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RESEARCH SYNTHESIS REPORT

BACKGROUND
ZEIT is a time travel company specialising in
taking adventurers to experience unique
moments in time.
ZEIT wants to know more about the habits of
travellers who are already adventurous or
interested in being so. In particular they want
to know :
●
●
●
●

how they plan their trips
what kinds of experiences they look for
how far out of their comfort zone they
are likely to go
pinpoint opportunities to minimise
normal travel discomfort.

RESEARCH GOALS
Opportunities to minimise discomfort :
●

Which aspects of travel cause the most discomfort or hassle?

General Planning :
●
●

How do people plan travel experiences?
What kinds of experiences do users plan on vacation?

New Experiences :
●
●

How likely are users to try a new experience while on vacation?
How far out of their comfort zone are users likely to go?

Planning :
●
●

Which aspects of travel do adventurous travellers like things to be
well planned?
Which aspects do they like to leave up to chance?

METHODOLOGIES
Market Research & Competitive Analysis :
●
●

Review the top travel agencies and the selection of offers available
Understand target demographic by researching travel influencers and
other people who seek out new travel and cultural experiences regularly

Secondary Research :
●

Review existing research on risky and adventurous behaviour to better
understand the habits of the demographic, as well as how to entice
people with an interest in doing more adventurous things who are more
reserved.

Primary Research
User Interviews :
●
●

Collect qualitative data on how users plan travel, feel about adventure
and new experiences, and find most uncomfortable about travel
Gain insight into what kind on a customer experience encourages people
to be more adventurous in their travel

COMPETITIVE ANALYSIS

INTERVIEW QUESTIONS
Where do you live?
How likely are you to try something new while on vacation?
What kinds of experiences do you seek out while on vacation?
How do you find those experiences?
How do you feel about planning when it comes to vacation?
Are there any types of travel plans you like to leave up to chance?
Which aspects of travel cause the most discomfort?
Can you tell me about a unique travel experience you've had?
Can you tell me about a favourite travel experience?
Can you tell me about an uncomfortable travel experience you’ve had?

RESEARCH DEBRIEF
Overview
Three people ages 35-67 were interviewed about their travel habits. I asked questions about how
they like to travel, the kinds of experiences they seek out, the things they find uncomfortable while
travelling, and their most memorable or unique travel experience.
Findings
●

2 out of 3 interviewees had a passionate dislike for
planning when it comes to travel. Not only did they
dislike doing the planning, they didn’t like travelling with
planned itineraries. They preferred to go with the flow
and having chance encounters

●

They expressed interested in getting to know a place
better through chance and felt that not having a set
itinerary helped them with this

●

They sought out cultural experiences when traveling or
experiences that got them more in touch with local
culture.

●

All three had different responses to what they found
uncomfortable or distasteful while travelling, although two
mentioned other tourists as something that bothered them.

●

One person said her favourite way to travel was to spend an
extended period of time and live in a place like a local to get to
know a place, rather than jumping from place to place quickly.
In the past this has led to deeper relationships with a place
and more unique experiences

●

All three lamented that not much is left up to chance in today’s
world

USER PERSONA

EMPATHY MAP

STORYBOARD

CONCLUSION
●

Users are looking for unique experiences that help them feel more
connected to the greater world community

●

When traveling people are interested in being involved in the local
culture as experienced in daily life, not just seeing as many places
as possible

●

Today’s world doesn’t allow for much change, and people seek
that out more often when travelling

●

People feel discomfort around being forced into small spaces in
large crowds, or when they feel a loss of control over their
autonomy

NEXT STEPS :

By offering unique and flexible travel experiences that allow
people to be fully immersed in culture while providing
opportunities for chance encounters, Zeit can have a
competitive advantage in the travel industry. User reviews and
photos are important in instilling a sense of trust and reliability.

HAPPY TRAVELS FROM THE ZEIT TEAM

