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PROJECT OVERVIEW 
 
Task 

 
To review 4 best-in-class airline apps and benchmark 
them to see what thery are doing well to solve the 
problems we are trying to solve ( one of them could 
be travel-related such as an aggregator or a hotel 
app). All reviews are based on iOS version on iPhone8. 
 
 

Apps 

 
The 4 benchmarked apps are easyJet, Qatar Airways, 
British Airways and Skyscanner. The selection 
includes a popular British low-cost airline, a high-end 
flag carrier of Qatar, a flag carrier and second largest 
airline in UK, and a market-leading metasearch 
engine and travel agency, ensuring the diversity and 
commonality among these apps.  
 
*Reviews are focusing on flight booking process. 
*All app reviews are based on their iOS version on iPhone 8. 



EASYJET 
 
Launch Screen 

 
1. Animated launch screen with easyJet’s branding 
orange colour can decrease the sense of long loading 
time and has potential to add delight to the user 
experience.  
 
 

Home Screen 

 
2. The navigation menu and help button are on the 
far right and left side of screen top, which is easy for 
users to find, recognise and tap if needed. 
 
3. Main flight booking button and Covid information 
can be easily found and recognised. 
 
4. The button sizes and icon design are inconsistant, 
but showing hierarchy.
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EASYJET 
 
Settings & More 

 
1. The navigation menu includes sign in, settings and 
other tools including cabin bag sizer, but it could be 
hard for users to find the tool that they look for at 
their first glance. 
 
 

Sign In 

 
2. The sign in screen has a clear CTA and can be easily 
to use. However, new users cannot create accounts 
before booking the flights.
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EASYJET 
 
Book Trip 

 
1. Slider button is easy for users to understand and 
choose between return and one-way trip.  
 
2. Repeating informations are shown in both labels 
and placeholders.  
 
3. The steppers and seperated design of Adults and 
Children & Infants save time for users who do not 
travel with kids.  
 
4. The Speech Now and Look&Book features provide 
alternative ways to search flights by using speech 
recognition and photo identification. However, they 
are not efficient and might raise privacy concerns. 
 
 

Choose Departure Airport 

 
6. The interface is simple and easy to use. But there is 
no airport suggestion based on users’ geolocation.
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EASYJET 
 
Select Dates 

 
1. The date picker design is straightforward and easy 
to use, users can easily choose the dates they would 
like and know the length of the trip easily. 
 
2. Users can select both departing and returning date 
on the same screen with interaction selection design, 
which improve efficiency and satisfication of usability. 
 
3. The bottom bar clearly shows the duration of the 
trip, the option for user to clear the selection, and a 
CTA to proceed with user’s current selection.  
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EASYJET 
 
Searching Results 

 
1. The top bar clearly shows “Going Out/ Coming 
Back“, with the Back button on the left and currency 
button on the right.

2. Users with flexible travel time can easily pick up the 
cheapest flight around their selected dates.

3. Searching results are shown as large cards. Users 
need to do more scrolling to see more flights. 
 
4. Prices are highlighted in searching results, as 
easyJet users are likely to be more price conscious, 
and price can be the most important factor when 
they choose the flight.
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EASYJET 
 
Add Extras 

 
1. User can easily add hold luggage by steppers and 
see the luggage allowance showing in a progress 
bar. However, the two options might be confusing as 
users may not know the weight of their luggage.

2. Sports equippment is seperately listed as a less 
common purchase for most users.  

3. Flight details and final price are clearly shown 
at the end of the screen, for users to review their 
selection and prevent them from making errors. 
 
4. Strong CTA button tells user what to expect in the 
next step to proceed the booking.
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EASYJET 
 
Loading Page 

 
1. A background image and LOADING.... are shown 
when the apping is loading information. No 
interaction design.  
 
 

Passenger Details 

 
2. Existing customers are suggested to sign in here 
for a faster booking.

3. Users can tell from the placeholders what details 
they are expected to put in each text field. No labels 
are shown here.

4. A strong CTA button without showing what the 
next step is to proceed the booking. Users may get 
confused by the inconsistency. 
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EASYJET 
 
Seats & Extras 

 
1. Strong CTA button to encourage users to select 
seats. 
 
2. Exisiting customers have already been suggested 
to sign in. EasyJet Plus member’s benefit can be 
automatically applied at seat selecting without extra 
hussle. 
 
3. Car rental is already featured on the home page. 
Too much extra upselling can make user experience 
less pleasant.

4. Skip button suggest users that they can proceed 
the booking without extra purchase.  
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EASYJET 
 
Select Seat 

 
1. The flight is shown in the centre of the top bar. 
However, users can exit seat selection through either 
Cancel and Done, which could cause confusion.

2. Seat status are clear and easy to understand with 
colours and labels. 
 
3. User can use tabs to select seats for individual 
passengers. 
 
4. When seats are selected, the DONE button 
changes to CLEAR, letting user clear the selection.

5. Prices and included services are clearly shown. 
However, too much price information can make 
users feel frustrated.  

6. When seats are selected, a strong floating action 
button shows up, encouraging users to confirm the 
selection.
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EASYJET 
 
Seat Selection A/B Testing 

 
There is an A/B testing dialog when users do not 
select seats in the previous screen. 
 
Dialog A tells user the benefits of purchasing seats, 
with a image showing a women sitting comfortably 
and smiling in the flight cabin. The SELECT SEATS 
button is highlighted and the SKIP button is listed 
below with lower visual hierarchy. 
 
Dialog B looks similar with the error dialog, warning 
users that they are making a mistake not selecting 
seats. However, the Continue button is on the right 
side, where confirm buttons are more likely to be. 
Although users are warned for not selecting seats, 
they are not strongly encouraged to go back and 
make the purchase. 
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EASYJET 
 
Sign In or Register 

 
1. Users need to sign in or register to proceed 
booking the flights. The sign in screen for existing 
customers is simply, clear and easy to use.  
 
 

Contact Details 

 
2. After signing in, users are asked to provide contact 
details in the text fields with clear label instruction. 
 
3. Clear CTA button tells users they can finally make 
payments in the next step and finish the booking 
process.
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EASYJET 
 
Register 

 
1. For new customers, they have to register before 
proceeding to the final payment. There is no shortcut 
sign in with Google/ Apple/ social media account 
option. For some users, the whole previous booking 
process could already be tiring and frustrating. The 
long and detailed registration screen could make the 
user experience even worse. 
 
2. PAYMENT FINALLY!
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EASYJET 
 
Checkout 

 
1. Flight information and extra purchase are clearly 
shown in the checkout screen with highlighted price, 
providing users a final check of the booking before 
making payment. 
 
 

Payment 

 
2. Payment screen is simple and clear. However, 
payment method is limited. Also, one-click payment 
with Amazon/ Apple/ Google Pay is not available. 
 
3. Clear CTA button encourages users to complete the 
payment.
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EASYJET 
 
Errors 

 
The app uses dialog to inform users when an error 
occurs. The error dialog could be effective and clear. 
However, users can make a lot of mistakes when 
booking the flights. Too many error warnings could 
make the user experience frustrated during the 
booking process.



EASYJET OVERVIEW 
 
Pros 

 
1. Overall simple, clear and consistant UI design. 

Users can easily find the information they need and 
know what to expect during the booking process. 
 
2. There are not many extra menus, most similar 
actions can be done on the same screen, for 
example, adding passenger details and making 
payment. 
 
3. Good error tolerance. Users are offered plenty 
room to make errors and recover from them. 
 

Cons 

 
1. The whole process could be long and frustrating 
due to upselling and registration. 
 
2. Possibility to improve the information architecture, 
for example, sign in/ register and car rental upselling.



QATAR AIRWAYS 
 
Launch/ Onboarding 

 
1. Qatar Airways app has an animated launch screen 
and offers users onboarding experience, showing the 
key features and interacations users can later find out 
in the app. 
 
2.Users can either swipe or tap the buttons on the 
bottom to go back and forth through the onboarding 
screen. The Skip button on the far right corner has 
the same visual hierarchy with the Previous and Next 
buttons on the bottom, so users can also easily find it 
and skip the onboarding screen. 
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QATAR AIRWAYS 
 
Home Screen 

 
1. Navigation menu and language option buttons are 
on the top right corner while brand’s logo sits on the 
left corner as a placeholder. 
 
2. Interactive cards display featured flight offers in 
dominant of the home screen, which may attract 
users to find out more about these offers.

3. Buttom navigation bar gives user destination to 
Home, My Trips, Book, Check-In and Account.  
 
 

Navigation Menu 

 
4. The navigation menu provides clear access to 
destination and app funcationality with consistant 
icons. Login is shown seperately and highlighted.
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QATAR AIRWAYS 
 
Log In 

 
1. Simple and clear log in screen with branding 
coloured CTA button, show password checkbox in the 

text field and highlighted forgot password button.

2. New customers are more likely to create new 
accounts when the benefits of it are clearly shown in 
words here. 
 
 

Create Account 

 
3. Users can navigate to other destination in the app 
through the top buttons if they do not want to create 
new accounts at the moment. 
 
4. Users can choose between two different types 
of account, while the differences are clearly shown 
below.  The buttons may be confused with radio 
button.
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QATAR AIRWAYS 
 
Create Account 

 
1. Users are strongly encouraged to register accounts 
here, as they have been told that the process is 
relatively short and offered to create accounts with 
Facebook/ Google accounts. 
 
2. The interface design is clean and elegant. Users can 
leave the registration whenever they want through 
the top buttons. No labels but placeholders are 
shown in text fields. 
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QATAR AIRWAYS 
 
Offers Feature 

 
1. The Offers feature brings up the current flight 
offers, encourages users to explore and inspires their 
future trips. Popular offers are displayed in cards with 
attractive landscape images in background.  
 
2. Users can browse offers by scrolling down as well 
as swiping by tap this button to switch the display 
way. 
 
3. The swipping cards could display the information 
more clear and direct, as well as add more interaction 
between users and the app. 
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QATAR AIRWAYS 
 
Book a Flight 

 
1. Users can either search for a new flight or look at 
their previous searches, which saves a lot of time 
when they need to the same flight for several times. 
 
2. Class and Book using Qmiles option are shown 
above locations and dates. As a high-end airline, 
Qatar airways is likely to have more business and 
first class customers, and loyalty scheme could 
encourage customers to return. 
 
3. Users can choose between Round-trip, One-way 
and Multicity by radio buttons. 
 
4. CTA button is designed in orange gradients instead 
of branding colour.      
 
 

Select Locations 

 
5 No location suggestion shown here.
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QATAR AIRWAYS 
 
Choose Dates 

 
1. Users need to choose departure and return dates 
on seperated screens. Date picker is not available. 
 
 

Add Passengers 

 
2 Users can add adult, teenager, child and infant 
by steppers. There is no interaction such as colour 
changing when tapping the button.
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QATAR AIRWAYS 
 
Loading Screen 

 
1. An activity spinner is shown when loading is 
occuring. It is simple and clear, however, could be 
more interesting and immersive.  
 
 

Searching Results 

 
2. The button allows user to go back to home screen 
directly. 
 
3. Returning customers are encouraged to log in, and 
informed that they can get rewarded by doing so. 
 
4. Minimum flight information are displayed that 
more flights can be shown on the screen with less 
scrolling down.
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QATAR AIRWAYS 
 
Select Flight 

 
1. Essential information of the flight is clearly 
displayed. Users can also tap the Flight details 
button if they need more information. 
 
2. The pirce of economy and business class are 
shown on the tabs, so users with different needs can 
easily know what suits their budget best at a glance. 
 
3. Users can view the options under a class by 
swiping cards. The prices and benefits are clearly 
shown so users will not easily get confused by these 
options.  
 
4. After user choosing a flight class option, the 
selected card will be highlighted and a CTA button 
shows to continue the booking.
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QATAR AIRWAYS 
 
Trip Summary 

 
1. The trip summary is clean and clear with 
typography hierarchy. Although there are a lot of 
information displayed on the screen, users can easily 
read or scan.

2. Users can look at more flight details without 
opening a menu or navigating to another screen. 
 
3. New customers can continue booking as a guest 
without going through the whole registration 
process, which makes the booking experience more 
pleasant.
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QATAR AIRWAYS 
 
Passenger Details 

 
1. Essenatil flight informations are displayed on 
top of the screen, which could make users more 
confident about the booking. 
 
2. Users need to go to another screen to give the 
passenger details. 
 
3. Users can scan the passport to save more time. 
 
4. A lot of personal details are asked here. The 
booking experience may be improved if users can 
add these details later after finishing booking. 
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QATAR AIRWAYS 
 
Error 

 
1. When an error occurs in the passenger details, users 
get error warnings that the details are incomplete. 
However, the app does not tell users what exactly 
is incomplete, and users need to find out what the 
problem is by themselves. 
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QATAR AIRWAYS 
 
Contact Details 

 
1. The required contact details are simple. Users 
probably do not want to answer a lot of questions 
after filling the Passenger Details form. 
 
2. It is not compulsory to add Emergency contact 
details, but users may not notice the note “please 
complete these details if you would like to add an 
emergency contact“. 1
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QATAR AIRWAYS 
 
Add-ons 

 
1. Users have been given direct way to skip the add-
ons as soon as they enter the screen, which saves 
time and improve the overall experience. 
 
 

Trip Summary 

 
2. Trip summary gives users another chance to review 
their booking before going to the payment stage. The 
interface is consistantly clear and clean with good 
visual hierarchy. 
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QATAR AIRWAYS 
 
Payment 

 
1. Apple Pay users can make the payment with one-
click, which is another time-saving technique in the 
app. 
 
2. Users do not have a chance to review their 
booking in the actual payment stage. Only total 
amount of price is shown here. 
 
3. Plenty of payment methods to meet different 
users’ needs.
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QATAR AIRWAYS OVERIVEW 
 
Pros 

 
1. Clean, elegant and consistant interface design 
lets users navigate easily and comfortably. 
 
2. Interaction design such as swipping cards makes 
user experience more immersive and interesting. 
 
3. Shortcuts makes the booking process more 
efficient. New customers can easily book the flight 
without too much hussle, while returning customers 
can feel rewarded for their loyalty. 
 

Cons 

 
1. There could be more interaction design like 
loading screen and date picker for selecting flight 
dates. 
 
2. Users can get frustrated due to no clear error 
feedbacks.



BRITISH AIRWAYS 
 
Launch Screen 

 
1. The launch screen of British Airways app is a simple 
branding logo placeholder, providing momentary 
brand exposure to users. 
 
 

Home Screen 

 
2. The top bar has brand logo on the left and side 
sheet menu button on the right. 
 
3. Strong CTA button in the centre of the screen, 
leading users to the flight booking process. Other 
main functionality such as sign in and find a booking 
are also displayed in lower visual hierarchy. 
 
4. Part of the Discover feature is also shown on the 
home screen, suggesting users could scroll down to 
find out more.
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BRITISH AIRWAYS 
 
Menu 

 
1. Simple and clear side sheet menu provides user 
access to destination and functionality.  
 
 

Log In 

 
2. Simple and clean interface for log in screen with 
good use of white space.  Default selected checkbox 
for frequent users to stay signed in.
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BRITISH AIRWAYS 
 
Register 

 
1. New users are led to a web page to resgiter. 
However, users can not go backward or forward and 
these two buttons are deactivated. Though users can 
tap the refresh button to reload the page. 
 
2. It is a web page, so the interface design is not in 
consistancy with the app, which could make users 
confused.  
 
3. Users can leave the registration or navigate to other 
destination through the top app bar. 
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BRITISH AIRWAYS 
 
Book a Flight 

 
1. The main screen of flight booking is shown in dark 
theme. 
 
2. Users could search for a flight directly, or use the 
tabs to discover the cheapest fares with British 
Airways at the moment. 
 
3. Text fields are not shown. Users are guided by 
labels, logos and placeholders.    

4. Users can search for best flight deals based on the 
days of the trip, which is helpful for planning future 
trips. 
 
5. Photos of the best deal destinations are shown in a 
list, with the city name and highlighted price on the 
surface. By scrolling down, users can easily discover 
destinations suit their needs.
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BRITISH AIRWAYS 
 
Choose Airport 

 
1. The app provides multiple methods to choose 
airport, including searching directly, browsing by 
alphabet order, suggested base on geo-location and 
browsing saved ones. 
 
2. Users can easily favourite an airport by tapping the 
star button in front.   
 
3. Users can get suggested departing airport by their 
real-time locations, which is convenient and saves 
time.
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BRITISH AIRWAYS 
 
Choose Dates 

 
1. Users can only tap the buttons to go back or 
forward through the calendar. No gestures are 
designed for users to interact with the app.

2. Users cannot select departure and return dates on 
the same screen.
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BRITISH AIRWAYS 
 
Select Passengers 

 
1. Users can easily select passengers for the trip 
by tapping the buttons. However, the screen is 
not shown in dark theme, which makes the visual 
experience inconsistant. 

Select Travel Class 

2. Users can select travel class and ticket type by 
pickers. Too many different control methods could 
make the experience inconsistant and confusing.  
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BRITISH AIRWAYS 
 
Search Results 

 
1. Only airport name codes are shown on the search 
results. Users who are not familiar with the airport 
may get confused. 
 
2. Users with flexible travel time can easily pick up 
the cheapest flight around their selected dates.
 
3. The interaction design seems unsuccessful if users 
need to be informed that they can swipe to see 
other travel classes by text. 

4. The arrow next to Details suggests that users can 
expand the flight card to see more flight details. 
However, a new screen moves in instead of showing 
the details on the same screen. 
 
5. Users can choose sub travel class after selecting a 
flight. The price and benefits are clearly shown with a 
strong CTA button to proceed.
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BRITISH AIRWAYS 
 
Flight Summary 

 
1. Only airport names and departure/ return times 
are shown in the flight summary. Users may get 
confused due to the miss of city name and flight 
duration. 
 
 

Passenger Details 

 
2. The Continue button is deactivated, suggesting 
users that they need to add the passenger details 
before proceeding to the next step.
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BRITISH AIRWAYS 
 
Passenger Details 

 
1. Clear text fields are shown with labels and 
placeholders.  
 
2. Users are suggested that they could get rewarded 
when joining the frequent flyer programme, which 
could help to build customer loyalty.  
 
3. Users get clear feedback from the tick before 
passenger names and the activated Continue button 
that they are now able to proceed to the next step.
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BRITISH AIRWAYS 
 
Person Paying 

 
1. When tapping the information button, users will be 
redirected to British Airways website while staying 
in the app. User experience could be improved if the 
information can be reviewed within the app. 
 
 

Payment 

 
2. Users can review flight details at every step of the 
booking process, including the final payment stage, 
which helps to improve users’ confidence and reduce 
the chance of users making mistakes. 
 
3. The payment method is limited. One-click 
payment with Apple/Google Pay is not available.
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BRITISH AIRWAYS OVERIVEW 
 
Pros 

 
1. Simple and clear interface is easy to use for users. 
 
2. Cheapest fares feature is helpful for users to plan 
future trips. 
 
3. Users could have good confidence during the 
booking process, as they can easily review flight 
details and get clear feedback. 
 

Cons 

 
1. Inconsistant visual style and control method.  
 
2. Intercation design needs to be improved.  
 
3. For users who do not know airports well, the flight 
details can be confusing due to lack of clear city and 
airport names.



SKYSCANNER 
 
Launch Screen 

 
1. Still branding logo placeholder launch screen 
provides momentary Skyscanner brand exposure to 
users. 
 
 

Home Screen 

 
2. Users could get access to Search, Explore, Trips and 
Profile from the bottom navigation bar. 
 
3. Strong headline and plenty of white space helps 
to grab users’ attention and makes the buttons clear 
and easy to tap. 
 
4. Price predication and Explore feature could help 
users to plan their trips.   

1

2

3

4



SKYSCANNER 
 
Explore 

 
1. The Explore feature offers multiple ways for users to 
be inspired and encouraged to discover destinations 
for their future trips, and then book within the app. 
 
 

Trips 

 
2. Users could choose to see the details of both 
past and upcoming trips by chips. When there is 
an empty state, an animated illustration and a CTA 
button is shown to prevent confusion.  
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SKYSCANNER 
 
Profile 

 
1. An illustrated profile and a CTA button to raise user’s 
interest to login or sign up, with texts below showing 
the benefits of the action. 
 
2. Users could easily tap the illustrated cards to 
access to account details, settings, etc, making the 
experience more fun and immersive than going 
through a plain text list.  
 
3. There are various methods for user to create a 
new account by sign up with their existing Apple/ 
Facebook/ Google accounts, which is much easier 
and saves users time.
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SKYSCANNER 
 
Choose Locations 

 
1. Users can get departure location suggestion based 
on their real-time location.  
 
2. When searching for flights, a scrim is applied to 
rest part of the screen to highlight the text field and 
searching results. 1 2



SKYSCANNER 
 
Choose Dates 

 
1. Users can easily select departure and return dates 
on the same screen with date picker. The coloured 
dots under the dates also indicate if the price is low or 
high, which is helpful for users to plan their trips. 
 
2. Users could also view the dates in charts, which 
directly display the flight prices on individual date. 
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SKYSCANNER 
 
Add Passengers 

 
1. Users can add passengers and choose cabin class 
by pickers. However, users may have a chance to 
overlook the cabin class button. 
 
 

Search Results 

 
2. After selecting the locations and dates, users can 
not only find the searching results for flights, but also 
find the results for hotels by tapping the tab on top of 
the screen. 
 
3. Money saving tip feature helps users with flexibility 
to find better flight deals, which could build users’ 
trust and loyalty. 
 
4. Users could create price change alerts and share 
the trip details by tapping the floating action buttons.
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SKYSCANNER 
 
Sort Results 

 
1. Users could sort search results by different orders 
such as price, duration and take off time, which is 
convenient and helps users to get the best search 
results. 
 
2. Users could also refine search by applying filters 
to the results, including stops, duration and airlines, 
which helps users to find the flights suit their needs 
best. The interface is simple and easy to use, with 
icons, labels and dividers to make each of the matrix 
more clear.
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SKYSCANNER 
 
Search Results 

 
1. For return trips, instead of showing departure and 
return flight seperately, Skyscanner shows them 
altogether.  

2. Before showing individual flights, direct flights of 
popular airline companies are shown to the users 
with both departure and return times and price. 
Users can find the most convenient flights without 
scrolling down and going through loads of results. 
 
3. Both departure and return flights are clearly shown 
on one card. The airports will be highlighted if users 
are departuring from and returning to different 
airports, which could prevent mistakes. 
 
4. Users are suggested to create price alerts to get 
the best price, which could help to build users trust 
and loyalty to the app.  
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SKYSCANNER 
 
Flight Details 

 
1. Flight details are clearly shown to the users, 
with the different departure and return airports 
highlighted. 
 
2. An illustrated dialog and a highlighted button 
inform users to save flights so that they could 
compare and book later. 
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SKYSCANNER 
 
Save to Trips 

 
1. When empty states, an animated illiustration is 
displayed without appearing actionable, so users can 
easily tap the button at the bottom to save the flight 
to a new trip. 
 
2. When there are existing trips, users can choose to 
save the flight to a existing trip, or to a new trip.  
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SKYSCANNER 
 
Check Offers 

 
1. Ticket providers are displayed in the price low to 
high order. Ratings are shown directly below each 
provider, so users can choose the one with the best 
price and rating. 
 
 

Redirection 

 
2. Users will be redirected to provider’s websites 
within Skyscanner’s app. Users can reload the web 
page or change the font size on the top tap bar. 
 
3. When loading the provider’s web page, users can 
review the flight details while the animated arrows 
indicate the loading process.
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SKYSCANNER 
 
Feedback 

 
1. After leaving provider’s web page, users are asked 
to provide feedback of their booking experience with 
the provider. The Great and Could have been better 
button are highlighted with outlines, and the text of 
Could have been better is coloured in red, suggesting 
the experiece could have been unpleasant. 
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SKYSCANNER OVERIVEW 
 
Pros 

 
1. Colourful, illustrated interface with good interaction 
and visual consistency makes the app looking 
friendly and easy to use. 
 
2. Users can easily find the best flight deals and create 
price alerts to trace the changes of price, which 
makes it easy to plan future trips and helps to build 
trust and loyalty from users. 
 

Cons 

 
1. Departure and return flights are shown in pair, 
which might be inconvenient for multi-city travellers.  
 
2. There might be too much nice but unnecessary 
information for users who just want to quickly book 
flights.



FINAL THOUGHTS 
 
Learnability 

 
All four apps are relatively easy for users to 
accomplish basic tasks the first time they encounter 
the design.  
 
Qatar Airways onboarding experience is particularly 
useful for new customers. 
 
 

Efficiency 

 
Users can perform tasks of booking flights more 
effeciently with Qatar Airways, British Airways and 
Skyscanner.  
 
User experience is not very efficient with easyJet, as 
there are too much upselling and lack of registration 
and payment shortcuts. 
 



FINAL THOUGHTS 
 
Memorability 

 
All four apps are relatively easy to use and estabilish 
proficiency. When users return to the design after 
a period of not using it, it can be easy to reestablihs 
proficiency.  
 
 

Errors 

 
Users are less likely to make errors when using British 
Airways, as users can review their booking at all 
stages of the booking process.  
 
EasyJet has strong error feedbacks with warning 
dialog which might cause frustration, while Qatar 
Airways is lack of clear error feedbacks. 
 



FINAL THOUGHTS 
 
Satisfaction 

 
The visual style of airline companies’ are more 
formalised, while the interface of Skyscanner’s is more 
casual and illustrated, which looks more friendly.  
 
More interaction design like gestures and selection 
could make user experience more interesting and 
immersive.  
 
Clear information, instruction and feedback could 
improve users confidence during the booking 
process.   
 


