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Growing Your Business
A Guide for You

The Challenge

You are a business leader, as a result you spend a lot of time thinking about how you can grow your 
business, how you can find new opportunities or customers and how you can help your community and 
give back. It can be difficult with so many options and with your busy schedule, difficult to find time to 
work on it all anyway.

The purpose of this guide is to quickly see if there is a good fit between your business and the new NAFL 
(North American Floorball League) in it’s inaugural season.

Managing a business isn’t easy and definitely not for the faint of heart. You face increasing competition, 
vendor issues, and customer challenges. Along with that is the ability to add new customers to maintain 
or grow your business. In fact, customer acquisition and the costs associated is the number one 
challenge for business leaders. Finding common places where your potential customers get together  
is important. 

With that in mind, the Fort Worth Jaguars provide a unique opportunity for businesses that are trying 
to reach their target customers and want to give back to their local community. It’s an opportunity to be 
a part of the first NAFL season, the first NAFL organization (Fort Worth Jaguars) and some the first USA 
camps for training future players in the community. 



From A Fellow Business Leader 
My name is Brian Radichel, and as the owner of the Fort Worth 
Jaguars I am excited about being able to share this experience with 
you. By day I run a Marketing and Business Development team for 
Purvis Industries, a large locally-based industrial distributor. 

Originally from Minneapolis, Minnesota, I’ve been a hockey fan all 
my life. I moved to the DFW area in 2012. It is here my family and 
I discovered floorball at the Flower Mound Community Activity 
Center in 2013 and began playing with the North Texas Floorball 
Association (NTFA). Getting involved in a league was great exercise 
but even better,  it was a great way to stay active with my kids. In 
2017, I became the president of the NTFA and worked to improve 
the game and management of the floorball community in North 
Texas. Since 2018, I have been the Tournament Director of the 
Texas Open, one of the major national floorball tournaments in  
the United States. 

Since then, I have become a USA Floorball certified referee and have worked at the 2018 US National 
Championships as well as the 2018 Storvreta Cup in Uppsala, Sweden. I have been the Tournament 
Director for the 2019 US National Championships and also been a color commentator for the ESPN3 
broadcast of the 2019 Golden Gate Cup. In 2018 I joined the US Men’s U19 National Team staff as 
the Marketing Director. The following spring I traveled with my son Tyler to the World Floorball 
Championships in Halifax, Nova Scotia. There, the US placed 13th, the team’s highest finish in the 
program’s history. In the fall of 2019 I became the General Manager, a position I currently hold.  
This year both my sons Tyler and Alex are members of Team USA. 

I say all this because, like you I understand what it takes to run a business and have been very blessed 
with the opportunity to integrate the work with the family community we have here in DFW and with the 
greater floorball community. It is a strong niche space that I believe you would enjoy being a part of.

Jaguars
Fort Worth

Brian Radichel
President



At this point you might be asking, Brian this is great, but why floorball? Well many of us grew up playing 
floor hockey in the gym at school. It’s a sport that all ages can play. It’s a great way to exercise and a 
great way to spend time with the family. It’s a sport that is new to the professional level which means 
that everyone can have access and participate at the highest level. They can get up close to players and 
coaches and talk to them after games. They can help sponsor food or activities and they can be a part 
of a tight knit community and loyal fan following. It’s the benefit of being a part of something in its early 
stages. So let’s talk a bit about the growth of floorball.

Why Floorball?
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Floorball Internationally
While the roots of floorball are American in nature (bandy), 
floorball is predominantly a European sport, with the top 
professional leagues residing in Scandinavia and central 
Europe. Floorball is managed by the International Floorball 
Federation (IFF), which is a member of the International 
Olympic Committee. Based in Helsinki, Finland, the IFF  
sets the global rules for the sport and conducts the  
World Floorball Championships, the highest level of  
world competition. (https://floorball.sport)

Floorball in America

Floorball in North Texas

The United States Floorball Association (USA Floorball) 
was founded in 2001 and exists to grow the game in the 
United States. Made up of over 50 member clubs (including 
the Jaguars) representing hundreds of players around 
the country, USA Floorball is a non-profit organization 
dedicated to increasing adoption of the game through 
outreach, education, and the operation of four national 
teams: Men’s, Women’s, Men’s Under 19, and Women’s 
Under 19. The Men’s Under 19 national team will be playing 
at this year’s Texas Open. (https://usafloorball.org)

The North Texas Floorball Association (NTFA) was founded 
in 2015 and is the caretaker of the game in the Dallas-Fort 
Worth Metroplex. NTFA has over 70 members who work 
to foster grassroots floorball development, in one way 
through their partnership with Special Olympics. They also 
certify new referees for USA Floorball, and operates one of 
the most successful leagues in North America. NTFA boasts 
over a dozen current and former US National Team players 
in their ranks, and has been chosen by USA Floorball to 
serve as the tournament committee for the 2018 and 2019 
National Championships. They are the current US National 
Champions in both the Adult Elite level and the Youth  
(14 and Under) level.
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Is Your Business a Good Fit?
How you line-up to floorball demographics

Best Fit Businesses

Outdoor Activities

The information in this spread will help you understand the demographics of the floor ball community 
to determine how well your business aligns with those who participate.

Worst Fit Best FitGood FitNeutralBad Fit

School Supplies

Luggage Brand

Travel Agencies/Airlines

Car Brands

Real Estate Agencies

Pet Supplies

Personal Hygiene

Online Shopping

Video Games

Household Electronics

Mobile Electronics

Bio Food

Fast Food Chain

Energy Food/Drinks

Health Technical Device

The graph on the right is a break down 
of the types of businesses who do 
well with floorball. The blue bar is the 
spread of the research data for each 
type of product that is sold in the 
floorball community and the green dot 
is the average of those responses.

For example, the health technical 
device products or services is a great fit 
for the community. Many are using or 
are interested in using items like smart 
watches or step counting devices. 
Travel is also key as many travel 
regularly to go to tournaments around 
the world. In fact, many of the players 
on the Fort Worth Jaguars are coming 
from Europe.

If your business has a connection to the 
outdoors and fitness, this community 
will also be very receptive to your 
products or services.

Other

Golfing

Fishing / Hunting

Cycling

Canoeing / Kayaking

Walking

Horse Riding

Hiking
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In-Game Experience

Future Activities

“ You don’t want to miss this ground floor 
opportunity to partner with the newest 
sports league in the United States.  
Floorball – the most exciting, fastest 
growing fan experience is here now!”

Darryl Gross – Floorball Planet

Half-Time Contest

Pre-Game Promotions

Interview Fans
(Before, During and

End of the Game)

Kiss-Cam

Opportunity to Send
Pictures & Messages

(Displayed on big screen)

Fan of the Day Award

Lottery/Competitions

0 200 400 600 800 12001000

As you start to consider the packages 
you might want to sponsor for the 
event, you will see a number of 
ideas for what has been working in 
other venues. One of the options 
for sponsorship allows a business to 
take an intermission and use a game 
or other promotion opportunity to 
promote their business.

As you can see healthy life 
style choices or travel become 
important to those active in the 
floorball community. If your 
business is tied to this you will 
definitely get the attention of 
the fans in attendance or online. 

Other

Switch to a healthier l ifestyle

Buy a new video game console

Renovation

A trip abroad

Change apartment

Buying a pet

Begin Studies

Change internet provider

Change Phone

Change Car

Make a floorball trip

Refurnishing
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Unble to work

Military

Student

Homemaker

Out of work/not looking

Out of work or looking

Self Employed

Employed for Salary

Other

Is the Floorball Buyer a Good Fit? 

Employment Status

Demographics Analysis
•   Gender split resembles that of IFF social media  

channels (~75% male)

•  Almost 60% of the respondents are under 30

•   The core target group similar as in IFF social 
media channel demographics (13-35)

•   The result constitutes that there is also good 
purchase power (28-55) in the floorball 
community (See Employment Status)

Gender

73.29% Male

26.30% Female

00.42% Other

Age Range

0 50 350300250200150100

Prefer not to disclose

55+

45 - 54

36 - 44

28 - 35

25 - 27

22 - 24

19 - 21

16 - 18

13 - 15



The Student

The Parent 

The main demographic for Floorball is high school and college kids. 
They are active and often play the sport themselves. They will play 
in leagues or pick up games whenever they are available.

Parents of players make up the other main demographic for 
floorball. They may be a spectator but will often play as well. 

•  Occupation: Student

•  Gender: Male

•  Education: Highschool

•  Age: 16 - 21

•  Income: $5 - 10K

•   Tone: Cool/Trendy, Short, 
Direct

•   Keywords: Sports Fan, 
Floorball, Fitness, Energetic

•   Buying Factors: Fan of 
Floorball, Floorball Player

•  Occupation: Sales

•  Gender: Male

•  Education: Bachelors Degree

•  Age: 28 - 54

•  Income: $50 - 150K

•   Tone: Direct, Inclusive, 
Engaging

•   Keywords: Sports Fan, 
Floorball, Family, Energetic

•   Buying Factors: Fan of 
Floorball, Floorball Parent

Floorball’s Key Demographics 
While a lot of varying demographics may hit floorball, there are really two main ones that stand out and 
make up over 80% of the market. Number 1 is “The Student” who comprises many of the players and 
much of the buying influence. Number 2 is “The Parents”, who help fund, follow and potentially play 
along side their kids. 

Information presented by 



You’re a Good Fit!
How do you Participate? 
Sponsorship Packages

4 Game day Booklet Full Page 
Ad Advertisement in the booklet 
that will be handed to each 
member in attendance

8 Courtside Tickets 
Special seating options inside 
the court’s safety glass for a 
courtside action view

DIAMOND PLATINUM GOLD SILVER BRONZE

NAME

Main Jersey Logo X

Sideboard Ads (Premium Location) X X

Digital Banner X X X

Game day Booklet Full Page Ad X X X

Center Court Logo X

Secondary Court Logo X X

Secondary Jersey Logo X X

Court side Tickets 6 6 4 2 1

Broadcast Brand Announcement X X X

Sideboard Ads (High Location) X

Goal Crease Logo X

Sideboard Ads  (Normal Location) X X

Small Jersey Logo X X

Game day Booklet Half-Page Ad X

Face-off Logo X

Intermission Activities X

TOTAL Call Call Call Call Call

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

Saturday, April 23, 2001
1:00 pm

Fort Worth  
Jaguars

Fresno  
Force

Vs.

Game Day  
Booklet

Digital Banner on Website  
A scrolling banner with your logo 
design on our home page and 
space in our sponsor page

3



BENCH

ANNOUNCERSPENALTY BOX PENALTY BOX

BENCH

BLEACHER SEATING BLEACHER SEATINGBLEACHER SEATING BLEACHER SEATING

Side Boards Advertising (Premium)Side Boards Advertising (Normal) Side Boards Advertising (High Exposure) Courtside Seats

6 6

10

511 11

2 2

12 12

12

15

15

15

15 15

15

12

14 Game day Booklet Half Page 
Ad Advertisement in the booklet 
that will be handed to each 
member in attendance

16 Intermission Activities  
Lead the 1st or 2nd intermissions 
with branded activities and 
giveaways as you wish

Saturday, April 23, 2001
1:00 pm

Fort Worth  
Jaguars

Fresno  
Force

Vs.

Game Day  
Booklet

RADICHEL

1

13

7
7 7 RADICHEL7 7

9 Broadcast Brand Announcement  
Your brand will be mentioned on 
the solidsport.com live broadcast 
of the games 

Jersey Logos 
Dedicated space for your logo 
in each team’s jersey, with three 
exposure options available

8 8

13



The packages below are separate from the primary sponsorship packages above. Even if you do not use 
the Sponsorship above you can still make use of these packages for your businesses promotion. 

Ordering Á La Cart

You’re a Good Fit!
How do you Participate? 

INDIVIDUAL PRICING

NAME

Secondary Court Logo 1 Call

Sideboard Ads (High Location) 1 Call

Sideboard Ads (Normal Location) 1 Call

Face-off Logo 1 Call

Secondary Jersey Logo 1 Call

Small Jersey Logo 1 Call

Game day Booklet Half-Page Ad 1 Call

1

2

3

4

5

6

7

2

3

4Sideboard Advertising 
Logo decals in the court’s 
sideboards. High locations with 
broadcast exposure and normal 
with onsite exposure

Face-off Logo 
Rounded logo decal in the face-
off mark locations on the court



BENCH

ANNOUNCERSPENALTY BOX PENALTY BOX

BENCH

BLEACHER SEATING BLEACHER SEATINGBLEACHER SEATING BLEACHER SEATING

Side Boards Advertising (Premium)Side Boards Advertising (Normal) Side Boards Advertising (High Exposure) Courtside Seats

1 1

2

3 3

3

4

4

4

4 4

4

3

TO ORDER
Contact Brian Radichel at (817) 841-9037 or by email at bradichel@ftwjaguars.com

Some items subject to availability.

Saturday, April 23, 2001
1:00 pm

Fort Worth  
Jaguars

Fresno  
Force

Vs.

Game Day  
Booklet

RADICHEL5
5 5 5 5

6 6

Jersey Logos
Dedicated space for your logo in each team’s jersey, with three exposure 
options available

7 Game day Booklet, 1/2 Page Ad
Advertisement in the booklet 
that will be handed to each 
member in attendance. 



Upcoming Event Schedules

NAFL (North American Floorball League) 2021 Schedule

Texas Motor Speedway Fan Zone

The NAFL (North American Floorball League) currently has 4 teams. The schedule below is for the 2021 
season. There are two weekends for games in Fort Worth hosted by the Jaguars. The packages above 
will be setup for both games. So you will have two opportunities for participation and advertising 
including the championship games! 

Come join us at TMS in the Fan Zone and play floorball with the public! It’s a great family affair and your 
logo will be on display on the team jerseys and boards at the venue.

•  May 1, GENESYS 300

•  May 2, XPEL 375

•  June 12, ALSCO Uniforms 250 & Speedycash.com 220

•  June 13, Nascar All-Star Race

•  October 16, Cowboy 300

•  October 17, Autotrader Echopark Automotive 500

Week 1: Fresno  June 18 - 20

Date Time Game

June 18 TBD Force vs Jags

June 19 TBD Jags vs TX

June 20 TBD Jags vs Bucs

 

Week 2: Cleveland  June 25 - 27

Date Time Game

June 26 TBD Force vs Jags

June 26 TBD TX vs Jags

June 27 TBD Bucs vs Jags

 

Week 3: Fort Worth  July 2 - 4

Date Time Game

July 2 TBD Jags vs Bucs

July 3 TBD Jags vs TX

July 4 TBD Jags vs Force

Week 4: Austin  July 9 - 11

Date Time Game

July 10 TBD Jags vs Bucs

July 10 TBD TX vs Jags

July 11 TBD Force vs Jags

 

Week 5: Fort Worth  July 17 - 18

Date Time Game

July 17 TBD 2 vs 3

July 17 TBD 1 vs 4

July 18 TBD L1 vs L2

July 18 TBD W1 vs W2



Event Planning

How to make the most of the event?
1. Plan in advance.
It is never too early to start. Getting the team and setting up events early is important.  Pre-show campaign 
planning is key. Are you launching anything new around the event itself?  Do you have big news to share? Do you 
need to print product sheets and order giveaways? Start preparing emails at least four to six weeks ahead of time. 
You will want to inform the audience of your presence at the event and use email as a platform to announce any 
important news, teasers and opportunities to meet you there.

2. Make the plan.
An effective tool in preparation is communication. You might have multiple people at the event that need to be 
coordinated.  Make sure everyone is on the same page and has all of the relevant information leading up to the 
event.  Include a schedule of times and activities and who is participating. Create a logistics document to ensure 
nothing is left out and expectations are communicated. The document should include phone numbers for 
everyone on your team in case you need to contact them while on site. Print out a few copies and make it easily 
accessible on a mobile device for travel. 

3. Schedule a pre-event meeting.
Invite everyone who will be attending to participate in a “prep call” the week before the event. Prepare a slide deck 
and include housekeeping items such as the venue information, hours, dress code, etc., as well as an overview 
of scheduled meetings or networking events. The most successful events are ones where sales and marketing 
worked together. Set a realistic goal for your team on what you want to accomplish, number of contacts, amount 
of revenue, etc.  

4. Be active on social media.
Post photos from the event to your social channels before, during and after the event. Invite attendees to stop by 
and see you to enter a contest, pick up a giveaway or watch a demo. Make sure to include where you will be during 
the event itself on a map so that you can be found easily.

5. Provide giveaways.
Remember, fun giveaways equal more traffic. Invest extra money in a giveaway or activity to attract attendees. 
Get creative in your offerings. I have seen everything from slot machines with cash prizes to frozen margaritas. 
Everyone loves food. Rent an espresso machine or ice cream truck and invite attendees to come and hang out in 
your booth. This will help break the ice, opening up conversations and, hopefully, qualified opportunities.

6. Scan, scan, scan!
Meet with your on-site team 30 minutes before the doors open. Make sure they know the layout of the venue, 
giveaways and activities to promote. Demonstrate how to log contacts and let them try it.  Note how you will take 
notes on the conversations you have during the event itself. This will help your team with post-event follow-up.  

7. Debrief and follow up.
Schedule a debrief call with your team after the event. Take notes on what worked well and opportunities for 
improvement. Did you have a good traffic? Did your messaging resonate with attendees? These notes will be 
helpful when determining what to change as you begin planning for the next event. Post-show follow-up is crucial. 
Make sure all leads are uploaded to a database and followed up on within 48 hours of the conclusion of the 
event. This data provides insight into booth traffic, number of qualified leads and potential opportunities for your 
business. This action can be used to build historical data related to events and provide justification for attendance 
at future events. Now you know the seven steps to a successful marketing event. Good luck!



Contact Us
Fort Worth Jaguars
817-841-9037

Brian Radichel - President Fort Worth Jaguars
2005 108th St, Suite 501
Grand Prairie, TX 75050
bradichel@ftwjaguars.com
https://www.ftwjaguars.com

“  You miss 100% of the shots  
you don’t take.”

Wayne Gretzky

Facebook Instagram

Twitter YouTube


