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Holiday shopping



When it comes to consumer reports on Christmas shop-
ping trends there is no scarcity. In this brief we walk you
through the strongest trends across the multiple studies. 

Supply shortage concerns in EMEA & US
What might be in scarcity this holiday season are the items
consumers are looking to gift their family and friends. 

That made 21% of EMEA shoppers began Christmas
shopping as early as June, Think with Google reported,
and NPD says US shoppers are also concerned about
supply shortages.
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Concerns around availability of product 

Like to get it done before hectic holiday time 

Helps manage spending better 

Early deals/promotions 

Concerns that COVID cases will rise 

Christmas shopping is early, online, and
less loyal
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Top reasons early shoppers started early

Source: NPD

https://www.thinkwithgoogle.com/intl/en-154/consumer-insights/consumer-trends/festive-season-retail-holiday-shopping/
https://www.npd.com/news/press-releases/2021/42-of-early-holiday-shoppers-cite-supply-concerns-as-key-reason-to-shop-early-reports-npd/
https://www.npd.com/news/press-releases/2021/42-of-early-holiday-shoppers-cite-supply-concerns-as-key-reason-to-shop-early-reports-npd/
https://www.npd.com/news/press-releases/2021/42-of-early-holiday-shoppers-cite-supply-concerns-as-key-reason-to-shop-early-reports-npd/


Expect to shop online Expect to shop in physical stores
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Data: N=3,547 Source: Criterio, Consumer Sentinent Index, September 2021
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Expectations for shopping online vs physical stores

Online shopping is growing, no news there. However,
studies also report consumers will enjoy the ability to go
back into physical stores or opt for BOPIS (buy online,
pick up in-store). 

Thus, Gen Z expect to spend up 50% more in physical
stores this year compared to last year. 

Across generations, consumers agree that it is the
holiday experience that lurks them back into physical
stores, Criterio reports.

Sources: Deloitte, Intelligence Node, Think with Google, Criterio

Online is growing, but consumers also
enjoy the in-store shopping experience

https://www.criteo.com/blog/2021-holiday-consumer-shopping-trends/
https://www2.deloitte.com/us/en/insights/industry/retail-distribution/holiday-retail-sales-consumer-survey.html
https://www.intelligencenode.com/blog/2021-holiday-shopping-season-trends/
https://www.thinkwithgoogle.com/intl/en-gb/consumer-insights/consumer-trends/christmas-retail-strategy-trends/
https://www.criteo.com/blog/2021-holiday-consumer-shopping-trends/


29% of consumers plan to spend more on
holiday shopping than they did last year
Source: NPD

of UK shoppers will
shop more at local
small businesses
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Be in the know about
your target audience
We have an outstanding reach
among all segments 18-60 y.o.
due to our mobile sampling
technology. 

Learn more on
opeepl.com/dynamic-sampling

Local, but not loyal

67%

Consumers will favor small and local businesses this
year, opting in for the coziness of shopping in-store. 

However, 60% consumers say “getting a great deal” is
the top attribute for retailer selection, Deloitte reports.

Data:N = 650 18+ online consumers. Source: Think with Google

https://www.npd.com/news/press-releases/2021/29-of-consumers-plan-to-spend-more-on-holiday-shopping-than-they-did-last-year-reports-npd/
https://www.opeepl.com/sampling/dynamic-sampling
https://www2.deloitte.com/us/en/insights/industry/retail-distribution/holiday-retail-sales-consumer-survey.html
https://www.thinkwithgoogle.com/intl/en-gb/consumer-insights/consumer-trends/pandemic-holiday-shopping/
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