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SUPERCHARGE  YOUR DIGITAL PRODUCT LAUNCH
Most customers will start the year with new resolutions, most brands will likely start the year with new product 

launches especially when we start the new year with few key festive periods in the first quarter. The past two 

years have seen a rise in digital product launches and it’s likely to stay for a while, so get yourself prepared and 

ready with our 3 methods to supercharge your digital launch

SEE THINK DO

Mindset to frame your thought 
process as a customer

CAMPAIGN STATEMENT

Identify the key message/promo 
to each target audience

BRING IT TOGETHER

Plot your plans according to each 
channel to maximise sales

OVERVIEW



SEE THINK DO

SEE

THINK DO

SEE INTEREST 
represents the state when consumers might use 

your product or service, but they either don’t know 
it exists yet or they don’t know you exist yet -

There is no commercial intent yet.

THINK CONSIDERATION 
describes the state when consumers 
might use your product or service, 
know it exists — might even know that 
you exist — have an interest in buying 
the product/service you provide but 
not right now — They have some 
commercial intent.

DO ACTION 
depicts the state where consumers not 
only might use your product or service 

but actually wants to do it right now! 
That does not mean that they want to 
buy it from you exactly — if you’re not 
the only one providing it— They have 

lots of commercial intent.



CAMPAIGN STATEMENT

Why would they feel interested when 
they SEE it?

What is it you want them to THINK when they consider about it?

How should they act and DO when 
they need it?

CAMPAIGN STATEMENT
One Line Statement that combines the three questions

THINK CONSIDERATION
DO ACTION
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BRING IT TOGETHER

BIG IDEA GUIDES 

The Big idea is the guiding point to ensure that everything we do in each phase of the 

launch ties back to the emotional, rational and motivational aspirations of the 

consumers.

LAUNCH PHASE SUPPORTS

The launch phases are then planned to ensure that at each phase See, 

Think, Do is implemented to support the implementation of the big idea.
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CAMPAIGN STATEMENT SETS FOUNDATION

The campaign statement is the core principle the entire idea and objective is based 

on to lead the entire strategy



DEX VENTURES

Be in control of the customer journey with ONE Agency
IMPACT OF 1

MALAYSIA
Tel : +603 7621 5560 
Google Map

SINGAPORE
Tel : +65 6636 9927 
Google Map
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https://goo.gl/maps/hP9pyz1dwXm
https://www.google.com.my/maps/search/8+Ubi+Road+2+%2307-04,+Zervex,+Singapore+408538/@1.3339995,103.8931801,17z/data=!3m1!4b1?hl=en

