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Executive Summary

Executive Summary
The Mount Hawthorn Hub is a positive and pro-active organisation that aspires to make the Mount Hawthorn Town Centre the best place 
it can possibly be. We do this through the organization of events, streetscape improvements, business promotion and development, place 
branding, marketing and more. We communicate directly with Council, representative bodies, decision-making authorities and urban and 
creative professionals. Our mandate is to ‘make things happen’ rather than wait for somebody else to take action for us.

The Mount Hawthorn Hub released its initial Town Centre Action Plan in February 2015, with the intent of listening to community and 
business and initiating a pro-active program to improve the town centre in several ways and over the last few years we have completed the 
majority of actions we set out to achieve.

The Action Plan is key to the Hub’s ability to directly influence the City of Vincent’s decisions affecting Mt Hawthorn and our ability to 
‘unlock’ City funding for our actions. Having a robust Action Plan, informed by the desires and aspirations of the community, allows the 
Hub to effectively lobby Council to provide resources and funding for improvements and initiatives within Mt Hawthorn. With this in mind, 
the Hub set out in 2016 to update its Action Plan for the next five years. 

In order to ensure we reached the widest possible audience, the Hub, in partnership with Spaced Out Placemakers, developed and 
delivered an expanded community engagement program to better understand the community’s desires in continuing to encourage a thriving 
town centre and community.

The Hub’s engagement program consisted of three community workshops, including a Youth Workshop, a Business and Residents’ 
Workshop and finally a ‘Did We Listen?’ Workshop to review the outcomes of the first two. An online survey was also available. Over 
800 individual comments were received, and more than 250 members of the community attended the various workshops. From these 
comments and feedback, we have developed this updated Action Plan to guide the Hub going forward.

A full summary of the actions can be found in Part 3, but in brief the Hub’s Action Plan focuses on:

 • Continuing our Annual street party

 • Supporting local initiatives

 • Facilitating regular youth events

 • Working towards future youth space and a town square within Mt Hawthorn

 • Encouraging the night time economy

 • Working with the city to continue to deliver streetscape improvements, public art and lighting



Mount Hawthorn Town Centre is one of Perth’s best examples of 
a traditional high street. It has a rich history having evolved from 
a satellite centre in Perth’s northern extremity in the late 1800’s 
to a bustling local centre with a range of shops, offices, cafés 
and restaurants, mixed-use residential buildings, public open 
space and civic buildings. Scarborough Beach Road and Oxford 
Street North reflect historical periods of urban development, 
European migration and contemporary commercial tenants. Mt 
Hawthorn Town Centre is now an emerging regional destination, 
effectively servicing the local community while beginning to 
provide attractions and a walkable village-like urban grain that is 
appealing to more isolated suburbs further north and other areas 
which are not as well serviced.

Mount Hawthorn Town Centre is home to a number of important 
civic uses such as the Mount Hawthorn Primary School and Mount 
Hawthorn Community Centre while being bookended by two 
beautiful town parks – Braithwaite and Axford. Commercially, 
there are a number of old mainstays such as the Paddington Ale 
House, the Mezz shopping centre and New Norcia Bakery, which 
are going from strength to strength, while at the same time an 
emerging group of local retailers and food and beverage operators 
are attracting more than just local attention. For the purposes of 
this Action Plan the Mount Hawthorn Town Centre is considered 
to include the land adjacent to Scarborough Beach Road from 
Oxford Street in the east, to The Boulevarde in the west, and 
includes Oxford Street North. 

1.1 Mt Hawthorn Town Centre Context

01 Introduction

The Mount Hawthorn neighbourhood has a diverse demographic 
but in recent times has seen an influx of families largely due to 
the predominantly larger lot/single dwelling housing that the 
surrounding neighbourhood provides. As a result the Mount 
Hawthorn Primary School and other surrounding Primary Schools 
are at capacity and there is a demonstrated need within the 
community to offer a wider range of youth facilities.

01 Introduction



01 Introduction

If Mt Hawthorn was a person who would it be?

Johnny Depp (in his 20’s) – edgy, positive, layered and attractively rugged 
(comment received by a resident during the Mt Hawthorn Hub Community Engagement Program)

We asked our community how they felt about the identity of Mt Hawthorn and what community means to them. As a result, we have put 
together a slogan, which we feel best embodies community to us:

1.3 What is our Community Identity?

Mt Hawthorn is a family and we celebrate our community by supporting 
diversity, togetherness and positive urban experiences.

COMMUNITY

LANDSCAPE

EXPERIENCE
Urban Village

Diversity
Family

Togetherness

Urban
Schools
Natural
Parks

Welcoming
Friendly
Youthful

The Mount Hawthorn Hub is a positive and proactive organisation that aspires to make the Mount Hawthorn Town Centre the best place 
it can possibly be. We do this through the organization of events, streetscape improvements, business promotion and development, place 
branding, marketing and more. We communicate directly with Council, representative bodies, decision making authorities and urban and 
creative professionals. Our mandate is to ‘make things happen’ rather than wait for somebody else to take action for us.

1.2 Who is the Mt Hawthorn Hub?



01 Introduction

The Mount Hawthorn Hub released its initial Town Centre Action Plan in February 2015, with the intent of listening to community and 
business and initiating a pro-active program to improve the town centre in several ways. As a result, over the last few years we have 
completed the majority of actions we set to achieve as reflected below:

 • Identify space and deliver art murals

 • Identify ‘hot spots’ and plant street trees at selected locations

 • Bring and install ‘adopt-a-planter box’ program to local business along Scarborough Beach Road

 • Deliver a Major Event (Streets and Lanes Festival)

1.4 The Mt Hawthorn Town Centre Action Plan

Further details of the status of all actions identified in Edition 1 of our Action Plan can be accessed at our website.



01 Introduction

The Mount Hawthorn Hub has coordinated the preparation of this renewed Action Plan (Edition 2) in order to continue guiding the 
community’s collective energy to create a better Mount Hawthorn and enriched Town Centre focusing on the improvement of youth and 
business needs, streetscape improvements and encouraging creative activation.

The Action Plan is intended to:

 • Be practical and achievable;

 • Include short, medium and long term goals;

 • Share responsibilities between governments, businesses, visitors and residents;

 • Create a better place to live, work, run a business and socialise.

The Action Plan aims to also pro-actively respond to specific local urban challenges, including, but not limited to:

 • The need to create a better place for people;

 • Encourage and facilitate streetscape and infrastructure improvements within our Town Centre;

 • Create a point of difference and competitive advantage relative to other Town Centres;

 • Moving toward a more sustainable transport offering; and

 • Broader economic pressures may reduce disposable incomes and therefore spending along the street.



02 Our Community Engagement Program

Three City of Vincent sponsored workshops were undertaken with the assistance of Spaced Out Placemakers to better understand the 
community’s desires in continuing to facilitate a thriving town centre.

2.1 Engagement Methods

Workshop 1: Youth Focus
Based on an observation from the 
Executive Committee that youth were 
under represented in the initial strategic 
action plan, the first workshop focused 
on understanding the general desires of 
local youth in regard to active and hanging 
out activities. The workshop was held on 
Sunday, 20 November 2016 from 12pm 
to 4pm. Additional activation was tested 
and used as a tool to invite a large number 
of participants. The activation included a 
pop-up skate park with free skills clinics 
provided by Skateboarding WA, roller 
hockey facilitated by Perth Street Roller 
Hockey League and a free sausage sizzle.

02 Our Community Engagement Program



02 Our Community Engagement Program

Workshop 2: Business & Residents
The second workshop was held on 
Wednesday, 7 December 2016 between 6pm 
to 9pm at New Norcia Bakery as part of the 
‘What’s Up Wednesday’ late night trading 
program run by local business and the Hub. 
The event included a selection of food, drinks 
and raffle prizes to create a fun and social 
atmosphere. The engagement focused on 
asking business and residents about the 
identity and character of Mt Hawthorn, 
community experiences, potential streetscape 
improvements and ideas to assist businesses 
within the town centre.

Workshop 3: Did We Listen?
The final workshop was held on Sunday, 
26 February 2017 between 3pm to 6pm 
at Braithwaite Park. The workshop was 
intended to review the outcomes of the 
first two workshops and allow participants 
to comment generally on the engagement 
process. Following the event an online 
survey was made available providing an 
additional engagement opportunity.



02 Our Community Engagement Program

In summary, the community engagement was well attended and the ideas put forward provide a clear direction moving forward. In total, 
we received 589 comments as part of the youth workshop, which included approximately 150-200 participants. The business and 
residents’ workshop attracted approximately 50-75 people and an additional 229 comments were received. The ‘Did We Listen?’ survey 
generated 37 submissions. In general, we feel comfortable in stating that the engagement program generated well-considered responses 
from a broadly representative proportion of the community.

2.2 Engagement Results: Celebrating Our Great Ideas!

Public Spaces for Youth
The youth participation element of our engagement program 
was definitely a highlight of the project, with an overwhelming 
response for the development of a local skate park in Mt Hawthorn 
with surrounding activities to hang out and provide something for 
everyone. Developing a functional skate park designed to cater 
for local users can be a very difficult process and requires a high 
degree of professional input. There is also a lot of emerging social 
and physical activities to be considered secondary to the skate 
park, which requires additional input. A short-term goal will be 
to start implementing regular pop-up youth activities such as 
skateboarding, basketball, art workshops, hang-out spaces, open 
air cinemas, etc. to test new ideas and provide immediate youth 
activation. A medium term goal is to facilitate a community driven 
engagement program with input from professional skate bodies 
with the purpose of designing a future outdoor youth space. 
Following a concept and vision being completed, the Hub can work 
in partnership with the City of Vincent to encourage a future public 
youth facility being provided for its residents.



02 Our Community Engagement Program

The Hub will also continue to encourage art 
workshops for teenagers and investigate how 
the community can be part of professional 
public art installations. ‘The Bright Brick 
Road’ in Tuckey Lane, Mandurah is a great 
example of a community driven project, 
which involved more than 100 volunteers and 
created a beautiful and professional looking 
streetscape improvement.

Image: ‘Bright Brick Road’ Community Art Installation. Tuckey Lane, Mandurah. Source: Spaced Out Placemakers



02 Our Community Engagement Program

Creative Social Events
Our engagement program highlighted 
the popularity of social events within the 
community and the desire to continue 
existing events, such as the Streets and 
Lanes Festival, as well as attracting other 
regular celebrations, such as the Fringe 
Festival. And not all events need to cater 
for 10,000 – 50,000 people. The Hub will 
continue to encourage smaller local events 
with businesses and residents such as our 
80’s and 90’s theme nights at the Paddington 
Ale House, acoustic music nights (think 
Good Nights and Sofar Sounds), and cultural 
events, which may be an Italian movie night 
inside or around a restaurant and small 
events catering for 50 – 200 people.

Image: Always Good Nights, Bunbury, inside a local restaurant. Source: alwaysgoodnights.com.au



02 Our Community Engagement Program

Continuing to Improve Our Streetscapes
The engagement highlighted an emphasis on 
continuing to facilitate streetscape improvements. 
Our community values creative and aesthetic 
qualities such as art murals, urban greening, 
functional art installations and collaborative projects. 
Infrastructure improvements desired include 
more street lighting or festoon laneway lighting, 
underground power lines, illuminated seating, town 
square public space, children’s play areas, basketball 
courts, ping pong, etc. Given that there are new 
retailers and an expanding commercial precinct, we 
will look closer at improvements along Oxford Street 
North, as well as Scarborough Beach Road.

Public art is also important to residents and there 
was a keen desire for a welcoming statement to 
be provided showing off our identity as a family 
friendly, diverse, open and vibrant suburb.

Image: Fremantle Rainbow
Source: www.lovefreo.com



02 Our Community Engagement Program

Alternative Transport Initiatives
Mt Hawthorn residents have embraced 
the new bike paths in the area and 
would like to continue to see more 
infrastructure provided. More bicycle 
parking and bike paths are to be 
encouraged in Mt Hawthorn.

Image: Dedicated Bike Paths
Source: City of Vincent



02 Our Community Engagement Program

Supporting Local
The local boutique and independent shops 
in Mt Hawthorn are a huge part of our 
character and contribute to the vibrancy 
of our suburb. We believe it is important 
to continue supporting the localism of our 
retailers and assist, where possible, to 
create more opportunities for social media 
support, events, business improvements and 
strengthening our night-time economy.

Image: Cabin Small Bar. Source: www.cabinbar.com.au

Celebrate More New Ideas!
The engagement program showcased that 
the community has too many great ideas 
to explore in a single document and the 
committee continues to receive new ideas on 
a regular basis. Because it is just not possible 
to implement every great action, the Hub will 
investigate an annual ideas competition for 
the public to vote on at least one new idea 
to be initiated by the community. The Detroit 
Soup, which has recently been introduced 
to Mt Hawthorn thanks to Transition Town 
Vincent and the Paddington Ale House, is 
a great example of a community led ideas 
event. Such events are a terrific opportunity 
to expose the great ideas of the community 
to the wider public.



03 The Mount Hawthorn Town Centre Action Plan

We have a great working relationship with the City 
of Vincent, as well as local businesses and our 
community. The success of the Hub depends on 
our strong relationships to help each other out and 
facilitate great ideas. 

For the purposes of this report the indicative 
timeframes of actions are identified below:

 • Quick Wins – to be actioned within a 1 to 2 year 
period and may require annual updates

 • Medium Term – to be actioned within a 2 to 3 
year period.

 • Long Term – to be actioned within a 3 – 5 year 
period.

3.1 Core Actions
Core actions are items identified, which are considered 
necessary by the community to support the positive 
growth of Mt Hawthorn.
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Town Centre Action Plan

2. Facilitate regular youth events
Focus on skate, basketball, art workshops, live 
music, open air cinema nights, camera 
workshops, crafts, etc.
Investigate purchasing a container of youth 
activities and infrastructure, such as a portable 
skate park, bean bags, ping pong table, etc. 
This will reduce costs and assist in facilitating 
regular youth activities.

Be mindful of providing activation for everyone 
and promoting some of the more popular 
activities more regularly.

Partners
Local businesses, Sponsors, 
City of Vincent Community
Engagement Directorate

4. Social Media & Supporting Local 
Businesses

Continue to support local businesses and 
residents by publishing events, relevant special 
notices, etc on social media.
Continue regular posts on social media.
Always consider new platforms, including a 
physical ‘traditional’ Community Notice Board 
(for those not on social media) in a prominent 
location, possibly as part of the Axford Park 
redevelopment. 

Partners
Local businesses, Local Residents,
City of Vincent

1. Annual Street Party
Continue hosting Mt Hawthorn Streets and 
Lanes Festival including Oxford Street North.

Request the City upgrade the power outlets in 
Axford Park and provide power outlets within 
the Town Centre to improve the operations of 
the Festival.  

Partners
City of Vincent, Sponsors, 
Local Businesses, Event Organiser

3. Support Local Initiatives
Create a new page on website for registration 
of ideas.
Maintain the schedule of ideas submitted to the 
Hub throughout the year. Create a voting 
criteria (i.e. clarity, vibrancy, community 
building, viability, relevance) and choose top 
4-5 ideas to be voted by public at an annual 
event.

Partner with City of Vincent to allocate a grant 
for the winning proposal.

Partners
Community, Local Businesses, 
City of Vincent Community 
Engagement Directorate

On-Going Identified

In Progress On-Going
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Youth Space

Undertake an engagement strategy for a 
permanent youth space and complete a concept 
design to apply for funding. This project may be a 
joint partnership with City of Vincent and will 
require an external consultant.
Ensure the consultant has an extensive 
background in youth activities, including 
skateboarding or is willing to work with local 
skateboarders and Skateboarding WA.

Partners
City of Vincent Community Engagement 
Directorate, Local Residents, 
Skateboarding WA, Design & 
Engagement Consultant Identified

7. Generate ideas for small nodes of 
youth activity

During pop-up events and youth space 
engagement strategy identify new ideas for 
permanent nodes of youth activity. This may 
include ping pong tables, hangout spaces, 
multi-purpose public art, etc.
Ask youth where they hangout and investigate if 
there are informal or unplanned public and private 
spaces, which can be better designed to facilitate 
positive experiences for everyone.
Discuss ideas with Council and advocate for 
implementation.

Identified

Partners
Local Residents, City of Vincent, Mt 
Hawthorn Primary School

8. Night Time Economy

Continue to support and encourage activities that 
strengthen the night-time economy.
Support existing activities and investigate working 
with local businesses and Hawaiian to create a 
program of regular events.

Review effectiveness of ‘What’s up Wednesday’ 
with local businesses and City of Vincent.

Partners
Local businesses, Small Event
Promoters & Organisers, 
City of Vincent On-Going

6. Create town square and public urban 
space at Anvil Lane and adjacent road 
reserve on Scarborough Beach Road 

Consult with community and adjoining land 
owners/tenants to develop basic concept plans.
Investigate funding opportunities and prepare a 
detailed design and implementation proposal for 
presentation to Council
Work in partnership with City of Vincent to 
deliver Town Square and public urban space in 
Anvil Lane.

Partners
Local businesses (owners & tenants), 
Local Residents, Design & 
Engagement Consultant, 
City of Vincent Identified

Continue publishing directory of Mt 
Hawthorn Hub business members

Continue compiling list of members

On-going

9. Continue publishing directory of Mt 
Hawthorn Hub Business Members

Continue compiling list of members

Partners
City of Vincent

On-Going

Ensure strategy and design are inclusive, and not 
solely focused on skateboarding. 

10. Advocate for improved street 
lighting

The Hub will advocate to the City of Vincent for 
improved streetscape lighting along Scarborough 
Beach Road and Oxford Street North, including in 
and around Axford Park and town centre 
laneways.
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m 11. Develop a Youth Space in Mt 
Hawthorn

Work in partnership with the City of Vincent to 
deliver a public youth space for residents.

Partners
City of Vincent

Identified

On-Going

13. Free WiFi

Continue advocating for free WiFi across the 
entire town centre

Partners
City of Vincent

On-Going

12. Advocate for continued greening 
and streetscape improvements

Advocate for further greening initiatives along 
Scarborough Beach Road and Oxford Street 
North, including additional street trees and 
waterwise verge treatments.
Approach the City of Vincent with new ideas to 
improve infrastructure and create a more vibrant 
streetscape including upgraded benches and bus 
stops on Scarborough Beach Road.

Partners
City of Vincent
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3.2 Aspirations
Aspirational goals are items identified by the 
community, which are desirable to be undertaken 
and generally involve other agencies to drive 
these projects including council, businesses and 
community.
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14. Small Business Led Events

Work in partnership with businesses to encourage 
small live music nights, workshops, cultural 
events after hours or during normal trading period 
in shops

Partners
Local Businesses, Small Event
Organisers

In Progress

The Hub can provide ideas and contacts to local 
businesses and support the events through social 
media.

15. Art Murals

Continue to investigate new opportunities for art 
murals, while ensuring an appropriate balance of 
art, soft and green landscaping within the Town 
Centre.  Work with City of Vincent and local 
businesses to identify appropriate blank spaces 
and funding opportunities.

Partners
City of Vincent Community Engagement 
Directorate, Local Businesses, 
Professional Artists On-Going

17. Fringe Festival

Encourage City of Vincent, local promoters and 
businesses to initiate Fringe Festival Events.

Partners
City of Vincent Community Engagement 
Directorate, Local Businesses, 
Local Promoters, Event 
Organisers Identified

Identified

18. Community Arts
Investigate future community arts workshops to 
decorate parts of Oxford Street North and 
Scarborough Beach Road, including footpath art, 
to encourage a stronger streetscape and 
encourage community collaboration. For example 
painting crosswalks at busy intersections creates 
a point of interest but also signals to drivers to 
slowdown and be aware.  

Partners
City of Vincent, Local Residents, 
Professional Artist

Identified

16. Welcome Statement

Encourage City of Vincent to investigate 
development of a Welcome Statement with input 
from the Hub and community.

If successful, this project has the opportunity to 
bring the community together to celebrate Mt 
Hawthorn’s identity, inspire ideas and a design 
brief, which will be communicated to a 
professional artist.

Partners
City of Vincent, Local Residents 
Local Businesses, Professional 
Artist

Businesses could use existing shops or vacant 
parcels of land as venues. The City of Vincent may 
be interested in creating a suburban hub for 
Fringe Events.

Engage a professional artist experienced in 
creating professional projects with community.
Focus on a project to involve youth participation.
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Encourage the City of Vincent to develop a way 
finding strategy to include electronic signs for 
parking bays and information signage for parks 
and businesses.

Partners
City of Vincent

Identified

Identified

20. Public Art Competition

Consider initiating a temporary public art 
competition to generate new ideas for 
installations in the town centre. e.g. Prototype 
Festival. 

Partners
City of Vincent Community Engagement 
Directorate, Professional Artists

The Hub will investigate short and medium term 
solutions such as temporary signage ideas.
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3.3 Local Business Community
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EXCEL IN WINDOW
DRESSING

HOLD AN EVENT IN YOUR 
BUSINESS TO ATTRACT

MORE CUSTOMERS
Well marketed 

events bring valuable 
exposure and attract 
people to the street. 

The Mt Hawthorn 
Hub will help you 

market your event.

Beautiful displays 
improves the 

aesthetics of ground 
level and invites 
people into your 

store

INSTALL YOUR OWN
PLANTER BOX

The Hub and the City 
of Vincent can assist 
in sourcing planter 

boxes that match the 
current ones.

BRING YOUR WARES
ONTO THE STREET

Bringing your wares 
on the street creates 

a more welcoming 
and interesting 

environment and may 
increase sales

OPEN AFTER HOURS

If your business 
relies on foot traffic, 

consider opening 
after hours, where 
there is often more 
people walking the 

street.

UTILISE AN 
UNDERUTILISED SPACE

INTRODUCE YOURSELF TO 
YOUR NEIGHBOUR

Working together 
rather than in 

competition will help 
business and improve 

Mount Hawthorn 
Town Centre as a 

destination.

Sub leasing or 
realising the 

potential of an empty 
space can increase 
the productivity of 

your business while 
creating

The Hub needs the 
input of local 

business

SOPHISTICATED SIGNAGE

Less is more!

JOIN THE MT HAWTHORN 
HUB BUSINESS ACTION 

GROUP
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3.4 Local Resident Community

What Can I Do?
There are lots of things we can all do 
to make Mount Hawthorn Town Centre 
a great place. This is a simple list with 
some ideas. LESS INVOLVED

MORE INVOLVED

 • Smile at a stranger on the street
 • Smile at one of the local traders
 • Introduce yourself to one of the local traders
 • Buy from local shops
 • Pick up a piece of rubbish from the street
 • Walk or cycle to the street instead of driving (reduces traffic and 

parking congestion, better for you and better for the environment)
 • Meet your friends at a local café or bar
 • Tell your friends about what’s happening on the street
 • Help fund a new action (e.g. public art)
 • Participate in a new action to improve the street
 • Help organise a new action to improve the street
 • Lead a new action to improve the street



04 How To...

4.1 Alter my shop front
Do you feel like giving your shop front a facelift? Is it not 
receiving the attention it deserves? Sometimes all a business 
needs is a fresh look to gain the public’s interest.

Shop front alternations are exempt from planning approval from 
the City of Vincent. This is provided that they do not:

a. Alter the shop front alignment;

b. Affect heritage requirements 
(refer Policy No. 3.6.1: Heritage Management 
Development Guidelines or Heritage and Adjacent 
Properties); or

c. Install roller doors and shutters.

To ensure passive surveillance and visual amenity, all shop 
fronts should maintain an active, inviting and transparent 
interface with the street and footpaths.

04 How To...
4.2 Introduce alfresco dining
Alfresco is an important part of creating street life. It enhances 
social interaction benefiting residents, traders and visitors, by 
providing a high level of safety and convenience.

The City of Vincent recognises the importance and benefits of 
activity in the public realm and has reduced the fees associated 
with alfresco dining to $0. Please search ‘Outdoor Eating Area’ 
on the City’s website at www.vincent.wa.gov.au to find out how 
you can obtain a free permit to enable you to use the space in 
front of your business for alfresco dining.
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4.3 Entertain on the street
Street performances can significantly boost the atmosphere, 
vibrancy and interest in a public place.

For the time being, a person shall not perform in a public place 
without a valid entertainer’s permit. The City of Vincent offers 
a one off, three month or annual entertainers permit. Please 
register your interest to obtain a permit via mail@vincent.
wa.gov.au

4.4 Install a public mural
If your tenancy has an exposed blank wall... then why not paint 
it! Mount Hawthorn has an emerging street art scene. Murals 
are a great way to inject vibrancy and character into a local area, 
and can assist in bringing exposure to local business.

The process for having your public mural approved is as follows:

1. The applicant consults with the City of Vincent’s Arts 
Officer;

2. Develops the proposal with the local artist/s;

3. Lodges the proposal with the City of Vincent (accompanied 
by an Applications for Public Mural Design Approval Form)

4. Should the City approve the public art project application, 
the artist may then undertake the public art project;

5. The applicant is then required to notify the City of Vincent of 
completion and so the project may be registered.

Be creative, be adventurous, and be sure to let the community 
know about it!

The City of Vincent is creating permit-free entertainment zones, 
which will come into effect by 2018.

Please refer to the “Trading in 
Public Places Local Law (2008)” 
to ensure that your 
performance abides by the 
City’s standards.
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4.5 Display goods on the footpath outside my business
Trading on the footpath creates an interesting atmosphere for 
pedestrians and has economic benefits for local traders.

The City of Vincent recognises the benefits of goods displays 
and has reduced the fee associated with obtaining a display 
permit to $0. Please search ‘Goods Display’ on the City’s 
website at www.vincent.wa.gov.au to determine what the 
requirements are in order to obtain a free permit.

4.6 Establish a temporary food business
Sometimes the smells emanating from a food stall can be the 
most successful marketing techniques.

As defined by the City, temporary food businesses typically 
include food vehicles, market and barbecue stalls.

Before one can establish a temporary food business, they must 
receive approval from the City. The applicant must notify the 
City of their intentions and complete the prescribed application 
form. A risk based registration fee is required for each 
temporary food business either as an annual permit application 
fee or an event based permit application fee. 

Please contact the City’s Health Services team on 9273 6533 or 
via mail@vincent.wa.gov.au to discuss your proposal and they 
will assist with your temporary food business application. 
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4.7 Install a parklet
Parklets are small public parks set into the existing streetscape. 
A Parklet re-purposes part of the street into a public space for 
people and enhances the streetscape by adding interest and 
amenity. 

Parklets can add value to the surrounding area, increase 
commercial and residential occupancy, encourage pedestrian 
traffic, highlight the character of the neighbourhood and provide 
pleasant views and entertainment space.  

If you are interested in hosting a Parklet, please read the 
Parklets Policy No. 2.2.13 available on the City’s website at 
www.vincent.wa.gov.au or contact the City’s Place Managers on 
9273 6000 or via mail@vincent.wa.gov.au 

4.8 Trial your own temporary activation
Have a great idea and want to see if it works? Give it a go 
yourself…

Any time you plan to undertake an activity on public land and 
sometimes in a shop it is worth contacting the City of Vincent to 
check if any approvals are required.

If we believe the activation fits in with our philosophy and/
or goals of our Action Plan we are happy to provide social 
media support and ask if around if there are other like-minded 
adventurists. Below are a few resources to help get you thinking 
about temporary activation.

Organise a Community Street 
Day
7senses.org.au

Build some temporary furniture 
and trial some new streetscape 
ideas
betterblock.org

Looking for new creative 
inspiration?
popupcity.net

Learn more about placemaking 
and place activation
www.pps.org



mthawthornhub.com.au mthawthornhubmthawthornhub@gmail.com

Mt Hawthorn Hub Action Plan
Edition 2 July 2017


