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Improve User's Shopping Experience with AI

The Power of AI to Personalize and Reveal Key Customer Information for 
Online Businesses
Online shopping has seen a dramatic rise in popularity. As consumers and other companies rely 
more and more on online businesses to make their purchases, e-commerce is at the epicenter of a 
radical shift in consumer behaviors. However, the industry faces numerous challenges. 



linded by the anonymity of its online clientele and lacking the inter-personal shopping experience 
that in-person retailers are able to offer to clients, e-commerce websites cannot rely on an 
experienced sales associate to effectively pick up on a host of important customer information 
used to know who their clients are and personalize their shopping experience. 



Data science offers a solution to this problem. Online businesses can collect key metrics such as 
gender, past purchase history, current browsing behavior, a consumer’s demographic, interests, 
habits, attitudes, and many more to give important insights into a business’s clientele. Once this 
information is collected, e-commerce website owners can personalize a user’s shopping experience 
and increase their sales

 personalization leads to a 20% increase in sales according to a recent study by Monetat
 80% of shoppers are more likely to buy from a company that offers personalized experiences, as 

shown by Epsilon



While these results are impressive, a survey by Shop.org shows that only 11% of brands and retailers 
can personalize all content in real-time; giving digital experience delivery professionals well 
equipped with data science knowledge, a strong competitive advantage. Learning the 
fundamentals of data science will give an online business owner tools for personalization and 
revealing key customer information. 



Professionals can learn how to
 collect a user’s past informatio
 collect live shopping behavio
 store information in large databases optimized for easy and efficient data retrieval


https://monetate.com/blog/the-tipping-point-for-personalized-website-experiences/
https://www.epsilon.com/us/about-us/pressroom/new-epsilon-research-indicates-80-of-consumers-are-more-likely-to-make-a-purchase-when-brands-offer-personalized-experiences
https://www.epsilon.com/us/about-us/pressroom/new-epsilon-research-indicates-80-of-consumers-are-more-likely-to-make-a-purchase-when-brands-offer-personalized-experiences
https://www.yesmarketing.com/resources/whitepaper/using-audience-insights


This information can then be used by data visualization tools to reveal insightful, highly 
customizable consumer metrics and be made digestible by data reduction techniques for a better 
understanding of the variables most responsible for variations in consumer behavior. Furthermore, 
data science can equip e-commerce professionals with machine learning techniques and AI 
knowledge to

 create chatbots able to understand and answer consumer questions in real-tim
 segment customers into clusters to personalize shopping experiences based on the client typ
 recommend products a customer will likely enjoy



At Korbit, we aim to turn e-commerce business owners into experienced data scientists. Learn more 
about Korbit’s personalized active learning. 


