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Objectives & Methodology
The main objective of the study is to understand the potential of “Rose Bomb” and “A Touch of Bang” bath bombs vs a 
benchmark “Intergalactic”. Additionally to assess how the new products are perceived according to key diagnostics and 
reasons to buy.

Veylinx uses Vickrey auctions to elicit consumers’ actual willingness to pay. In this study a digital auction will be set up, 
inviting respondents to place a bid on a single product.

Disclaimer: This case is fictional and serves for demonstration purposes only.

Stimuli

A Touch of BangRose Bomb Intergalactic

KPIs Rose Bomb
n=203

A Touch of Bang
n=205

Intergalactic 
n=202

%WTP @ RRP 
($4.99) 24.5% 7.4% 13.6%

%WTP > $0.00 71.8% 45.7% 67.9%
Appeal (%T2B) 72.4% 44.3% 65.2%
Premium (%T2B) 68.9% 58.0% 60.4%
Unique (%T2B) 65.5% 75.4% 50.3%

KPIs Comparison to Benchmark

Concept Test
New Lush Bath Bombs
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Insights

%WTP at RRP 
$4.99:
    24.5% WTP 
    7.4%WTP
    13.6% WTP
    

 Rose Bomb (n=203) 

 A Touch of Bang (n=205) 

 Intergalactic (n=202) 

 

Bids > $0.00:
   = 71.8% 
   = 45.7%   
   = 67.9% 
   

Overall 
Rank Concept N WTP 

$4.99

Interest 
(bids > 

$0)

Demand
Score

1 203 24.5% 71.8% 3.5

2 202 13.6% 67.9% 2.9

3 205 7.4 % 45.7% 1.9

scent

Key Findings

● “Rose Bomb” shows the highest potential in the market, while “A touch of bang” appeals to a 
more niche audience.

● The ethical aspects of the brand are driving the interest for “A Touch of Bang” concept. The 
expensive pricing is the main reason that limits the overall demand, especially for the “Rose 
Bomb” concept. 

● The main target group is comprised of consumers between 25-44 years old, with a high income 
who are conscious buyers.
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Concept Test
New Lush Bath Bombs 

Rose Bomb 
(n= 146) 

A touch of bang
 (n= 94)

Intergalactic
(n=137) 

I like the 
scent 

Demand Curve - Product Comparison

Reasons to buy - Product comparison >$0 bidders Reasons Not to buy - Product comparison $0 bidders

Rose Bomb 
(n= 57) 

A touch of 
bang  (n= 111)

Intergalactic
(n=65) 

I expect to be 
expensive I agree with 

it ethically
I prefer other 
types of bath 
bombs


