


PANTONE BACKGROUND
Pantone revolutionized in 1963 the printing industry with its colorful Pantone Matching System. Pantone Matching 
System is a tool that allows for a selection, articulation, and reproduction of any color in the world. The tool helps 
industries organize color standards through the Pantone numbering system and their faithful Pantone color chips.

Pantone helps various industries through color language: some initiatives it helps are textiles, apparel, beauty, 
interior, architectural and industrial design. Pantone helps them by providing over 10,000 different color standards 
through materials, including printing, textiles, plastics, pigments, and coatings. 

I have worked with Pantone colors often to help create dynamic color palettes that will 
make my graphic design work pop. I also use Pantone colors when creating illustrations; 
their colorful swatches inspire me and help bring my works of art come to life. Though 
I noticed with Pantone, they don’t highlight how audiences like illustrators can use their 
colors and how the colors that are picked can bring about specific emotions. So I decided 
to create a campaign that highlights this new audience and color psychology.



PRODUCTS & SERVICES
       Pantone offers a variety of different services and products to its customers.

• Pantone Color Institute is a unit of their business within Pantone that highlights the top seasonal runway colors, offers 
Pantone Color of the Year, forecasts global color trends, and helps advise companies on colors to chose for product 
and brand visual identity. The Pantone Color Institute can help guide businesses by developing a color strategy that 
fits their company’s unique needs.

• Pantone offers a variety of color systems for print and product design. These color systems help designers find the 
right color to utilize in each project they are working on using universal color codes. With these color systems, they 
help ensure each used color is achievable and reproducible on the materials selected.

• Pantone also offers books that include guide sets, standards to follow based in a specific industry, Chip Booklets, 
Color Bridge Guides, and Swatch Booklets.



PREVIOUS CAMPAIGNS
Looking at their previous advertising, Pantone usually showcases mainly photography 
to get their messages across to their audience. When showcasing their work with 
color, they typically focus on one unique color or gradients of complementary colors. 
You can see this mainly with how their advertisement for Glowing Glowing Gone 
showcases coral to represent one individual color; they also reference how coral is dying 
in our oceans and will soon be gone. 

Though they mainly utilize photography when creating campaigns, there are instances 
where they use illustrations. These illustrations are usually used when partnering with 
companies and they usually showcase the characters as a Pantone swatch. This is the 
only time they showcase illustrations in advertisements via print. Social media primarily 
showcases artists’ works of art through fashion, photography, and illustration.



TARGET AUDIENCE
• Pantone’s audience is the print industry in itself; they work with 

the print industry by selling PMS colors to printing companies.

• Pantone works with Fashion Designers by creating books 
based around different fashion trends with colors that are 
happening at fashion shows. They also offer color systems that 
go toward the fashion industry; these systems are based on 
trends and how specific colors will look on different materials 
used in this industry.

• Pantone also works with Graphic Designers; this includes 
creating color systems for graphics and product-related 
design. Pantone provides swatch books for graphic designers; 
they offer creative tools for colors, using apps for computers 
and iPhones. Graphic designers also use Pantone to help 
printers and find the right color to be used for printing.

• They also help companies who struggle with finding color 
palettes that go with their brand identity. This could technically 
be any industry that needs a helping hand.

• Pantone also works with interior designers and helps them by 
creating books with swatches related to the interior designer’s 
field of work.

• Pantone also has an untapped market they rarely focus 
on which is the creative artist that make illustrations. They 
concentrate on this market on their social media. The products 
they supply to this market, is swatch booklets and Pantone 
Color Finding tools. This helps artists find Pantone swatches 
that can help their artwork stand out and be ready for printing 
at the same time. Though this tool isn’t truly targeted to them, I 
think this is a tool that illustrators can use.

Pantone works with a variety of different audiences in the creative industries.



COMPETITORS
Pantone has different competitors that are quite similar in the 
services they provide or focus on at least one area of expertise 
similar to Pantone. The two competitors that will be talked about 
are CSI and Datacolor.

CSI is an international brand located in South Carolina that works 
with designers and color managers to develop color palettes on 
trend to the fashion industry. Though they don’t offer different 
services to other industries, they target a sector that Pantone 
deals with a lot; this makes them a direct competitor to Pantone.

Datacolor supplies solutions, including color measurement 
instruments, software, and professional service and support. Data 
color has over a million customers in Textile & Apparel, Paint & 
Coatings, Plastics, Photography, Design, and many other industries. 
Datacolor strives to empower their customers to make objective, 
cost-effective, and smart color decisions that suit their workflows. 

They have more than 10,000 business customers that rely 
on Datacolor instruments and software daily. Over 1 million 
photographers and creative specialists use Datacolor Spyder 
products, making them a direct competitor to Pantone.



YELLOW

• Associated with joy, happiness, intellect, 
honor, confidence, and energy.

• Can bring negative affects like anxiety, 
depression, and caution.

• Produces a warming effect, arouses 
cheerfulness, and stimulates mental activity.

GREEN

• Associated with connection with ones self, 
nature, relaxing, and soul-searching.

• Balance, grounding, and security.
• Can help ease people’s minds when used.

PURPLE

• Associated mysticism, magic, mystery, 
curiosity, and is calming.

• Dark shades can represent sadness and 
frustration when used in certain instances.

• Can be associate with dreamlike imagery.

PINK

• Associated with innocence, love, femininity, 
calmness, and optimism.

• Can bring peacefulness, warmth, 
friendliness, and gentleness when used.

• Can bring negative emotions like 
emasculation.

RED

• Associated with energy, war, danger, strength, 
power, determination as well as passion, 
desire, and love.

• Enhances human metabolism, increases 
respiration rate, and raises blood pressure.

• It attracts attention more than any other color, 
at times signifying danger.

BLUE

• Is unique and authentic.
• Can bring calmness, serenity, and tranquility.
• Enthusiastic, sympathetic, and personal.
• Can represent the ocean, brings peaceful 

thoughts, is flexible and imaginative.

ORANGE

• Effects of orange: enthusiasm, rejuvenation, 
courage, and vitality.

• Sociable, optimistic, adventurous, 
agreeable, and informal.

• Can be associated with being overbearing, 
overly proud, and dependent.

COLOR PSYCHOLOGY
A color can bring out a multitude of different emotions and feelings 
when someone comes into contact with it. Below are some different 
color psychology examples that showcase different feelings that can 
happen when you come into close contact with that certain color.



PANTONE’S CHALLENGE
Pantone offers various services to different industries and highlights them throughout their website or in the products 
themselves. Their primary target audience is Industrial Designers, Graphic Designers, Architecture Designers, and 
Fashion Designers. An untapped industry is the illustrators that utilize Pantone colors and color systems to create 
elaborate artworks that stand out. This untapped market is significant, especially when you can use Pantone to create 
palettes on-trend and help make the individual designer’s works stand out.

Pantone also fails to explain color psychology to its customers to help them understand the emotions that can 
be evoked behind the picked color. By utilizing color psychology more throughout their website, Pantone can help 
designers in multiple industries have better chances to convey the emotion needed for their project. It could be in a 
campaign, product design, logo design, brand identity, illustrations, fashion, and more.



THE SOLUTION
The solution to Pantone’s challenges is creating a 
campaign that involves both digital and print related 
media. It will focus on bringing awareness to how 
illustrators and artists can create artworks that pop by 
creating beautiful palettes from Pantone colors. Not only 
will the campaign focus on this new target audience of 
illustrators and artists, but it will also bring awareness to 
a less talked about area of expertise of Pantone, which 
is color psychology. 

We will do this by talking about how using Pantone’s 
colors can evoke emotions that can help draw in viewers. 
We will be showcasing this by creating a landing page 
where the user can thoroughly learn the emotions 
behind different colors. Not only will it showcase color 
psychology and information on the various illustrations, 
but it will also include a giveaway where the winner’s 
artwork will be used as an advertisement for the 
campaign. This will increase interaction with the new 
audience and Pantone.

The campaign will also include developing a magazine 
ad series that will focus on three different illustrations. 
The artists will have specific colors to focus on, like 

yellow, orange, blue, green, purple, or pink. Based 
on the emotions evoked by these colors, they will 
create illustrations that will make these emotions come 
to life. The magazines will also incorporate a URL to the 
landing page. The advertisements will be featured in 
art-focused magazines such as Beautifully Bizarre, 
Hi-Fructose, and ARTnews.

The next part of this campaign will be utilizing social 
media through digital advertisements to connect more 
with this new audience and gain new followers. For 
the campaign, we develop different filters and posts that 
will use the illustrations previously created. The social 
media we will be using for the campaign are Instagram, 
Snapchat, and Facebook. 

The final part will be developing a series of mural 
designs that will be placed in different cities. The murals 
will showcase the importance of color psychology and 
how emotions can be evoked in different ways by the 
colors picked. Each mural design will feature only one 
color and different shades to bring home the feeling it 
evokes. These murals will be located in cities such as 
Seattle and Portland.



THE CAMPAIGN





THE AD CAMPAIGN
For the ad campaign that we will be creating, we will 
focus on bringing awareness to Pantone. We will achieve 
this by utilizing specific colors that can bring about 
different emotions based on the colors picked. With each 
advertisement created, we can showcase different 
color combinations and help bring feelings to life with 
dynamic colorful illustrations. 
 
These advertisements will bring awareness to both 
Pantone itself and how color psychology can help make 
your artwork stand out. It also shows illustrators that 
Pantone isn’t just something used for printing or other 
graphic design areas of work, that it can also be utilized to 
create works of art.









SOCIAL MEDIA CAMPAIGN
The social media version of this campaign will be about gaining awareness on 
Instagram to help grab the illustrators’ attention that inhabits that platform. 
This will be by showing sneak peeks of the illustrations in various social media 
posts and showcasing a video of the process it took to make one of the pictures. 

Not only will we have social media posts, but we will also have various filters 
created that revolve around each illustration. Utilizing filters on Instagram will help 
spread awareness of Pantone by having people interact with different elements 
from each painting. This will allow more people to gain knowledge of Pantone, 
and will enable viewers to share with family and friends.



INSTAGRAM POST

Bring out emotions by using Pantone 
colors #colorwithemotion. Not only are 
the colors stunning, but they can bring 
out feelings of peace and tranquility 
when used correctly. Want to learn 
more? Click on the link in our bio.

POST COPY:



INSTAGRAM VIDEO POST



INSTAGRAM FILTERS



LANDING PAGE
The landing page aims to bring more awareness to color 
psychology and explain the evoked emotions that the colors 
bring. The landing page allows users to understand that 
Pantone colors aren’t just used when printing but can be 
used in various work industries or hobbies.

The goal is to primarily inform the viewers of color 
psychology and showcase people’s works of art that use 
Pantone colors. They will share their artwork by signing up 
and submitting it to win a chance to have their artworks 
featured in a Pantone advertisement. 

The website will also feature more information on the 
illustrations created; that way, the viewers can learn a 
little more about what inspired the artworks, while also 
encouraging the viewer to utilize Pantone when creating 
paintings or illustrations.

Capture Emotion 
Through Your Art
At Pantone, our swatches are more than 
color; they are advocates for emotions.

Want a chance to have your artwork featured 
in an advertisement for Pantone?

Sign up Now

Showcase Your Works of Art Utilizing Color Psychology
Want to have a chance for your artwork 
to be used in an advertisement for 
Pantone? We are excited to announce 
one lucky winner will have their artwork 
seen by thousands. Sign up now for 
the chance to have your artwork 
displayed through print and digital 
media. 

Sign up Now

Find the Meaning Behind These Colors:

Evoke Emotions with 
the color red

Pantone Artist Creation

Illustrator, Julia Adams, recently 
partnered with Pantone to create an 
illustration that utilizes color 
psychology. She was tasked to pair 
orange and yellow as the primary 
colors within her illustration. This 
palette evokes joy, happiness, 
friendship, energy, and embraces 
social life through adventure. 

Julia’s digital art illustrates two 
friends having fun at a pumpkin farm 
during the fall season. These colors 
bring joy, friendship, and happiness 
to life.

First Name

Last Name

Email Address

Social Media

Instagram

File Types Permitted: PNG, JPEG, and PDF 

Drop Your File Type Here

Upload Your Artwork

Submit Now

Instagram

Submit Your Artwork 

Share Your Artwork Today!





MURAL DESIGN
The goal of having a mural design for the campaign is to 
showcase a fun, visual way of how color can help bring 
out emotions. Each mural will utilize one color to create 
a monochromatic piece that helps bring out the feelings 
that the color represents or makes others feel. This mural 
design will help bring awareness to Pantone by people 
taking pictures and uploading them. This could lead to 
more followers or users of Pantone colors. Also, it will 
allow people to see that you can utilize Pantone colors 
for anything, be it from illustrating or making murals.

There will be a total of two different mural designs: one 
in Seattle, one in Portland. The mural will represent 
the nature that those areas hold, and with green as the 
primary color, it will bring a relaxing and peaceful feeling 
when viewed.





THE TAKEAWAYS



One key takeaway came from the research that was conducted for this project is how valuable research can be in 
finding out the best way to solve a problem. While researching, I discovered that Pantone only really showcases 
illustration and the artist’s use of PMS colors on social media. Knowing this helped me figure out the best way to solve 
the problem was to focus on creating a campaign that spreads across multiple media. 

Another takeaway is you should always take a step back and look into what you are creating. While creating the 
advertisements, I had to step back and take in the feeling of each illustration. This was to make sure that each color 
blended and portrayed the feelings I wanted to provoke. If I didn’t feel it described the feelings accurately, I went back 
to learn more about each color. In doing this, I made sure each illustration stood out on its own and accomplished its 
goal. By utilizing each takeaway, I created a campaign that will solve the challenge taking place.

MY TAKEAWAYS




