are trends of farmers moving to neighboring states due to a greater chance for profit. Members raised the importance of policy 
discussions in driving land conversion.  

• The convening will further touch on specifics regarding patterns and drivers of ag infrastructure loss. Zoning maps covering counties will help 
to ground truth where losses occur based on zoning.  

• Members highlighted the importance of how land use policy intersects with and water access.  

• Solar siting decisions are another factor to consider. Members commented that clean energy issues may significantly impact access to 
farmland. In addition to solar siting factors, members raised the importance of the Growth Management Act as a further consideration.  

 

STATE BRAND AND MARKETING 

 
During the June Forum meeting, the state brand action team shared information they have gathered during their research efforts as well as put forth 
a strategic direction for Forum consideration. The session ran in the following manner. 
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Learning Meeting Share-out 

In pursuit of exploring support for the 2019 recommendation to develop a state brand, the state brand team recognized the need to learn from the 
experience of other branding and marketing efforts, including prior state brand efforts in Washington and other states. The action team further 
recognized that as one of the few states that does not have a state brand, other efforts have developed to promote the marketing of Washington 
products. In order to educate themselves and consolidate some of those learnings, the state brand team held a Learning Meeting via Zoom in May of 
this year. At the Learning Meeting stakeholders presented on various efforts, both within and outside of Washington State.  Before the team 
proposed strategic next steps for the work of launching a state brand in Washington, they shared some takeaways from that Learning Meeting with 
the group, as outlined below:   
 
PA Preferred Program  
 
Diane Dempster provided an overview of the group’s takeaways from PA Preferred program. Launched in 2004, The PA Preferred Program aims to 
identify and promote local agricultural products grown, produced, and processed in Pennsylvania. The program is funded by the Pennsylvania 
Department of Agriculture and is composed of PA Preferred, PA Preferred Organic, and PA Preferred Homegrown by Heroes. Participation in the 
program involves an online application and compliance is based on an honor system due to capacity constraints. Influenced by 2011 legislation, PA 
Preferred has shifted the program to include specifically farmers, processors, farmer’s markets/retail businesses, restaurants, and supporting 
organizations. Qualifying requirements differ depending on entity type, with processors needing 75% of products coming from Pennsylvania farms, 
while restaurants must have one locally sourced item on the menu. Members of PA Preferred receive the following benefits: 

o Mini-grants program offering branding packages and logos 
o Online directory allowing people to search and locate PA farmers and producers 
o Marketing materials focusing on different products every few month  

 
Island Grown  
  
Diane further shared one of several hyper-local promotion/labelling programs within Washington; the Island Grown in the San Juans program. Island 
Grown highlights the efforts of San Juan County producers, with requirements for membership in Island Grown limited to farmers within San Juan 
County. The first iteration of the program included growing/production practice standards but has now shifted to focusing on promoting local food. 
The current iteration of the Island Grown offers online brand packages to producers, with funding for the program coming from the San Juan County 
lodging tax and $75 annual dues. As a result, the program primarily targets tourists and visitors to the islands. Future efforts in the program will 
include a calendar indicating all agritourism related activities and an online map showing locations of Island Grown farms in the county.  
 
Washington Grown  
 
Chris Voigt gave an update on the Washington Potato's Commission program, “Washington Grown” which includes a TV show, logo, and active social 
media presence. The program resulted from discussion during a 2012 long-range planning meeting to tell the story behind agriculture and connect 
people to food and farming. As a result, the WA Farmers and Ranchers non-profit was formed, with the Potato Commission and Grain Commission as 
the two major contributors.  
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Chris shared that the TV program focuses on one product or theme per episode, exploring how a product is processed, how products are prepared, 
what it takes to grow, and nutrition of highlighted products. WA Grown has received $3.8 million from a specialty crop block grant from WSDA. The 
program is beginning to partner with QFC and Harvest Foods to develop a print magazine, electronic newsletter, billboard ads, social media 
campaigns, and TV program. Washington Grown 's television show aims to elevate agricultural voices and highlight agricultural commodities, food 
trucks, consumers, and local farmers. Washington Grown currently films 13 episodes a year focusing on producers in the state. The television 
program, which has been awarded two Emmy's, costs roughly $400,000 to create and is funded through solicited funds from various agricultural 
organizations, including USDA and the Conservation Commission.  
 
Eat Local First  
 
Melissa Spear provided an overview of Eat Local First. Originally launched in 2011 and rebranded in 2018, “Eat Local First” is a statewide consumer 
marketing and awareness program that originated with the organization Sustainable Connections and now includes other partners, including Tilth 
Alliance (a FPF member). The Eat Local First collaborative operates with a cooperative model focusing on shared goals, benefits, leadership, and 
governance. It further focuses on showcasing individual farms and helping consumers find local foods directly from specific farms as well as via 
retailers and restaurants. Eat Local First aims to create a resilient and equitable community food system where people are connected to their local 
farms and food systems. The program further aims to play a foundational role in strengthening connections between local food, local communities, 
and regional economies going forward. 

  
The ELF program is funded by Sustainable Connections, Tilth Alliance, Pierce County, USDA FMPP grants, WSDA, Whatcom and Community 
Foundation and has shared decision-making and governance responsibilities amongst partners. It also has a brand component, but current efforts 
are strongly focused on building out the Washington Farm and Food Finder online tool (a multi-org collaborative effort), and promotions of 
direct/locally marketing producers. Elements of the program include: 

o Whatcom County farm tour 
o Marketing materials for producers including twist ties, shelf tags, stickers, logos, and digital branding 
o Local food and farm finder with online directory and map of local farms including over 1700 listings  
o Regional marketing efforts (e.g., Eat Local First Olympic Peninsula)  
o Airport signage  
o Campaign to connect consumers to local CSA's 

  
To take part in the program, restaurants must source from two local producers per month or have 50% or more of a menu item sourced from local 
producers. Criteria varies based on the different types of businesses enrolled in the program. ELF also builds relationships with other brands, such as 
Pierce County Fresh and Island Grown.  
 

Discussion of Next Steps 

 
Proposed Strategic Direction 
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Laura Raymond shared proposed next steps for the State Brand team and provided an update regarding the possibility for the Forum to request that 
WSDA submit a decision package to request funds in the Governor’s proposed budget for the next biennium.  The funding would be used by WSDA 
scope a state brand program and begin to implement the program. The intention of the group to ask WSDA to move forward in drafting and 
submitting a decision package was put before the Forum for input at this meeting.  
 
The action team has brainstormed suggestions for the agency to consider in preparation for a resubmission. The package as it currently exists is a 
request to fund an agency to do the research and design a program. Implementation would begin during the second year. Based on learning to date, 
the state brand action team recommends that WSDA considers the following: 

o Request enough funding to allow the agency to being program implementation in Year two of the biennium 
o Emphasize inclusion of existing efforts at differing geographic scales within a proposed state program 
o Consider resourcing existing programs 
o Explore options for promotion and other forms of support within a brand program, not exclusively a label 

 
Discussion 

 

Following the overview, members shared the following questions: 

• Are we addressing the smaller producers/handlers or the co-ops? My hesitancy is that legislators get cold feet about small independent 
farms and favor co-ops.  

o The intention is to create a program that would support all Washington producers. The work that lies ahead is looking at what that 
program will look like. How do we design a program that interacts and supports all the existing efforts? How do we create a program 
that provides benefits to a broad scale of producers who are growing different products and selling them in different markets and at 
different scales? 

• When you think about supporting hyper-local brands, how would you pitch that to a legislator?  
o We have to recognize the existence of the hyper local labels. Ideally the program fits for hyper-local, regional, and statewide. Our 

concerns should be accuracy of the marketing claim, while recognizing that people in WA have high levels of confidence in the 
quality and nutritional value of products produced here.  

• How is beef included in these efforts? 
o If beef is grown and the cow is brought to the US and slaughtered, it becomes US beef. It is an international trade standard. We 

backed away from country or origin labelling. We need to look at how this label would address these complications in the meat 
sector. Ultimately, the state brand program would be something people choose to use, not something they are required to use.  

 

Decision 
Forum members supported the submission of a decision package, commenting that retailers are eager to have a Washington grown identifier and 
that interest in a state brand program has been present in Washington for many years. Members further elevated the importance of a branding 
effort fitting for hyper-local, regional, and statewide and the need for a robust stakeholder engagement process. 
 



 Food Policy Forum – June 2, 2022 | Page 7 

 
Laura wrapped up the state brand session by reminding meeting participants of the state brand team’s goal to bring the Food Policy Forum along 
with the team on an intentional learning process. Laura shared next steps and the team’s intention to ask WSDA to resubmit a budget funding 
packet request to allow work to move ahead on creating a state branding program. In the previous biennium budget process, WSDA submitted a 
decision package requesting funding in the state budget, which was not included in the governor’s budget. WSDA will now reexamine the decision 
package, incorporating the Forum’s suggestions. The resubmitted decision package will include bringing on staff to continue the work the action 
team has begun and especially to understand the criteria for usage of a logo and brand, and build upon existing assets developed by programs 
operating throughout the state.  The State Brand team is further considering running the state brand program through the equity filter and hosting a 
Washington Brand Summit as an opportunity to hear from existing brands and how they would interact with a state program. 

  

FARM BILL 2023 COORDINATION  

 
Ron Shultz and Claire Lane guided FPF members through a Farm Bill Overview. The Farm Bill is an omnibus, 5-year law governing an array of 
agriculture and food programs, with the most recent bill passed in 2018. The next iteration is targeted for 2023 and includes 12 sections or titles 
ranging from conservation to nutrition to credit and rural development. The Farm Bill authorizes programs in two spending categories: mandatory 
and discretionary. Mandatory program funding is based on a multiyear budget estimate or baseline and often dominates Farm Bill discussions. 
Nutrition serves as the largest program within the Farm Bill, receiving $815 billion in funding over a 10-year period. Although nutrition remains the 
largest program, relative proportions of the Farm Bill spending have shifted over the past two decades. Conservation spending has steadily risen, 
while the farm commodity program has declined.  
  
Although Congress has begun early Farm Bill hearings, these efforts focus on background rather than introducing policy proposals. Farm Bill 2023 
efforts will likely begin in November following the election cycle. Further conversation will be held around engaging a broader set of communities, 
legislative staff, and stakeholders addressing Washington's interest in the Farm Bill. Chris Petit commented that conversations have focused 
primarily on the conservation title and RCPP and EQIP programs. WSCC remains focused on engaging during the information gathering phase and 
hearing from forum stakeholders about interest in convening a Farm Bill summit.  
 
Members then reflected on how changes envisioned for the Farm Bill relate to the Food Policy Forum. Diving into specific Farm Bill titles, Ron Shultz, 
Claire Lane, Dani Madrone, Addie Candib, Melissa Spear, and Derek Sandison shared suggested changes organizations would like to see in the 2023 
Farm Bill. American Farmland Trust (AFT) highlighted farmland protection and access and climate and conservation as key focus areas for enabling 
states to prioritize protected agricultural land and increase funding for conservation programs. AFT will be releasing formal recommendations for the 
2023 Farm Bill. Elevating conservation, energy, horticulture, and research titles, Tilth Alliance emphasized the need to increase staffing and funding 
of conservation programs and agricultural research. WSDA elevated the importance of the commodity, conservation, research, and trade titles. 
WSDA further endorsed the development of a climate specific title. SCC encouraged urban agriculture, rental rates, and greater flexibility in 
conservation programs to support creativity in addressing state natural resource concerns. The Anti-Hunger and Nutrition Coalition recommended 
expanding local purchasing and dedicating $20 million to support tribal organizations and native producers to contribute to the hunger safety net. 
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The Coalition further highlighted reducing barriers to accepting and accessing benefits and shared the linked resource. Please see linked for slides 
detailing suggested changes from the organization representatives.  
  
Following recommendations, Petra Vallila-Buchman invited forum members to participate in considering a Farm Bill 2023 summit that would provide 
a national snapshot of Farm Bill opportunities and threats. Members expressed their support for a Farm Bill summit.  
 

NEXT STEPS AND ADJOURN 

 

Petra Vallila-Buchman, Ross Strategic facilitator closed the meeting and thanked participants for their time. The next Food Policy Forum will meet on 
August 4, 2022. Petra walked members through next steps including: 

o Scheduling the Farm Bill Coordination team meeting to plan a Farm Bill 2023 summit 
o June 9 Informing Land Use Team meeting to bless the agenda and discuss solutions to stem ag land loss 
o State Brand team to run the equity filter on the idea of a state brand program and consider a Washington Brand summit  

https://www.usda.gov/media/press-releases/2022/06/01/usda-announces-framework-shoring-food-supply-chain-and-transforming
https://uploads-ssl.webflow.com/5faf8a950cdaa224e61edad9/62a3a21e489550702ac54c79_June%202%202022%20Food%20Policy%20Forum%20Presentation.pdf

