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11.2%
CAGR

The big boom

85%
of gamers prefer

playing on a 
mobile device

During the pandemic years gaming has really taken off
- and even if we weren't on the move like before and
using games to kill time on-the-go, mobile gaming took
off to be the fastest growing category within gaming. 

As the gaming market grow, consumers grow more
diverse. How will the industry handle this?
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Sources: Newzoo, Statista as quoted by bankmycell.com, Udonis, GWI

2021 2024

$90.7
billion

$116.4
bilion

Exp. mobile game 
revenue growth 2021-2024

https://newzoo.com/insights/trend-reports/newzoo-global-mobile-market-report-2021-free-version/
https://www.bankmycell.com/blog/how-many-phones-are-in-the-world
https://udonis.co/mobile-game-marketing-agency/#character1
https://www.gwi.com/reports/gaming-report


Male
55%

Female
45%

Mobile gamers are...
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Sources: GWI & SensorTower as quoted by devtoday, Udonis, GWI

The average mobile gamer

33
years old

37%
play every day

Casual games is the fastest-growing category and the
most downloaded games in Q3 2021 were:

Everyone.

6.64 billion people have a smartphone, and 1.8 billion of
them have downloaded games. Games even make up
one in three downloads in app stores!

https://www.devtodev.com/education/articles/en/428/game-market-overview-the-most-important-reports-published-in-december-2021
https://udonis.co/mobile-game-marketing-agency
https://www.gwi.com/reports/gaming-report
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Sources: Forbes, Morgan Stanley, Think with Google

Appealing to the masses
without losing touch
With gamers becoming still more diverse, mobile games
will follow suit - and represent new commercial
opportunities for other industries. 

This includes in-game monetization with co-branded
upgrades, skins, and experiences in the metaverse such
as fashion shows, concerts, or social gatherings.

Identifying opportunities and following consumer trends
& aspirations demands an increased focus on consumer
insights from in-app data to pre-launch concept testing
and brand trackings identifying hidden opportunities.

https://www.forbes.com/sites/bernardmarr/2022/02/28/the-five-biggest-gaming-technology-trends-in-2022/?sh=19e02dc65fc7
https://www.morganstanley.com/ideas/video-gaming-industry-2022
https://www.thinkwithgoogle.com/intl/en-gb/consumer-insights/consumer-trends/6-key-marketing-trends-changing-gaming-industry/
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