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GLOBAL HAND-WASHING DAY

The setting and ambiance was impeccable and the cast 
present couldn’t have been more ideal to drive awareness, 
interventions and innovations around handwashing. 

From the highest office in the land to individuals representing 
government, corporate, NGOs, civil society and communities, 
the 2020 GHWD was indeed a convergence of hope for millions 
of benefactors in the race to ensure Hand hygiene for all. 

Present were representatives of Ministry of Health, Ministry 
of Water and Sanitation, Amref, Rotary, Unilever, UN, UNICEF, 
UKAid, PS Kenya among other WASH stakeholders who 
celebrated the day with a sense of achievement and hope that 

their efforts towards healthy hands for all are feasible. Speaker 
after speaker, they laid out their motivation and hopes. Most 
importantly, they shared why collectively we must hold each 
other accountable to ensure this intervention not only succeeds 
but also becomes the norm.

The celebration also saw the launching of the #Nimenawa 
campaign and H is for Handwashing, both key drivers and 
messages that will be used to support the handwashing efforts 
in Kenya.

Continued on page 4
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Partners, donors and colleagues, I hope this message 
finds you well. The last 7 months have been an 
amazing journey - from an idea to doing many 

amazing things. We have been able to realize these 
achievements by primarily adapting ourselves and being 
agile around the pandemic. These two characteristics 
have made NBCC very responsive to the dynamic nature 
of the pandemic and with it our staying power and marked 
milestones.

Message from the Chair,
Prof. Myriam Sidibe 

Indeed, the next conversation is how we consolidate the 
gains so far and hence sustainability becomes an area 
we need to focus on. To this end, creating community 
ownership of our interventions is a rational direction. This 
is achievable by involving and supporting benefactors 
in managing, stocking, embedding and running the 
interventions.

Given that Covid-19 is open-ended; NBCC is looking at 
sustained participation from our partners. To this effect, 
we are looking at new touchpoints for the coalition to 
keep driving its agenda. Key among these are Wash for 
Schools, the Jenga Jirani Campaign, Early childhood 
engagement and global communication - all consolidated 
with elements of research on the subject matters at hand. 
These not only allow for NBCC to diversify its conversation 
and engage a diverse set of partners and benefactors but 
also deliver the much-needed interventions where they 
are most needed. 

In his last Covid-19 address, H.E. President Uhuru 
Kenyatta called for a no mask-no service directive. Before 
this announcement, NBCC championed the Mask Up 
campaign under the #NBCCMASKUP Challenge on social 
media and this is a testament that the coalition is on the 
right trajectory with the interventions we are delivering. 

Finally, ladies and gentlemen, we are staring at a second 
wave. We cannot allow for complacency to creep in; 
individually and collectively. We have made tremendous 
gains. However, our task remains incomplete and open-
ended. We know what we need to do and it is now for us 
to do it better and more efficiently so that we may win the 
war against Covid-19

Dr. Myriam Sidibe
Chair & Co Founder, 
National Business Compact on Coronavirus
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Message from the  Head of Secretariat

T
he last quarter has been an exciting one. Since 
my last message, we transitioned from planning 
to deployment of the DFID grant to partners of 

programmatic efforts. Partners such as Brck Moja are 
conducting surveys and gathering insights on knowledge 
and perceptions of our target audiences. Heroes 4 Change 
are doing a great job on Mums Magic Hands and Shujaaz 
Superfans are showing youth how to continue with their 
entrepreneurial approach in fighting the pandemic while 
boosting their economic gains. Furthermore, we have 
embarked on our first assessment on the performance 
and utilization of handwashing stations deployed with our 
research protocol approved by the economic and social 
response committee (ESRC) committee of East Africa.

 
In quarter one, we delivered handwashing intervention 
across public hotspots in all 47 counties; deploying 5,400 
handwashing stations countrywide. We however observed 
gaps in the number of handwashing stations deployed in 
health facilities and we plan to deploy over 3000 more 
HWS in health facilities in the coming months. This will 
be complemented with research on drivers and barriers 
to usage of handwashing stations in healthcare facilities.  
 
Our #NBCCMaskUp Challenge, an initiative aimed at 
driving knowledge and practice of correct mask etiquette 
was a success. Using social media platforms, we engaged 
our stakeholders and our efforts have been reinforced by 
the recent presidential directive “No Mask No Service” 
that seeks at enforcing mask-wearing as a compulsory 
intervention.  
 
In October, we celebrated the 2020 Global Handwashing 
Day (GHD). Themed “Hand Hygiene For All”, was themed 
on the H is for Handwashing #nimenawa campaign 

and sought to create national awareness and sustain 
momentum around the importance of handwashing 
with soap. As a follow up to this, NBCC is exploring 
additional private partnership programs into Water 
and Sanitation Hygiene (WASH) activities in schools. 
Dubbed Wash4Schools, this program will invite private 
sector players into a mutually beneficial partnership 
with the host schools to provide water, set up hygiene 
and sanitation infrastructure like hand washing stations, 
tanks, boreholes plus provide consumables such as soap, 
masks and sanitizers amongst other things. 
 
Another part of this narrative is exploring how to continue 
with the H for Handwashing campaign as a platform of 
integrating hand hygiene in early childhood and have 
engaged various early childhood development partners 
to create a program designed for this segment.
 
Reciprocating partner support is one of our strategies 
and we joined hands with the Jenga Jirani Charity festival 
hosted by our partner Jonathan Jackson Foundation. 
Jenga Jirani run a fundraising campaign built on the Ubuntu 
principle of “I am because we are” using entertainment 
as a lever to encourage Kenyans to contribute towards a 
neighbor in need.
 
Finally, I would be remised if I don’t thank the secretariat 
team and volunteers who work tirelessly towards our 
cause, our DfID colleagues in Amref and all our partners 
and stakeholders for helping us realize the gains we have 
made thus far; your support and efforts have touched 
millions of lives, given hope and together our concerted 
efforts will help in fighting Covid-19 pandemic. Our journey 
continues as we progress towards where we need to be.
 
Thank you.
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Her Exellency Margaret Kenyatta First Lady of the Republic of Kenya, washes hands 
in support of Global Handwashing Day Celebrations.

A convergence of hope as partners gather
to celebrate theGlobal Hand Washing Day

Continued from page 1

Speaking virtually from State House, First Lady Margaret Kenyatta 
advocated for the elevation of handwashing terming it as one of 
the simplest and most effective interventions in safeguarding our 
lives. To signify the importance of handwashing, she symbolically 
washed her hands while echoing the #Nimenawa slogan - the 
rallying call to get more people to access handwashing stations 
and remind us all to wash our hands with soap regularly.

Health CS Mutahi Kagwe, in his speech read by Health CAS 
Dr. Mercy Mwangangi, noted that when you wash your hands 
you are administering yourself as a vaccine. CAS Health Dr. 
Mercy Mwangangi termed Covid-19’s silver lining as there is an 
increased focus on community health while also viewing the 
task ahead holistically and offering interconnected solutions to 
the myriad of challenges we seek to address. She observed that 
questions need to be asked on what else is missing in the bigger 
picture, who needs to be incorporated and what else we should 
be doing as we deploy our hand washing strategies.

CAS Ministry of Water, Sanitation and Irrigation Dr. Andrew Tuimur 
said “Handwashing must become second nature, not only as 
a hygiene practice but also disease prevention behavior” and 
towards this end his ministry has now created a Department of 
Sanitization to reposition, elevate and sustain sanitization and 
hand washing.

Prof. Myriam Sidibe, the co-founder of the GHWD and NBCC 
Chair celebrated the convergence and synergies of the diverse 
partners who heeded the call to action. “Whatever role you 
are playing you are making an impact and effecting positive 
change.”

Jean Lokenga, UNICEF Country Representative, said his 
organization is working with the Ministry of Education on matters 
of hygiene as it seeks to fundraise for masks, 850 handwashing 
stations and soap. Thus far UNICEF’s partnership with Rotary 
has availed water and hygiene facilities to over 400 rural 
schools countrywide. Offering similar interventions, Unilever 
CEO Mr. Justin Apsey said “It’s not just about handwashing but 
doing it in the right intervals and right occasions” His company, 
through Lifebuoy, has reached over 4 million people during the 
pandemic period by providing soap for the hand sanitization 
campaign.

From Right Dr. Githinji Gitahi Group CEO AMREF Health Africa, DG. Rotary District 
9212 Mr. Patric Obath, CAS Minsitry of Health Dr. Mercy Mwangangi, NBCC Chair 
Prof. Myriam Sidibe and CAS Minstry of Water and Sanitation Andrew T. showcase the 
Universal Handwashing Sign during the mark of the Global Handwashing Day.

Population Services Kenya CEO Joyce Wanderi, reaffirmed the 
role of partnerships as the secret weapon to winning against 
Covid-19, sentiments echoed by Dr. Meshak Ndirangu Country 
Director, Amref Health Africa “It is currently the best vaccine 
against prevention of the spread of Covid-19.”

UKAID Sustainable Development Director - Mr. Rick Erlebach in 
his speech gave a reality check noting with billions of people 
still without access to handwashing facilities, Hand Hygiene For 
All is still not universal. Towards this, his organization is driving 
Hygiene and Behaviour Change Communication (HBCC) in 37 
countries (Kenya included) targeting over a billion people with 
the key message of hand and surface hygiene coupled with 
sustainability programs around it.”

’Hand washing is an act of self-preservation,’’ said Mr. Siddharth 
Chatterjee, the UN Resident Coordinator in Kenya noting the 
pandemic has offered a silver bullet to the global health systems 
by injecting much-needed stimulus and focus on the sector. 
Summing it up perfectly, he concluded with six very powerful 
words- The Power Is in our Hands. Away from the podium, the 
innovators and the doers among us were on display. From the 
numerous hand washing stations on location by SATO, Lifebuoy 
and Dettol, Covid-19 management protocols were in full force. 
Among the innovators, SATO and MapWASH were present to 
showcase their winning interventions with the former getting 
silver medal accolades SATO Handwash. Using gravity to 
lock and release water, the catchy bright blue hand washing 
station attracted many delegates to try them out. Affordable and 
deployable anywhere, they use your regular PET bottle as the 
water reservoir. they scored high in the innovations judging to be 
awarded the second position.

The day’s top honors were however reserved for MapWASH, 
a digital intervention designed to track handwashing stations 
usage by collecting and relaying information from 1935 
handwashing stations nationally. MapWASH Managing Partner 
Denis Sigei said “Through our tracking, we have been able 
to document over 18 million hand washes and in doing so 
also getting insights on key info including trends, community 
appetites, water and soap usage”; information that is used to 
inform subsequent interventions.
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XXX AMREF conducts the fir IPC/ BCC trainings with community health workers in 
Mombasa County.

The Ministry of Health in partnership with the Hygiene 
Behaviour Change Coalition (HBCC), led by Amref Health 
Africa launched the Infection, Prevention and Control (IPC)/

Behaviour Change for COVID-19 training. The trainings were 
launched in Mombasa and officiated by the Ministry of Health’s 
officials, Amref and NBCC hierarchy, Mombasa County Head 
of Department for Public Health Colonel Susan Mutua among 
other officials.

Launched in line with the National Government’s COVID-19 
response and targeting 3800, it seeks to improve the capacities, 
skills and knowledge of frontline health workers in the fight 
against the pandemic in healthcare facilities.

Speaking on behalf of Amref, Martin Muchangi noted IPC 
is a global practice aimed at preventing transmission of 
communicable diseases in health care settings. Implemented 
by health care workers, it demands a basic understanding of 
the epidemiology of diseases; risk factors that increase patient 
susceptibility to infection and the practices, procedures and 
treatments that may result in infections.

Amref helps strengthen COVID-19
infection prevention and control capacity

IPC is relevant to health workers and patients at every single 
health-care encounter said Martin Muchangi and our training 
covered the basic IPC observations of hand hygiene, personal 
protective equipment, respiratory hygiene, cough etiquette, 
safe injection practices, cleaning, disinfection and processing 
of textiles, and waste management are reinforced; actions that 
have been proven to reduce infection in health facilities.

The Ministry of Health in partnership with the Hygiene Behaviour 
Change Coalition (HBCC), led by Amref Health Africa launched 
the Infection, Prevention and Control (IPC)/Behaviour Change for 
COVID-19 training. The trainings were launched in Mombasa and 
officiated by the Ministry of Health’s officials, Amref and NBCC 
hierarchy, Mombasa County Head of Department for Public 
Health Colonel Susan Mutua among other officials.

Launched in line with the National Government’s COVID-19 
response and targeting 3800, it seeks to improve the capacities, 
skills and knowledge of frontline health workers in the fight 
against the pandemic in healthcare facilities.

Speaking on behalf of Amref, Martin Muchangi noted IPC 
is a global practice aimed at preventing transmission of 
communicable diseases in health care settings. Implemented 
by health care workers, it demands a basic understanding of 
the epidemiology of diseases; risk factors that increase patient 
susceptibility to infection and the practices, procedures and 
treatments that may result in infections.

IPC is relevant to health workers and patients at every single 
health-care encounter said Martin Muchangi and our training 
covered the basic IPC observations of hand hygiene, personal 
protective equipment, respiratory hygiene, cough etiquette, 
safe injection practices, cleaning, disinfection and processing 
of textiles, and waste management are reinforced; actions that 
have been proven to reduce infection in health facilities. The 
program, being implemented in ten high-risk counties between 
September 2020 and May 2021, is being implemented by Amref, 

CAS Minstry of Water and Sanitation Andrew T. washes hands to mark the 
Global Handwashing Day.

CAS Ministry of Health, Dr Mercy Mwangangi demonstrates proper handwashing 
technique during the Global Hand washing Day celebrations. Looking on is Prof. 
Myriam Sidibe, NBCC Chair.
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Head of NBCC Secretariat, Maggie Rarieya consults with Martin Muchangi  xxx AMREF During the launch of the Infection,
Prevention and Control (IPC) Behaviour Change for COVID-19 training

Heroes for Change recruits have a light moment and pose for a photo

Heroes for Change youth recruits equipped with soap, water and a basin are helping 
deliver on the NBCC Lifebuoy inspired Mum’s Magic Hands (MMH) Program.

NBCC, and private entities and has been supported by Unilever and Department for International Development (DFID). The trainings 
are critical in our local setting given Kenya operates in a low-resource setting and the burden of infectious diseases is high. Thus IPC 
has a critical role to play in enhancing patient/HCW safety and in avoidance of the use of already scarce resources for the treatment 
of healthcare-associated infection.

Youths taking charge as change agents
during the pandemic

Heroes 4 Change driving differentiated approach towards 
capitalizing on the youth dividend.

Sheryl Kanini and Anthony Githinji would pass as your everyday 
youth. Nothing makes them stand out of the ordinary but they 
are among an army of hundreds of youths countrywide who 
are taking charge as change agents during the pandemic. Their 
T-shirts however, say it all, ‘We are heroes for change - a group 
of purpose-driven youth volunteers working towards delivering 
scalable social impact programs in our communities’

The bubblier Kanini says “I find it hard to stay idle and different 
experiences fascinate me so when I run into Heroes 4 Change 
recruiters in JKUAT it was a no-brainer that I had to be part of 
what they do.” She adds that most of them are recruited from 
universities, colleges and other tertiary institutions and receive 
their training from H4C before being deployed in different 
communities. Their very interactive training equips us as change 
agents with the skills, knowledge and tools to deliver a one-
touch behavior change model.

Kanini’s story mirrors that of many other heroes. With a target of 
1000 contacts each spread over Nairobi, Mombasa, Meru, Kisii 
and Kakamega counties, over 500 volunteer heroes are helping 
deliver on the NBCC Lifebuoy inspired Mum’s Magic Hands (MMH) 
Program. MMH is designed to encourage handwashing with 
soap in times of emergency to prevent the spread of diseases. 
Developed out of a need to better understand the emotional 
motivators and barriers to handwashing in emergency contexts, 
MMH aims to reach mothers to inspire behavior change through 
them.



7

NBCC ACTION AGAINST COVID-19 IN KENYA NEWSLETTER

www.covid19businessresponse.ke

Heroes 4 Change CEO Elsie Wandera lauds the efforts of the 
youths in the program, terming them as an invaluable resource 
in helping to keep the curve flat. “They come through with a lot 
of curiosity camaraderie, energy and an appetite for technology 
and this combination has allowed us to grow their numbers as 
well as employ technology as part of our interventions.’’

Wearing masks together with social distancing, hand 
washing, coughing etiquette and self-quarantine 
have been championed as the basic interventions in 

fighting the Covid-19 pandemic. Though wearing a mask is a 
basic intervention, it has been regarded as very unfamiliar when 
compared with other interventions and as such the messaging 
around it has to be consistent and sustained to effect a behavior 
change. 

Among the interventions around wearing masks, NBCC run 
the Mask Up Challenge where individuals shared their videos 
on how to wear masks and other related stories. While this 
largely targeted an adult audience, Rotary and Project Hand Up 
directed their resources to a children audience using puppets. 
According to Dr. Josephine Ojiambo puppets were used to 
give the messages a different feel. “With no shortage of charts, 
symbols, jargon and talking points, we felt that it might be a 
more interesting delivery method for what is essentially the 
same message as we have all heard for months.”

Using puppets to up the
Masking Up conversation.

To beat the fatigue that had crept into our communication, we 
chose this puppetry path to make learning these key truths 
fun and interactive. Using the puppet character Floppy the 
Monster, they discussed masks wearing etiquette, the dos and 
don’ts among other frequently asked questions around masks. 
The script is not only interactive but also very simplistic and 
humorous appealing to a wide audience. https://www.facebook.
com/HandUpProject/videos/1815123115308540

According to Darren Collins founder of Project Hand Up, in 
communicating with children, puppetry presents an effective, 
interactive and fun platform as it complements reading, song, 
lecture and video as a delivery method for teaching and 
communicating. However puppetry is often sidelined because 
it is a more uncommon skill, but its application to education is 
older than reading. To this end, Project Hand Up has trained 
several puppeteers to help grow and secure the benefits of this 
invaluable skill.

Heroes for Change recruits washing hands of members of the community during the 
delivery of the MMH program

Tapping into the youth’s needs to be connected and FOMO (the 
Fear Of Missing Out) and to this end H4C has embraced tech 
and digital platforms (mobile and social media) in most of its 
operations from recruitment, training and reporting. The uptake 
has been seamless and made possible by tech-savvy youth 
who find it fun doing most activities online. The tech platforms 
employed have not only saved the organization costs; it has 
boosted speed, accuracy, and efficiency of its operations 
enabling them to penetrate new areas with the lifesaving 
messages of Covid-19 prevention.

Working with the youth we see their proactivity and eagerness 
to make an impact in their communities says Ms. Wandera. Their 
efforts are reinforced by our energetic and adaptable team 
that guides them and provides a conducive environment for the 
heroes to thrive. 

For the youth out there looking for a purpose or to become 
change agents, H4C is keen to engage with you through their 
diverse programs and interventions. Indeed being part of this 
program presents win-win scenarios for both parties as the 
heroes have also had their career doors opened and paths 
illuminated from contacts, trainings and networks they build 
within our circles.

https://www.facebook.com/HandUpProject/videos/1815123115308540
https://www.facebook.com/HandUpProject/videos/1815123115308540


8

NBCC ACTION AGAINST COVID-19 IN KENYA NEWSLETTER

www.covid19businessresponse.ke

Pictorials

Through this, puppets have been used to deliver messages 
on health, socioeconomic advancement, good governance, 
environmental conservation, to empower people with life skills, 
to create awareness and educate.

Undeniably, wearing masks is just one part of the overall 
strategy to reduce risk to exposure among the people we 
interact with. We hope to continue to teach additional ways to 
mitigate risk through fun and engaging videos aimed at different 
demographics. We are producing messages on physical 
distance, hand washing and other Covid-19 containment 
protocols for different demographics.

Through our partnership with Practical Action we are able to reach the venerable 
community in Turkana County

Denis Sigei of MapWASH receives a 1st place prize from UNICEF County 
Representative Jean Lokenga during the Global Handwashing Day Celebrations 
at Amref University.

From Right, Maggie Rarieya Head of NBCC Secretariat, Prof Myriam Sidibe and Triza 
Kinoru of Reckit Benkiser showcase the Universal Handwashing sign during the 
Global Hand Washing Day Celebrations.

UN Resident Coordinator, Siddhart Chatterjee, washes his hands 
in support of the Global Handwashing Day.
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Pictorials

Mr Jonathan Jackson Founder of JJF Foundation with Prof. Myriam Sidibe consult 
during a visit in Kawangware, Nairobi County.

Amref takes community health workers through the IPC behaviour change 
training in Mombasa.

NBCC Chairperson Myriam Sidibe gives a donation of handwashing soap to Kenya 
Prisons Senior assistant commissioner General Dancan Ogore. The Dettol soapwhich 
is a brand of Reckitt Benckiser (EA) Ltd is part of the resources NBCC has been able 
to mobilize from private sector partnership

Sayid Zamani, a Shujaaz Super Fan manages a hand wash station at his 
internet Café in Kilifi.
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OUR BRAND PARTNERS


