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Though still a sub-trend, no or low alcohol (NoLo) drinks
is a fast-growing category within the beverage
category and presents yet another aspects of
consumers' increasing health consciousness and search
for well-being.

While only 13% of consumers said they had a New Year's
resolution related to alcohol consumption, 49% of them
entered the year with goals related to health and
exercise, we found in our recent study on consumers'
resolutions and lifestyle reflections (Opeepl).

In this brief we look at the trend, consumers'
motivations and the brands tapping into the trend.

Cheers!

NoLo because Yolo
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Source: IWSR Drinks Market Analysis, reported by The Drinks Business, January
2022

Market value of NoLo drinks*
*Low or no alcohol drinks

$7.8
2018

billion
$10

2021

billion
+8%

2021-25

CAGR

https://www.opeepl.com/insights/2022-new-years-resolutions-lifestyle-reflections
https://www.thedrinksbusiness.com/2022/01/no-and-low-alcohol-drinks-category-continues-to-grow-reaching-us10billion-in-value/


"Consumers are spending
more time living and

socialising within the home,
meaning that some do not
see the need to consume

drinks with a higher alcohol
content."

- Drink Insight Network

Consumers choose health
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The global megatrend of health & wellness spills into
consumers' alcohol consumption: it's going down. 

The decrease seems to be led by men who a study find
has seen a decrease of 20% in their alcohol intake
during the pandemic (News Medical).

The consumer awareness on the health effects and the
lack of socializing during pandemic lockdowns have
offered consumers a chance to choose less alcohol, less
hangovers and the experience of an improved physical
and mental health, several studies find (e.g. IWSR).

https://www.drinks-insight-network.com/comment/nolo-beverages-drinks-market/
https://www.news-medical.net/news/20220125/Alcohol-use-decreases-steadily-among-men-but-problem-drinking-increases-during-the-pandemic.aspx
https://www.theiwsr.com/consumer-lifestyle-choices-continue-to-drive-innovation-in-global-beverage-alcohol/
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Changing to the winning team
Heineken & Peroni both sponsor
Formula 1 teams and use the platform
to tap into the responsible consump-
tion conversation with don't drink &
drive messages.

Talking about beer
With alcohol-free beer taking the lead
as the most successful NoLo beve-
rage, it's also leading the
conversation with a 45% SoV in the
media (and Heineken is in the lead).

Sources: Commetric

How the beverage industry
is disrupting alcohol

Making the RTDs Instagram-friendly
The young generation is driving the
trend and cute packaging on ready-
to-drink cocktails have proven very
efficient for brands like Diageo and
Anheuser-Busch.

https://commetric.com/2021/09/14/going-nolo-how-are-alcohol-brands-tapping-into-the-sober-curious-trend/
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