monicamillerdesign.com

MONICA
MILLER

HUMAN-CENTERED
Ul / ux [ ID DESIGNER

EDUCATION

Thinkful
Ul/uX Bootcamp
2020

University of Illinois (UIUC)
BFA Industrial Design
2011

TOOLBOX

Skills

Conceptual and High Fidelity
Design

Team Leadership
Project Management
User Research and Testing

Wireframes and Prototyping

Programs

Adobe XD, Photoshop,
IMlustrator, InDesign

Figma
Keyshot
Solidworks

Webflow

RECOGNITION

Red Dot Design Award
Jul 2018

Patents:

US US20180085618A1
US D805,591

US 37-00127-PV1

mmiller054@gmail.com

EXPERIENCE

Finches Nov 2020 - Present

Lead UI/UX Designer

Finches is the parent company for a collective of early stage
technology platforms with a focus on consumer product and
rapid development.

Project: Hmmngbrd Jun 2022 - Present

* Elevated and actualized existing conceptual wireframes
into a fully formed and user-tested experience.

* Collaborated with an outside development team to
achieve a functional MVP on an accelerated timeline.
(Beta release date: Jan 2023)

Project: Sparrows Nov 2020 - Present

* Led all elements of design including research, user
testing, conceptual design, wireframes, prototypes and
high fidelity comps ready for out developers to execute
in code.

* Beta 2.0: www.sparrows.co

STM Brands Mar 2019 - Dec 2019

Senior Industrial Designer

Designed consumer electronic accessories including
discretionary items for Apple, Samsung, and Microsoft.

SKLZ Pro Performance Sports Sep 2015 - Oct 2018

Every product was heavily researched, conceptualized,
prototyped, user and quality tested with brand consideration.

Industrial Design Manager Aug 2017 - Oct 2018

Led and mentored a team of designers while being the voice
of user-centered design in strategic cross-disciplinary
discussions. This was a player-coach role.

Senior Industrial Designer Sep 2015 - Aug 2017

Designed a catalog of product across sport and sales channels
in collaboration with engineering, development, and
manufacturing.

ACCO Brands

Industrial Designer Feb 2013 - Sep 2015

Designed and developed office products across numerous
brands in B2B and B2C channels. Secured product placement
over competitors in mass market retailers like Target,
Walmart, and Staples.



