
 

Getting started with social media ads 

Social ads are the paid images and videos you see on Facebook, Instagram, Twitter, 
Snapchat, TikTok, and other social platforms.  

These ads drive web traffic and engagement, allowing audiences to like, share, and 
react to your content – or drive them to a website to learn more or take further action on 
an initiative. They can grow your audience of followers, reaching people that don’t see 
your organic posts. 

Best practices for each platform are constantly evolving and we recommend looking at 
the different business pages for each social media platform before you dive into the 
creative: 

- Facebook 
- Instagram 
- Twitter 
- Snapchat  

Creative performs differently on each of the platforms, and the size of the creative has 
an impact on how much engagement they will get. Details on what performs best can 
also be found on the above linked business pages.  

When it comes to building your posts – less is more. When you’re drafting your ad and 
writing the supporting copy, be concise and direct people to a webpage where they can 
find out more. You don’t need everything to go in your post text.  

Getting started with digital ads 

Digital advertising is more than just social media. It includes:  

 Display ads – the kind you see when you visit a website or use an app – as either 

static or animated HTML5s.  

 Video ads that appear before or during streaming video, like what you see on the 

GlobalTV App or YouTube.  
o They can be either skippable or non-skippable. For length, we highly 

recommend 6 or 15-second ads. 

 And Advanced TV advertising allows you to place ads on smart TVs, like what you 

see when watching CBC Gem. This also helps you to retarget digital ads to 
people who might have seen your content on conventional TV channels. 

Here are a few tips to keep in mind when you’re designing your digital ads: 

 Be concise 
o Recommend 10 or fewer words for static ads 

https://www.facebook.com/business/help/2190167061300242?id=860800950779950
https://business.instagram.com/advertising-guide/best-practices
https://business.twitter.com/en/advertising/ads-best-practices.html
https://forbusiness.snapchat.com/blog/creative-best-practices-snapchat-for-business


 

 Use your branding 
 Have a clear call to action  

o For example, have “donate here” or “sign up today” clearly written on your 
ad  

 Use eye catching visuals that are appropriate for the size of the ad 
 Additional details can be found when people click on your link 

o Wherever possible, have a landing page on your website that is specific to 
your campaign, so you don’t need to put everything in the ad 

Regardless of where you are advertising, don’t forget to check that your creative is 
clear, concise, and legible on every device. If you’re worried, check how images look on 
a mobile or tablet screen to confirm they’re clear and readable.  
 

 
  



 

Common digital ad sizes 

Each vendor will have information available on the sizing, types of files, and any other 
requirements that they may have for digital advertising. What is provided below are 
some common sizes and examples for digital ads.  

Common digital display sizes (in 
pixels) 

• 728 x 90 – Leaderboard 
• 300 x 600 – Half page  
• 300 x 250 – Big box 

• 120 x 600 – Skyscraper 

Mobile common sizes (in pixels) 

• Banner - 320x50 
• Interstitial 320 x 480  
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