
UNDERSTANDING 
THE PSILOCYBIN 
CONSUMER
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THE SHROOM BOOM?

As the cannabis industry starts to go mainstream, many investors who 
got into the cannabis industry early are now looking to psychedelics as 
the next big untapped market.  By mid-2021 there were dozens of publicly 
traded pharmaceutical companies in development phase on psilocybin or 
psychedelic based products. While the vast majority are pre-revenue, a 
healthy pipeline of clinical research is in the works, laying the foundation 
for strong and healthy market in the not-so-distant future.
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Psilocybin is a hallucinogenic chemical obtained from certain types 
of fresh and dried mushrooms. Also known as “magic mushrooms” or 
simply “shrooms,” this substance has gained cultural and political 
steam in the past year. According to the Cleveland Clinic,

Mushrooms containing psilocybin are available fresh 
or dried and are typically taken orally. Psilocybin 
and its biologically active form, psilocin, cannot be 
inactivated by cooking or freezing preparations. 
Thus, they may also be brewed as a tea or added to 
other foods to mask their bitter flavor. The effects 
of psilocybin, which appear within 20 minutes of 
ingestion, last approximately 6 hours.

Large doses of psilocybin are taken to achieve intense psychoactive 
effects. Micro-dosing small amounts of psilocybin—usually 0.1 to 0.3 
grams—has been culturally popularized and scientifically explored to 
treat mental health conditions like anxiety, depression, and PTSD to 
name a few.

“
WHAT IS PSILOCYBIN?
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Psilocybin is illegal in the US as it is considered a schedule 1 substance. 
Despite this, states and municipalities are opening the door for the 
therapeutic use and decriminalization of psychedelic mushrooms. In 
2020, Oregon voters passed Measure 109, directing the state to create a 
framework for legal psilocybin therapy by 2023. Seattle, Washington voted 
to decriminalize psychedelics—including psilocybin—in September 2021.

Thousands of scientific studies on psilocybin’s effects on mental health 
and the body have been published in the last few years. The medical 
community is refining how micro-dosing can be a viable mental health 
treatment, while consumers are taking it into their own hands to find out 
if it works for them. A Google search of “psilocybin spores” will show you 

how easy it is to find and grow your own “magic mushrooms.” 
Illicit brands advertising on social media sites also 

provide access to the substance. All this is to 
say—there are consumers ready and waiting 

for a psilocybin market.
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In July 2021, 4% of American consumers reported using psilocybin in 
the past 6 months. This may seem small, but that’s roughly twice the 
sizes of people using echinacea currently. This group is more likely to try 
alternative medicines before trying traditional medicine (78% vs. 41% of 
the average consumers). They seem to be more willing to experiment to 
find what works for them.

PSILOCYBIN IN THE WIDER VIEW OF WELLNESS INGREDIENTS
% of Americans reporting ingredient use
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Source: Evergi; Consumer Insights; Q4 2021
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The overwhelming majority (85%) of psilocybin users are millennials 
or Gen Xers. The reasons for usage differ by age group, as millennials 
are more likely to say they use psilocybin for PTSD issues or recreational 
purposes, while Gen Xers are more likely to use for spiritual purposes and 
depression. Users are indeed more likely to suffer from depression (29%) 
or anxiety (39%) and claim that their mental health is their #1 stressor, 
beating out the typical leading stressors of money, work, and lack of sleep.

12%

49%

36%

3%

PSILOCYBIN CONSUMERS BY GENERATION

Source: Evergi; Consumer Insights; Q4 2021
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Psilocybin users are much more likely than the average consumer to 
use cannabis. They highly over-index for niche cannabis formats like 
concentrates (+153%) and disposable vapes (+125%). It’s clear that they 
aren’t afraid to dig deeper into different categories and experiment. 

The illegality of Psilocybin seems to be the only thing holding people 
back from trying it, as 20% of non-users said they will “definitely” use it 
once its legal in their state and another 21% said they would consider it.

60

50

40

30

20

10

0
Concentrates Disposable Vapes Baked Goods

+153%

+125%

+104%

CANNABIS USE AMONG PSILOCYBIN USERS
Product type use of cannabis users vs. cannabis + psilocybin users

All Cannabis Users Cannabis + Psilocybin Users Over-index

Source: Evergi; Consumer Insights; Q4 2021



Brightfield Group is the leading research firm for 
emerging categories including CBD, Cannabis, and 
Wellness. By integrating multi-source data with AI 
and research expertise into our cross-comparable 

data lake, we uncover robust insights as new markets 
develop. Since 2015, we have helped Marketing, 

Innovation, and Insights leaders drive customer-
centric strategies on their next big idea.

Learn more at evergi.com

http://brightfieldgroup.com

