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Message From The Owner

I want to thank you for taking the time out to view this deck and consider
us a partner in your digital needs. We offer a wide variety of services
such as creating art work for posters, designing a website, developing
the website, then getting the website out to the world. The purpose of
this deck is to show our capabilities and not our limitations. Ideas that
push the boundaries are what push us forward. If you have any
questions, please do not hesitate to give a shout, ring, call, text, email,
carrier pigeon, and all forms of communication. We want to hear from
you. Take care and thank you again for your business.

Robert Beauchamp
Founder
cell: 718-879-0068
Email: robert@mebcreativ.com



About us
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Our History
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MEB Creativ was founded on a few principles.
These principles include: great client experience,
integrity, and a hard work ethic.

MEB Creativ was created in 2019 as small
operation in Brooklyn, New York. The founder
Robert Beauchamp has nearly a decade in
marketing, brand building, product training,
design, and web development. He has turned a
passion into a well oiled brand building machine.

MEB Creativ is more than a design agency, we
become a strategic partner for our clients.

ABOUT US
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Our capabilities and services
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Our Services and Capabilities

BRANDING & DESIGN

BRAND DEVELOPMENT & RE-BRANDING

LOGO & ID SYSTEMS

BRAND STYLE GUIDES

MESSAGING

COLLATERAL, PRINT & PACKAGING

ICONOGRAPHY

DIGITAL DEVELOPMENT

WEBSITE DESIGN & DEVELOPMENT

UX/UI

INFORMATION ARCHITECTURE

WIREFRAMING

PROTOTYPES

CUSTOM CONTENT MANAGEMENT

SYSTEMS

SOCIAL MEDIA MANAGEMENT

SEARCH ENGINE OPTIMIZATION

KEYWORD SEARCH

ANALYTICS

PAY PER CLICK AD CAMPAIGNS

GOOGLE RANKING

BACK LINKING

AND MORE

WHAT WE DO
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Our Approach

We approach every client and project differently. We try to
get an understanding of your needs and tailor the project
accordingly. We build various user personas to help target
our clients core audience. These user personas help us
discover the who and why clients will visit your website.

WHAT WE DO



Testimonials

10



11

TESTIMONIALS

Justin Cooper
CEO
Layla Capital

“
“

Rob is very professional and has
excellent creative insight. He responds to
inquiries quickly and efficiently, and
completes projects well within timelines. I
highly recommend him based on both the
quality of his work and his pricing model.
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TESTIMONIALS

Irene D.
Owner

Little Angel Kids Boutique

“
“

Robert is great to work with. As someone
who is not as tech-savy as most, he took
his time to explain the process from
beginning to end. He also showed me
how to use the tools needed to manage
my businesses e-commerce.
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TESTIMONIALS

Billey B.
Independent Artist

“Robert takes the time to listen and truly
understand what I was trying to
accomplish with my website. He is
professional, timely, and tries to find
solutions to every problem.

“



WEB DESIGN

DEPLOYMENT

Estimated Timeline Example

Week One

Week Two

Week Three
& Four

Weeks Five
& Six (if
needed)

DISCOVERY DESIGN SITE MAP

PROTOTYPE WIREFRAME & CONTENT DESIGN



Budget Breakdown
An estimated overview of your investment, paired with a detailed scope of work
and an approximate timeline of services
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1.0 Discovery: Week One
Overview
This is where we learn about the Naturally Cut Fitness. We learned the method and reasons to company formation and creation. We
will research your target audience, what works in the industry, competitor research, etc.

1.a User Profiles (User persona)
User profiles are made to understand your types of client your brand will attract. We use user profiles / user personas to tailor our
brand message to the core demographic we want to reach.

1.b Business Goals
We want to identify our clients goals. This is vital to building a strategy that will help to drive traffic and attracting the right type of
client to Naturally Cut Fitness.

2.0 Prototyping: Week Two
During this week, we will pull together all the information we gathered from the discovery phase (week one) and begin to build
mock-ups and wire-frames of the website. A wire-frame is used to display where the content will go on each page. It provides a
structure before the design phase begins.

3.0 Design and Branding: Week Three and Four
Now that the framework is complete, we will begin to design the webpages and brand the website to reflect your company. A fully
functional design will be completed and sent you for review.

4.0 Development and Deployment: Weeks Five and Six
Now that all of the edits are approved, its time to start building. Nearing the finish line, here we will finish the build and test the website
for any issues, and make the website secure. We will do a soft launch and test it with a small group for user interaction.

Summary
The project completion should take no more than six weeks. This gives up time to find your brands target audience and design and
build a website that will generate traffic and potentially bring in new clients. All though we cannot guarantee that your website will
bring in new business, we will do what we can to help in the effort. We will build a strategy around the brands goals both long term
and short term. Ultimately, we are not looking to just build your website, we are looking to become a partner in building your brand.

This price does not reflect any additional or monthly fees you decide to choose. This will be listed in the service agreement.

Project Scope and Breakdown Example



Case Studies
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CLIENT
Layla Capital

CHALLENGE
How do you prove that despite being new to
the game, you have what it takes to play the
game at a high level? How can you show
potential clients that you too have the skill
and knowledge as the large companies?

DELIVERABLES
Strategy
Identity Design
Messaging
Collateral
Web Design & Development

CASE STUDIES

Capital Redesign



Astrategy re-brandwas needed - logo redesign, website
redesign, new color palette, andwebsite - that would not only
show that theymean business, but show that they have the
ability to get the job done.
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Thank you.


