
United Kingdom

research@veylinx.com -  +31 20 893 4104   - www.veylinx.com

Objectives & Methodology

Objective of the study is to understand what are the best ideas of four new Sephora Waterproof mascara to move forward 
and to understand their performances against one benchmark branded Maybelline. Furthermore, gain indication on the target 
groups and the usage frequency.

Veylinx uses Vickrey auctions to elicit consumers’ actual willingness to pay. In this study a digital auction will be set up, 
inviting respondents to place a bid on a single product.

Disclaimer: This case is fictional and serves for demonstration purposes only.
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Stimuli

Demand Curve - Ideas Comparison 

Looking at the overall demand, Size Up 
Sephora Waterproof Mascara  is the best 
performing idea. It has the highest 
demand at the RRP of $14.94 and a 
good interest.

The Full Action Mascara Sephora is less 
viable compared to the other ideas.
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Top 3 Ideas Ranking 

Idea Test
Ideas for a New Waterproof 
Mascara Sephora 

Key Findings

Size Up Sephora

Outrageous Curl Sephora

Cinescope Sephora

● The ‘Size Up Waterproof Mascara’ is the best performing idea, with the highest demand and higher 
interest compared to the benchmark. ‘Full Action Sephora’ is instead less viable compared to the 
other ideas.

● The brand Sephora drives overall uniqueness for all the concepts, however only the ‘Full Action 
Sephora’ seems to present several lacks and it’s the only one not convincing. 

● Young women with a low / medium income and education seem to be the right target to these new 
ideas, especially as Sephora is perceived as more accessible than other brands in the market.

● While ‘Outrageous Curl’ and ‘Cinescope’ are in the top 3 best ideas, there is no clear insight to 
move in any of directions, as the differences are minimal. Further deep dives are recommended to 
make a decision towards ‘Outrageous Curl’ or ‘Cinescope’ .


