
Brand Guidelines



Four Pillars of the buissness 
RS Monogram 

molecular structure

Meaning 

10mm 7.5mm25mm5mm

2.5mm

The logo’s icon is made up of intersecting 
hexagons inspired by technical drawing of 

molecular structures which are a nod to the 
company core business  

The icon is built up from four graphical 
elements representing the four core 
offerings from RSBruce PGM Plant 
cleaning, Metal Recovery, Battery 

Recycling and Toll Processing. 

The icon is also a subtle hint to the RS of 
RSbruce with the elements used being 

used suggestive of the letters “r” and “s”. 



Logo clearspace 

To ensure legibility, the logo must stand out and not be cluttered with 
competing elements. This is achieved by surrounding the logo with clear 
space that is kept free of any type or distracting graphics.

The minimum protection space required on all sides of the logo is equal 
to the height of the smallest letter “R” from RSBruce wordmark.

This area is to always remain clear imagery or other elements. The 
RSBruce icon must also follow this spacing rule and may be used on its 
own as a graphic element on promotional items or marketing materials. 



What Not To Do

We’re very sure that you won’t do these 

things but please ensure that you don’t:

1. Put the logo at an angle

2. Overlap the logo elements

4. Change the colours

3. Change the icon positioning

1. 2.

3. 4.



Industry-specific logo variations  
To effectively differentiate each different 
specialisation within the company, the logo is split 
into 5 parts, all sharing the visual identity of the core 
brand.

This allows the company to produce effective and 
smooth transition to the RSB acronym as well as 
enables the brand to demonstrate to potential 
customers industry specialisation and authority in 
that industry. 

Theses logo variations are NOT intended to replace 
the master logo but to compliment it where 
appropriate for example on business cards, 
uniforms, or specialist publications you may choose 
to use the industry-specific logo.

The rules apply to the master logo as well as all logo 
variations.

Metal Recovery Battery Recycling 

PGM Plant Cleaning Toll Processing



Coulor

The RSBruce colour pallete is inspired by the 
company's 4 core offerings and is designed to 
portray the company's core values honesty trans-
parency and flexibility. 

This set of highly complementary colours share a 
recognisable muted hue, allowing them to be 
identifiable as part of the RSBruce brand and also 
work well as stand-alone colours. 

It is essential to use the correct and unmodified 
colours to ensure brand recognition. 

PGM Plant Cleaning
Yellow 

Toll Processing 
Blue 

Metal Recovery
Red 

7417U
#ED6861
Pantone 

#47569E
2738UPantone 

#091F3C
2738UPantone 

Battery Recycling
Blue 

Brucy Blue

#FFFFFF
#000000

Neutral Black cPantone 

Main Logo Black Main Logo White 

114U
#F4BD64
Pantone 7688U

#4C9CD5
Pantone 



Metal Recovery 

Heading  
In general, colour variations from the industry-specific logo should 
be used sparing and as an accent colour, instead of a primary 
colour. For example, it can be used as a headline colour but not 
for body copy or as a background colour. 

#ED6861
7417UPantone 

Heat 



Heading  
In general, colour variations from the industry-specific logo should 
be used sparing and as an accent colour, instead of a primary 
colour. For example, it can be used as a headline colour but not 
for body copy or as a background colour. 

#F4BD64
 114UPantone 

Nitric Acid

PGM Plant Cleaning 



Toll Processing

Heading  
In general, colour variations from the industry-specific logo should 
be used sparing and as an accent colour, instead of a primary 
colour. For example, it can be used as a headline colour but not 
for body copy or as a background colour. 

#4C9CD5
 7688UPantone 

Toll Processing



Battery Recycling 

Heading  
In general, colour variations from the industry-specific logo should 
be used sparing and as an accent colour, instead of a primary 
colour. For example, it can be used as a headline colour but not 
for body copy or as a background colour. 

#47569E
2738UPantone 

Electricity



AvenirARS Maquette

Fonts

Title 1 60pt 
Title 2 48pt 
Title 3 36pt 
Title 4 21pt Body 2 36pt 

Body 3 21pt 

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Ut wisi enim ad minim 
veniam, quis nostrud exerci tation ullamcorper 
suscipit lobortis nisl ut aliquip ex ea commodo 
consequat. Duis autem vel eum iriure dolor in 
hendrerit in vulputate velit esse molestie 

Heading Text ARS Maquettet bold Body Text Avenir Roman

+



Typography

When using this type guide, please ensure that you should always 
skip one weight to provide good contrast when combining 2 or 
more typefaces or weights. For example, if your body text is light, 
then headline should be bold, not medium. It is also essential that 
headline size is 1.5 times larger than body copy, and all headlines 
and body text have ample padding as in this example. 

Primary font

Avenir Roman
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Avenir Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Avenir Heavy
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Avenir Black
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Secondary font
ARS Maquette Medium  
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

ARS Maquette Black
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Example Paragraph  1.5x Body copy size 

18pt 

12pt 

ARS Maquette Black

ARS Maquette Black



To create visual consistency and give RSBruce a 
unique and engaging visual style, this set of 
graphical elements taken from the logo can be 
used.

This helps reinforce the brand reignition and no 
matter what section of the business you are 
interacting with, you will always know that it is an 
RSB product or service.  

Identity System 



Examples of usage 
1. 2.

4.3.

The RSBurce identity system is highly 
flexible and has been designed to work 
across all touchpoint. A few examples of 
how the system can be used are as follows:

1.Editorial 

The elements here are placed over the top of the 
photography to introduce additional visual interest. 
They also reinforce brand colour recognition for the 
specific industry, as this editorial is related to the toll 
processing and battery recycling offering of the 
company. 

2.Large Scale

The elements also work at a large scale and have been 
arranged in a geometrically pleasing way, which can 
give cariter and intrest to merchandise. 

3. Less is more 

When applying visual elements to essential 
documents, it is important that the elements are not 
too distracting and are subtlely used.  



What Not To Do

1. Place elements behind or on top of text  

2. Overuse the visual elements with no
visual consistency within the composition 

4. Repeat patterns with no visual variation 

3. Change the colour of the elements to
non brand colours

1. 2.

3. 4.

Lorem ipsum dolor sit amet, consectetuer adipisc-
ing elit, sed diam nonummy nibh euismod tincid-
unt ut laoreet dolore magna aliquam erat volutpat. 
Ut wisi enim ad minim veniam, quis nostrud exerci 
tation ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat. Duis autem vel eum 
iriure dolor in hendrerit in vulputate velit esse 
molestie consequat, vel illum dolore eu feugiat 
nulla facilisis at vero eros et accumsan et iusto odio 



Brand Guidelines
For additional information please contact:

devon@ohareandsons.com


