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The top content buckets for the Plant-Based Food & Beverage industry in Q1 2021 
on YouTube are as follows:

01

Celebrity 
Collaborations

To introduce new segments into 
product lines or reach new audiences, 
brands partner with celebrities to 
create content with their products.

02

Innovative Product 
Features

Generally created for advertising 
purposes, brands are creating new 
content that focuses on design and 
imagery. 

03

Sustainability 
Narratives

Short stories that demonstrate a brand’s 
impact on the environment or how they 
are working to play a part in educating 
and informing their audience.



Views: 7.6K
Click to watch

Innovative Product Features

Best Practices Opportunities How to Apply

Videos are typically 5+ minutes.

Make it clear who the partnership 
is with.

Quickly demonstrate the tone 
your video will be following.

Expand your audience to reach your 
collaborator’s fans.

Build a content plan with them to ensure 
posting comes from their channels as well.

Tie your product benefits and value 
directly into the video. 

● Silk partnered with Michael Phelps and Aly 
Raisman to build workout classes while 
introducing their protein product.

● Beyond Meat partnered with Kim Kardashian 
to show how she uses their ‘ground meat’ 
product and why she is plant-based. 

Highlight a community you see potential for growth 
in and target a few key partners your brand can 
reach. Find a way to provide value to their audience 
beyond a sponsorship video.

Views: 21.2K
Click to watch

Views: 1.3M
Click to watch

Celebrity Collaborations Sustainability Narratives

https://youtu.be/wMBDMpBv_os
https://www.youtube.com/watch?v=F5XpCHlKn0k&t=138s
https://www.youtube.com/watch?v=ngHFjeTpcTM


Views: 910
Click to watch

Views: 1.6K
Click to watch

Views: 4.9M
Click to watch

Best Practices Opportunities How to Apply

Videos are typically 15 seconds.

Include product imagery or flats 
in the video.

Incorporate brand fonts and 
colours throughout for 
consistency. 

Represent your product in cool and 
engaging way.

Highlight new or popular products. 

Play around with graphics and 
animations that you normally might not 
use in videos. 

Use these videos as a chance to display your 
products in unique and engaging ways. This is a great 
way to use flats taken for e-comm imagery and build 
them into a more dynamic creative.

This content is generally built for advertising on 
YouTube but can be creatively repurposed into 
Instagram video or TikTok content if resized. 

Innovative Product FeaturesCelebrity Collaborations Sustainability Narratives

https://www.youtube.com/watch?v=MYEDsqwuioI
https://www.youtube.com/watch?v=2_1M4A2W63Y&feature=emb_imp_woyt
https://youtu.be/VS-PvrVjkPY


Views: 708
Click to watch

Views: 15K
Click to watch

Views: 1.8M
Click to watch

Best Practices Opportunities How to Apply

Videos are typically 30-90 seconds.

Establish main message early 
on in video.

Ensure a clear narrative is 
followed that ultimately leads 
back to your product.

Demonstrate what sustainability 
means to your company. 

Give your audience a taste of your 
brand voice through the way you tell 
your story.

Use the video description to reaffirm 
and quickly summarize your message.

Narrow down the story you want to tell whether it is 
sustainability focused or social impact based. Align with 
how you want to represent this and produce content 
that can be posted as an organic video or run for ads. 

● Beyond Meat partnered with EverFi to produce a 
school curriculum to teach students about 
greenhouse gasses and sustainability. 

● Chobani used an animated narrative to address 
sustaining food and growth within a family. 

● AlPro created a comedic narrative to poke fun at 
the small ways we try to help the environment. 

Celebrity Collaborations Innovative Product Features Sustainability Narratives

https://youtu.be/AZ-m2ypjxFQ
https://youtu.be/MS-sJQkr0H4
https://www.youtube.com/watch?v=yDBBTz1uY_g


The top content buckets for the Plant-Based Food & Beverage industry in Q1 2021 
on Instagram are as follows:

01

Recipe Reels

Using Instagram’s native Reel feature to 
share recipes and how to make them. 
Usually these recipes include the 
company’s product. 

02

Calls to Action

Asking questions or engaging in 
conversation directly in the post image 
so that viewers respond directly in the 
comments. 

03

Brand Humour

Making jokes based on current brand 
image and engaging with criticism or 
other current events. 



Brand HumourRecipe Reels

Likes: 273 | Views: 7.5K 
Click to watch

Likes: 14.9K | Views: 283K
Click to watch

Likes: 2.7K | Views: 44.1K 
Click to watch

Best Practices

9:16 Ratio Reels

Give your audience content that shows 
them ways they can use your product.

Try to keep fonts, filming style and props 
on brand as much as possible.

Opportunities

Show your audience you want to support 
them with new recipe ideas.

Be responsive to feedback you receive in 
the comments. 

Try to use close ups or aesthetic shots of 
your results to improve the ‘wow’ factor.

How to Apply

Understand your audience and partner with content 
creators or build a recipe team in-house to develop 
and show examples of how to use your product for 
the best results. This helps curb any fears potential 
customers may have about wasting the product if 
they don’t know how to best use it. 

Calls to Action

https://www.instagram.com/reel/CMvFyBojuG3/
https://www.instagram.com/reel/CMN7bReA1jS/
https://www.instagram.com/reel/CMkHoDmn9VX/


Best Practices Opportunities How to Apply

1:1 Ratio 
Single Image or Carousel Posts

Ask your audience questions directly 
so they answer in the comments.

Use bright and eye catching designs 
that maintain your branding.

Let viewers give you content 
opportunities by asking what they want 
to see from you.

Try to connect with your audience by 
asking them about their habits and giving 
them a chance to talk about themselves.

Drive engagement and reach by asking 
people to tag their friends who fit a 
certain characteristic.

Your brand doesn’t need to maintain a one-way 
communication style. Opening it up to a conversation 
is always a great way to see if your audience is 
engaged. Fostering and growing a community that 
fits your brand is the ultimate goal.

Another way to tie these questions into your content 
plan is to build Instagram stories that let people ask 
questions or submit answers. Just make sure you are 
actively sharing responses and engaging with them.

Celebrating Holidays Support for WomenShowcasing Individuals

ER: 0.4%
Click to view

ER: 0.6%
Click to view

ER: 1%
Click to view

Recipe Reels Brand HumourCalls to Action

https://www.instagram.com/p/CM0XKBdB3JA/
https://www.instagram.com/p/CK1Sbf_sVy5/
https://www.instagram.com/p/CKme2ynLnMO/


Best Practices Opportunities How to Apply

1:1 Ratio 
Single Image or Carousel Posts

Take the key elements of your brand 
and think about ways you can build 
content with it. 

Point to subtleties with your current 
branding or culturally relevant jokes.

Get your audience even more familiar 
with your brand by building a 
lighthearted atmosphere.

Create shareable content that engages 
your audience.

Show where your team is tuned in by 
making timely plays on current events.

● Minor Figures uses their brand characters and 
inflates a huge duck subtly in the background.

● Oatly makes a play on converting parents to oat 
milk by giving teens a way to convince them.

● Recess makes a pop culture reference to Only 
Fans building an “Only Cans” account for one of 
their flavours.

Tap into your team’s creativity by building funny 
content that speaks to who you are as a brand. Think 
about your desired audience and the type of humour 
that would attract them. 

Celebrating Holidays Support for WomenShowcasing Individuals

ER: 2.3%
Click to view

ER: 2.3%
Click to view

ER: 5.2%
Click to view

Recipe Reels Brand HumourCalls to Action

https://www.instagram.com/p/CKj6XZ6BZ0a/
https://www.instagram.com/p/CMfEIBgFJxb/
https://www.instagram.com/p/CL7jc_LBtxr/


The top content buckets for the Plant-Based Food & Beverage industry in Q1 2021 
on TikTok are as follows:

01

Participating in 
Trends

Finding trending hashtags on TikTok 
and incorporating your product into the 
challenge. 

02

High Quality Cooking 
Videos

Building unique and engaging cooking 
videos that have viewers interested in 
your style and content.

03

Transitioning to a 
Plant-Based Diet

Building a safe space for people looking 
to grow into a plant-based lifestyle. This 
content provides easy ways to make it 
accessible for all.



Likes: 181K | Views: 2.3M
Click to watch

Likes: 74.2M | Views: 630K
Click to watch

Likes: 718K | Views: 10.3M
Click to watch

Best Practices

9:16 Ratio Videos

Find trending content and create TikToks 
that participate with everyone else.

Make sure your product is easily identifiable 
in the video. 

Opportunities

Show your audience that your hip and not 
above any trends that fit your brand.

Start ranking in those trend’s hashtags and 
reach people beyond your current followers.

Give viewers new ways of using and cooking 
with your product.

How to Apply
Check out the discover page to see if there are any 
challenges and hashtags that could be a good fit for 
your brand. Check out the content that’s currently 
being produced in those buckets and build a unique 
spin off featuring your product. 

Participating in Trends High Quality Cooking Videos Transitioning to a Plant-Based Diet

#BakedOats: 656M views#CarrotBacon: 8M views #WrapChallenge: 125M views

https://vm.tiktok.com/ZMenyFbnd/
https://www.tiktok.com/@chipotle/video/6915541938284268805?lang=en&is_copy_url=1&is_from_webapp=v1
https://vm.tiktok.com/ZMenyuYRs/


Likes: 145 | Views: 1.4K
Click to watch

Likes: 5M | Views: 22.1M
Click to watch

Likes: 2.1M | Views: 24.3M
Click to watch

Best Practices

9:16 Ratio Videos

Create high quality and engaging content. 

Ensure branding is subtly placed 
throughout to match the video style.

Opportunities

Show your audience you can experiment 
with different angles and new production.

Tap into the ASMR community by using good 
microphones to capture all audio clearly.

Build unique mise en place to help emulate 
certain lifestyles to viewers. 

How to Apply

Build high quality cooking videos that feature clear 
footage, strong audio and ideal environments. This 
type of content can lead to aspirational ideas for 
viewers who can build their dream lifestyle with the 
inspiration of cooking with your product. 

Participating in Trends High Quality Cooking Videos Transitioning to a Plant-Based Diet

https://www.tiktok.com/@beyondmeatofficial/video/6937058698539977989?lang=en&is_copy_url=1&is_from_webapp=v1
https://www.tiktok.com/@gordonramsayofficial/video/6941423460379856133?lang=en&is_copy_url=1&is_from_webapp=v1
https://www.tiktok.com/@umihito/video/6910860023283420418?lang=en&is_copy_url=1&is_from_webapp=v1


Likes: 152.3K | Views: 1M
Click to watch

Likes: 935.6K | Views: 3.9M
Click to watch

Likes: 211.8K | Views: 1M
Click to watch

Best Practices

9:16 Ratio Videos

Communicate an open-minded message. 

Give people a reason to make the change 
over to a plant-based diet. 

Opportunities

Be a part of a potential customer’s transition to 
plant-based life by creating a supportive page.

Build meal plans or ‘what I eat in a day’ videos 
to give people easy ideas for their meals.

Find creators who are known for their 
plant-based content and partner to expand 
your reach.

How to Apply
Check your audience’s feedback in the comments to 
see if there are any areas they are struggling with when 
it comes to living a plant-based lifestyle or transitioning 
into one. Provide easy ideas, resources and concepts 
that can help push and inspire others to enable this. 

Participating in Trends High Quality Cooking Videos Transitioning to a Plant-Based Diet

https://www.tiktok.com/@groovewithgaia/video/6906545578172288262?lang=en&is_copy_url=1&is_from_webapp=v1
https://www.tiktok.com/@healthygirlkitchen/video/6927020169541815557?lang=en&is_copy_url=1&is_from_webapp=v1
https://www.tiktok.com/@foodbynina/video/6871308399976533254?lang=en&is_copy_url=1&is_from_webapp=v1


The top content buckets for the Plant-Based Food & Beverage industry in Q1 2021 
on Facebook are as follows:

01

Promoting Vegan 
Influencers

Repost content shared by your 
influencers to build your community 
and show love back. 

02

Experimenting with 
Design

Experiment with new and unique 
designs to wow your audience every 
time.

03

Plant-Based Humour

Use current events in the plant-based 
world to create comedic posts that are 
shareable and engaging. 



Best Practices Opportunities How to Apply

Varied Ratios 
Single Image Posts

Represent real people using your 
product who are part of your 
advocate program.

Keep the branding consistent and 
see if you can build a narrative or 
conversation.

Find people in your community to work with 
who can help bring a new perspective to 
your content.

Build long captions with a mixture of 
ideas/notes from the influencer to give 
viewers more to read.

Make the content actionable where possible, 
seeing if the influencers can provide recipes, 
tips and tricks.

Engage with the influencers in your network who 
you are already seeding to and feature them on 
your profile to help establish partnerships. 

Building a following with your influencers will 
ultimately help your viewers find more content with 
your product as well. 

ER: 0.02% 
Click to view

ER: 0.02% 
Click to view

ER: 0.01% 
Click to view

Promoting Vegan Influencers Experimenting with Design Plant-Based Humour

https://www.facebook.com/282769989873450/posts/286275232856259
https://www.facebook.com/87027474968/posts/10151507484994969/
https://www.facebook.com/11759377156/posts/10157789883012157/


Best Practices Opportunities How to Apply

Varied Ratios
Single Image or Link Posts

Build engaging content to 
compliment your copy and basic 
imagery.

Maintain brand colours, fonts and 
imagery in your graphics.

Create helpful, shareable content that 
users will find value in.

Demonstrate that you’re making it easy for 
your audience to grasp quick information.

Represent your product in new ways that 
your audience isn’t used to. 

● Califia Farms uses graphics to quickly show 
viewers how they can use their creamers. 

● Amy’s Kitchen uses text on their imagery to do a 
quick ingredient breakdown for their tortilla soup. 

● Oatly uses illustrations to represent a successful 
campaign and unique product representation. 

Create new graphics that can either give new 
meaning to your products or representation to ideas 
you want to communicate. 

ER: 0.02% 
Click to view

ER: 0.03% 
Click to view

ER: 0.1% 
Click to view

Promoting Vegan Influencers Experimenting with Design Plant-Based Humour

https://www.facebook.com/187112308016084/posts/3775347192525893/
https://www.facebook.com/87027474968/posts/10151528897044969/
https://www.facebook.com/191023937967815/posts/1021467581590109/


Best Practices Opportunities How to Apply

Varied Ratios 
Single Image or Carousel Posts

Build humour related to your 
product or ingredients that 
anyone can enjoy.

Focus on elevating eye-catching 
and shareable content that 
makes people stop and read. 

Bring audience members together to 
bond over food. 

Give people a better idea of your brand 
voice so they can align themselves.

Poke fun where others are criticizing to 
stir attention from people outside your 
network. 

● Amy’s Kitchen and Impossible Foods use 
Valentine’s Day as a way to create messages with 
a play on words for their product. 

● Beyond Meat starts a conversation with Barstool 
Sports for criticizing plant-based lifestyles. 

Find unique ways to represent and tell your story 
with product. Your humour can be lighthearted and 
cute or more direct.

ER: 0.05% 
Click to view

ER: 0.4% 
Click to view

Promoting Vegan Influencers Experimenting with Design Plant-Based Humour

ER: 0.001% 
Click to view

https://www.facebook.com/87027474968/posts/10151513685629969/
https://www.facebook.com/362822563774970/posts/3825172330873292/
https://www.facebook.com/ImpossibleFoods/posts/3927806667276117


The top content buckets for the Plant-Based Food & Beverage industry in Q1 2021 
on Twitter are as follows:

01

Run Contests

Create engagement by hosting brand 
giveaways and contests to give back to 
your community. 

02

Brand Humour

Explore your image by building 
humour-based content that gives your 
audience a better idea of your brand.

03

Social Justice

Speak on notable moments in history, 
current events and social justice 
initiatives to show people where your 
team is aligned culturally. 



Best Practices Opportunities How to Apply

Image & Link Posts

Highlight the competition clearly 
in your description.

Include bright and eye-catching 
imagery to attract viewers to 
participate. 

Create merch that winners can rep your 
brand with. 

Show your audience you want to give 
back to them through different forms of 
engagement. 

Spread your reach by ensuring that 
people share your post in order to enter 
the contest.

● Minor Figures created their own merch that they 
gave away as an interactive contest prize with a 
tie-dye kit. 

● Chobani created a giveaway for $75K that users 
could enter on their site. 

● Amy’s Kitchen ran a contest for their product and 
hosted the giveaway in-app.

Take time to understand your audience and what 
would incentivize them to enter a contest and share 
your posts. 

ER: 4.9%
Click to view

ER: 0.3%
Click to view

ER: 0.05%
Click to view

Run Contests Brand Humour Social Justice

https://twitter.com/AmysKitchen/status/1353764737406918657
https://twitter.com/Chobani/status/1356248983635685380
https://twitter.com/MinorFigures/status/1376981473639735303


Best Practices Opportunities How to Apply

Image & Reply Posts

Find opportunities to build 
humour in your posts.  

Use gifs and imagery to help take a 
basic tweet to a relatable and 
funny one.

Tap into references that show your 
audience what you’re paying attention to. 

Use mentions from other users to reply 
with funny commentary. 

Mention other accounts to build an 
unexpected narrative.

Find ways to incorporate humour into your posts to 
give the Twitter community a better sense of who 
you are. Since Twitter is so niche, you shouldn’t 
expect your followers on this platform to necessarily 
follow you on all other platforms and automatically 
know what you are about. 

Since Twitter is a personality-based platform, 
building funny, re-tweetable content is a great way to 
spread your name and reach. 

ER: 1.9%
Click to view

ER: 1%
Click to view

ER: 0.07%
Click to view

Run Contests Brand Humour Social Justice

https://twitter.com/AlmondBreeze/status/1359967634205249536
https://twitter.com/takearecess/status/1354905360369377280
https://twitter.com/BeyondMeat/status/1359892764717010944


Best Practices Opportunities How to Apply

Image & Carousel Posts

Touch on important moments in 
history to show users you’re 
engaged.

Use informed and respectful 
captions to demonstrate your values 
in alignment with your post. 

Show your audience that you are 
beyond just pushing product.

Reach value-based customers who are 
looking for more thoughtful content.

Build a calendar that allows you to stay 
consistent when supporting social 
justice holidays and initiatives.

Look for broader applications of social justice that 
you can use your platform to shed a light on. Sharing 
these tweets shows your alignment but also can 
educate others who will be more attuned to your 
content. 

Below are three examples of how different brands 
showed support for Black History Month and MLK 
Day. Each company has maintained their core 
branding while showing support and raising 
awareness in a tasteful way.

ER: 0.3%
Click to view

ER: 0.07%
Click to view

ER: 0.02%
Click to view

Run Contests Brand Humour Social Justice

https://twitter.com/BeyondMeat/status/1351182680159875080
https://twitter.com/AmysKitchen/status/1357086560932556803
https://twitter.com/Chobani/status/1351213377973059588


The top content buckets for the Plant-Based Food & Beverage industry in Q1 2021 
on Pinterest are as follows:

01

Recipes & Cooking 
Videos

Sharing key recipes and how-tos that 
people can easily make on their own.

02

Engaging Guides

Creating guides that allow viewers to 
engage in new ways and think about how 
your product plays a role in their life.

03

Product Imagery

Using stylized product imagery to 
capture attention and stand out so 
viewers can identify products in-store.



Click to view Click to viewClick to view

Best Practices

2:3 Ratio Pins

Provide recipe ideas that click-through to a 
full recipe landing page.

Create clean graphics for the main pin that 
show the final result.

Opportunities

Pinterest is an inspiration-based platform 
where people save content that they can 
act on, especially recipes.

Show Pinners that you have clean graphics 
that can work well on a visual level.

Build boards that bundle your different 
recipes together for different occasions. 

How to Apply

Use your other platforms such as Instagram and 
TikTok to see what kind of recipes people are looking 
for in their routines through discover pages and 
hashtags. Build a series of recipes that use your 
product and highlight it in your imagery. Always have 
the main recipe linked on your website so that 
Pinners can click through to see more. 

The number of saves on a Pin are private and cannot be included in reporting.

Recipes & Cooking Videos Engaging Guides Product Imagery

https://www.pinterest.ca/pin/758856605958393407/
https://www.pinterest.ca/pin/153403931047220564/
https://www.pinterest.ca/pin/419468152795467957/


Click to view Click to viewClick to view

Best Practices

2:3 Ratio Pins

Create bigger picture ideas and resources 
for your audience.

Make sure your branding is clear 
throughout your post.

Opportunities

Show your customers how your product 
fits into their everyday. 

Make guides that are an extension of the 
product in your lifestyle and how they can 
replace or be included in routines. 

Think of innovative ways to connect with your 
audience as a brand beyond your product.

How to Apply

Think about your interests as a company and see 
where you can build guides and resources that your 
audience can take value from. Chobani built a snack 
combination guide while Recess built a series of 
Spotify playlists that speak to their brand aura. 

The number of saves on a Pin are private and cannot be included in reporting.

Recipes & Cooking Videos Engaging Guides Product Imagery

https://www.pinterest.ca/pin/155303887131545779/
https://www.pinterest.ca/pin/862931978583463481/
https://www.pinterest.ca/pin/153403931047288220/


Click to view Click to viewClick to view

Best Practices

2:3 Ratio Pins

Share bright and high quality imagery of 
your product.

Give people a reason to remember and 
notice your product in stores. 

Opportunities

Use strong graphics to enhance and lead 
the eye to your product in the image.

Use bright colours and find props that 
compliment the flavours and pairings of your 
product.
Use these Pins to introduce new products 
or announce general company news. 

How to Apply

Seeing the product packaging is important so that 
customers can naturally seek out and find these 
products in real life. Using bright imagery and making 
your product stand out in the picture will allow 
people to take note and remember these products if 
the branding speaks to them.

The number of saves on a Pin are private and cannot be included in reporting.

Recipes & Cooking Videos Engaging Guides Product Imagery

https://www.pinterest.ca/pin/155303887132029988/
https://www.pinterest.ca/pin/802344489864977054/
https://www.pinterest.ca/pin/862931978584692050/


Content Tactic — Show Your Brand Personality: Across all social media platforms, there are various trends that emerge for different content opportunities. 
The most prevalent trends include:

● Cooking Videos: These videos often represent different recipe ideas that are presented in new and unique ways to engage the viewer and 
keep their attention. These cooking videos should directly include the product being sold so that potential and current customers have a 
clear idea of how they can use your product. Daily meal ideas are also popular, showing people how to incorporate plant-based diets into 
their routine. Creators are using high quality microphones helps build a wholistic ASMR experience to enhance the sounds of cooking. 

● Brand Humour: Brand humour is present across most social media platforms that Food & Beverage companies are using. These posts tend 
to take the product or pop culture events and portray them in relation to their brand in a humorous way. This gives users a clear idea of 
what the brand is about, their personality and who/what they are paying attention to in the world. Humour-based content is a great way to 
get your posts shared across social media as well when it is relatable and lighthearted. 

● Social Justice & Sustainability Initiatives: Today’s consumer is looking for companies to portray well-rounded values from the way they 
produce their products to the initiatives they support. Many plant-based Food & Beverage services are paying attention to current events 
and sharing posts to support and raise awareness about important issues. In any representation, ensure that research is done beforehand 
so all facts, dates and information are accurate and respectfully portrayed online. 

Best Practices — Posting Content: The most notable practices to keep in mind when planning your content are to:

● Maintain Your Branding: Make sure that your brand logos, colours, font and any other elements remain visible and consistent throughout 
the content you post. 

● Give Users Somewhere to Go: Always provide some kind of click-through experience that can expand on your initial post whether that 
takes them to your website or to a specific landing page/video for your content. 

● Engage with Your Audience: Open up space for conversations in the comments by asking engaging questions and responding to your 
audience in a timely manner, especially if they are offering feedback. 

Key Takeaways


