
2020 SPONSORSHIP OPPORTUNITY 

WWW.WORLDMININGCOMPETITION.COM 

Presenting the 9th Annual 

October 22-25 | Delta Bessborough | Saskatoon SK 

Jordan Jungwirth 

VP Corporate Relations 

jordan.jungwirth@worldminingcompetition.com 

+1 (306) 380-5190 

 

Sophie Jorgenson 

Corporate Relations Director 

sophie.jorgenson@worldminingcompetition.com 

+1 (306) 717-7061 

The World Mining Competition 

Room 247 - 25 Campus Drive 

Saskatoon, SK S7N 5A7 

CULTIVATING SUSTAINABILITY 

http://worldminingcompetition.com/


2020 SPONSORSHIP OPPORTUNITY 

WWW.WORLDMININGCOMPETITION.COM                       2 

Dear valued sponsors, 

During this time of unprecedented uncertainty, our 2020 World Mining Competition (WMC) Execu-

tive Team's primary concern is the safety and well-being of our community. Our WMC community is 

far-reaching. We are a unique world-class case competition that involves global relations with uni-

versities across Canada, The United States and international countries such as The United Kingdom, 

Germany and Chile.  

With global practices in business, education and everyday living changing rapidly, to instill preventa-

tive measures against the spread of COVID-19, we want to keep you informed with what we as an 

Executive Team are planning to do in response to our changing circumstances. 

Traditionally our competition runs at the end of October. With the longevity and continuity of WMC 

in mind, our Executive Team planning for the 9th Annual WMC, scheduled to take place this October 

2020, is ongoing. With the provincial government issuing their reopening plan with the primary ob-

jective to ensure business begins again both responsibly and slowly, our Executive Team is keeping a 

close eye on changing regulations pertaining to travel and social gatherings. 

We believe the experience that WMC brings to students worldwide is invaluable. The ability to con-

nect with professionals in the industry, exposure to the prominent Saskatchewan mining industry 

and build relations in a tight-knit global industry with students across the globe. The traditional 

competition has several educational components that do have the ability to translate to a digital 

platform. Our mining tour, for example, has the option to be converted to a virtual tour. Although we 

believe we could successfully execute WMC via an online platform, we are striving to make things 

compatible on our end to still go ahead with our traditional competition hosted at the Marriott Delta 

Bessborough.  

In contemplating the decision to either cancel or go ahead with the 9th Annual WMC, we focused on 

the value that the competition brings to students. With its unique purpose, the enriching opportuni-

ties to engage in hands-on learning and problem-solving skills, we see a direct correlation into to-

day's global issues regarding sustainability, safety and innovation. 

With that in mind, we want to say we understand this is a strange time and we would be honoured if 

we could count on your support. With the community at the forefront, our Executive Team has es-

tablished a plan to help out in the little ways we can. This means donating our efforts towards giving 

non-perishable food items to the food bank and volunteering our time there. Donating blood and 

putting together care packages is another way to contribute. Whether that be food items for The 

Lighthouse Supported Living, feminine hygiene products for Saskatoon Community Service Village, 

or children/baby items for the Crisis Nursery, our Executive Team is looking to add value back into 

the community. Our Executive Team member will be carrying forward with a free pick-up and deliv-

ery grocery service for the seniors at the Ilarion Residence. Although our Executive Team is made up 

of only sixteen individuals, we understand we have a role to play in the community to aid those in 

need, especially during this pandemic. 

COMMUNITY SUPPORT 

http://worldminingcompetition.com/
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Through the generous support of our sponsors, the World Mining Competition has evolved over the 

past eight years attracting significant national and international attention. Our vision is to deliver a 

world-class case competition that gives students the opportunity to think strategically, creatively and 

collaboratively on a case that demands diverse skills and multidisciplinary backgrounds. 

This vision would not be achievable without our dedicated sponsors who have been tremendously 

influential in materializing our vision into a reality. In addition, sponsors bring a high standard of 

professionalism, industry insight, and knowledge; all qualities that continually elevate the World Min-

ing Competition to a new level. As our Executive Team prepares to expand the opportunities offered 

to delegates this year, we believe collaboration with our valued sponsors will allow for another very 

successful year. 

We bring delegates with geology, engineering and business backgrounds from all around the world 

to Saskatoon to showcase the prominent mining industry in Canada, and specifically Saskatchewan. 

Networking and industry participation brings an immeasurable amount of value to these delegates 

who seek real world experience and insight. 

Now more than ever, due to the global pandemic caused by COVID-19, the mining industry faces 

uncertainty. If the 9th annual World Mining Competition cannot take place, all sponsors will have the 

option to forward their contributions to the next competition, or receive a partial refund from availa-

ble funds. We will strive to provide a full refund, but a partial refund may be necessary as some funds 

may be spent to maintain our operations after July 1st. Our Executive Team is continually monitoring 

government policies and will provide our partners with updates regarding this year's competition. 

With the global pandemic in mind, we are currently working towards a successful competition this 

fall. 

We appreciate your interest in this competition and 

are excited to work with you moving forward. 

 

Sincerely,  

Madison Gudnason & Brett Molnar 

The 2020 World Mining Competition Co-Chairs 

LETTER FROM THE 
CO-CHAIRS 

Brett Molnar 

B. Comm 

Madison Gudnason 

B. Comm 

http://worldminingcompetition.com/
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OPPORTUNITY 
OVERVIEW 

The Case 

Founded in 2012, the World Mining Competition (WMC) was the first undergraduate 
mining strategy case competition in Canada: an academic-industry partnered compe-
tition highlighting the Saskatchewan mining industry and growth of students in min-
ing-related disciplines around the world. Formerly the National Mining Competition 
(NMC), the event was founded and ran by students at the U of S, and was established 
by students both from the College of Engineering and the Edwards School of Busi-
ness. The 4-day long-event pits teams of undergraduate students from across Cana-
da and around the world against each other in a 36-hour case resolution focused on 
mining engineering, mine operations and current key topics in the mining industry. 
Since the inception of WMC, the competition has hosted over 500 delegates, from 22 
schools, 6 countries – including delegates from Canada, Germany, the UK, Chile, the 
United States and India. 2020 will mark the 9th annual World Mining Competition 
and will be hosted by and at the University of Saskatchewan in Saskatoon.  

The Business Case 

The academic component of WMC is the central focus for the delegates and schools 
in attendance. Competitors are encouraged to apply in teams of 4 comprised of any 
discipline (primarily geology, business and engineering) and are given 36 hours to 
read, analyze and produce a solution to a mining strategy case produced by the 
WMC Executive Team. Topics in WMC cases often utilize a fictitious company, basing 
data and information from an existing/real mine and ultimately focusing on the engi-
neering, financial and social impacts of a major opportunity for the company. The 
teams’ work culminates in the form of a case presentation to a panel of distinguished 
industry judges in both a preliminary and final round – teams must prove the validity 
of the solution and demonstrate its value as if presenting to a real industry organiza-
tion. The case itself is written by a combination of the Executive Team, industry and 
an experienced geology case writer.    

http://worldminingcompetition.com/
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OPPORTUNITY 
OVERVIEW 

The Competition Weekend 

Students arrive in Saskatoon prior to the Thursday of the competition and compete 
from Friday to Sunday, finishing with the WMC Awards Gala which will be hosted at 
Remai Modern in the evening. Throughout the weekend, students engage in a variety 
of events, challenges and opportunities to network with WMC’s corporate partners. 
This includes a tour of a Saskatchewan mine, a networking and educational session 
featuring mining in Saskatchewan, an opening ceremonies banquet, a public relations 
challenge, a speed consulting session, and the Sunday presentations and networking 
at the WMC Awards Gala. Additionally, delegates are given the opportunity to social-
ize throughout the event and will often make meaningful connections from around 
the world, leading into future educational and career-driven opportunities. The dele-
gates and Executive Team will continue to host the hospitality for the event at the his-
torical Delta Hotel Bessborough by Marriott in downtown Saskatoon.  

Corporate Partners of WMC 

WMC’s corporate partners have supported the event since it was founded, and con-
tinue to be integral in growth of the competition through showcasing Saskatchewan’s 
innovative mining industry. Every year, WMC’s corporate partners contribute their re-
sourcing in helping the Executive Team put on a successful event that’s memorable 
for the delegates. Corporate partners are given the opportunity to showcase their 
brand, network, and promote future career opportunities to students throughout the 
competition weekend. WMC’s corporate partners are also key in enabling the compe-
tition by fulfilling key roles as judges in challenges, consulting sessions and the pre-
liminary and final presentation rounds. Ultimately, WMC provides the opportunity for 
Saskatchewan’s mining community to promote the growth of mining as a discipline 
and build future career opportunities in the province by attracting top, young talent 
from around the world.  

http://worldminingcompetition.com/
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WEEKEND AGENDA 

Thursday Oct. 22 Friday Oct. 23 

Teams Arrive in Saskatoon 

Mine Tour of a Saskatchewan Mine 

Networking Sessions & Educational Component 

Opening Banquet & Ceremonies 

Begin Case Resolution for Teams 

Safety-Focused Public Relations - Academic 

Challenge 

WMC Games Night 

Saturday Oct. 24 Sunday Oct. 25 

Continue Case Resolution for Teams 

Speed Consulting - Academic Consultation 

Teams Prepare Case for Hand-In 

Preliminary Presentation Rounds 

Final Presentations - Top 5 Teams 

Networking & Cocktails 

WMC Awards Gala 

Accommodations & Challenges Presentations Awards Gala 

Delta Bessborough Edwards School of Business Remai Modern 

http://worldminingcompetition.com/
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WMC 2020 
2020 will mark the 9

th
 annual World Mining Competition and will yet again host 

teams from around the world in one of the most competitive and multidisciplinary 
case competitions focused on mining. The WMC Executive Team continues to work 
around the clock to plan and execute another successful event for its competitors, 
partners and stakeholders.  
 

The Theme 
Our theme for the 9th annual World Mining Competition, ‘Cultivating Sustainability’,  
exemplifies the driving forces that are in the forefront of today’s economic activity. 
Sustainable practices are required to lead the industry to greater future success, and 
deliver value to communities around the world. Now more than ever, due to the cur-
rent global pandemic, there is uncertainty in the mining industry, and sustainable 
practices are necessary for industry success.   

Previous Competition Themes 

WMC 2018 

Empower Collaboration 

WMC 2016 

Diversity in Balance 

 

WMC 2017 

Utilize the past. Redefine 

the future. 

WMC 2015 

Adapting to Uncertainty, 

Striving for Sustainability 

CULTIVATING 

NMC 2014 

Connecting Diverse Minds to 

Inspire innovation 

NMC 2013 

Strengthening Relationships 

Through Responsible Development 

NMC 2012 

Mining Integrity for a 

Sustainable Future 

SUSTAINABILITY 

WMC 2019 

Driving Global Innovation 

http://worldminingcompetition.com/


2020 SPONSORSHIP OPPORTUNITY 

WWW.WORLDMININGCOMPETITION.COM                       9 

 

PARTNER BENEFITS 
CORPORATE 

TITLE SPONSOR 

DIAMOND SPONSOR 

GOLD SPONSOR 

SILVER SPONSOR 

BRONZE SPONSOR 

COLLABORATOR 

 Competition Naming Rights 

 Opening and Awards Gala Keynote Speeches 

 <6 Judges 

 Awards Gala Naming Rights 

 Awards Gala Opening Speech 

 <4 Judges 

 Consulting Session Naming Rights & Promotion 

 Awards Gala Opening Speech 

 <2 Judges 

 Study Room Naming Rights & Promotion 

 Awards Gala Opening Speech 

 <1 Judges 

 <1 Judges 

 <1 Judges 

$25,000 

$15,000 

$7,500 

$5,000 

$2,500 

<$2,500 

http://worldminingcompetition.com/
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PARTNER BENEFITS 
CORPORATE 

Benefit Title Diamond Gold Silver Bronze 

Contribution Level $25,000 $15,000  $7,500 $5,000 $2,500 

Competition Naming Rights & Promotion X     

Speaking Rights at Opening Ceremonies Keynote     

Speaking Rights at WMC Awards Gala Keynote Opening    

Awards Gala Naming Rights & Promotion  X    

Choice of Location - Thursday Networking Event X X    

Consulting Session Naming Rights & Promotion   X   

Study Room Naming Rights & Promotion    X  

Final Presentation Judge Invitations < 3 < 2 < 1 < 1  

Speed Consulting Session Participants < 3 < 2 < 1 < 1  

Preliminary Presentation Judge Invitations < 6 < 4 < 2 < 1 < 1 

Invites to Opening Ceremonies & Reception 6 4 3 2 1 

Invites to Awards Gala at Remai Modern 6 6 4 2 1 

Partner Booth Size - Thursday Networking Event Double Double Double Single Single 

Website & Announcement via WMC Social Media X X X X X 

Access to Executive Team Resumes Yes Yes Yes Yes Yes 

Access to Delegate/Competitor Resumes Yes Yes Yes Yes Yes 

Collaborators: 

If you would like to partner or support WMC with an amount lower than the minimum contribution level listed above, 
we welcome other organizations to apply as Collaborators of WMC. Please contact WMC Corporate Relations for more 
information. 

In-Kind Partnerships: 

The World Mining Competition will accept other forms of involvement, in-kind donations or unique considerations up-
on request. Please contact WMC Corporate Relations for more information. 

http://worldminingcompetition.com/
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BENEFITS 
INDIVIDUAL 

In addition to the given benefits as a WMC corporate partner, the Executive Team al-
so offers a number of individual benefits that can be endorsed solely on their own or 
combined with the standard packages described previously. See below for a list and 
description of these additional opportunities to partner with WMC.  
 

Team Ambassadors & General Volunteers 
Every year, each team is assigned a team ambassador who is responsible for building 
a relationship with the team, assisting them with their arrival and hospitality in Saska-
toon, and partnering with the Executive Team to deliver a successful event by assist-
ing with the competition execution. Many of WMC’s ambassadors include current 
students and alumni from the University of Saskatchewan – all dedicating their time 
to volunteering over the weekend, gaining experience to add to their resume and/or 
network with industry. The organization who chooses this benefit will be the official 
corporate partner for all WMC ambassadors and general volunteers, and will have 
their company logo displayed prominently on the front of all ambassador and gen-
eral volunteers shirts printed for the competition weekend.  
 

Guided Tour of a Mine in Saskatchewan  
This year, the WMC Executive Team would like to organize a guided tour of a mine in 
Saskatchewan on the Thursday of the Competition. One of the top most requested 
experiences of the delegates who have attended WMC is the experience of being 
able to see one of Saskatchewan’s prominent mines, showcasing Saskatchewan’s 
growth and sustainability in the global mining industry. The corporate partner who 
chooses to sponsor this event will accept a guided tour of their sites, with the WMC 
Executive Team and delegates being transported from Saskatoon to the site for a tour 
and showcase of the site.  
 

Educational Component & Information Session 
During the afternoon on the Thursday, prior to the WMC career fair and networking 
session, an educational component on mining in Saskatchewan (and/or Canada) is 
presented typically by a corporate partner to help frame and highlight key points in 
the Canadian mining sector prior to receiving the case on the Friday. The corporate 
partner who sponsors the networking session would be given naming rights to the 
networking session and educational component of the competition, and be given up 
to 30 minutes to present and speak on behalf of their organization on the topic of 
mining in Saskatchewan and Canada.  

http://worldminingcompetition.com/
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BENEFITS 
INDIVIDUAL 

Host Partner of WMC Games Night 
Friday evening, after the competitors have finished working on their case for the 
evening, the Executive Team hosts an icebreaker-style games night to help alleviate 
the stress of the case resolution for the teams and delegates. All delegates and am-
bassadors join the Executive Team for a night of games, trivia and relays in the hotel 
to compete for prizes and glory! The corporate partner who chooses to be the host of 
WMC games night will be given naming rights to the event, and may contribute to 
the games night through company swag and/or prizes!  
 

Safety Partner for Academic Challenge #1 
Part of the Executive Team’s commitment to safety per tradition and necessity in the 
mining industry is to focus the topic of academic challenge #1 on safety or a safety-
driven narrative. Academic Challenge #1 is a public relations challenge for the dele-
gates that will be judged by our corporate partners to gauge the team’s ability to ad-
dress the issue given to them to resolve. The safety partner for the challenge will be 
given naming rights to challenge #1 and priority for judges at the challenge.  

http://worldminingcompetition.com/
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PARTNERSHIP 
VISION FOR CORPORATE 

For 9 years, the World Mining Competition has time and time again been made pos-
sible with tremendous thanks to its corporate partners and the Saskatchewan mining 
community. WMC’s long time corporate partners and continually growing base of 
new partnerships are the key sources of contribution that enable the WMC Executive 
Team to host a successful competition year over year for the delegates. It is with 
these partnerships that the WMC Executive Team hopes to continuously improve and 
align more values reflective of key focus areas in today’s global mining economy. 
 
The WMC Executive Team has developed a series of objectives targeted at the plan-
ning and execution of WMC to enable the development of a high-quality, relevant 
and value-adding event that aligns with the values of its corporate partners: 
 

1. The academic case is written containing relevant information to all delegates 
and judges (corporate partners) and focuses on real issues facing the current 
business/economic climate within the world mining industry.  

2. Students and delegates from all faculties, schools and countries are invited to 
a well-organized event that provides the experience of simulating real-world 
mine consulting, with their proposed solutions being evaluated by WMC’s 
prominent corporate partners from the Saskatchewan and world mining in-
dustries. 

3. The structure and make-up of the competition are designed to promote and 
display the key differentiators of WMC from other case competitions, which 
include: embracing global diversity; empowering multidisciplinary collabora-
tion; embodying the need for safety-conscious work cultures; and a commit-
ment to sustainable and stakeholder-driven business strategies to help build 
a prosperous future.  

http://worldminingcompetition.com/
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PARTNERSHIP 
VISION FOR CORPORATE 

Following these objectives, the WMC Executive Team strives to build a competition 
it’s corporate partners can align their own community investment objectives and gar-
ner values from the delegates, schools and organizers of WMC. To enable this added 
value, the WMC team has also developed a vision for how its relationship with its cor-
porate partners would be executed over the weekend at WMC 2020: 
 

Thursday Networking Session 
This year, our vision for the networking event involves bringing together companies 
that have a large presence in mining and related industries. We would like to offer the 
opportunity to showcase the innovative solutions used in our corporate partners daily 
operations. This could include anything from technological and safety solutions to 
sustainability solutions, and beyond. Companies are invited to bring displays, photo-
booths, interactive materials, promotional materials, banners and more to enable a 
great 2 hours of conversation with all of the competitors. The goal of this networking 
event is to connect employers with the future minds of the industry. Taking  part in 
our networking event will provide delegates with a unique opportunity to gain insight 
into the industry they are about to enter, as well as potentially provide some insight 
when developing a strategic solution to our case.  
 

Academic Challenges & Judges 
Judging is a critical aspect to the integrity of our competition and we are grateful for 
the contributions made by our sponsors to uphold the World Mining Competition 
values in this role. The needs of our competition require a multitude of judges with 
various expertise. In order to maintain the largest degree of fairness across all aspects 
of our competition, especially  in the preliminary presentations, we ask for our volun-
teer judges to evaluate key components of the case. The key components are project 
valuation, financial model valuation and the impacts and assumptions of the business 
strategy chosen. We believe that having qualified industry professionals judge these 
components brings an invaluable experience to our delegates. As such, we have in-
cluded a specified number of judging invitations in our sponsorship package. If your 
company has additional qualified individuals who would like to participate, please let 
us know and we would be happy to try and accommodate all participation. Please 
note that these invitations are not a requirement and therefore if you are not inter-
ested in participating in this aspect of the competition, you do not need to send a 
judge.  

http://worldminingcompetition.com/
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PARTNERSHIP 
VISION FOR CORPORATE 

Awards Banquet & Opening Ceremonies 
At the beginning and end of the weekend, all corporate partners are invited to at-
tend the opening and closing banquets to celebrate the spirit of the competition, 
the diversity of the competitors and the growth of prospective students looking 
to enter the world mining industry. The WMC Executive Tea, aims to provide its 
corporate partners with valuable connections and talent that will hopefully in-turn 
become valued resources/employees within their organization as future leaders 
and professionals.  

http://worldminingcompetition.com/
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OVERVIEW 
FINANCIAL 

Below is a forecast for the 2020 World Mining Competition revenue and expenses, 
based on corporate partnership contribution, and historical and actual expenses for 
this year’s event. 

As part of the WMC Executive Team’s efforts to develop and progress the competi-
tion, the Executive Team is committed to ensuring that the efforts and contributions 
of WMC corporate partners do not go unnoticed and are transparent across the 
board. If you desire more detailed information, please reach out to our Corporate Re-
lations team.  

http://worldminingcompetition.com/
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2019 SPONSORS 

Diamond Sponsor Gold Sponsor 

Title Sponsor 

Silver Sponsors 

Bronze Sponsors 
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PAST COMPETING  
SCHOOLS 
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THANK YOU 
Thank you for your time and consideration in reviewing the 

opportunity to be a corporate partner with the 9th Annual 

World Mining Competition. The Executive Team welcomes any 

questions you may have. For inquiries or any requests, please 

contact the VP of Corporate Relations. 

Jordan Jungwirth 

VP Corporate Relations 

jordan.jungwirth@worldminingcompetition.com 

+1 (306) 380-5190 

 

Sophie Jorgenson 

Corporate Relations Director 

sophie.jorgenson@worldminingcompetition.com 

+1 (306) 717-7061 

 

Madison Gudnason 

Co-chair 

madison.gudnason@worldminingcompetition.com 

+1 (306) 560-8124 

 

Brett Molnar 

Co-chair 

brett.molnar@worldminingcompetition.com 

+1 (306) 220-0215 
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