Advertising Kit 2020

ADVERTISE
ON-SCREEN
WITH US!

We are YOUR
community cinema
Nelson Civic Theatre Society is a non-profit
organization that operates as The Civic Theatre
in Nelson, BC. Our mandate is to present and
promote film as a cultural and economic force
in our region and be a cultural hub that
provides our rural community with access to
film and media arts.
A home for OUR imaginations.

The Civic Theatre provides affordable on-screen advertising that increases
awareness and generates revenue opportunities from consumers who live and
work in the area where you do business.

Why advertise at
the movies?
The cinema audience is an attentive & engaged
audience - not distracted by phones, remote-control
devices or other household activities.
70% of all moviegoers can recall specific cinema
advertising.
Cinema advertising has 5 times the retention of TV
advertising
Screen advertising is both flexible and affordable.
The theatre experience is something that patrons have
been yearning to go back to since the onset of Covid19. Our audience is engaged and our community is
excited to return to cinema screenings.
Based on research from Nielsen Canada, CAC (Cinema Advertising Council/MPAA Theatrical
Market Statistics), and the Strategic Marketing Counsel

Our
Programming
Our programming consists of Hollywood films,
independent and arthouse selections, and special
community events and presentations. Diverse
programming that represents our diverse community.
Many of our patrons attend films weekly, resulting in many
repeat impressions for advertisers. Repetition builds reputation
and builds strong brand awareness for your business.
Given that most people show up an average of 15 minutes
before a movie, most customers will see slide ads at least 3-4
times before the show starts. Audiences are also usually nice
and settled in their seats during the motion graphics and video
trailer ads.

The allure of the
cinema experience
Audiences across Canada are eager to return to
a 'normal life' right now, which means returning
to the things we once took for granted.
After an overload of Netflix, Crave and Amazon Prime
during recent periods of self-isolation, it's time for
audiences to enjoy the cinema experience once
again. Although many Nelson locals have been
incredibly supportive of our pop-up drive-in over the
summer, it's now time to return to a 'new normal'.

Smaller audiences.
Stronger
connections.
Our theatre doors have re-opened with a
reduced 50-person capacity to ensure the
health and safety of all patrons.
This creates an intimate theatre experience where
everyone is more patient and customer interactions
feel more personal. By advertising with us, your brand
is promoted to an audience that cares about their
community. An audience who wants to support local
in these trying times. An audience who is eagerly
awaiting more movies in the coming months and
likely to return to the cinema time and time again.

Tips for cinema advertising
Cinema advertising is a medium that is most effective when used as a brand building
medium, promoting business on a corporate and name association basis. The more
creative and exciting the advertisement, the higher the recall.

Don't be too specific
General brand
awareness works well

Be clear and concise
Max. 15-20 words on
the screen

Use high quality images
For that professional
look and feel

Avoid phone numbers
Small details can be
distracting

Include your logo
A bold and simple
version is always best

Video Trailer Ads:
Specs, Rates & Information

Ad Specifications
File compression: H.264
(or bring in your file for testing)
Frame rate: 24.00
1:1 Resolution: 1920×1080px
6 Channel WAV: 24bit/96kHz

30 second video $500 per week + GST.
60 second video $900 per week + GST.
Position #3 in our pre-show entertainment. Video trailer ads
are played right before new movie trailers and are viewed by
audiences immediately before the feature film. The lights are
dimmed, the audience is nicely settled in their seats, and an
engaging video trailer ad is the best way to ensure your
promotion is seen by the most eyes and remembered by
patrons.
A guaranteed 7-day schedule with 1 show screening per night
Your ad may also be played at extra screenings (if added to
a particular week) at no extra cost.
Minimum 30-second exposure with cinema sound.
Maximum of 3 video trailer ads in rotation per week.
Better rates are available for extended bookings, just ask us!
*The Civic Theatre is pleased to offer a 20% discount to non-profits and charities.

VIDEO TRAILER AD EXAMPLE

SUPER 8 YOUTH WORKSHOP 2020

Ad Specifications
File compression: H.264
(or bring in your file for testing)
Frame rate: 24.00
1:1 Resolution: 1920×1080px
6 Channel WAV: 24bit/96kHz

Motion Graphics Ads:
Specs, Rates & Information
10-60 second motion graphics ad $250 per week + GST.
Position #2 in our pre-show entertainment. Motion graphics
ads are played after the slideshow and are usually viewed by
audiences after they have purchased snacks and are finding
their way to their seats.
A motion graphics ad is an excellent way of using existing
photographs and transforming them into an engaging mini
video that audiences will remember.
A guaranteed 7-day schedule with 1 show screening per night
Your ad may also be played at extra screenings (if added to
a particular week) at no extra cost.
Minimum 10 second exposure in a 4-5 minute sequence.
Maximum of 5 motion graphics ads in rotation per week.
Better rates are available for extended bookings, just ask us!
*The Civic Theatre is pleased to offer a 20% discount to non-profits and charities.

MOTION GRAPHICS AD EXAMPLE

SPREAD THE LIGHT DONOR APPEAL

Ad Specifications
Ratio: 1920 x 1080 pixels
Resolution: 96 dpi
Format: jpeg

Static Slide Ads:
Specs, Rates & Information
$100 per week + GST
Position #1 in our pre-show entertainment. Static slide ads are
the first ads that play as people enter our theatre space.
A slide ad is a cost-effective way of promoting your brand to
local audiences.
A guaranteed 7-day schedule with 1 show screening per night
Your ad may also be played at extra screenings (if added to
a particular week) at no extra cost
Minimum 8-9 second exposure, in a 4 to 5 minute loop, and
will repeat approximately 7 to 8 times per half hour.
Maximum of 25 static slide ads in rotation per week.
Better rates are available for extended bookings, just ask us!

Ad Specifications
File compression: H.264
(or bring in file for testing)
Framerate: 24.00
1:1 Resolution: 1920×1080px
6 Channel WAV: 24bit/96kHz

*The Civic Theatre is pleased to offer a 20% discount to non-profits and charities.

STATIC SLIDE AD EXAMPLES

CITY OF NELSON

TELUS

SPEEDPRO SIGNS

Inquiries and bookings?
Get in touch!
Stephanie Myers
Ad Sales Associate
250.505.7410
advertising@civictheatre.ca
Need help creating content?
We've got you covered!
May Tin
Marketing Director
250.509.0072
may@civictheatre.ca

Ready to have your name in lights?
Contact us!

