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Intersectional  
feminism

Self-concept

White Feminism

Solidarity

Self-Love

Relative Deprivation

 A form of feminism that stands for the rights and 
empowerment of all women, taking seriously the fact of 
differences among women, including different identities 
based on radicalization, sexuality, economic status, 
nationality, religion, and language. 

An idea of the self constructed from the beliefs one holds 
about oneself and the responses of others.

A brand of feminism centered around the ideals and 
struggles of primarily white women. While not outright 
exclusive, its failure to consider other women and its 
preoccupation with Western standards, and the problems 
faced by the “average woman”, is often alienating to women 
of color, non-straight women, trans women, and women 
belonging to religious or cultural minorities.

A unity or agreement of feeling or action, especially  
among individuals with a common interest; mutual 
support within a group.

A process/journey of unlearning discourses that normally 
contribute to self deprecating thought and action, in order 
to discover and understand one’s worth as an individual.

The feeling of deprivation occurring when one compares 
themselves to another, regardless of objective reality.

k e y  t e r m s s e l f
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I am a human-
centered designer 
aiming to 
facilitate positive 
& constructive 
perceptions of  
self within young  
New Zealand woman

Everyday, many young women across Aotearoa  
New Zealand battle with social and societal pressures to 
look, act and think like an ‘ideal’ woman. Though this 
concept of idealism may look different to each individual, 
all too often it is an unrealistic expectation, resulting in 
the development of a warped sense of self-worth, and a 
negative perception of self.

I hypothesise that visual communication design can 
facilitate positive and constructive perceptions of self 
within young New Zealand woman. Through the methods 
of exploratory research I have uncovered key insights, 
many of which indicate that young women need a designed 
output that creates a sense of solidarity and community, 
while still accounting for and respecting the differences 
among them as a demographic. As part of this facilitation, 
design will have to play a role in educating young women 
about the importance of decoding and unlearning 
oppressive dominant narratives.

Abstract

The initial phase of this project has been based heavily 
on academic theory, this is in order to establish a strong 
understanding of the issue at hand within the context of 
Aotearoa. Though the research methods I have used have 
established a promising basis of empathetic audience 
understanding, moving forward, human-centered design 
methods will be the focus to ensure that the design can 
effectively respond to the needs of its users. As a result of 
the findings that have been collated and analysed within 
this proposal, further primary research, and visual concept 
ideation and development will be executed over the next 
upcoming weeks.

s e l f
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Introduction The concept of low self-esteem among young women is 
nothing new, piles of research show that social constructs 
and norms play a large role in the female dissatisfaction 
with self, particularly within the context of the body 
and beauty standards (Tiggemann 113). Personally, as a 
young women myself, I have experienced many instances 
in which I have hated my body, when I have believed 
that a determinant of my worth is the way in which 
males perceive me, I have felt inadequate in my academic 
career, and have doubted my worth as an individual. 
Unfortunately, I know for a fact that I am not alone in 
these thoughts. None of this self deprecation truly started 
to change until I began my tertiary education, and was 
lucky enough to find myself surrounded by other feminist 
women that started to change my perceptions for the 
better. I started to learn about feminism and self-love, in 
relation to myself as well as to other women all over the 
world. I then became more aware of the social constructs 
that cause self deprecating thoughts, which in turn enabled 
me to begin to understand and work through these 
emotions, ultimately allowing me to begin the long process 
of developing a constructive perception of self.

Young self identifying women all over Aotearoa New 
Zealand are battling with similar issues every single day. 
Though contributions to a negative self concept differ 
from woman to woman- due to many different cultural, 
social and historical contexts-many do not encounter 
much (if any) support to help them overcome these issues. 
As a result, a poor self perception can begin to manifest 
itself, and a warped sense of self worth starts to develop. 
Unfortunately, such a mind frame can open doors to many 
problems, such as mental health issues, emotionally or 
physically abusive relationships, and much more. This 
project aims to discover how design might facilitate 
positive and constructive perceptions of self within young 
New Zealand women. How might design empower young 
women and remind them of their worth as individuals? 
How can it be used to create spaces that welcome women, 
encourage conversation and collaboration, and reach 
those who are not already aware of feminist thought and 

theory? These are questions I will be exploring throughout 
this proposal, with the hope of revealing how a designed 
outcome could make a positive impact on the well-being of 
New Zealand women.

Though on the surface this project may seem like so 
many others that have come before it, the need for such 
a project is still so incredibly strong. Suzanne Mckenzie-
Mohr and Michelle N Lafrance have stated that the 
narratives “available within a cultural context are intimately 
connected to the ways in which society is socially, 
politically, and economically governed, with dominant 
stories reflecting the interests of the powerful”(50). This 
means that if the well-being of a women can still be so 
easily jeopardised by cultural narratives, it is the result of 
still present gender inequality. I have specifically chosen 
to address only self identifying women, and not men, 
for two reasons. One being that as a feminist woman, 
I am not obliged to educate men on their privilege, or 
their conscious or unconscious reproduction of sexist 
narratives. And two being the importance of developing 
solidarity. Though it is argued by some that feminism has 
come far in New Zealand society, my project would only 
be reproducing a cultural dominance if it agreed with this, 
and included men as a result. There is danger in thinking 
that all New Zealand woman need feminism for the same 
reasons. As a Pākehā  woman, my negative relation to 
social narratives comes from a different history, and sparks 
different modes of resistance to that of a Māori, Pasifika, 
or Asian woman (Liang and Coleman 4-11). If the aim of 
this project is to facilitate the diverse demographic that is 
New Zealand women, and if any sense of solidarity is to be 
established, it is imperative that the differences among NZ 
women are understood and respected, and that the focus 
remains on them. Even though I may be in a position as 
a designer to engage men in the conversation, I have no 
right to assume that other women want or need such an 
engagement, particularly within the context of feminism. 
This is an understanding that I hope will inform my every 
decision throughout the entire duration of Self.

s e l f
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Feminism in Aotearoa New Zealand Feminism and Stigma

Feminism in Aotearoa New Zealand is built on a long and 
strenuous history of difference. Some feminist practices 
acknowledge and respect these differences, while others 
are commonly ignorant of them, and therefore are 
deserving of serious critique and contestation. In a global 
sense, assertions about woman’s commonality are often 
contested, and it is important that these narratives are 
checked and deconstructed. This notion of difference 
within Aotearoa stems all the way back to colonisation, to 
Te Tiriti o Waitangi (the Treaty of Waitangi). Since then 
a false sense of ‘biculturalism’ has been embedded within 
our country’s ‘identity’, an idea of a ‘partnership’ between 
Māori and Pākehā that in reality favours white settlers, and 
marginalises Māori (Liang and Coleman 4). Though New 
Zealand has drawn migrants from the Pacific, Asia, Africa, 
the Middle East, Europe, Australia, and the Americas, a 
Western cultural dominance has meant that the British 
migrants have been favoured, and all others have been 
discriminated against in some way. As a result, all non 
Anglo-Celtic migrants have become “anomalous ‘others’, 
by virtue of their physical appearance, religious beliefs, 
and/or cultural practices” (Du Plessis and Alice xv). 

Though bicultural discourse may suggest that Māori, 
Pākehā  and migrants coexist with equal rights and 
opportunity, it is definitely not the case. Because of this, 
it is common for marginalised feminist groups to distance 
themselves from Pākehā  feminist discourses. In the essay 
Māori Women and the Politics of Theorising Difference,   

Before embarking on a feminist based project, it was 
important to unpack the meaning of feminism within the 
context of Aotearoa, and to understand what feminism 
may mean to different women. The reality is, to many 
people, feminism sounds like a dirty word, and as the 
feminist theorist Roxane Gay has said, “too many women 
… are afraid to be labeled as feminists… for fear of what 
that label means” (Gay). There are stigmas around the 
word feminist, ones that suggest that anyone who identifies 
as  one is a man hater (Anderson et al. 216), is privileged 
(Sholock 701), is a radical extremist (Anastosopoulos and 
Desmarais 226), is too loud, is someone who expects too 
much, or is someone who thinks too highly of themselves 
(Gay). Some of these stigmas have developed as a result 
of hegemonic and sexist discourses that are still extremely 
prevalent within society, while others have developed 
in reaction to damaging and oppressive practices of 
feminism, for example, white feminism (Sholock 701). 

states that a distancing from dominant feminist discourses 
“has enabled us to explore the specificities of our 
differences, to challenge negative constructs of these 
differences, and to center ourselves and reclaim/redefine 
which differences count” (29). Johnston then goes on to 
address the many Pākehā  feminists that have striven to 
include Māori women in a broader frame of feminism, 
but have failed to acknowledge and account for “Māori 
women’s multiplicity of practices, cultural symbols, and 
differences”, as a result of ignoring “our different colonial 
histories” (29). Though the aim of Self is not to directly 
change or challenge the representation of women in our 
society, through its attempts to facilitate positive female 
perception, it is still very much a feminist and activist 
project. As a creative in a position of privilege, it is essential 
that I do not assume that all women can be facilitated in 
the same way, and that I ensure that the project is built on 
intersectional feminist philosophies. Though I can also 
never assume that Self will become a project all women can 
relate to, I can still make efforts to help ensure that cultural 
difference is respected and accounted for.

These common and dominant representations of 
feminism “affects the extent to which women are willing 
to identify as feminists”, or engage with feminism at all 
(Anderson et al. 216). This context of stigma, along with 
the context of feminism in New Zealand, has lead me to 
the understanding that Self, as a feminist project, must 
undertake educated precautions. This means many things, 
one being that moving forward, Intersectional feminism 
must be at the core of the project, leaving behind any 
whitewashed and oppressive feminist ideologies. The 
second, is that in order to engage audience members that 
do not employ feminist theory, the design of the project 
must be done carefully, in order to not ward off the young 
women who are not comfortable with feminism, who do 
not understand it, or who do not believe that they need it.

c o n t e x t s e l f
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“We are not just 
women, we are people 
with different bodies, 
gender expressions, 
faiths, sexualities, 
class backgrounds, 
abilities, and so much 
more. We need to take 
into account these 
differences and how 
they affect us as much 
as we account for what 
we have in common” 

Roxane Gay, Confessions of a bad feminist, Tedtalks



Audience

This is a significant age bracket where women are young 
enough to break old habits, and old enough to establish 
independence in the ways they think and act. It is evident 
that a design project such as Self could be tailored to 
facilitate women on a wide demographic spectrum, but 
young adults are an important place to start for a few 
reasons. It is common for women in this age group to 
experience many different transitions, from leaving high 
school, to moving out of home and away from family, from 
finding new jobs or attending university, to beginning 
new relationships with friends and partners. This early 
stage of adulthood holds many unanswered questions 
about identity, and what the future holds. This is why it is 
crucial that at this point, young women are facilitated in 
developing a constructive perception of self, so that they 
can truly understand their worth, and they can confidently 
make life decisions that are of the highest regard  
for themselves.

The target audience is young  

New Zealand women, between  

the ages of 18 & 25

c o n t e x t s e l f

15 14 



research methods



Autoethnographic

Secondary

Primary

r e s e a r c h  m e t h o d s

Research Methods As a whole, I am adapting an exploratory research 
approach. This is in order to gain an empathetic 
understanding of the targeted audience, as well as an 
understanding of the context in which the project sits. 
Explorative research can be defined as a process that helps 
one to “gain a solid knowledge base of the design territory 
and existing artifacts, and forging an empathetic sense 
of the people targeted by the design work” (Martin and 
Hanington 84). This framework of research involves the 
implementation of a range of methods that are typically 
traditional and ethnographic. I have broken down my 
research into three categories, Autoethnographic research, 
Secondary research and Primary research.

s e l f
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My Instagram  
Experience

My research began with reflecting on my own everyday 
experiences with self perception. An area of particular 
interest was the content that I was exposed to daily via 
my Instagram account. This is because my personal 
experiences with low self-esteem and self deprecating 
thoughts have commonly stemmed from online  
related content.

Through observing what was on my own Instagram 
feed, I felt that, ideas of ‘health and well-being’ on 
Instagram commonly have a certain aesthetic that feels 
unattainable and privileged. Many women who lead 
idealistic and healthy lifestyles on Instagram appear to 
have the ability to dedicate most of their time, energy 
and money to it. This is a lifestyle I do not and could not 
lead, which at times makes me doubt my own appearance 
and lifestyle, making me feel like health and well-being is 
something I am very far from achieving. 

This process of observation also lead me to the 
conclusion that Instagram is full of body focused content, 
which either makes me feel like I need to improve my body 
to be happy, or I need to unconditionally love my body to 
be happy. Whether it’s body positive or not, this content 
reiterates a sub conscious idea that my physical body is the 
most important quality out myself. I acknowledge that the 
content I come across on my own account, and the way in 
which it makes me feel, is in no way a reflection of what 
young New Zealand women as a whole are experiencing. 
However, these observations (as well as many others) 
began to inform my hypothesis that social narratives are 
negatively effecting young women’s perceptions of self. 

a u t o e t h n o g r a p h i c

Fig 1-16, from left to 
right. Images found on 
the news feed of my 
Instagram account
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On the 14th of May I attended an event called 
Empowered: Listen and Chat with Prepair NZ, which 
was a collaboration between Prepair NZ and Ignite 
Consultants. Prepair NZ (PNZ) is a charity organisation 
that educates young women on self-love, emotional abuse 
and healthy relationships. The purpose of the event was 
to give young women the opportunity to hear a talk from 
PNZ’s CEO, Irene Wakefield. Simultaneously, Ignite 
Consultants were helping PNZ collect data, as they 
are currently undergoing research in order to develop 
workshops that are tailored to university students. This was 
an interesting opportunity for me as I was able to attend 
this event as a subject, and also as a researcher. 

The events team implemented the ‘graffiti wall’ 
methodology as a form of research. In the weeks leading up 
to the event, large posters were placed in female University 
bathrooms around Vic campus, each had a question and 
prompted women to write a response, an example being 
“please write your thoughts, questions, and experiences 
of self love” (figure 7). On the night of the event, these 
posters were displayed on walls for attendees to read, 
giving us the opportunity to read opinions of women who 
did not attend the event, while also proving PNZ with a 
wide range of data. There were also blank posters placed 
around the event, and as attendees we were encouraged 
to write on them, and it was not long before most posters 
were filled with personal thoughts.

This graffiti technique in the context of a bathroom 
was effective in providing participants with anonymity, 
and engaging them in a very personal space. Across 
the responses written on both the bathroom and event 
posters, an apparent sense of community appeared in the 
ways that participants responded too (or riffed off) each 
others comments. For example, the top left of Figure 
2 a participant wrote “I put too much of my self-worth 
on how a boy treats me”, two others reply “me too!” and 
“me three!”(Figure 2). As a participant, seeing that many 
women shared the same thoughts made me feel less alone 
in mine. As a researcher, it indicated that this technique 
could be effective in identifying trends in audience thought 
and opinion, particularly around the topics of self-love and 

self-worth. However, It also became clear how essential it 
is for a researcher to consider the environment in which 
they implement such a method, as choosing a certain 
bathroom or building as a location can drastically affect the 
demographic that engages.
As Irene Wakefield spoke about her personal experiences 
and thoughts on self-love, many of the core concepts of 
Self were validated in one way or another. She largely 
spoke about the importance of self-love in relation to 
romantic and non-romantic relationships, saying that 
“we all have the responsibility for setting the tone of how 
people treat you”(Wakefield), and that self-love and self-
worth are key components in setting the right tone. While 
acknowledging that she cannot tell other women exactly 
what self-love is, she described it as “intentional choices 
that are of the highest regard for yourself ” (Wakefield). By 
reiterating the important roles that self-love and self-worth 
in healthy relationships, Prepair NZ gave me insights that 
validate my hypothesis, and highlight the importance of 
Self as a project. Irene’s speech then went on to address the 
emotionally abusive relationship she was stuck in for years, 
saying that as a young teenager growing up in Foxton, she 
was never taught anything about self-love or emotional 
abuse, which is why she slipped into a toxic relationship 
that severely damaged her well-being. This was a 
particularly significant insight as it highlighted an audience 
that I needed to pay closer attention too, that audience 
being young women that do not live in large cities, that do 
not attend Universities and that are not in environments 
where they can easily learn about feminism and self-love. 
The event itself also reiterated my need to consider space 
and environment in my design. When I observed the room 
it was obvious that around 90% of the audience was Pākehā  
females. It was later confirmed through conversation with 
staff that the location of events and workshops has a huge 
influence on the attending demographic, the location of 
that particular event was BizDojo, Tory Street, Wellington.

Attending a designed experience

a u t o e t h n o g r a p h i c r e s e a r c h  m e t h o d s

Fig 7, top image. 
Written responses to 
the statement ‘please 
write your thoughts, 
questions, and 
experiences of self-love’ 

Fig 8-12, lower images 
from left to right. 
Written responses 
to the statement 
‘please write your 
thoughts, questions, 
and experiences on 
relationships’
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a u t o e t h n o g r a p h i c

Starting a Platform, Gauging  
a Response

During the early stages of the project, I created an 
Instagram account called self_nz with the intention of 
gauging an audience response. I first advertised self_nz 
through my own personal account, prompting users to 
follow it through a quote that read “this is the beginnings 
of a project that aims to encourage healthy and positive 
perceptions of self within young New Zealand women! 
I would love to hear your thoughts on anything related 
to self perception, and would love to share any positive 
content that you find in your insta travels” (figure 3). 
Overall the response was very positive, and the account 
following grew from 0 to 70 in a matter of days. Currently, 
the account has 200+ followers, despite only having 9 
posts. It is important to note that at first, the majority 
of the following were individuals that exist within my 
personal social circle (ie. individuals that also follow my 
own private Instagram account). I am aware therefore that 
the reaction of this accounts audience is not an accurate 
representation of the projects target audience, however, 
the page’s following has recently grown significantly, 
particularly in the number of followers that I do not 
know personally. These reactions play an important role 
in suggesting potential for a design topic or idea. They 
also have the potential to suggest where further and more 
accurate research should be done.

Any messages received through this account has been 
from young women expressing how much they feel the 
project is needed, and that they support it. Some followers 
have also shared with me their personal experiences of 
self perception which have very much helped to validate 
and inform my research. One follower publicly posted 

an image, which she then tagged self_nz in, the post read 
“Today’s thoughts: I am not alive to be beautiful, I do 
not exist for that purpose. It is not my responsibility to 
understand how desirable you find me. My image has 
no contribution to my worth. My value is not dictated 
by the assumptions or opinions of others” (Morum). 
This indicates that a follower felt that they could relate 
their personal journey of self-worth to Self, suggesting 
that they feel it is a relevant project in their eyes. The fact 
that there has been a relatively high number of young 
women engaging by following and liking posts, and also 
by messaging the account privately, shows that there is 
definitely a level of interest among audience members. 
This, along with the rate in which the account acquired 
followers, suggests that a platform like Instagram could be 
explored further as a tool to reach a wide audience, one 
that spans far further than my own social circle.

r e s e a r c h  m e t h o d s

Fig 13, screen-shot of 
the self_nz account
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Social Comparisons, Reflected Apprais-
als, and Mass Media: The Impact of 
Pervasive Beauty Images on Black and 
White Girl’s Self-Concepts
By Melissa A. Milkie

s e c o n d a r y  r e s e a r c h  -  l i t e r a t u r e  r e v i e w

This piece of literature suggests that the Mass media is a 
social and cultural institution in its own right, by the ways 
in which it has the power to “frame, define, and neglect 
aspects of the social world” (Milkie 191). The dominant 
position that the media holds within our everyday lives 
means that its influence on people can not and should not 
be ignored. Many quantitative and qualitative studies have 
been carried out on the media. The quantitative analyses 
tend to argue that the media has a strong and powerful 
influence over individuals, while those that are qualitative 
stress the individual’s ability to resist and critique 
ideologies that are created and/or reinforced by the media 
(Milkie 191). Both kinds of study provide valid secondary 
research for the Self project. They help prove the media 
to be a significant contributor to the negative impacts on 
female well-being. At the same time, the studies suggest 
that there is an opportunity for facilitation, to provide 
support to young women so they can learn to both resist 
and critique discourses that would normally cause them 
harm (Milkie 191). But “does criticism succeed in warding 
off the harmful effects indicated by quantitative work such 
as content analyses?” (Milkie 192). Melissa A. Milkie 
points out that even if an individual is able to critique 
and resist messages from the media, the potential to be 
negatively affected by them still remains. This is due to the 
‘third-person effect’, which is the effect where individuals 
believe that they themselves are not strongly influenced 
by the media, but that others are. For example, if a young 
women understands images in the media as unrealistic 
representations of beauty, then the images themselves 
may do less harm to her well-being. However, if the young 
women believes that others do not share this critical 
understanding (e.g males), she may still be negatively 
affected indirectly by the narrative, as a result of her 
reflected appraisals. Reflected appraisals can be defined as 
“how people believe that others view them” (Milkie 193).

The study which is explained within this piece of 
literature involved the interviewing of white and black 
high school students, in focus groups, and as individuals. 
The young girls were asked questions about their feelings 
and thoughts towards girl’s teen magazines - a popular 
media platform of the time (1999). The results of the 
study indicates that the ethnic status of the girls “sharply 
differentiated” (Milkie 196) whether or not the girls 
identified with the magazines images and messages, 
this therefore indicates that the participants do not all 
experience negative effects in the same way. However, 
the commonality across the responses was that most 
girls identified the images as unrealistic, and expressed in 
some way that they wanted to see more “real girls” in the 

images (Milkie 196). Among the minority respondents, 
the magazines were largely perceived as a media platform 
for white girls. This was most likely due to the fact that 
the magazines of the time (and media in general) lacked 
cultural diversity, therefore, magazine content rather 
exclusively catered to the interests and appearances of 
white girls. This lack of diversity was commonly criticised 
among the responses of the black girls. An analysis of 
their responses also suggested that this group were more 
“immune to unfavourable social comparisons than...the 
white respondents” (Milkie 207). This idea of immunity 
links to the way that the minority group believed that their 
friends (and some boys) are also critical of this media. This 
kind of reflected appraisal is different to that experienced 
by the white participants. Even though the white group 
identified the images in the magazines as unrealistic, nearly 
all of them said that wanted their physical appearance to 
look like what it represented in the media (Milkie 207). 
There was also a wider understanding within this group 
that others (in particular, males) compare them to the 
beauty standards in the media.

These findings help to validate the hypothesis that 
young women of different ethnic status experience 
different forms of oppression caused by social constructs. It 
also brings to light the fact that it is not enough for schools 
to teach students to be critical of media, as young women 
can still be negatively influenced if they believe that others 
around them are not critical. It also raises concern for the 
amount in which young women perceive themselves in 
relation to the male gaze (Milkie 207).

r e s e a r c h  m e t h o d s
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Cross-cultural application of  
self-in-relation theory: The case  
of Taiwanese young women
By Chu-Li Julie Liu and Cheryl Regehr

s e c o n d a r y  r e s e a r c h  -  l i t e r a t u r e  r e v i e w

According the this study, Self-in-relation theory is a theory 
that has become “a central theory in feminist practices, as 
a useful means for understanding women’s personality/
identity development” (Liu and Regehr 459). This theory 
sets itself apart from traditional developmental psychology, 
as it focuses more on the impact of relationships on 
a developed sense of self, rather than the impact of 
separation and disconnection (Liu and Regehr 459). The 
study set out to research further on how the theory needs 
to be applied differently to women in different cultures, as 
it is commonly studied in relation to western women. As a 
result, they conducted a study on Taiwanese women. The 
results suggest that for these women, their relationships 
with others within their immediate surroundings have 
a significant impact on their self-concept. Three unique 
relationships arose as common threads in the study, these 
were relationships with peers, relationships with parents/
teachers/elders and authoritative figures, and relationships 
with their romantic partners. The study and findings 
within this literature highlight that it is not only the social 
aspects of relationships that influence self concept, but 
it is also cultural aspects that have a significant impact. 
As Taiwanese women, there are cultural “obligations and 
manners” (Liu and Regehr 468) they feel and honour 
within their different forms of relationships. Such findings 
also suggest that further research needs to be undertaken 
in order to better understand the effect of relationships and 
culture on self-concept. This is essential within the context 
of young New Zealand women where the demographic is 
so ethnically diverse. 

It is essential that as a facilitator, Self does not help 
young women through the lense of a dominant culture. 
Meaning that if the obligations of a certain culture are 
contributing to a negative perception of self (within a 
young New Zealand woman), the project must be able to 
facilitate in a way that is still consistent with-and respectful 
of-the individuals “culturally based sense of self ” (Liu and 
Regehr 468).

r e s e a r c h  m e t h o d s
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By Tim Rochford

Whare Tapa Wha is a Māori framework of health that 
focuses on a holistic perception of being and healing. The 
model was developed during a hui (gathering/conference) 
of Māori health workers in 1982. Māori believe that most 
health services follow a biomedical model based on a 
reductionist world view, which do not recognise things that 
cannot be measured (by traditional Western practices of 
medicine). Meaning that the current health sector focuses 
primarily on an individuals physicality, insinuating an 
idea that this is the most important aspect of one’s health 
(Rochford 47). The hui, which was organised by Te Puni 
Kokiri (the Ministry of Māori Development) focused on 
some key questions, one being “What constitutes a healthy 
Māori?” (Rochford 46). Those involved concluded that

A healthy Māori had a strong sense of identity; 
self-esteem, confidence and pride, control of his/
her own destiny, leadership, intellectual, physical, 
spiritual, and whānau awareness, personal 
responsibility, respect for others, knowledge of 
te reo and tikaka, economic security, and solid 
whanau support (Rochfor 46).

It is these important cultural understandings that aided the 
development of Whare Tapa Wha. As a framework, it is 
made up of four realms of being:

Taha Tinana (physical)

Taha Whānau (social)

Taha Hinekaro (emotion)

Taha Wairua (spiritual)  

Within the literary piece, Tim Rochford explains that 
Whare Tapa Wha is a unified theory of health, that helps to 
address “the two major dichotomies in health: the tension 
between seeing health at an individual or population level 
(macro-micro), and the tension between mind and body 
(substance-form) (Rochford 47). 
Comparisons can be made between the current state of 
New Zealand health, and the dominant discourses within 
the media and society. The basis of health diagnosis 
and treatment is still very much subject to the physical 
state of one’s body, at the same time, the narratives 
that circulate media, pop culture, and social discourse, 
commonly suggest that one’s physical appearance is the 
most important quality they have. In both cases, there is 
a significant emphasis on the importance of the physical 
body, and all other aspects of being are often disregarded. 
This insight has lead me to hypothesise that the framework 
of Whare Tapa Wha could be adopted by Self, in order to 
inform the ways in which the project views and facilitates 
young women’s self concepts. By following a framework 
that is built on the values and understandings of the Māori 
culture, the project has the potential to become a designed 
outcome that is aware of the significant effects that culture 
has on one’s self-concept. With this kind of consideration 
and understanding, this project has the potential to 
become something that the large target audience can  
truly benefit from.

s e c o n d a r y  r e s e a r c h  -  l i t e r a t u r e  r e v i e w

Taha Tinana

Taha Tinana

Taha Hinekaro

Taha Hinekaro

Taha Whānau

Taha Whānau

Taha Wairua

Taha Wairua

Maori 
Health

The 
Self

r e s e a r c h  m e t h o d s

Areas of activity that need to be addressed in order to facilitate positive  
self-concepts within young NZ women

Areas of activity that need to be addressed in order to improve Māori health

The principal area of focus for media and social discourse

The principal area of activity for mainstream healthWhare Tapa Wha: A Maori Model of a 
Unified Theory of Health

Fig 14, diagram of 
Whare Tapa Wha

Fig 15, diagram of 
Whare Tapa Wha as a 
framework for Self
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Starting Conversations

p r i m a r y  r e s e a r c h  -  i n t e r v i e w

Since the beginning of this project I have engaged in 
many conversations with young women regarding the 
topics of self perception, self-love, and feminism. These 
conversations have been extremely effective in guiding my 
design and theoretical thinking, and I can confidently say 
that at some point in nearly every conversation, a woman 
has told me how important they think these topics are, and 
they have voiced how much they think that a project like 
Self is needed in the lives of young New Zealand women.

Though most korero’s have been extremely casual, and 
have taken place in social situations, or simply instances 
where I have been asked about my project, I did arrange a 
couple of very casual semi structured interviews, in which I 
was granted permission (through consent forms) to record 
audio. The interviews were not very structured at all, as i 
felt it necessary-at this early stage-that the encounter felt 
like an authentic conversation.

One significant interview was with a 20 year old 
Woman called Josie Oloito’a. Josie identifies as a feminist 
and is a very active user of Instagram, a platform in which 
she uses to share and express thoughts on many feminist 
topics, particularly with female only audiences. Josie has 
a very large Pacifika following on Instagram, and as a 
Samoan and woman of colour herself, she is constantly 
advocating for the rights and representation of WOC.

Throughout the interview Josie shared with me 
her personal experiences of self-perception, particularly 
before she began to educate herself on feminist theory. 
She expressed that her earlier perceptions of self were very 
much “based on appearance, like very heavily saturated 
by beauty standards”, while noting that “it was more 
like eurocentric beauty standards”, as this was what was 
dominant amongst the content she was exposed to. As 
a result, she said that  “i was very insecure about the size 
of my nose, because it wasn’t smaller… (and) that’s what 
i thought was more attractive... you don’t see models 
with fat noses” (Oloito’a). She also viewed herself as “too 
skinny”, and not “thick enough. It was very very physically 
based, and i think that’s where all my insecurities stemmed 
from. Like I was a smart girl, I was funny as shit, but i cared 
more about my appearance, and especially appealing to 
men. Like it was never for myself ” (Oloito’a). This kind 
of account is very much consistent with other responses 
I have received during conversations with young women, 
and also my secondary research. The commonality is that 
images of ‘idealised’ women in the media (particularly 
Instagram) become an “oppressive negative referent” 
(Milkie 196) for many girls, that in turn but pressure on 
them to look a certain way, particularly in the eyes of males. 
There are still differences in these experiences however, 

for example, one reason these referents were negative 
for Josie was that they were representative of a dominant 
western beauty standard, and were non inclusive of her 
own ethnicity. Without seeing many woman of colour 
in this space, she was made to feel that her own physical 
attributes were “ugly” (Oloito’a). While for a Pākehā  girl, 
these same images are negative in the sense that they 
are hard to escape. Though they may be unrealistic, they 
still represent the supposed ‘ideal’ of how a Pākehā  girl 
should look (Milkie 196). As the conversation continued, 
Josie reiterated that her insecurities stemmed from a need 
to “appeal to men’s expectations”. She pointed out that 
this need is felt by too many girls, and is “like our own 
internalised misogyny” that needs to be changed.

One question I asked Josie was “Do you have 
any thoughts on how young Samoan woman could be 
encouraged to have stronger... perceptions of self, While 
still existing in their culture and not going against it?” Josie 
then began sharing with me the complexities of practicing 
feminism as a Samoan, saying that even now she still 
“butts heads” with her family. “But for a lot of girls… I 
get a… load of DM’s (direct messages) from brown girls 
saying ‘how are you able to be so sexually liberated? and 
talk about sex, and be so open, while being Samoan?’... we 
get hidings for that kind of shit ... it doesn’t come without 
consequence that’s all I can say” (Oloito’a). It is insights 
like this that reiterate the complexities of feminism, 
particularly within the context of culture. Though Self may 
be a feminist project in its action, it is important that young 
women are not made to feel that they must be feminist to 
engage or be facilitated by it.

r e s e a r c h  m e t h o d s
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How might design 
empower young  
women and remind 
them of their worth  
as individuals? 

How might 
design be used 
to create spaces 
that welcome 
women, encourage 
conversation and 
collaboration,  
and reach those 
who are not already 
aware of feminist 
thought and theory?

41 40 



proposal



Before a fine tuned design outcome can be created, 
more primary research needs to be undergone in order 
to develop further an empathetic understanding of the 
audience. As a whole, the research will still operate under 
an exploratory research framework. The reason for this 
is that it is imperative that the process and design of the 
project is able to shift and adapt based on the results  
of further research. Future design research  
methodologies include

The graffiti wall method

Semi-Structured interviews

Online surveys 

I acknowledge that throughout this initial phase, my work 
so far has been largely theory based. However, this has 
been extremely necessary in order to gain an in-depth 
understanding of the context in which I will be designing 
in, especially considering my position as a priviledged 
Pākehā  conducting research within an institution. 
Without such a knowledge, there was potential to harm 
or offend people. For example, through instances in 
which primary research was being done incorrectly, and 
the wrong questions where being asked, or in instances 
where premature design concepts were created that lack an 
empathetic understanding of the design issue.

Design Methodologies

Moving forward, I will be following more 
structured human-centred design methods, 
such as the ‘Inspiration, Ideation and 
Implementation’ structure, as seen in Fig 
16. This will enable me to begin to construct 
empathy maps and user journies, allowing 
me to more accurately determine which 
physical design output might facilitate 
young women the best.

-choose a design Issue

-plan reasearch methods

-build Interview guide

-additional research  

-methods

-capture learnings

-generate ideas

-select promosing ideas

-determine what to  

prototype

-make prototypes

-test & get feedback 

-iterate

-understand target

-create an action plan

-launch solution

-keep iterating

-scale towards impact

Inspiration Ideation Implementation

Fig 16 
Inspiration, Ideation 
and Implementation 
human-centered design 
structurer, from  
Field Guide to Human-
Centered Design

m e t h o d o l o g i e s p r o p o s a l
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AWomenfest, and radical softness

A feminist art festival called AWomenfest has taken place 
in London from the 23rd to the 25th of March. The festival 
is made up of a range of discussions, art exhibitions, film 
screenings, live music and dance, and spoken performances 
that all celebrate ‘radical softness, a love-motivated form 
of social activism’. The festivals founder, Raniyah Qureshi 
spoke to the collective It’s Nice That, explaining that 
Radical softness is “about tapping into your vulnerability 
and your kindness, and saying that this is still a form of 
activism. You can be soft and still be powerful” (Milner). 
Qureshi then goes on to explain that the concept became 
the focus of the event because it “emphasises the humanity 
behind social activism. It’s also incredibly defiant, because 
it’s saying I don’t have to rely on traditionally ‘masculine’ 
forms to fight back” (Milner). 

On the AWomenfest website, the About page states 
that “The AWomenfest team proudly and gently present a 
weekend feminist arts festival with a focus on soft, loving 
and intersectional activism and support”. This concept of 
radical softness is rather interesting and relevant to the Self. 
The encouragement of women to identify and overcome 
detrimental social constructs is infact a form of feminist 
activism, therefore, the theory and aesthetic of radical 
softness could be applied to it’s design. This is especially so 
considering that intersectionalism must be present within 
the design of the project. The advantage of such a concept 
is that It could possibly aid a welcoming atmosphere within 
the designed outcome, especially for the woman who may 
normally shy from any design that feels too much like 
strong feminist activism.

Fig 17 
Three Young Girls

d e s i g n  p r e c e d e n c e p r o p o s a l
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d e s i g n  p r e c e d e n c e p r o p o s a l

Artwork by Manuja Waldia

Manuja’s work is a powerful celebration of women 
of colour who in reality do not often see themselves 
represented in mainstream media. Manuja has stated that 
she hopes her

“illustrations feel representational of women of 
colour like me who are underrepresented in both 
popular culture and illustration. The women in 
my work relish their existence. They are not just 
surviving but also supporting one another through 
whatever may come their way while still having a 
self-assured good time” (Milner).

Both Waldia’s representation of WOC, and her depictions 
of women working as collectives, and carrying out acts of 
self-care is extremely refreshing and important. Not only 
does the art speak to women that are underrepresented, 
but it embodies notions of self-love and self worth. 
As a design precedent, Manuja Waldia’s work indicates an 
opportunity to combine traditional design aesthetics and 
concepts with that of fine arts, in order to more creatively 
represent these important notions and concepts, and bring 
more emotive qualities to the design.

Fig 18 Left 
Shared Bread
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d e s i g n  p r e c e d e n c e p r o p o s a l

The Female Perspective,  
a feminist journal

The Female Perspective is a feminist journal that addresses 
and speaks to the detrimental organised binaries that 
dominate society, particularly within the context of 
gender. It is designed by Amsterdam-based Roosie Klap 
and Pauline Le Pape, who collaborate under the name 
Atelier Roosje Klap. They explain that “The layout is 
defined by division lines, which function as metaphors 
for the complex and convoluted divisions between men 
and women” (Milner). What I find interesting about this 
design is the use of line and division to represent binaries. 
This idea could be used in conjunction with symbolisms 
of solidarity to visually represent ideas of collectivism 
and difference, as these concepts are essential to the core 
values of Self. By visualising both the ideas of division and 
collectivism, a visual style could speak to the realities of self 
perception for many young New Zealand women, being 
that we are connected by our battles with self deprecating 
thought, yet still divided by the contexts and histories in 
which our perceptions are sharped.

Fig 19 
The Female  
Perspective Cover

Fig 20 
The Female  
Perspective Spread 1

Fig 21 
The Female  
Perspective Spread 2
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Self 2017 In 2017 I worked in collaboration with Mimi Seagar, and 
Grace Mirams to produce a project called Self for our 
third year  well-being paper. The concept Self 2017 is 
very similar to the project I am developing this year. The 
goal of the project was to “change the attitude of young 
women when they are confronted with social media 
content that is damaging their ideals surrounding their 
worth” (Seagar et al. 9). The project was designed as a 
multimedia campaign, comprised of an Instagram account, 
a website, regular events, podcasts and articles, as well as 
a platform that enabled young women to submit content 
they would like to share with others. The visual aesthetic of 
the project was very calm and neutral in colour tone, and 
any videoed interviews were shot in a way that attempted 
to shift the focus away from physical appearances. This is a 
concept I wish to explore further, however I am also now 
aware of the importance of representation, and therefore 
understand that there is value in showing the appearance 
of a woman, especially if she is part of a group that is largely 
underrepresented. This is definitely an aspect of design that 
needs great attention moving forward.

The calm aesthetic of the designs were intended to 
make the audience member feel comforted by the content, 
encouraging them to engaging with it in their own personal 
time, such as in their bedrooms on their own, in relaxed 
situations with friends, or during times that they are 
struggling with negative thoughts and emotions. These 
are characteristics I also would like to explore further, 
however, I am aware that the findings from research that is 
yet to be conducted may suggest otherwise. For example, 
I may find that young women respond and engage better 
with more exciting design, and therefore I will need to 
tailor visual concepts to that.

d e s i g n  p r e c e d e n c e p r o p o s a l

Fig 23 
Screen-shit of the 
Website landing  
page

Fig 22 
Screen-shot of  
Intillect Video
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Riposte, a smart magazine for women

Riposte magazine is a beautifully crafted publication 
designed in such a way that it it’s content speaks for 
itself. The purpose of the magazine is to “profile bold 
and fascinating women whose achievements speak for 
themselves”. Their interviews are “honest rather than being 
full of media trained responses as the women we feature 
candidly discuss their successes & failures, their work, 
their passions and perspectives” (Riposte). Each magazine 
contains essays and features that cover a range  
of topics, from science, art, design, music, politics, 
business, innovation, food and travel.

The magazine design is very typographically 
focused, with splashes and accents of bold colour.  At 
some points the type becomes rather interpretive, and 
at others, it is more pulled back, lending emphasis to the 
images and content (fig _, is a perfect example of this). 
The overall tone of the typography gives the magazine a 
very contemporary feel, its weight and selective use also 
emulates a feeling of strength and substance, similar to that 
of the Broadsheet, New Zealand’s feminist magazine that 
ran from 1972-1997. 

In every issue all of the creative content is 
commissioned. This means that no issue looks the 
same, and that as a project, Riposte successfully creates 
opportunities for a huge range of women to contribute 
and feature. The imagery is perfectly balanced between 
photography and illustration, and artistic and informative. 
As a result if this, the magazine is successful in representing 
women from many walks of life.

d e s i g n  p r e c e d e n c e p r o p o s a l

Fig 24 
Riposte Cover

Fig 25 
Riposte Spread 1

Fig 26 
Riposte Spread 2

Fig 27 
Riposte Spread 3
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Possible Visual Directions

m o o d  b o a r d

p r o p o s a l

Fig 29

Fig 30

Fig 31

Fig 32

Fig 33

Fig 34Fig 34

Fig 36

Fig 37

Fig 35

Fig 28
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By creating a 
collaborative and 
inclusive platform, 
design can facilitate 
a healthy perception 
of self in young New 
Zealand women, 
through the sharing 
of stories, thoughts, 
opinions and 
achievements, of 
young women.

c o n c l u s i o n p r o p o s a l
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Based on the distillation of my research and findings,  
vI propose the development of a designed outcome that 
facilitates young New Zealand women’s perceptions of  
self, by encompassing these key values

Intersectional feminism

Difference

Solidarity

Representation

And empathy

From my findings I have concluded that the designed 
outcome must be accessible to women who are not 
situated in main cities or CBD’s, and it must appeal to and 
empathise with audience members who are unfamiliar 
with concepts and practices of self-love. 

Through the projects design and content, the self 
will be considered as an entity that is made up of taha 
tinana (physical), taha whanau (social), taha hinekaro 
(emotional) and taha wairua (spiritual). Therefore, all 
these attributes will be considered during the design of a 
mode of facilitation for young women.

As I can in no way speak for other women 
(particularly in my position as a Pākehā  female) it is 
essential that this project is shaped by the personal 
accounts, opinions and thoughts of others. Because of 
this, a specific design output will not be chosen in this 
stage of the project. Moving forward, user centered design 
methodologies (such an interviews, empathy maps, and 
prototype testing) will play a huge role in the shaping 
of the final output. However, based on the research 
and findings I have gathered so far, I can confidently 
hypothesise potential designed outputs and components.

Conclusion A Website
If Self is be successful in its facilitation, it must be able to 
reach women all over the country. Because of this, I can 
hypothesise that at least one physical output may be a 
website. This could take the shape of a purely informative 
platform, providing audience members with information 
about who Self is, and what we do. Or It could be designed 
as a very interactive platform, where young women can 
find a wide range of empowering content

An Event
As parts of my research has shown, that despite having 
many differences, many young women share still share 
commonalities in the ways that they experience low self-
esteem. Therefore, there is an opportunity to design an 
outcome that enables authentic face to face connection, so 
that these common threads can be shared, and a sense of 
community can be created. This could look like a travelling 
event or workshops, similar to that of Prepair NZ. 

A Collaboration 
A platform that commissions and collaborates could be 
extremely effective in ensuring that the personal stories and 
journeys of young New Zealand women are illuminated. 
It is important to create a space where women can tell 
their own stories, so that others in similar circumstances 
can relate and benefit. A collaborative platform could 
take many shapes and forms, such as a publication, or a 
multimedia campaign.

A Short film 
A short film or series of videos could acts as the users first 
touchpoint, in order to grab their attention and get them 
engaged, or it could be an output that encompases the 
entire project. A video could be a very raw and authentic 
way of sharing stories and representing women. This could 
aid the facilitation of young women by showing them 
different journeys towards self-love, in a relatable and 
empathetic light.

p r o p o s a l
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Due to the nature 
of my proposed 
research and 
design methods, 
these hypothesised 
outcomes 
could change 
dramatically. 
However, as long as  
the final output 
embodies the 
established key 
values, and is 
built on a strong 
empathetic 
understanding 
of the audience, 
Self has the 
potential to make 
a significantly 
positive impact on 
the lives of young 
New Zealand 
women.
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