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Top Performing Content
Buckets Q2 2021

Food & Beverage




The top content buckets for the Plant-Based Food & Beverage industry in Q2 2021

on Facebook are as follows: o
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Promoting Vegan Influencers

Best Practices

Varied Ratios
Single Image Posts

Represent real people using your

X

product who are part of your
advocate program.

conversation.

Z Keep the branding consistent and
see if you can build a narrative or

Opportunities

Find people in your community to work with
who can help bring a new perspective to
your content.

Build long captions with a mixture of
ideas/notes from the influencer to give
viewers more to read.

Make the content actionable where possible,
seeing if the influencers can provide recipes,
tips and tricks.

How to Apply

Engage with the influencers in your network who
you are already seeding to and feature them on
your profile to help establish partnerships.

Building a following with your influencers will
ultimately help your viewers find more content with
your product as well.

), Silk ©
D January 12 - @

Be right back. Harnessing the power of the plant. .-
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Amy's Kitchen
January 28 - @
For our #Veganuary influencer spotiight this week, we're shining a light on Desirée from | Can
You Can Vegan ! She's got some amazing tips + tricks on how to cultivate a healthy
relationship with food and great recipes for tasty and comforting vegan dishes .
Whenjwhy did you enter the plant based space on social media?
"In 2017 | started blogging as a way to share with friends and family what | was eating these
days, with a goal of changing the narrative that all that vegans eat are boring salads . As you
can probably tell from my IG feed, that couldn't be further from the truth!"
“" How long have you been eating plant based?
"It's been 4 years! Time flies when you're eating good & ."
% What is your biggest tip for someone looking to eat more plant based?
"Be patient with yourself. Some people can make the switch overnight; for others it takes time.
Slow and steady progress is better than no progress at al
* 3 You oftentimes speak on the importance of cultivating a healthy relationship with food.
How has your plant based journey impacted that relationship?
"Before | went vegan, the saying 'food is medicine’ never really meant much to me. Going
vegan encouraged me to learn more about how important it is to fuel our bodies with foods
that nourish us and help us thrive. | love vegan junk food just as much as the next person, but |
know that consuming that alone won't help me to be the best version of myself. I've learned
that our bodies thrive best with plant based whole foods, so | prioritize eating as many whole
food meals as | can throughout the week."
What's your favorite Amy's meal?
"I love Amy's! A few of my favorites are the Vegan Meatless Pepperoni Pizza 4, Vegan
Spinach & and Cheeze Ravioli, California Veggie Burger @, Veggie Lasagna and the General
Tso's Bowl!"
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Daiya Foods
March8 - @

@EdgyVeg has & for these vegan enchiladas, and so do we! Topped with our dairy-free
cheddar Shreds, this dish makes for the perfect plate of plant-based yum!

ttp: -vegan-
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https://www.facebook.com/282769989873450/posts/286275232856259
https://www.facebook.com/87027474968/posts/10151507484994969/
https://www.facebook.com/11759377156/posts/10157789883012157/

Best Practices

N Varied Ratios
NN Single Image or Link Posts

- Build engaging content to
o compliment your copy and basic
imagery.

fn Maintain brand colours, fonts and
7 imagery in your graphics.

Experimenting with Design

Opportunities

Create helpful, shareable content that
users will find value in.

Demonstrate that you're making it easy for
your audience to grasp quick information.

Represent your product in new ways that
your audience isn't used to.

How to Apply

Create new graphics that can either give new
meaning to your products or representation to ideas
you want to communicate.

° Califia Farms uses graphics to quickly show
viewers how they can use their creamers.

° Amy’s Kitchen uses text on their imagery to do a
quick ingredient breakdown for their tortilla soup.

° Oatly uses illustrations to represent a successful

campaign and unique product representation.

Just some of the reasons to stock up on our creamers: The ones in cartons are pantry-safe.
There are lots of delicious flavors, and they taste good in more than just coffee! Try them in
your favorite smoothies, cereals, pancakes, and more.

Use in
A SMOOTHIE
CREAMER
i \UR OWL
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Amy's Kitchen
March 18 - @
Get ready to dive into a bowl of our *NEW* Tortilla Soup! Our chefs have been perfecting this

tasty recipe and we cannot wait for our Amy's fam to give it a try!

Filled with organic ingredients like fire roasted sweet potatoes, black beans and sun-ripened
tomatoes, this hearty soup is packed with just the right amount of flavor and warmth. it might
just be our new favorite (shhh, don't tell the others &3).

Have you given it a try? Give us three & if you @ it!
@ healthysimpleyum
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https://www.facebook.com/187112308016084/posts/3775347192525893/
https://www.facebook.com/87027474968/posts/10151528897044969/
https://www.facebook.com/191023937967815/posts/1021467581590109/

Best Practices

k Varied Ratios
. Single Image or Carousel Posts

Build humour related to your
w product or ingredients that
anyone can enjoy.

e Focus on elevating eye-catching
@ and shareable content that
makes people stop and read.

o0
=3

Opportunities

Bring audience members together to
bond over food.

Give people a better idea of your brand
voice so they can align themselves.

Poke fun where others are criticizing to
stir attention from people outside your
network.

Plant-Based Humour

How to Apply

Find unique ways to represent and tell your story
with product. Your humour can be lighthearted and
cute or more direct.

. Amy's Kitchen and Impossible Foods use
Valentine's Day as a way to create messages with
a play on words for their product.

. Beyond Meat starts a conversation with Barstool
Sports for criticizing plant-based lifestyles.

Impossible Foods @

February 10 - @
Who needs a snack when you can have the whole meal? That's why
we made these Valentines, just for you. It's time to spread the love!

M MESSY
BUT I'M
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¥ SWEET POTATO

Amy's Kitchen
February 11- @

Spread the love to your Valentine by sending them one of our Amy's-inspired love letters!

=
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YOU'RE SUCH A'

v
MUSHROOM

I LOVE YOU FROM MY HEAD
TOMATOES

~
\
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& Beyond Meat ©
N Fevruary 160

Barstool Sports let us know when you want a taste of the future (it's #plantbased).

£9%  Beyond Meat

o
\‘J @BeyondMeat

We'll gladly go on a hike with Bill. e

@ Barstool Sports @ @barstoolsports - 1h

‘Someone Tell That Dork Bill Gates To Take A Hike If He Thinks He Can Get
The World To Switch To 100% Synthetic Beef
barstoolsports.com/blog/3346388s...
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https://www.facebook.com/87027474968/posts/10151513685629969/
https://www.facebook.com/362822563774970/posts/3825172330873292/
https://www.facebook.com/ImpossibleFoods/posts/3927806667276117

