
User Navigation

Task #1

Task #2

User Comments Wins Potential Next Steps

Find information about 
Beautiful Day Co. 
product ingredients

Subscribe monthly to a 
small "Relaxation Set" 
of candles

No one looked under About for ingredient 
information,  they clicked “shop” or the 
hero text and cta, then went down to the 
ingredients section and clicked that cta

Participants were able to find what 
they were looking for in the first 
task. (If fully clickable prototype, it’s 
expected that there would’ve been 
100% completion of the second task 
with little difficulty.)

Mostly positive response to design 
and subscription idea.

Iterate on font sizing and white space usage.

Iterate on copy and CTAs for increased 
understanding and better funneling.

Test on fully clickable prototype.4x: “Nope” 3x: “No”

“I had to scroll down and it wasn't super obvious initially, 
but once I scrolled to the section, it was mostly clear. The 
CTA was a little long as I only caught the "ingredients" 
parts and clicked on it.”

Was it difficult to find what you were looking for?

Was it difficult to find what you were looking for?

“No, I just used the search I was going to type "oatmeal" 
but ingredients popped up and that made sense to go to 
that page.”

100% of testers completed the mission, 
and almost all said it was not confusing or 
difficult.

Almost half of the testers bounced 
before completing the second task, but I 
believe it was due to the prototype not 
being fully clickable and did not have any 
indicators to guide the tester.

For the half that figured out the path, 
after making it to the product page it was 
straightforward with optimal time spent 
and click rate through to the end.

Not surprisingly, almost all of the 
participants said the second task was 
confusing and difficult.

“The instructions were a bit unclear. It said to 
navigate "TO" the homepage, when I already was on 
the Homepage.”

"Yes I couldn't find it, whenever I clicked the subscription 
buttons it wouldn't work. I figured out I had to go to the 
candle page but it wouldn't let me click the relaxation 
candle set, so then I just closed out. I would expect there 
to just be a section for the subscription email input box at 
the home page. "



"no"



"It was difficult knowing where it was located. Once I 
found the page it was located on, I scrolled down and 
saw the set, but it wouldn't let me click on it until I clicked 
around and finally clicked on a filter."



"Yes this was confusing because the option to click on the 
relaxation set was on the initial screen, but I couldn't 
click on it, I had to use additional search parameters. "



"I thought I'd be able to click on the relaxation set in the 
product list. I tried clicking the filters but I guess I missed 
the plus sign the first time. I tried to filter by "set type." I 
didn't expect to have to click on the size either. I may 
have misread the instructions or forgotten them. 
Everything after that was straight forward. "



"I navigated to the relaxation set but couldn't add it to 
the cart, neither could I inspect its details. I think the 
prototype must have been broken for me."



"It took me quite a while to figure out that I needed to 
filter by size (Small, etc) in order to add the candle set to 
checkout. Finding the set was not difficult, but just the 
flow of adding it was confusing (since generally I think 
you can view a product's page and select the 'size' or 
whatever from there)."



"yes"



"I got to the sets page and could no longer do anything or 
go anywhere else. I saw a relaxation set, but I couldn't 
interact with it, so I assume that was not the right one."



"I tried clicking directly on "Candles" links from the HP 
but they weren't clickable. I imagine that these would 
have brought me to the same page IRL."



"I would actually click on the candle set and then pick 
the small size instead of the other way around. "

affinity map

Beautiful Day Co. 


