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ANOTHER STRONG YEAR
OF GROWTH FOR UK
ADVERTISING EXPORTS
STEPHEN WOODFORD

Chief Executive, Advertising Association

Welcome to our third annual UK Advertising Exports Report.
The latest headline data shows that advertising and market
research services generated an annual export figure of £11bn
for the year ending 31 December 2019. The sector also exports
in third place, behind insurance and pension services (£20bn)
and computer services (£12bn). In terms of growth, this represents
a 7% increase from the 2018 figure (£10.2bn) and over the period
2013-2019 it represents a compound annual growth of 15.3%.

Continues on the next page
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These are outstanding figures and offer some much-needed positive news after a tumultuous
year for our own industry and the entire global economy. Little could we have predicted when
we published our last Exports Report how our lives would have changed in the past year. The
very day that we published the second annual Exports Report – the morning of March 16,
2020 – was also the day that the Prime Minister gave his evening address to the nation where
he asked us to work from home, avoid social contact and do our utmost to relieve pressure
on the health service. Looking back, what has been so impressive is how quickly business
adapted to work in new ways to be able to keep delivering on behalf of international clients.
Of course, much has changed since then and the full impact of the past year on exports will not
be known fully until next year’s figures are published by the ONS. But with the vaccine roll-out
continuing apace and the global economy – especially in East Asia – making the return to normal,
now is the time to look forward and plan for the future and to demonstrate that the UK is not only
open for business but remains the undisputed global hub for advertising and marketing services.
We know some predictions already. While they do not forecast exports, the latest AA/WARC
Expenditure Report expects the UK’s ad market to grow by 15.2% this year and the UK is
predicted to outperform all its key global rivals, with the US expected to grow 3.8%, Germany
9.3%, Europe (excluding UK) 8.8%, and China 10.3%. This projected performance is surely
testament to the expertise and creative excellence we possess in this country and which,
in turn, build on the existing strength of our digital economy, which is so enmeshed with
that of the wider world and which has grown so much over the last year.

Our UKAEG member poll, included in this report, demonstrates the twin concerns around
COVID-19 and Brexit and the effects these may have on industry, but there is positive
sentiment around the global ambition of Britain and driving new business from online events
and remote working. We are here to support our members and relay their concerns to
Government and we hope this survey conveys where industry stands at present and how we
can ensure they bounce back in the best way possible.
Our activity, both as the Advertising Association and UKAEG, is hugely strengthened by
our relationship with the Department for International Trade and their involvement reflects
Government’s ambition to build exports of advertising services in markets identified as
priorities for growth. We are grateful to them, and to Exports Minister Graham Stuart MP,
for all their support over 2020 and look forward to building back better globally in 2021,
alongside our other partners, which include the IPA, APA, DMA, London & Partners and the
Creative Industries Council.
This year is going to be pivotal for our industry, for our country and for our planet as we meet
the challenge of climate change at COP26 in November and work even harder to create a
more inclusive future for advertising, both at home and abroad, reflecting the diversity and
interconnectedness of the world - no doubt the pandemic has made us all appreciate this all
the more.
Congratulations to everyone across the British advertising industry involved in international
business on the success story we see in this third UK Advertising Exports Report.

Coupled with this expected bounce back, the trade deal we reached with the EU removed
much of the potential for uncertainty that we might have feared, enabling us to move forward
cooperatively with the vital EU market. In 2019, this still accounted for 40% of our sector’s
exports, though this was down significantly from last year’s figure of 53% and demonstrates
perhaps that UK advertising is reflecting the reorientation to new markets elsewhere in the
world. We hope that the Government’s and DIT’s emphasis on trade agreements will further
grow exports in new and emerging markets in the months and years ahead.
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UK ADVERTISING
REACHES PARTS OTHERS
CANNOT REACH
GRAHAM STUART MP
Minister for Exports

I am pleased, once again, to congratulate the advertising sector
on an exceptional rate of growth, following the release of the latest
ONS figures. As Minister for Exports it is so encouraging to see that
UK advertising and market research services exports grew to an
estimated £11bn in 2019 and, according to research from Credos,
there are now more advertising businesses trading internationally
than ever before.

Continues on the next page
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Advertising was an important contributor to broader UK success in 2019. The UK was the only
top ten exporting nation that year to grow its international sales and overtook France to become
the fifth largest exporter. The performance of the UK advertising industry illustrates its resilience,
adaptability and entrepreneurialism; all built on creativity, both in services provided and in the way
these are delivered; and openness to new technology and innovation. The industry has helped the
consumer economy throughout the challenges of the last year, while a rapid shift to e-commerce
has kept the UK digital economy ahead of our competitors in winning business globally.
The sector, led by the Advertising Association and UKAEG, has invested significant resources in
export promotion throughout 2020, and to great effect, showing fast and creative adaptation to
a world where international events turned virtual. UK attendance at events such as the Shanghai
International Advertising Festival in July has allowed UK businesses to build new international
partnerships and given a global platform to the UK’s offer.
A key event in the Government’s 2021 calendar is the UN Climate Change Conference, COP26,
in November, so it is wonderful to see the Advertising Association placing Climate Action at
the heart of its responsibility agenda through the Ad Net Zero initiative. Advertising accelerates
behaviour change and can help drive sustainable growth and social good.
The successful vaccine rollout in the UK gives us hope that all businesses will soon be able
to open once again. It will be a ‘new normal’, however, with many innovative ways of doing
business taking hold for the long term. My department, DIT, will continue its work to open
up global markets and give British businesses an edge in access to the fastest growing
economies. We will work with the industry to make new trade agreements advertising friendly
while the sector, I know, will be up for the challenge of ‘building back better’ and seizing the
opportunities only a ‘Global Britain’ can bring.

THE PERFORMANCE OF
THE UK ADVERTISING
INDUSTRY ILLUSTRATES ITS
RESILIENCE, ADAPTABILITY
AND ENTREPRENEURIALISM;
ALL BUILT ON CREATIVITY...
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Value of UK Advertising & Market Research Exports
Figure 1: Value of UK advertising and market research exports 2013- 2019.
Source: Office for National Statistics Pink Book (2020)

The latest release of data from the Office for National Statistics’ (ONS) Pink Book 2020
attributes an annual export figure of £11bn2 to advertising, market research and opinion
polling services (for sake of brevity we will refer to advertising and market research services
from this point onwards) for the year ending 31 December 20193.
1

In terms of growth, this represents a 7% increase from the 2018 figure (£10.2bn) and over
the period 2013-2019 it represents a compound annual growth of 15.3%.

£12,000
£10,961

Figure 1 (right) shows the growth in advertising and market research services exports since 2013.
£10,207

£10,000

In line with international standards, the ONS does not report on the individual export values
for advertising services. Instead, it publishes a combined export figure of advertising, market
research and opinion polling. In previous UK Advertising Exports Reports, we have estimated
that advertising services make up around 82% (equalling £9bn in 2019) of advertising and
market research services exports. However, this fixed multiplier implies a fixed relationship
between advertising and market research and does not consider annual fluctuations between
the two categories. Starting with this report, we will focus on the combined figure of advertising
and market research services as the key export figure.
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Estimated advertising services exports

1. The Pink Book contains balance of payments accounts and detailed statistics for the current account including - trade in goods and services, income, current and capital transfers, transactions in UK external assets and liabilities.
2. The Pink Book is more accurate than the Annual Survey of International Trade in Services as it covers all data and therefore contains a number of upward revisions to the advertising and market research export data.
3. Unless otherwise stated all data in this section is sourced from the Office for National Statistics Pink Book (2020): ons.gov.uk/businessindustryandtrade/internationaltrade/datasets/internationaltradeinservicesreferencetables
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Advertising & market research balance of payments

How does advertising compare to other industries?

In 2019, the UK again recorded a NET surplus, this time with a value of around £3.8bn.
In other words the UK exports more advertising and market research services than it imports
– a trend that has persisted since 2013. However, imports rose by 58% versus 2018 meaning
that the overall balance of payments dropped by 33%.

Figure 3 (below) shows the comparable exports value of advertising and market research services
against other key industries. In 2019, advertising and market research services exports third place
(£11bn), behind insurance and pension services (£20bn) and computer services (£12bn).

Figure 3: Advertising & Market research service compared to other key service sectors.
ONS Pink Book 2020. Apart from Advertising and Market Research, the other figures are provisional.

Figure 2: UK advertising and market research services balance of payments.
Source: Office for National Statistics Pink Book (2020). 2019 data taken from ONS UK trade
in services: service type by partner country, non-seasonally adjusted (2020).

£19,943

£10,000

£11,575

£10,961

Value of exports (£millions)

£5,000

£8,023
£6,959
£5,798
£0

£2,920
£637

INTRODUCTION

Balance

VIEW FROM
GOVERNMENT

THE DATA

VIEW FROM
INDUSTRY

CASE STUDIES

UKAEG
MEMBERS

CONTACT

Architectural services

2019

Audio - visual and related services
A

2018

Telecommunications services

2017

Legal services

2016

Engineering services

Imports

2015

Advertising &
market research services

Exports

2014

Computer services

2013

Insurance and pension services

£5,000

9

Number of Enterprises

6000

In 2018, 37% of all registered advertising and market research companies had either
4000 exported or
imported goods and services, whereas 16% had both exported and imported goods and services.
In 2017 this was 25% and 15% respectively. This also suggests that the increase in exports is not
just being driven by the same companies increasing their volume of exports but could also be
4000
caused by a higher proportion of companies seeking new markets and engaging in exporting.
Number of Enterprises

Within the category of “other business services”4, advertising and market research services
exports made up 10% of the total £111bn exported in 2019 (Figure 4).
Figure 4: Advertising & Market Research Services exports as a proportion of total
UK Professional Business Services exports.
Source ONS Pink Book (2020).
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We think that the positive trends above can be explained in part by more advertising and
market research companies engaging in international activities. Figure 5 (right) shows a yearon-year increase in international activities (represented by the coloured lines), while the
number of companies categorised as advertising and market research services has remained
largely stable at around 22,700 registered enterprises5 since 2016.
4 “Other business services” is essentially made up of professional and management consulting services; technical, trade-related and other business services; and research and development.
5 Registered businesses are those which are registered for VAT and/or PAYE, any reference to a ‘business’ only covers this group.
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Figure 5: Charts showing that year on year, more advertising and market research companies
are participating in international activity.
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Source: Annual Business Survey Importers and Exporters by Industry Breakdown – November 2019.
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The Global Picture of UK Advertising and
Market Research Exports

It has been well reported in previous Credos reports that the UK’s reputation as an international
hub and its geographical location makes it an excellent conduit for transatlantic trade. To this
point, the map below shows the extent of the international export footprint and paints a clear
picture of just how global UK advertising and market research services are.

The US remains the largest single country importer - importing £1.1bn worth of UK advertising
and market research services. This is consistent with previous years.
Following the US; France (£785m), Germany (£712m), Switzerland (£643m) and Ireland (£539m)
are the next largest importers of UK advertising, market research, and opinion polling services.
In terms of Europe, EU nations accounted for 40% of all UK advertising, market research, and
opinion polling services, with EU and EEA countries accounting for 42%6.

A1
US

Figure 6: Source: ONS Annual Survey
of International Trade in Services 2018.
Rounding errors mean that the percentages
do not add up to 100%.
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Figure 6 (below) shows this breakdown by destination.
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Figure 7: The global footprint of UK
advertising and market research exports.
Source: Based on 2018 ONS International
trade in services, by service product
and country. To increase clarity of map,
markets where export volumes were less
than £10m were excluded. The darker the
colour, the higher the total value of exports.
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6 Data taken from the ONS Annual Survey of International Trade in Services 2018. We anticipate these proportions to be similar to the latest data.
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The UK’s International Competitiveness

In Table 1 we have ranked export markets by value and by year to show how the position of
the UK’s top 20 advertising and market research export markets have changed year on year.

In order to compare the relative export performance of the UK versus other markets,
we examined country-level export data from the OECD dating back to 2009. Unsurprisingly,
the US leads with advertising and market research services exports topping USD 22bn,
but the UK is in clear second at nearly USD 14bn (£11bn) with some margin over its nearest
place competitor – Germany (USD 11bn).

Table 1: Top 20 Export Markets for Advertising & Market Research Services.

2018

Rank

Country/region

Export value
(£000’s)

%
of total exports

Rank

Country/region

Position
change

Export value
(£000’s)

%
of total exports

1

USA

1,264,787

15%

1

USA

---

1,316,381

14%

2

Germany

1,021,201

12%

2

France

+1

957,836

10%

3

France

732,863

9%

3

Germany

-1

868,557

9%

4

Switzerland

661,406

8%

4

Switzerland

---

785,101

8%

5

Ireland

640,424

8%

5

Ireland

---

657,451

7%

6

Spain

467,171

6%

6

Netherlands

+1

631,918

7%

7

Netherlands

408,961

5%

7

Spain

-1

475,308

5%

8

Gibraltar

277,573

3%

8

Gibraltar

---

350,443

4%

9

Sweden

256,720

3%

9

Sweden

1% ---

286,637

3%

10

Belgium

217,119

3%

10

Israel

New

268,919

3%

11

Denmark

184,302

2%

11

Italy

+1

244,020

3%

12

Italy

172,141

2%

12

Belgium

-2

240,710

2%

13

UAE

137,218

2%

13

UAE

---

227,128

2%

14

Norway

122,316

1%

14

Denmark

-3

197,878

2%

15

Finland

80,285

1%

15

Norway

-1

120,194

1%

16

Canada

75,404

1%

16

Finland

-1

90,243

1%

17

Poland

73,549

1%

17

Australia

New

82,381

1%

18

Europe Unallocated

73,142

1%

18

Canada

-2

80,336

1%

19

Taiwan

60,960

1%

19

South Korea

New

66,168

1%

20

Japan

59,611

1%

20

Poland

-3

61,465

1%
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Figure 8: An international comparison of the UK’s advertising and market research
export competitiveness.
Source: UK figures taken ONS International trade in services, by service product and country
(2019). Other country data taken from OECD. Stat database (OECD 2021). Based on EBOPS
2010 classification. Currency conversion used OECD annual exchange rates. Only 2018 data
was available for Germany, France and the Netherlands.
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Looking to The Future: Understanding Barriers for
UK Advertising Exports

Figure 9: A frequency count of keywords discovered in the recent UKAEG survey.
Source: UKAEG.

UKAEG Member Sentiment Analysis
This year we polled a number of UK Advertising Exports Group (UKAEG) members about
their thoughts on winning new business, exporting ambitions, the global Britain agenda, Brexit,
as well as other challenges for the year ahead (the full list of questions are in the appendix).
This short survey asked open-ended questions in order to elicit more detailed answers. This
data enabled us to conduct text mining i.e., keyword frequency counts and sentiment analysis,
which we think provides a more accurate gauge of sentiment and allows us to identify topics
of interest among UKAEG members.
In our keyword frequency count unsurprisingly “business” and “UK” featured highest.
If we remove them from consideration, we see that “Brexit”, “events”, “face” and “clients”
are the next most prevalent keywords.
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However, we detected some negativity around question 1 (prospects for securing business
this year) and question 10 (main barriers in 2021). Unsurprisingly, respondents reported some
nervousness about future prospects as a result of the COVD-19 pandemic and Brexit. It was
felt that either of these factors could lead to marketing budgets being cut or market access
being restricted. The inability to travel was also cited as a concern, particularly as this is a key
channel for driving business development.
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Using the data collected we conducted a sentiment analysis using the three most popular
sentiment lexicons (AFINN, Bing et al. and NRC) to gauge the feelings of responses. The three
charts following show generally positive sentiment across most responses but is particularly
concentrated around questions 3 (global Britain ambition) and 4 (driving new business from
online events and remote working).

INTRODUCTION

6

Sentiment

crew

stories

ambition
socialising

grow
frequently bit
shoot
lockdown party coming

british

report

optimist

retain

trading

creativity

efficient

uncertain

economy

competitive
closest domestically
vaccination
servicing

local

difficulties

coordinated
reducing swinging

remotely

happening

clients

people

expect contributing
front
wind

hub

doubt missions
physical impact

challenge hope

months
meet

future

leaders

word market
community

conditions

issues

key

specific

niche

impotance

Bing et al.

ad

activities
short

twelve
add

talent

easy

process
shooting

brexit
face

barriers

brand
pandemic
cancellation
lot europe
shipping recession
prefer ability widespread
forward
carbon online chain
happen
campaigns
thinking
opportunities
partners
develop
situation grant
decision
loud
time
increase
created
service
days

10

risk

2021

events

BUSINESS
support

Q10

AFINN

0

majority
neighbours activity
culturally
staffing

win

tbc

uk’s
feels
confidence
1st

stay

hindered

separate

global

Q4

lost

chinese

system

avoiding

inspire

treacle
priced
paired
cutting

similar

achieve

marketing
country

uk

due

Q3

10

creative services success
government offices keen
company
position
international person study
ahead
advantages built
deal
production
china
travel infrastructure
cost
feel communication ukaeg
access

providing
essential
live
tank

abroad

globally advertising organise

relief

Q1

20

allowing
management

excited

initial low
conversations

britain

competition

world

based

shoots

export
initiatives

post
huge

involving
galvanise
summer efforts environment 80
colleagues
doubled

helps
visa

shout

experience

independent locations vary

hurt

agencies

senior

change internationally

attend november

mutations
plan stage
amsterdam 2030

overcome pretty

differentiation

cut

quick

august
secure
gradually

Figure 11: Sentiment analysis of the UKAEG survey.
Source: UKAEG.
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Figure 10: A word cloud based on the
keyword frequency count.
Source: UKAEG.
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Figure 10 is a word cloud that highlights the keywords captured in the survey in
a more illustrative way.
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Most respondents highlighted the restrictions around participating in physical events
and face-to-face meetings. Some reported new opportunities through remote meetings;
whereas others felt that it was hard to replace physical meetings as it was a key channel
for new business. All respondents thought the chances of any face-to-face networking
happening during the first half of 2021 was unlikely.
Given that the UK left the EU in 2020 it was unsurprising that Brexit was high up on
the agenda with mixed opinions on whether Brexit was good or bad for the UK’s global
image and advertising exports.
We decided to investigate this further via Google trends. Figure 12 (below) shows that
peak searches for “Brexit” occurred around 20 December 2020 when rumours were swirling
around that the UK and EU might strike a deal. This can also be interpreted as a measure
of uncertainty around the issue with many people seeking for information.
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In addition, we looked at the topics which were being searched in connection with Brexit.
Table 2 shows these ranked in order of prevalence. Searchers were looking for information related
to financial services, presumably to see if the EU had granted equivalence. The terms “trade”,
“import” and “goods” appear to be related to customs. GDPR interestingly appears in the list,
most likely in connection with the rules for transferring data internationally and data adequacy.

Figure 12: Google search trends for “Brexit”. Source: Google trends.
Note that the y axis – “hits” does not refer to actual hits instead this is an index whereby 100
represents the maximum value volume of searches. Google does not publish the precise numbers.

100

Table 2: Google trends rising related topics.
Source: Google trends.
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The Impact of Brexit

Appendix

Among other things, 2020 will also be remembered for being the year that the UK left the EU
on 31 January. While the UK remained a part of the Single Market and Custom Union during
the transition period UK-EU trade was largely unaffected by the UK’s exit from the EU.
We think the true impact of Brexit will only be felt in 2021 as the new trading arrangements took
effect on 1 January 2021. It also means that we will not have the full ONS export data until 2022.
This is an unfortunate aspect of the data referenced in this report in that the timing of the releases
from the ONS, as services data tends to be delayed.
While it is difficult to predict what the export picture will be like for 2020, we think it is likely
that UK exports will decline. This is because each of the UK’s top 20 export markets are
expected to post declines in overall ad expenditure in 20207. Ad expenditure in those markets
is predicted to rebound in 2021 based on the assumption that travel restrictions will ease
and vaccination programmes in other countries will be widespread. We know that delivery of
services and mobility are deeply intertwined. But whilst COVID-19 travel restrictions remain
in place, the new Brexit rules for traveling to the EU for business have not yet been tested.
Hence, it is difficult to predict with any high certainty what effect Brexit might have on future
exports of advertising and market research services.
The British Promotional Merchandise Association (BPMA8), an Advertising Association member,
recently ran a survey to understand the effects of the end of the Brexit transition period on its
members. Although BPMA members are directly involved in the exporting of physical goods,
we think that this survey is relevant to this report as the promotional merchandise sector
essentially serves the advertising and market research sector. In the survey BPMA members
reported custom changes, customs paperwork, VAT and tariffs as the main challenges under
the new trading arrangements. Approximately 35% have lost business as a result of transition.
With Brexit custom delays featuring heavily in news reporting earlier in the year, we do not know
what impact media agenda-setting effects may have on brands’ decision making, especially with
regard to ordering and sending merchandise. The BPMA report that cost hikes are already filtering
through the system even though many brands still do not understand what processes are required
to either absorb or avoid costs on delivery.

UKAEG Survey questions (Conducted February 2020)
1. How do you feel about your prospects for securing new international
business this year?
2. Now that Brexit has been completed, what are your thoughts on the
global Britain ambition?
3. What would you like to see from the UK Government to make the
global Britain ambition a reality?
4. How do you feel about driving new business, generating leads from
online events and remote working? Are there strategies or innovations
that you have developed to help accomplish this while being remote?
5. How do you rate the probability of returning to face-to-face networking
with international prospects this year? How will this impact your ability
to trade internationally?
6. How do you feel about the status of the UK as a global business hub?
7. How do you feel about the status of the UK as a global advertising hub?
8. What are your biggest challenges for achieving growth in international
revenue this year?
9. Have you experienced any success stories in regard to trading internationally?
10. What do you think your main barriers will be when trading overseas this year?

7 WARC.com
8 bpma.co.uk
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MAINTAINING EXPORTING
STRENGTH DURING
THE PANDEMIC
MARTIN JONES

Managing Partner, AAR

The global pandemic clearly had a huge impact on the UK-only new
business market in 2020, where we estimate that the number of new
appointments was down between 35 and 40 per cent. This was a
result of a number of factors including concerns from brand owners
around not having the opportunity to physically meet with potential
partner agencies.

Continues on the next page
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However, the same was not true of clients seeking to appoint agencies for international and
global briefs, principally because many of them were very used to reviewing their agencies
“remotely” and were consequently not fazed by running a virtual pitch on Zoom or Teams.
In 2020, global and international pitches that involved UK based agencies fell into two distinct
categories. First, brand owners based in the UK with international/global requirements. This
market was understandably dominated by UK agencies with very few non-UK agencies being
invited to participate.
The second group comprised CMOs who were not based in the UK but were keen to come
here to source their potential agency partners as they saw it as a Centre of Excellence. These
briefs were a mixture of those aimed at international and global audiences, and those only
aimed at the UK consumer.
Whilst indigenous brand owners looking outwards is an important source of business, clearly
future growth will come from encouraging new entrants from outside the UK to work with
agencies here, whether on international or UK-only briefs. In 2020, despite the obvious
restrictions, we saw a number of such brand owners and businesses appointing agencies here.
Many of these brands were from China, Asia and the Middle East and included Aon, Asahi,
BMW, Carlsberg, Emirates, Farfetch, Icelandair, Onepay, Qatar Airways, TikTok and Wellcome.
Reassuringly, there were very few clients with international or global requirements who
appointed agencies outside of their “home” country other than the UK; a clear testament
to the work that has been carried out to promote the UK as “the place to go”!
While 2020 will clearly go down in history as an anomaly, there is undoubtedly momentum
in the market for UK based agencies working with non-UK based clients, and we look forward
to seeing this continuing throughout 2021 and beyond.

THERE WERE VERY FEW
CLIENTS WITH INTERNATIONAL
OR GLOBAL REQUIREMENTS
WHO APPOINTED AGENCIES
OUTSIDE OF THEIR “HOME”
COUNTRY OTHER THAN THE UK...
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FOLLOWING A YEAR
LIKE NO OTHER, NOW
IS THE TIME TO REALLY
GO GLOBAL
JANET HULL OBE

IPA Director of Marketing Strategy & Chair, UKAEG

UK advertising is the world’s centre of excellence and a gateway
for companies looking to go global. We can work with China and
the US in the same day. The UK Advertising Export Group wants
brands and businesses from all continents to see the UK as a home
from home and the first place they come to when expanding their
business internationally.

Continues on the next page
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Despite the unprecedented social and economic pressures of the last year, our members
continued to service their global client base, and even expand internationally, with new office
openings in key markets and increasing headcount at home. Although dating to the year
prior to the pandemic, the export figures for advertising and marketing services published in
this report – a 7% increase for an annual export figure of £11bn – testify to the hard work that
industry has put into growing and expanding the global reach of British advertising in recent
years. But what constitutes an ‘export’ in advertising? The best way to demonstrate what the
advertising industry means by exports is to illustrate it through case studies and success stories,
like those you’ll find in the following pages.
For Government, exports mean opening a new office in a new territory or securing financial
investment from an international source. For industry expanding our businesses into new
markets, working on new briefs from international clients, and winning market share in billings
and new briefs versus other country rivals all constitute exports.
As we celebrate our third annual Exports Month during March 2021, our programme of activity
demonstrates both our ambition as a group and the fact that we are determined to come back
from COVID-19 stronger than ever, as a national industry on the global stage, serving a worldwide
client base. Aside from this report, we have been active during SXSW, the global meeting place
for over 300,000 innovators and creators from across the interactive, film and music sectors
featuring a dedicated UK House; we have updated our UK Advertising. Made Global website;
we are hosting virtual country meets and a Going Global Masterclass to encourage businesses
from right across the UK to go global; and we are launching our Export Accelerator, a new online
tool to help companies develop their exports strategy, providing information on key markets
around the world including lists of awards and funding and tax incentives and filming permits.
UKAEG is a group on the move and I’m honoured to chair this game-changing initiative.
We welcome all brand owners, platforms and marketing services agencies to work with us
to fulfil our global ambitions for British advertising.

...WE ARE DETERMINED TO
COME BACK FROM COVID-19
STRONGER THAN EVER, AS A
NATIONAL INDUSTRY ON THE
GLOBAL STAGE, SERVING A
WORLDWIDE CLIENT BASE...
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CLIENT: SUBWAY
Subway is rebranding its classic cookie sweet snack product across EMEA with a new design
created by its agency Above+Beyond. The new EMEA Subway Cookies identity takes
traditional patterns and typography to give the product a joyful and colourful look.
Above+Beyond’s work on the new identity started with creating a typographic “COOKIES”
logo-marque. The agency used Subway’s house typeface and gave it a slab treatment reminiscent of ‘50s American diners famous for all things sweet, nostalgic, and comforting.
It then took the letterforms and laid them out like cookies on a tray with a loose and fun
arrangement, applying a rough “baked” texture to the edges of the marque.
This idea of bringing the freshly baked story to life extends through to a playful polka dot
pattern used across packaging and beyond. Like the cookies themselves, each circle is
completely unique in shape, size, and edges, allowing Above+Beyond to create bespoke
patterned environments for different elements to live in. For the packaging itself the logo
and pattern, including the Subway choice mark, have been carefully woven together. In keeping
with the iconic green and yellow Subway colourway, the branding is strikingly simple and
instantly recognisable to ensure consistency across 14 different markets in the EMEA region.

LESSONS LEARNED: DRIVING BEHAVIOUR CHANGE TO IMPROVE WELLBEING
Now, more than ever, global markets are facing similar problems: obesity, pollution, food
waste, the climate crisis, mental health, and of course, the devastating effects of Covid-19.
As an agency with 20 years’ experience driving behaviour change for the better, 23red
believes that there are three lessons that can help brands and governments internationally
to make positive changes and improve societal and individual wellbeing.
First, focus relentlessly on driving real behaviour change and start with changing what they do.
An example is the team’s work as a cross-agency team alongside WPP agency, Wavemaker, on
Stoptober for Public Health England, which used the ‘herd’ effect to change behaviours and
encouraged a million and a half more people to take up the challenge over four years.

Tom Munckton, Creative Director of Design & Branding at Above+Beyond said: “As the cookies
have always been such a key part of a Subway guests’ experience, it was important to create
an identity that was as memorable, and joyous, as the fast-food cult-classic itself.”

Secondly - make behaviour change as easy as possible, with innovative technology leading the
way. 23red applied technology to increase blood donations, using dynamic advertising across
digital sites to show real time information and make booking an appointment easier, and more
convenient, resulting in a 33% increase in registrations.
Finally, find the right partnerships and trusted voices to reach your audience – in a Government
first, the team recently worked with the likes of Call of Duty and Candy Crush to engage 18-35
year olds with essential Covid-19 messages.
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CLIENT: EXEL COMPOSITES
Exel Composites is a multinational technology company headquartered in Finland that designs
and manufactures composite solutions for industrial applications. Suffering from low brand
awareness in the composites space, but with the aim of becoming the global category leader,
Exel appointed Agency Inc in London in the Autumn of 2019.
Agency Inc’s strategy team quickly established a common trait and mindset which connected
Exel’s innovative team to their manufacturing customers – the curiosity and ability to solve
complex problems, of never settling for the status quo. This was the basis on which the
company had thrived and grown.
CLIENT: MARS PETCARE SCHMACKOS
adam&eveDDB began its partnership with Mars Petcare Schmackos in Australia in 2018
and has built a powerful working relationship, which transcends time zone and distance.

Agency Inc developed a new brand positioning and identity ‘for forward thinkers’ which
was launched at the very start of 2020. In the face of the pandemic which quickly evolved
in the following months, Exel’s senior leadership team held their nerve, stuck to the plan,
and continued to invest in brand marketing.

Immersed in all aspects of the Mars business philosophy, the relationship has grown from
its social foundations to one which spans consumer behaviour, and creative insight, to new
product development.

As a consequence, Agency Inc continued to build an extensive new website which launched in
the summer of 2020, followed by a sustained content marketing and engagement programme
delivered through digital and social channels.

Nowhere is this partnership more strongly showcased than when adam&eveDDB was tasked
with bringing back the mojo to Schmackos dog treats. Appreciating the latent love all
Australians have for the brand, it tapped into this nostalgia and took the brand back to its
advertising roots by reviving the iconic “Dogs Go Wacko For Schmackos” jingle. The new
brand campaign also returned the much-loved characters, Dorothy and her beloved pooch
Roger, as stars of the show.

The result? Operating profits increased 135% year on year to December 2020.

The campaign spanned integrated channels, amusing and engaging consumers all the way
to purchase. Notwithstanding the competition, the brand stood out for its demonstration
of the irresistibility of the product, resulting in the strongest sales period seen for a decade.
The brand campaign will continue to scale and span fame-driving online promotional and
experiential activity, ensuring Australian dogs will be going Wacko for Schmackos for years
to come.
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CLIENT: GOOGLE
Google is one brand taking action to minimise its carbon footprint. They are passionate
about making smart use of the Earth’s resources; creating products with the planet and
people in mind.
Brandfuel collaborated with Google to showcase its sustainable credentials by designing and
building the agency’s most sustainable stand to date. The Upcycled Stand is a sustainable
construction almost entirely made up of recycled and upcycled materials. This modular stand is
made out of wooden pallets, crushed up car parts, and metal from an old wartime barn. Since its
creation, the stand has been reused for four various functions such as the European Geosciences
Union, Living Planet Symposium, Greentech Festival and the UN Climate Change Conference.
It won a Platinum award in The World Exhibition Stand Awards 2020 for Best Sustainable Stand.
CLIENT: ENERGIZER - LONGER LASTING HOLIDAYS
Activated in 42 markets across EMEA and APAC, Brand Culture’s latest international shopper
marketing campaign for Energizer, ‘For Longer Lasting Holidays’, offers consumers the chance
to enjoy 10% off their next hotel stay with leading global travel company, Hotels.com.
Having identified Hotels.com as an ideal partner, Brand Culture negotiated the digital ‘gift with
purchase’ promotional offer and developed a creative approach that could be rolled out across all
participating markets. The agency then delivered a market toolkit and oversaw all master designs,
including 28 language adapts, web build and campaign management.

Brandfuel always strives to partner with like-minded ethical companies that echo their
commitment to sustainability. Brandfuel is determined to become recognised as an industry
leader for reducing its environmental and social impact. The team are moving towards a
zero-waste, net zero-emissions event model for all of their events by 2022. With this in mind,
Brandfuel has recently been accredited with the Sustainability ISO 20121 making them the
first agency to be certificated for both virtual and ‘in person’ events.

Energizer’s biggest and most ambitious campaign to date is activated across retail, digital and
above-the-line channels. It forms part of a long-term international marketing strategy devised
by the agency to drive Energizer battery sales by offering consumers high-perceived value
promotional offers linked to their entertainment and lifestyle choices. The strategy, which was
Highly Commended in last year’s The Drum awards, has seen successful partnerships with the
likes of Universal Pictures, Twentieth Century Fox and Booking.com roll out across an increasing
number of markets year-on-year, helping Energizer become the No1. battery brand globally.
With COVID-19 impacting consumers’ ability to get away, the world’s longest lasting battery really
is giving everyone the chance to enjoy the ultimate Longer Lasting holiday offer, with an extended
promotional redemption period enabling consumers to enjoy both local and international breaks
well into 2022.
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CLIENT: FORD MOTOR COMPANY
To launch the newest model of their flagship product, Ford Motor Company turned to fullservice, global production house, Chrome Productions. From the development of a compelling
narrative, to production in remote desert locations, and post-production under a pressurised
deadline – it proved to be one of Chrome’s most ambitious undertakings to date.
On 3 February, almost 12K viewers sat in the waiting room for the latest Ford YouTube Premiere
– having heard rumblings of what to expect both of the truck and the iconic Metallica track that
accompanied it. Just 2 weeks later, the 2 ½ minute film set to “Enter Sandman”, has captured the
attention of the motor world having trended on YouTube for the 4 days following its premiere and
racking up almost 1 million views, and climbing.
CLIENT: TETLEY UK
“Chrome’s vision, storytelling, and choice of soundtrack created a heart-pounding and
memorable film that exceeded all expectations.” said Ford’s Karl Henkel. Directed by Scott
Weintrob (Netflix’s Fastest Car) alongside DoP Khalid Mohtaseb (Amazon Studios’ Uncle Frank),
the piece was filmed in the remote Southern California desert with a crew of just under 60 –
operating under strict COVID-19 restrictions. The innovative production used photosonics,
adapted racing drones, and included the off-road cinematographic first of mounting a camera
crane onto the hero car to get unique 360° selfie-style shots. Chrome united its global team
to marry a U.S. production with a simultaneous edit in the U.K. – stretching daylight to meet the
client’s premiere deadline.

Independent, visual content studio, Coffee & TV were tasked by Tetley UK to create an
animation for TV and online platforms to increase brand awareness in the US market.
To generate a greater recognition for the brand, the well known UK beverage manufacturer
wanted to introduce US customers to four quintessentially English characters that embody
Tetley’s key product lines. Coffee & TV were asked to bring the four characters to life through
visual effects and animation.
Tetley supplied Coffee & TV with illustrations and biographies for the four characters so the
studio’s creative team could develop a narrative, script and storyboard. The animation team
enhanced the look of the illustrations and gave them movement, while designers created
the ‘Tetley world’ for the characters to interact and live in. High end visual effects finishing
touches were added to intensify the final sequence, along with a strong voice over to guide
the campaign’s narrative.
Coffee & TV delivered social media assets and a lead campaign video for Tetley to rollout
across online and broadcast outlets in North America.
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A DIGITAL EVENTS PLATFORM ENABLING BUSINESSES TO EXPORT GLOBALLY
In swift response to the pandemic, Crowd created GoDigitalExpo, a digital platform to enable
organisations to connect and export to customers around the world.
GoDigitalExpo provides tools for attendees and speakers to easily manage itineraries, book
one-to-one sessions and attend group events via video conference. The reduction in travel
required also equates to a far smaller environmental impact. One of the recent successes of
GoDigitalExpo was for the Legal Services Are Great campaign – an initiative of the Ministry of
Justice (British Government) who hosted an online Africa trade mission in December 2020.
Liz Giles, Senior Campaigns Advisor at the MoJ, said: “The platform was crucial in providing
legal professionals with the opportunity to-reconnect with friends and explore new collaboration
opportunities. The service offered by Crowd enables us to hit our campaign targets.”

CLIENT: FRONTIER
Croud was tasked with delivering an integrated campaign to support the release of
Frontier Developments’ new game, Planet Zoo, which would be the spiritual successor
of their successful Planet Coaster game. The launch was to span several key markets across
the globe, with a particular focus on the US, UK, France, Germany, and the Netherlands.

The LSaG event was the recipient of an award from the Government Communication Service
for their successful delivery of the Virtual Trade Mission. The cost savings were particularly
highlighted compared to running the usual event in Africa.

The key challenge was to create hype and reach, in order to make the new title launch a success,
whilst navigating an extremely crowded and competitive environment that was buzzing with hype
for other high-profile releases.

Crowd’s Global CEO Jamie Sergeant added: “As Crowd looks to meet our own sustainability
targets in 2021, anything we can do to help our clients do the same is a good thing in my book.”

In order to drive awareness, reach and purchase intent throughout the announcement phase,
as well as continue momentum and engagement throughout the release, Croud implemented
a strategic campaign which involved several stages, including a smart approach to audience
segmentation; the programmatic team utilising key formats – including Display, Video and
YouTube; eye-catching, disruptive creative assets; and utilising PPC top-performing keywords.
The Planet Zoo launch was a resounding success. By the end of the pre-order phase alone,
Croud had driven an amazing 2.5m new users and 17.9m video views. Paid media activity saw
a cost-per-action that was 75% lower than for the previous game launch. On YouTube, video ads
saw a view-through rate of 55% – 83% higher than the platform’s average. The campaign picked
up the award for Best Integrated Campaign at the Campaign Tech Awards 2020.
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CLIENT: GUINNESS AFRICA - GUINNESS NIGHT FOOTBALL
HeyHuman has a strong long-term relationship with the Guinness teams in Ireland, the UK,
Kenya, Nigeria, Cameroon and Uganda which has developed over years and many EPL
football seasons.
Guinness Night Football was football like never before, a high-octane mash-up of football,
music, food and fashion. Reaching over 100m fans, it brought people from different walks of
life together and added even more colour, vibrancy and flair to the game. Thirteen regional
events in bars and cities across Africa culminated in a pan-African five-aside tournament,
which made Guinness the most talked about beer brand.

CLIENT: ZODIAK KIDS
Let’s Play: You Decide is the latest Alexa voice game to be released by connected technology
agency FX Digital to the UK and US market. Zodiak Kids, part of Banijay, the studio behind
popular CBeebies TV show Let’s Play, collaborated with FX Digital to turn the series into an
interactive voice experience. The voice controlled game invites children on an adventure
through a series of fun, interactive and educational activities.

Guinness Night Football redefined how fans could engage with football by bringing it
together with other cultural interests. It made a difference to both the brand and the business
and was the start of new ways of thinking about experiences. This is being developed further
as a result of the impact of new behaviours as a result of COVID-19 which has changed
brand relationships.

The Alexa application, known as a voice skill, allows users to take part in three awesome
adventures voiced by Let’s Play presenters Sid and Rebecca. The game encourages children
to move their bodies, improve their listening skills and teaches them the importance of
helping those in need. For example, in the doctor pack, users help Dr. Rebecca get patients
back to health in hospital.
Alexa voice skills have proven particularly popular with children, as they can be fun, interactive,
educational and are hands-free. The lockdown brought with it a greater demand from parents
for educational and fun activities for their children which Let’s Play: You Decide provides. In
the US, Let’s Play: You Decide makes use of In-Skill Purchasing, allowing parents to purchase
expansion packs which contain new and exciting adventures.
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CLIENT: MANDARIN ORIENTAL
LONDON Advertising’s iconic ‘Fan’ campaign for Mandarin Oriental has helped a small,
Asia-based hotel group of seven properties become a leading luxury brand with over 40
properties across the globe. The campaign broke the mould of luxury hotel advertising
which tended to focus on the product – a beautiful lobby, stunning swimming pool or
divine bedroom. As LONDON Advertising believed these were hygiene factors for anyone
spending $1,000+ for a room night, the agency decided to make the guest the focus for
the advertising. When the team saw the extraordinary list of former guests it developed
a strategy based on the rich and the famous, who could afford to stay anywhere, chose
Mandarin Oriental.
This naturally led to an endorsement campaign, and whilst using celebrities is not new, the
challenge with most celebrity campaigns is that people remember the person not the brand.
The creative leap for this campaign was to link the headline “I’m a fan” with the brand’s fan
logo, which has helped the campaign achieve the highest ad recall ever recorded by Ipsos Mori.
The other unique aspect of the campaign was LONDON Advertising’s demand for authenticity,
so only people who are genuine fans of the brand are featured. The Agency has been able to
secure 100 of the world’s most renowned individuals to appear in the campaign without paying
any of them to take part.

CLIENT: UNILEVER
ICP has been a key operational partner for Unilever since 2013. As custodians of the single
source of truth for Unilever’s global assets, ICP ensures the re-use and repurposing of
content through user support and quality assurance to drive better brand consistency and
communication quality at lower cost, across all brands, channels and geographies.
Unilever benefits from company-wide standards for ways of working, quality control of assets,
compliance across creative production and consulting solutions. This also covers Digital Asset
Management (DAM) integration with their eCommerce content ecosystem, brand content
publishing systems and other initiatives across a range of technologies preparing for the
massive swing to online sales globally.

Since the campaign’s launch, Mandarin Oriental has experienced over 700% growth and is now
considered to be one of the world’s leading luxury brands.

Over the last year ICP was commissioned to co-ordinate and support the strategy and
implementation of Unilever’s DAM upgrade. ICP worked with Unilever to support the vendor
selection process and then core components of the implementation: defining workflows,
process, data modelling, UI-UX, systems testing, and on-boarding. ICP led the internal
communications strategy & execution throughout the implementation phase to keep users
engaged and abreast with latest information on the upgrade.
This resulted in the migration and organisation of 780,000+ assets, asset management
feature & process improvements, a successful User Acceptance Training, the rebuild of asset
type taxonomy, re-training of 2,000+ users across all brands and divisions, and 20 user guides
and documents to reflect the new platform and branding.
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CLIENT: EMBRAER EXECUTIVE JETS
Embraer Executive Jets is a relative newcomer to a market dominated by US stalwarts.
MBA’s task was to position Embraer as the technologically advanced challenger globally,
building a brand that can compete in international markets, bringing in some of the raw
emotional power of the product.
MBA’s work focuses around the central brand proposition – For the journey. An expression
that reflects both the literal journey, as well as life’s journey. While private jets are seen as
more of a business tool in the States, MBA need to reflect the ‘status’ symbol perceived in
emerging Asian markets.

CLIENT: BRITISH AIRWAYS
Made in London Media provide the case marketing service for international brands entering
China. They include commercials, graphic design, social media events and offline events that
are more suitable for Chinese consumers. The team has done the case planning for the brand
image of British Airways in China, including advertising planning, advertising production, social
media promotion services, and obtained more than 2 million views on the whole network.

The launch of the Legacy 500 centred around an epic mini-film shot in the style of a Hollywood
blockbuster, featuring the brand ambassador, Jackie Chan, as a mysterious CEO trying to get
his hands on the latest technology. He was chosen not least because of his appeal in his native
China, where the campaign was amplified greatly using social media and the website.
To drive potential customers to find out more about the Legacy 500, MBA extended the launch
campaign into a range of targeted media spaces. MBA’s press executions used a special media
buy to gain cut through, with the jet quite literally appearing to cut through the page, with over
70 different ads running in 50 different territories. Embraer now has the fastest growing market
share in the sector and has the world’s two best-selling jets.

‘Postpone You Valentine’ is a British Airways campaign from 2018 specially designed for the
Chinese market. As the Chinese New Year was just one day before Valentine’s Day in 2018,
Made In London Media and Ogilvy collaborated with BA to plan and produce a short film
about two UK-China couples’ love stories. This film expressed a deeper understanding of
love and family.
This film was published on Chinese social networks, including Weibo and WeChat during the
2018 Chinese New Year holiday. A great number of Chinese audiences were moved by the
story. This film received over 2 million views and 3000 likes from all social media platforms.
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FROM ENDORSEMENT TO OWNERSHIP: THE FOCUS SHIFT FOR CELEBRITY TALENT
To remain a top-tiered Celebrity Talent in today’s world means that you’ve been deemed
interesting in the face of unprecedented, multi-platform competition. But before considering
entering into a talent endorsement deal, there may be an interesting option to consider
— issuing equity to your chosen talent and treating them as a real partner.
Equity can be used to compensate talent instead of, or in addition to, fees. If the right talent
owns a piece of a business their interests will be aligned with the growth of the company,
and they will be incentivised to align in an authentic and motivated way. Socially savvy talent
can directly drive customer acquisition. They will devise innovative ways to promote growth
and awareness as their image becomes inextricably linked.
CLIENT: SK TELECOM/GOOGLE
Collaborating with visionary brands, Nexus Studios is leading the way in exploiting the future
potential of Augmented Reality and 5G technology through a series of ground-breaking,
location based experiences. From implementing Gruffalo spotting in the English countryside
to transforming Dallas Cowboys’ players into giants, by using pioneering AR technology
Nexus Studios has placed interactive experiences into a myriad of impressive locations.
In a recent collaboration, Nexus Studios were contacted by SK Telecom and Google to
design an immersive experience in which 5G technology was used to make the world a little
better. Nexus transformed UNESCO World Heritage Site, Changdeokgung Palace, into a first
of its kind AR guided tour. Led by an enigmatic wayfinding character, visitors are taken around
12, immersive moments, interacting with priceless artefacts and engaging with members of
the Joseon court, all carefully reimagined in AR. The team also created a wheelchair mode
to ensure those with disabilities were able to access this rich history. Every detail of the
experience was informed by a cultural committee and filmed in beautiful high definition using
4K Volumetric Capture. The project received widespread media attention. Over 270 articles
were published on the day of its launch and over 250,000 people have downloaded the
‘at home’ version of the app in just 6 months. The project demonstrates the mind-blowing
potential of 5G technology, immersing people in history and culture in a completely new way.
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This magic happened when Procure Worldwide partnered Shaquille O’Neal into an equity
partnership with LA based start-up, Ring inc. Shaquille’s reach, trusted profile and background
as an ex-cop and Ring, a home security company (with a strategic alliance with the LAPD) made
him a strong, rational choice. Shaquille conducted walkabouts in downtown LA, gifting products
to the neighbourhood. The partnership resulted in lucrative success for all parties with Ring
selling to Amazon for an estimated deal of $1.8 billion, 12-months after Shaquille bought mass
awareness to their products.
Issuing equity to a true talent partner is a smart way to position a deal and to build a brand
alongside them, with invaluable results. Seeking the advice of experts, such as Procure Worldwide,
is key to identifying the right talent, achieving full marketing opportunities and avoiding
unnecessary risks.

CASE STUDIES

UKAEG
MEMBERS

CONTACT

31

EXPORTS REPORT 2021

CLIENT: JUST EAT
Talent Republic worked with McCann London and a UK & Dutch-based client team
from Just Eat to secure American rap icon Snoop Dogg as their first international
brand ambassador.
McCann brought in Talent Republic at the end of 2019 to secure a global music Artist for
their client Just Eat. The team wanted to tap into a newer, younger demographic while still
entertaining existing customers. They not only wanted a campaign face but also a bespoke
track incorporating the existing Just Eat mnemonic.
Global legend Snoop Dogg turned out to be the perfect partner.

CLIENT: DOLE
In December last year Dole, the world’s largest producer of fresh fruit and vegetables, asked
St Luke’s to help create a global campaign that tackled the issue of food insecurity, as part of
its mission to improve nutrition for all.
With the COVID pandemic exacerbating poverty levels, research showed that 1 in 5 children
worldwide were likely to go hungry during the festive period (one of the most indulgent and
child-centric moments of the year). Dole wanted to do something to address the issue.

The negotiation - led by Talent Republic - included music sync and delivery of the track
and resulted in Just Eat’s most successful campaign ever – Did Somebody Say - billed in the
advertising press as 2020’s ‘biggest collaboration’. Interest in the brand lifted by 59% with
record levels of spontaneous awareness and unprecedented positive sentiment on social
media channels (95%). Harnessing the success of the Snoop campaign, Just Eat have since
launched further iterations of the partnership in regional markets, which Talent Republic
continued to negotiate. This has included work with McCann Australia and of course Doggy
Dogg Christmas in the UK. Q4 2020 marked the third consecutive quarter of order growth
acceleration for Just Eat – growing by 58% – and brand sentiment is now at an all time high.

St Luke’s brought this shocking statistic to life with a simple metaphor: five Christmas teddy
bears, one of which had its stuffing removed to represent the number of children that may go
hungry at Christmas. The team raised awareness and encouraged donations (to add to Dole’s
own efforts) via a film, website and AR experience, in partnership with Tag Worldwide.
St Luke’s launched this campaign in five markets including the US, Japan and New Zealand,
reaching over 65 million people in just a few weeks. Following the success of this partnership
and campaign, the team is already working with Dole on new and exciting social responsibility
and sustainability projects.
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CLIENT: HBO
HBO approached The Mill to develop a virtual activation that celebrated the launch of their
hotly anticipated new tentpole series Lovecraft Country and had the ability transport fans
into the Lovecraft Country world, whilst in global isolation.
A Social VR Experience like no other. Lovecraft Country: Sanctum is a three-part immersive
journey to another dimension. “Travelers” visiting the Sanctum Dimension experienced three
different events that are a complement to Lovecraft Country’s themes of socially relevant
storytelling and cosmic horror, featuring original content performed by the cast from the
series. In the first event, guests explored a mesmeric sculpture garden, with original artworks
crafted by Black Afrofuturist artists. In the second, visitors will enter an otherworldly interactive
theatre that defies the laws of physics. The third event will focus on an unforgettable musical
performance featuring one of today’s biggest music stars that will rumble the virtual cosmos.
Throughout this social VR experience, guests are able to interact with other Travelers, as well
as unlock hidden rooms and challenges that took them further into the dark unknown.
The digital experience made a huge online splash, garnering over 100 press features and
13 million social impressions in the first week alone.
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23red is a purpose-driven creative agency that develops brands and
campaigns that change behaviour for the better and have a positive impact
on people’s lives. They are independent, award-winning and work with
leading businesses, charities and government. In an era when consumers
place more value on purpose, their ‘Do Feel Think’ philosophy means they
focus on the immediate action that can drive long-term change and deliver
work to engage audiences through the most relevant channels, close to the
point of purchase, influence or change.

adam&eveDDB, Cannes Lions European Agency of the Decade, is a
communications agency dedicated to making creative work that works.
Employing 450+ people in London and New York, it is Campaign’s UK
Agency of the Decade (with five Agency of the Year titles including 2020)
and the only agency to have won the IPA Effectiveness Grand Prix three
times in a row.
Clients include: Aviva, Diageo, EA Sports, Google, H&M, Haig Club, Heineken,
Jim Beam, John Lewis & Partners, Lloyd’s Banking Group, Lucozade, Mars,
PlayStation, Samsung, The National Lottery, UK Government, Volkswagen,
Unilever, Virgin Media, Quorn and Waitrose & Partners.

360xec is a specialist Executive Search company formed in 2013 to
provide recruitment services immersed with detailed knowledge of
the marketing, media and technology driven communications industry
to clients and candidates alike. They work for companies across APAC
including China and are adept at finding leadership candidates as
companies open up new offices around the world.

adam&eveDDB is part of DDB Worldwide, a global network of 13k+ people
across 200+ agencies in 90+ markets.

The Advertising Association promotes the role and rights of responsible
advertising and its value to people, society, businesses and the economy.
Responsible businesses understand that there is little point in an
advertisement that people cannot trust. That’s why, over 50 years ago,
the Advertising Association led UK advertising towards a system of
independent self-regulation which has since been adopted around the
world. There are nearly thirty UK trade associations representing advertising,
media and marketing. Through the Advertising Association they come
together with a single-voice when speaking to policy makers and influencers.

They are trusted and respected to provide a very knowledgeable
perspective bringing advice and consultation without commercial
motive, but to achieve the best outcome for client and candidate alike.

Across the Pond is a global, independent creative agency specialising
in film for innovative brands. Their process is to make the complex
simple through strategy, and the simple human through creativity.
They started life inside Google and continue to work with them and
other innovative brands all around the world including YouTube, Xiaomi,
X, Rosewood, Grab, Malala Fund and Project Everyone. They believe
in the power of diversity and are one of the 0.1% of agencies founded
by a woman and are two thirds women overall. They also believe in
the importance of sustainability and have committed to being carbon
negative by 2021.
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The APA is the trade body for independent production companies,
animation, VFX, sound design, music, stills, interactive & editing
companies making commercials in the UK. Their objective is to create
the best possible business environment for our members. The APA
does that by providing a range of services from standard contracts &
templates, advice on novel contracts and insurance, production advice,
legal & business affairs guidance, crew rates, to providing training,
promotion and giving the chance to connect with new opportunities
worldwide. The AEG extends this reach & we are delighted to play
our part for the good of the UK advertising industry as a whole.

Atomic is an independent creative agency driven by the philosophy
of Never Quiet. We create ideas that work across the entire customer
journey, making brands hard to ignore, difficult to forget and easily more
effective. In just seven years we’ve grown to become one of the UK’s
leading independent agencies, proud of our reputation for innovative
and highly effective work across both brand and activation channels,
for some of the world’s leading brands. Our relentless desire to create
effective work is why we’ve helped brands like Homebase achieve an
18th month return to profit from a £100M+ deficit or a brand like The
Royal Opera House triple their global awareness scores and improve
their new visitor figures by 1200%, with just a sixth of their competitors
ad spend.

Agency Inc. is a multi-award winning B2B specialist marketing agency
that develops brand strategies, campaigns and content marketing solutions
for global clients in technology, engineering and industrial sectors. Chief
Executive Matthew Morgan is a strategic marketing professional with
more than 20 years of agency-side experience in planning, developing
and implementing integrated advertising and marketing campaigns for
international B2B clients in a host of different sectors.

We put a huge focus on merging talent from every discipline to work side
by side, not just under one roof, encouraging every brand and individualthat
walks through our door to achieve something extraordinary. It is one of the
reasons why we were voted winners in Campaign’s Best Places To Work 2020.

Brand Culture is an award-winning creative agency that harnesses the power
of entertainment and lifestyle to light up the consumer journey. Since 2004,
they have been leveraging the power of film, gaming, music, sport and travel
to help brands drive consumer action and smash business targets.

AI Music is at the forefront of exploring how artificial intelligence
can change and adapt music. Quite simply, we believe music should be
accessible and contextually relevant for both its creators and its listeners.

INTRODUCTION

With our infinite music engine and other proprietary technology,
we deliver bespoke solutions for marketers, publishers and fitness
professionals, creative agencies and many more.

From devising entertainment-led brand strategies and orchestrating
global shopper campaigns, to negotiating powerful brand partnerships
and creating content and experiences that audiences genuinely love,
our specialist team thrives at helping solve marketing challenges.

Music that adapts to your heartbeat, audio advertising that matches
listener context, universal licenses across formats…. All of this is
possible, and more, thanks to our cutting-edge research and scalable
in-house development.

Core services include strategy, entertainment partnerships, creative,
shopper and promotional marketing, brand partnerships, international
campaign activation and management, content creation, digital design
and build, experiential.
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For over 15 years, Brandfuel has established partnerships with some of
the world’s most revolutionary businesses; creating impactful experiences
for their most valuable audiences, at their most seminal moments.

Coffee & TV is an independent visual content studio, specialising in
creative VFX, animation, design and colour grading.
Coffee & TV was established in 2012, when the company’s founding
partners decided to break free of industry institutions and follow their
vision to create a totally independent, artist led studio. Since then
the company has achieved substantial growth and built an extensive
portfolio of high-end, award-winning work. Coffee & TV’s clients include
international broadcasters and brands from the BBC, CCTV and Sky,
to Versace, Rolls Royce and McDonalds. The studio’s accomplished
artists have the ability to create and deliver a diverse range of projects,
from TV advertising campaigns, title sequences, long-form documentaries
and multi-platform social media content.

As an award-winning creative agency, they specialise in the design,
planning and delivery of brand identities, conferences, events,
exhibitions, product showcases and web projects. No matter the size
or scale, Brandfuel helps brands to break through by creating enriching
experiences for everyone.
Brandfuel are helping to shape the organisations that are reshaping the
world. And their clients are the change-makers, challenging the way things
are and reimagining how they could be, to make things better for all of us.

Coffee & TV is a Certified B Corporation®.
Chrome is a full service, award winning, boutique production company
specialising in online digital content for the world’s leading brands.
Cream is a business established to better understand and more effectively
communicate with audiences of the highest value. Over 17 years they have
developed deep expertise in analysing more affluent audiences, what
motivates them, and how to influence them and this has led us to work
with some of the most pioneering premium and luxury brands in the world.

Their body of work and client pool demonstrates diversity but with a
singular thread throughout: cinematic, emotional storytelling. With an
output tending to fall towards the categories of luxury, lifestyle, sport
and automotive our passion for filmmaking and attention to detail is at
the heart of everything they do.

Cream Consulting helps brands with marketing & econometric modelling,
trend & insight reports, audience prioritisation, and consumer-centric
marketing strategy formulation from brand & creative identity, to marketing
and media planning.

Chrome has long standing relationships with brands such as Ford,
Sotheby’s and TUI with whom our work has won multiple global awards,
including a Webby, 3 Lovies and an AutoVision award.

Cream Communications delivers resonant messages to consumers via
the most effective communication channel. Cream Communications
helps business grow through global media planning & buying, brand
& ambassador partnerships, and content & creative delivery.
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The Creative Industries Council (CIC) is a joint forum of industry and
government which focuses on areas where there are barriers to growth
for UK creative organisations, such as in access to finance, skills, export
markets, regulation, intellectual property (IP), and infrastructure.

Crowd is a global creative agency that specialises in amplifying demand
for brands around the world.
Our dynamic, multi-national team fuses rich data, digital innovation,
and creativity to ensure your message hits harder, budgets go further,
and sales reach higher.

Council members are leading figureheads drawn from across the creative
and digital industries including advertising, architecture, arts, crafts,
createch, design, fashion, film, music, publishing, television, and video
games. The CIC has published recommendations to continue the rapid
growth of the UK creative industries and is working to implement the
Creative Industries Sector Deal package of measures it negotiated with
the government in 2018.

Crowd combines localised knowledge with the support and reach of a
worldwide network, allowing your brand to succeed both at home
and internationally.
From San Francisco to Sydney, Crowd is already helping clients amplify
demand - so why not join them?

Croud is a global, full-service, digital marketing agency that works with
some of the world’s leading brands. Through the seamless connection of
data, technology and creativity, Croud develops strategies for sustainable
growth that drive immediate business impact.

The Data & Marketing Association (DMA) comprises the DMA, Institute of
Data & Marketing (IDM) and DMA Talent. They seek to guide and inspire
industry leaders; to advance careers; and to nurture the next generation of
aspiring marketers.

Croud builds deep partnerships with clients thanks to its unique model,
using its ‘Croud Control’ platform to harness a global network of 2,400 digital
experts, delivering holding company scale with the precision of a specialist.

The DMA champions the way things should be done, through a rich
fusion of technology, diverse talent, creativity, insight – underpinned by
their customer-focused principles.

We’re experts in delivering international growth for clients – whether you’re
just getting started with expanding overseas, or already have a large global
footprint. Our unique business model provides unparalleled access to
in-market experts in every sector and digital discipline, offering global
scale and local expertise to help you grow internationally, whilst maintaining
a consistent centralised strategy.

They set the standards marketers must meet in order to thrive, representing
over 1,000 members drawn from the UK’s data and marketing landscape.
By working responsibly, sustainably and creatively, together the DMA aims
to drive the data and marketing industry forward to meet the needs of
people today and tomorrow.

As part of the Google Partners International Growth program, and with close
relationships with all major global platforms, we have extensive experience of
delivering global growth for clients through digital – with over three-quarters
of our clients having an international element.

Improving performance with data-led creative insights.

Founded in 2011, Croud is proud to partner with clients such as Vans,
IWG, AXA IM, and The North Face - leading media strategy, performance
marketing and digital experiences.
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We believe that everyone deserves to be treated as an individual.
With a big audience, that may seem impossible. However, with AI,
nothing is impossible. We exist to enhance creative marketing through
AI data insights. We automatically combine your creativity with our
data to tell you what is working, what isn’t and – most importantly –
what you can do about it. We are datasine.

Experience12 is an independent, award-winning pop culture marketing
agency specialising in experiential marketing and events. They help
entertainment brands and pop culture properties engage existing fan
bases and acquire new audiences through immersive brand experiences.
Founded in 2012, Experience12 has grown consistently year-on-year,
establishing itself as a trusted advisor and delivery partner to the Film, TV
and Gaming sectors, with unique research and insight in the fan marketplace.
Their core services include global creative consulting, experiential events,
exhibitions, PR stunts and national and worldwide tours.

We want to be the people that everyone comes to, to optimise their
creativity. We are passionate about empowering the world and the amazing
things that can happen when creativity and data work together.

INTRODUCTION

Digital Detox is a humanity-led digital product agency focused on building
core technology to deliver digital empowerment. With over 15 years of
experience, their sweet spot is in creating future-proofed products in the
most digitally sustainable way, simplifying processes to build a world where
technology and humanity work in perfect harmony. Their most recent
product – The Green Report – enables organisations to spot and prevent
their digital pollution, with its first partnership reporting a saving of 79
tonnes of carbon, and ~$1million.

Four Communications Group is one of the leading independent integrated
marketing & communications agencies in the UK and MENA. We offer an
integrated approach based on our philosophy of the power of together,
with services spanning insights & planning, digital, social, media planning
& buying, marketing, advertising, PR, public affairs, events, and sponsorship.

ENGINE is a future company. A full stack consultancy, technology, insight,
data, brand and experience design, advertising and communications
company, with the power of diversity and imagination to take on the future.
The world is changing. Problems don’t look like they used to. These days,
disruption is the new normal and connectivity means complexity. That’s
where we come in. We curate small, diverse teams who help our clients
figure out where to go next.

We have seven core business units, covering our sector expertise in health,
real estate, lifestyle, social purpose and corporate & financial, as well as our
PACE team (covering performance, activation, creative and engagement)
and our MENA operation.
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Four Communications delivers award-winning campaigns for clients including
Infiniti, The Booker Prize, UK Government, Merck, Johnson & Johnson,
Grosvenor Group, St George, Equifax and American Express.

The company employs more than 370 staff in London, Abu Dhabi, Dubai,
Riyadh, Cardiff and Aberystwyth.
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FX Digital is an award-winning digital agency specialising in TV Application
Development and Voice Application Development, providing innovative
solutions for brands looking to pioneer the latest technologies.

Happy Finish is a creative production company. With 16 years of
heritage working at the forefront of creative excellence.

Founded in 2011, R&D has underpinned FX Digital’s philosophy since
its foundation, with its co-founders rapidly realising that to survive,
thrive and grow in the digital world you can never standstill, but instead
must constantly maintain an appetite for creativity & innovation.

Happy Finish began focused on cover story fashion imagery postproduction, developed through the adoption and innovative application
of world-class computer-generated imagery and animations to now
working with the newest creative technologies and employing machine
learning and AI solutions for some of the worlds largest brands
and companies.

Their recent projects include building an entirely new cross-platform TV
App for Eurosport, one of the world’s largest sports networks. FX Digital
also created the award-winning Contiki “Pack My Bag” Alexa voice skill
and recently released an Alexa skill for children – Let’s Play: You Decide –
with Zodiak Kids based on the popular Cbeebies TV Show Let’s Play.

Happy Finish works closely in strategic partnership with clients to offer
technology underpinned content solutions that are creatively groundbreaking, efficient, intelligent and relevant.

Grace Blue is a specialist, global boutique search firm sitting at the crosssection of customer-centric businesses. With offices in London, New York,
Singapore and Shanghai, we focus on senior executive roles across the
consumer, media and marketing communications ecosystem, for both
agencies and consumer facing brands.

Hey Human is the transformative communications agency, focused
on brand communications, social, experiential and neuromarketing.
They create Unusual Everyday™ ideas that connect with people and
change behaviours to kickstart brand and business growth. They help
brands grow by thinking differently about people, brands and marketing.
Through their Mindkind™ approach Hey Human connects people
and brands and use neuroscience to develop ideas and content.

What’s the fastest game bird in Europe? This was the question that inspired
the founding of Guinness World Records back in 1955. Starting with a
single book published from a room above a gym, GWR has grown to
become a global multimedia brand, with offices in London, New York,
Miami, Beijing, Tokyo and Dubai. Today, they deliver world class content,
not just through books, but via TV shows, social media and live events.

Hey Human does this for clients who have a common goal, growing
their business and their brand. Clients include Guinness, Baileys, SlimFast,
belVita, Green & Black’s, SEA LIFE, Gordon’s, Typhoo, The London
Dungeon, Affinity, True Instinct, Smirnoff and the Independent.

Their in-house consultancy works closely with brands and businesses
around the world to harness the power of record-breaking and deliver
award-winning campaigns and business solutions. GWR’s ultimate purpose
is to inspire people, individuals, families, schools, groups, companies,
communities and even entire countries – to read about, watch, listen
to and participate in record-breaking.
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Ignis is an award winning brand experience agency with over 30 years
expertise in integrated comms. From experiential to content, shopper
to social, right the way through to innovation and branding, ignis keeps
creative, human and social experiences at the core of everything they do.

Hoi Polloi Media is a multi-award-winning video production company
based in London and Brighton. They create intelligent video entertainment
supported by brands that embeds itself in the viewer’s mind. Hoi Polloi
Media works directly with brands and international agencies to help
them access exceptional storytellers and solve production puzzles. The
team collaborates with clients and strategic partners without traditional
barriers to provide bespoke delivery solutions. They can provide awardwinning creative craft, production expertise, and a huge range of strategic
experience to enable clients to produce integrated brand marketing
campaigns with high value ROI.

Based in London with clients all over the world, ignis’ work has truly global
reach. As a winner of The Sunday Times SME Export Track 100 they have
worked with major FMCG, sports, travel and leisure brands in markets as
diverse as Indonesia, North America and UAE.
As an SME ignis has spent more than three decades punching above its
weight – delivering challenger thinking for challenging times.

Their teams are compact, efficient, and want each project to be the best.
Hoi Polloi Media has won YouTube Effectiveness Awards, Google best
Ads, Kinsale Sharks, a prestigious British Arrow in 2019 and are shortlisted
again in 2020. They have helped deliver over 100 different projects across
TV Commercials, Online Entertainment series, Live Streamed Events and
Live TV, Social Media, Digital Posters, and Stills in the last seven years.

Incorporated by Royal Charter, the IPA’s role is: to advance the value,
theory and practice of advertising, media and marketing communications;
to promote best practice standards in these fields; and to ensure that the
work it does will benefit the public, the wider business community and
the national economy.

ICP is a uniquely-positioned, independent and global business building
partnerships with brand owners. We help clients maximize the efficiency of
their creative operations and marketing technology with 30 years’ experience
in both strategy development and operational execution. We work directly
with brand and marketing teams as well as with our clients’ agency partners
to deliver the most effective marketing and advertising content creation,
reuse and delivery, across all channels.

It has a well-earned reputation for thought leadership, best practice
and continuous professional development and also provides core support
and advisory services. Its membership base is predominantly made up
of corporate members who collectively handle over 85% of the UK’s
annual £22bn ad spend and who represent over 4,000 brands and employ
over 25,000 staff. Based in the United Kingdom for nearly 100 years,
IPA programmes can be found in more than 60 countries worldwide.

Our clients include global companies and brands from many market sectors
like Diageo, NBC Universal, Unilever, Coca-Cola, Takeda, Warner Bros.,
Tiffany & Co, Estée Lauder, Avon, Mars, Coty and BioMarin.
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London & Partners is the international trade, investment and promotion
agency for London. They are a not-for-profit public-private partnership,
funded by the Mayor of London, European and national funds, their partner
network and other commercial ventures to build London’s international
reputation. Besides the main London office, London & Partners have a
network of international offices in North America, China, India, France and
Germany. Their mission is to support economic growth and job creation for
London by attracting investment, international businesses across our key
priority sectors, event organisers, visitors and students by guiding them
to make the most of all that London has to offer. Thanks to their trade
and growth programmes they also help London SMEs and Scaleups to
internationalise and build London’s reputation for tomorrow.

Kode was formed In London during the Olympic summer of 2012, by five
best friends. Inspired by others but not wanting to follow decades of trends,
they set up the company straight out of University with a view to offer the
industry something different.
In 2014 they launched their creative studio, Kode Red. Having the studio
has enabled them to work traditionally and non-traditionally with agencies,
record labels and direct-to-client simultaneously. Kode takes time to develop
and support their diverse group of talent and find great pleasure in bringing
them together with like-minded creatives.
The team says that: “Growing up together, the five of us have always been a
family. From the days of student projects and the corrupt hard drives, through
to the global successes of 2019, we’ve failed and succeeded together.
We will continue to take risks, learn and strive to make the best work.”

In particular, the Mayor’s International Business Programme helps
businesses expand internationally. Individually tailored, the programme
provides world class support and advice for London’s scaleups in the
finance, technology, life sciences, creative and urban innovation sectors.
It is part funded by the European Regional Development Fund (ERDF).

Locate Productions is a British-based moving image and photographic
service production company. The company services film and photographic
campaigns, branded content, music promotions and commercials in the
UK and internationally. The company builds teams and crews to facilitate
productions in the UK, Europe and worldwide to become one of the UK’s
leading service production companies.

LONDON is a global advertising agency based in London and built for
today. We create One Brilliant Idea that works in any media, any language
and any market that is proven to deliver the highest ROI for our clients in
their sector.

Locate combines a network of highly skilled producers, location managers,
photographic and film crews, with ongoing innovative approaches to
production. Having shot in over 35 countries and five continents since
the 1990s, the company is skilled at working autonomously or aligned
with international teams to provide the best service. The company offers
a truly tailored and layered service, from location sourcing to location
management as well as full production and team building.

We have been voted agency of the year for six out of the last seven years.
We offer research, strategy, insight, advertising, content, design, digital,
social, experiential and production.

Free to align itself with directors and photographers both independent
and represented, as well as working with companies directly, Locate has
built a strong sense of how to work locally and think globally. With a
strong staffing and skills base, and reputation for achieving high quality
productions, Locate is perfectly placed to service international projects
whether in the UK or overseas.
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LS PRODUCTIONS is the UK’s largest Production Service Company,
providing expert local knowledge on commercials, film and TV, music
promos and fashion advertising from its offices in Manchester, Edinburgh
and London. Global clients come to LS Productions when they want
assurance that the shoot will go smoothly.

Madam Films offers a personal, tailored & hands-on approach to UK
production service built on a foundation of unparalleled production
industry experience. All projects are passionately & attentively looked after
from brief to delivery, meaning that client service & production expertise
are continually cared for and at the top of our agenda from start to finish.

The business was started in 2006 by Edinburgh-based CEO, Marie Owen,
and has since pulled off a 2018 BRIT Award Winning video – Harry Styles’
‘Sign of the Times’ – and expertly serviced the UK portion of Steven
Soderbergh’s Let Them All Talk and The Laundromat.

Our founding partners have a deep understanding of the complexities
of production having run their own successful UK commercial production
companies over two decades. This experience of managing in-house directors,
agency partners and clients means that our knowledge of the production
industry and its processes is vast. We have effectively produced and executive
produced Television Commercials, Branded Content, Broadcast, Feature
Documentaries, Show Trailers, Short Films, Music Videos & Live Events across
a multitude of disciplines - Animation, SFX, Live Action, Food, Car, Beauty,
Documentary and Corporate with work awarded at the prestigious D&AD &
BTAAs (British Arrows). Based in London, our reach extends across all corners
of Great Britain – England, Scotland, Wales, Northern Ireland & Ireland,
including production hubs of Manchester and Liverpool.

LS Productions is the only UK production service company with a supportive
internal locations department and location database of over 7,000 locations.
The company connects clients with its vast network of freelancers,
kit suppliers and location owners, providing access to high-level crew
and budget-friendly support on every size of project.
A sustainable agenda is a key company priority in an advertising production
industry famous for its waste. On location and across its three offices,
LS Productions encourages green practices, and the company is currently in
the process of logging its carbon footprint as a proud member of AdGreen.

We support the sustainability agenda, are the UK country partner for PSN
the global Production Service Network and longstanding APA member.

LS Productions has seen steady growth over the years, supporting large jobs
with celebrities, Premier League footballers and major car brands, as well
as providing local service to American TV series and feature films. In 2017,
the company won the Edinburgh Chamber of Commerce’s Best Performing
Business award, and then in 2020 its Mid-Sized Business of the Year.

Made in London is the first full-case Chinese company headquartered
in London to provide design, content manufacturing and public relations
for brands.
We are a team of creative and experienced advertising masterminds located
in London. We work with top directors and producers in the UK and are the
first professional film production team led by ethnic Chinese in London.

The company opened its Manchester production office in 2017 with the
service team having the agility, speed and patience to deliver intelligent
creative production and handle the time critical schedules associated with
high profile football celebrities. It opened its London production office in
2019 after three years of developing its large client base in the city, and that
same year named its BAFTA-winning Executive Producer, Sarah Drummond,
the Managing Director of the entire UK-wide company.
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MBA exists to drive growth and call themselves The Acceleration Agents.
They are an independent creative agency based in London with expertise
at driving powerful results for many leading global brands across the
world, such as Cambridge University, Royal Mail Group, Wall Street
English, accountancy giant RSM, leading child car seat brand Britax,
tech infrastructure leader Vertiv and Embraer Executive Jets.

Nexus Studios is a world-leading, independent film and interactive
studio with animation and storytelling at its core. With studios in London,
LA and Sydney, they partner with like-minded advertisers, brands and
broadcasters from concept to delivery, crafting culturally relevant work
that gets people talking. With a highly diverse roster of directing voices
and an agile team of animators, creatives, coders and producers, they are
able to move seamlessly between the worlds of advertising, entertainment
and technology.

They aim to optimise the entire buying ecosystem, working as business
partners with their clients to help them navigate today’s ever complex
marketing landscape and create powerful multi-channel experiences
that lead to a step-change in business performance.

Their work includes Oscar-nominated and BAFTA winning films, Cannes
Grand Prix commercials, Grammy nominated music promos, Annie award
winning animation and Webby winning experiences and apps.

MBA is very proud to have won the coveted IPA CPD Platinum award
for its talent management and development for five consecutive years.
Our expertise has launched websites for top brands, ran social media
marketing campaigns that have reached hundreds of MILLIONS, identified
Chinese online influencers to capture the attention of Chinese netizens
and developed sophisticated mobile experiences.

MullenLowe Group is a creatively driven integrated marketing
communications network with a strong entrepreneurial heritage and
challenger mentality. They are a global creative boutique of distinctive
diverse agencies, rich in local culture with both intimacy and scale,
present in more than 65 markets with over 90 agencies. With a
hyperbundled operating model, global specialisms include expertise
in brand strategy, and through the line advertising with MullenLowe;
experience-led digital transformation with MullenLowe Profero; media
and communications planning and buying with MullenLowe Mediahub;
CX activation with MullenLowe Open; and consumer and corporate
PR with MullenLowe PR and MullenLowe salt.

We talk to more young wealthy Chinese consumers on a daily basis than
any other European agency. We are #1 in Education in Europe and North
America and have extensive experience in Fashion, Luxury, FMCG,
Beauty, Sport, Leisure and Tourism amongst others.

They are focused on delivering an Unfair Share of Attention for clients’
brands and are consistently ranked among the most awarded creative
and effective agency networks in the world. For eight consecutive years,
MullenLowe Group has topped the Effie Index as the most effective
global network in terms of points per dollar revenue, in 2018 was named
to the Ad Age Agency A-List and in 2019 was ranked in the top ten
‘Top Agency Networks for Creativity’ in the WARC Creative 100.
MullenLowe Group is part of the Interpublic Group of Companies
(NYSE: IPG).
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Pulse Films is an award-winning, next generation studio encompassing
the development, production, financing and distribution of content across
all platforms and for audiences worldwide. Headquartered in London
with outposts in Los Angeles, New York, Paris and Berlin, the studio is
dedicated to creating moments of culture through innovative storytelling.
Pulse Films operates globally across Scripted & Non-Fiction Film and TV,
Commercials, Branded Entertainment & Music Videos.

Procure Worldwide are experienced A-list Celebrity Talent procurement
consultants, specialising in brokering Celebrity Talent, Expert and Influencer
deals and building bespoke in-depth Talent strategies for marketing and
commercial activations on a global scale, managed from concept through
to completion.
With international buying power, and a global network of contacts,
Procure Worldwide secure optimum deals for clients, saving valuable
time and resource as well as avoiding unnecessary delays and costs.

Pulse Films’ feature film credits include the forthcoming Mogul Mowgli
starring Riz Ahmed, Pig starring Academy Award winning actor Nicolas
Cage and Alex Wolff, Sundance selected Skate Kitchen, Cannes Jury Prize
winner American Honey and Sundance Award winners The Witch and All
These Sleepless Nights. As one of the biggest producers of Commercials
in the UK, Pulse Films has created award-winning films for brands like
Apple, Samsung, Coors Light & Volvo to name a few.

With an expert team drawn from backgrounds as talent agents, producers,
in-house at brands, creative agencies and influencer marketing they have
unique insight into how to secure the most for their clients.
Procure Worldwide’s in-house data team provides market analysis,
data audits, talent and cost discovery as well as consultation on union
contributions. They ensure that they present viable and on-equity
talent suggestions, validating selection prior to formal offers being
made. Expertise ranges from negotiating large scale global endorsements,
equity share, merchandising, brand to brand partnerships, licensing and
sponsorship deals, to devising and securing the right partners for talentled digital strategies and initiatives, speaking engagements, expert panels,
event appearances, voiceovers and more.

Qumin is a people and experience company. They specialise in Chinese
culture and their work transforms human experience for brands. They focus
on the users behind the platforms, the subcultures behind the hashtags and
the audiences behind the consumers. Qumin applies insights strategically
to creativity, branding and operational improvements to help brands
succeed in China.
Over the past several years, they have worked with, and continue to work
with some of the most ambitious companies in the world including Sony,
Kering, Manchester United, Net-A-Porter, General Mills, Unilever, British
Library, Mars, Huawei, Eurostar and more.

Procure Worldwide believes that powerful storytelling and authenticity
should be placed firmly at the heart of all Talent procurement, building
real partnerships with shared purpose at the core.
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St Luke’s is a top UK creative agency, wholly independent with a
hands-on management team. They aim to create bold ideas that
push life forwards. Their agenda setting ideas are ideas to live by,
ideas that reshape businesses and ideas that impact on society.

Established in 2006, Talent Republic are the leading independent A-list
Celebrity Talent brokering consultancy in Europe, delivering fully integrated
Talent-led marketing campaigns across the globe. This work covers in-vision
endorsements, voiceovers, personal appearances, event attendance,
PR activity and bespoke social media planning and implementation.

Their culture is defined by three values: personal transformation,
collective ambition and new adventures. Approaching work with
this mindset inspires the kind of imaginative openness and excitement
that allows St Luke’s to take clients and their brands on big adventures
of their own.

Our international reach spans high profile Talent in film, TV, music,
fashion and sports, as well as influencers and rising stars. Key names
we have secured include; Alicia Keys, Chris Evans, Chris Hemsworth,
Elton John, Gerard Butler, Jeremy Renner, Maria Carey, Owen Wilson,
Rihanna, Ryan Reynolds, Shakira and Snoop Dogg.

Among their key clients are Diageo; Tanqueray & Zacapa (Global),
HEINEKEN; Old Mout (International), Goldman Sachs; Marcus,
Very Group, KP Snacks; Popchips, KP Nuts, and Tyrrell’s.

International brands we have worked with include; Barclaycard, British
Airways, British Telecom, Emirates, Ford, Just Eat, MG Motor, Muller,
Renault, Snickers, Vodafone and Walkers. Our unique, bespoke offering
focuses solely on securing and matching the very best possible names
for each individual brief, both creatively and strategically.
The scope of our services covers research, insight & analysis, contracts
& negotiation, cross-media expertise, risk assessment, and compliance
with all territory specific Union and Tax agreements.
In a world where brands increasingly desire to have a bigger global reach,
A-list Talent can be the most effective way to transcend cultural and
geographical borders.
Through our affiliation with Born Licensing we are also able to licence
entertainment-based IP for characters and clips from film & television,
animation, toys & games, famous icons, video games, publishing,
theatre and more.
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The Specialist Works is an independent media and marketing services
agency. They do the specialist work that unlocks more possibilities for
growth-minded brands. With an evidence-based approach, The Specialist
Works provides media planning and buying, data services and creative
solutions. They employ 150 people with offices in the UK, Ireland and
the US. Clients they work with internationally include Boohoo Group,
Treatwell, Photobox, Tencent, Rovio and Alibaba. They are proud to have
been placed fifth in Campaign’s Best Places to Work 2019 and recognised
for their work with PrettyLittleThing at the 2019 Media Week awards.

The Beyond Collective is an independent group of specialist companies,
unified around the common goal of helping clients grow their brands in
the age of the audience. They believe consumers have become audiences
– shifting from passive, captive recipients of a brand’s messages to
empowered, disengaged, disparate groups. In response to this change,
The Beyond Collective is purpose-built for this new world. Based in
Bermondsey, London, they are home to creative entrepreneurs from
the worlds of film, music, brand, media, PR, production and advertising,
working collaboratively and independently on a diverse range of client
business challenges.

The Beyond Collective’s clients include Subway, Pilgrims Choice, Amazon,
Walgreens Boots Alliance and Vita Coco.

Thomas Thomas Films is an EMMY award winning UK based commercials
production company with offices in New York. Founded by Philippa
Thomas and Kevin Thomas in 2000 and with seven directors on the roster,
Thomas Thomas has produced work for Google, Amazon, Apple,
BMW and Nike to name a few. TT has won numerous awards and works
with international clients in America, Canada and Europe and films in
locations all over the world.

The Mill is a global creative partner for agencies, production companies
and brands, working across multiple media channels and platforms.
They are trusted specialists in visual effects, creative technologies and
content production. Their projects include the creation of digital products
and virtual experiences, as well as world class visual effects and
video production.

The Wayback (a sister company to TT) produces critically acclaimed virtual
reality films, recreating national moments in time, to help people living
with dementia. The first film recreated the Queen’s Coronation street
parties of 1953 and was shortlisted at SXSW for “Innovation in connecting
people”. This led to The Wayback winning the Essex Government
Challenge prize, a financial prize that enabled the making of the second
film, The World Cup in 1966.

The companies within The Beyond Collective include Top 50 creative
agency, Above+Beyond, media planning and buying agency, Yonder,
and brand strategy consultancy, Frontier.

The Mill is a vibrant network of talented artists, producers, directors and
creative technologists from multinational backgrounds. They nurture
innovation, flexibility and diverse ideas across studios in London, New
York, Los Angeles, Chicago, Berlin and Bangalore. They are all united by
one single ambition: To create extraordinary and memorable work that
captivates and excites audiences.
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Umbrella is a response-driven Risk Management agency for marketing.
They leverage financial tools to enable marketing teams to create
campaigns they didn’t think were possible. The better the campaign…
the higher the interaction by the consumer. Increased campaign
responses equate to higher sales and ROI for brands.
Brands such as Unilever, Diageo and Coca-Cola have successfully
utilised these products here in the UK for the past two decades.
They amplify brands’ incentives & offers by protecting the budget
from the threat of too many responses… what a problem to have!
They win many awards for the role we play in improving sales-uplift
and ROI for brands.
Core services include consultancy, forecasting consumer response,
risk management, building robust prize structures, creating effective
user journeys and minimising the risk around logistics.

VCCP was founded on January 24, 2002 by Charles (V), Rooney (C),
Adrian (C) and Ian (P). They were united by their desire to challenge
the bad habits of the big global agencies they had previously worked at.
They were motivated by the belief that they could create a better type
of agency – for the people who work there and the clients they serve.
It’s a motivation that remains to this day and is why VCCP describes
itself as the challenger agency for challenger brands.
VCCP’s challenger attitude transforms the fortunes of their clients.
For example, they helped O2 become market leaders within three
years of launching. And once they started working with easyJet,
their share price flew up from £4 to £14. VCCP has a motto: ‘It only
works if it all works’, which is why they involve themselves in far more
than just advertising. With a thorough understanding of each client’s
business, VCCP can challenge what’s around it, and then transform it.
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GET INVOLVED AND
GET EXPORTING
We hope you have enjoyed reading about how the UK
is a world leader in advertising exports and how businesses
across the country are rising to the challenge of building
a global Britain.
Contact us at the Advertising Association for more
information on joining the UK Advertising Export Group.
Why join?
A unique opportunity to grow your business through exports
Be part of a cohort of ambitious UK advertising and marketing services companies
Get in-depth specialist support
Be with a peer group that can provide support, knowledge and introductions
Be part of an ongoing marketing campaign
Help UKAEG assert the strategic importance and economic value of advertising

CONTACT US:
12 Henrietta Street, Covent Garden,
London, WC2E 8LH
Aisling.Conlon@adassoc.org.uk

