
Your online company store is like the kitchen, or heart, of your home. Your employees, partners, and 
even your customers will visit expecting well-stocked shelves and the no-fuss ability to get a good 
branded meal easily. And, since promotional products are the most highly regarded form of advertising¹,  
it's essential to follow a proven recipe.

Learn more about remodeling (or building) your brand "kitchen" with our infographic below.

If you've ever struggled to put dinner on the table with kids underfoot, supplies crammed on high shelves, and the spices just out 
of reach, you understand the importance of having a good "flow" or layout for your kitchen. Your company store is no different. 
Consider the following elements before you begin your project:

In every kitchen, you want to make sure you have the staples available – flour, eggs, milk, 
chocolate (hey, everyone has different essentials!) With your company store, you'll also 
want to consider what items are essential and used frequently. For example, do you want 
to stock your shelves with some pre-purchased inventory to minimize the potential wait 
for your hungry visitors, or do you want to keep your shelves clean and have visitors 
purchase items in real-time? Of course, there are pros and cons to each, so work with your 
company store partner for the right strategy. 

Are you cooking with gas? (We've always wanted to say that!) One of the 
most important appliances in your kitchen, your stove gets things cooking.  
For your company store, promotions will get things heated up, ensuring that 
your audience is aware of the store, will visit, and purchase. 
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Without this appliance, you wouldn't be able to keep your food 
fresh. Just like you need to clean your fridge and rotate your stock 
(there's nothing worse than finding some unidentifiable fuzzy food 
in the back of your fridge – yuck!), you need to keep the 
merchandise in your store fresh.  

On average, U.S. 
households own

promotional 
products430 

HARDGOODS
•  Drinkware
•  Writing utensils, journals

of consumers own 
promotional writing 
instruments389% 

ELECTRONICS/OFFICE GOODS
•  Power banks/chargers
•  Headphones and speakers

OTHER MERCHANDISE 
•  Coolers, camping equipment
•   Bags, golf items, pet items

APPAREL 
•  T-shirts
•  Men's, Women's, Unisex, 

Extended Sizes
•  Uniforms 

Promotional t-shirts generate 

3,400
impressions throughout 
their lifetime2 

HEADWEAR
•  Caps
•  Beanies

69% of consumers 
own promotional headwear

THE STOVE

THE PANTRY

THE KITCHEN LAYOUT

Do you pre-rinse your dishes before loading your dishwasher? (Sorry for the 
personal question.) Here, the point is that you need to keep your dishes clean 
and ready for the next use. Your online store creates data and performs best 
when the data is frequently reviewed and analyzed. 
Working with your online store partner, you'll know 
what products and promotions are working and if 
your store goals are being met.

THE DISHWASHER

THE REFRIGERATOR 

57% of consumers who own 
promo products report that they have 
kept some more than 5 years!5  

After your audience has enjoyed a lovely meal in your kitchen, you 
want them to linger a while over a cup of coffee and some cookies, 
looking forward to their next meal with you. Ensure your company 
store experience leaves your visitors with a good taste in their 
mouth and the desire to drop in again to see what's cooking. 

THE DESSERT

1-5Advertising Specialty Institute (ASI) research https://www.asicentral.com/asihelp#ASINews   

WHO is the primary audience for your company store? How can 
you ensure that they have the best experience when they visit?

HOW are you planning for the future? You want to leave room to expand your store for 
new audiences (e.g., another division or a recent acquisition) and new programs or promotions.  

WHAT is your primary objective with your company store? For example, if 
you want your store to engage employees, are the most desirable items visible? 

ABOUT FOXTROT 

We've been partnering with companies for more than four decades and understand what it takes to deliver the best brand "meal" experience. And don't worry, we don't 

simply leave you to do the dishes after your online store is set up or your promotional products order is placed. Throughout the process, we're with you, managing the 

menu, shopping for the ingredients (i.e.,  high quality, top apparel brands, and merchandise), and leaving your visitors wanting to come back for more.


