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whois

Nintendo has been revolutionising fun for over 130 years, developing it's status as both a visionary and
pioneering game company.

Nintendo has always maintained utmost respect for its customers, advocating for accessibility to fun
for all; never discriminating. Nintendo values the customer above all else, and therefore the experience
the customer has above all else.

Our brand incorporates elements of this rich and iconic history; the use of the innovative directional
pad in our logo, the bright, modern colours of the Nintendo Switch utilised in all of our marketing and
promotional materials, and, perhaps most importantly, the fun that Nintendo is known for is made
prevalent in every Nintendo produced product or material.

Our brand reflects our everlasting mission to bring unique, accessible and unforgettable experiences
to as many people as possible, and acts as a continuation of our promise to do the same for future
generations.

This is who we are. This is nintendo.

]: y each stylised directional
pad is twice the size of the
previous one, to create
optical balance between
neon red and neon blue

black and white
variations are available
for use where

colour is ineffective

the logo text is designed
to be slightly closer

to the logo itself than
surrounding elements

- the clear space around
the directional pad is
equal to +1/5 the space
between itself and the
‘nintendo’ text below
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FONT VARIANTS

logo variants

Instantly noticeable,

instantly Nintendo.

The logo must be instantly
recognisable and must adhere to the
following guidelines. The full colour
logo must be used in every situation
unlessitis ineffective from a design
standpoint. Black and white variants
of the logo are available for these
specific situations.

colour palette

Vibrant, classic Nintendo red.

An iconic colour of Nintendo's, a callback to
the days of the NES and the red ‘racetrack’
logo.

Neon red should be used predominantly as
the primary colour, but neon blue must also
be considered in designs.

Modern, inviting Nintendo blue.
Another iconic colour, but from
contemporary Nintendo; the Switch.

Neon blue should be used in tandem with
neon red, acting as the secondary colour;
the two must always be optically balanced
on the page/design.

typography

The approachable, sans-serif

San Fransisco typeface.

All type (except body text) should be in
lowercase (as is the logo text) to reflect
Nintendo’s approachability as a brand.

San Fransisco must be used in its Compact
Display variant for all smaller type, enabling
increased legibility.

San Fransisco must be used in its Pro Display

variant for headings and optically large scale
type; as it is designed to be viewed at larger
sizes and to be more eye catching.
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LOGOISN'T
OBSCURED

NEVER OBSCURELOGO | NEVER PLACE LOGO ON TOP OF SIMILAR COLOUR
ONTOP OF ADESIGN

BACKGROUND OR SIMILAR IMAGE BACKGRO

WHITE LOGO OR BLACK LOGO USED INSTEAD OF
COLOUR LOGO

290760
235 65 68
#ebd144
714100
2 183 218
#00b8db

SIZE:12
WEIGHT: LIGHT

body texto _KERNING: 0

SIZE: 15
WEIGHT: BOLD

subtitle........... _KERNING: 30

SIZE: 20
WEIGHT: BLACK
KERNING: -30

SIZE: 30
WEIGHT: BOLD
KERNING: -30

SIZE: 60
WEIGHT: BLACK
KERNING: -30
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THE NINTENDO BRAND AND NINTENDO PRODUCTS ARE PROTECTED BY INTELLECTUAL PROPERTY
LAWS. THIS INCLUDES THE NAME NINTENDO, LOGOS, NINTENDO SWITCH®, THE MARIO BROTHERS®,
GRAPHICS, WEBSITE AND MARKETING CONTENT. YOU ARE NOT ENTITLED TO USE ANY OF THIS
NINTENDO PROPERTY WITHOUT SPECIFIC PERMISSION. IF YOU ARE UNCERTAIN ABOUT WHETHER
YOUR PLANNED ACTIVITIES REQUIRE NINTENDO'S CONSENT YOU SHOULD OBTAIN YOUR OWN LEGAL
ADVICE. NINTENDO DOES NOT GIVE LEGAL ADVICE, PLEASE ACT WITH CARE. NINTENDO TREATS VERY
SERIOUSLY ANY INFRINGEMENT OF ITS RIGHTS.
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