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The robots from RobShare deliver a whole new customer
experience to the retail industry. It’s a futuristic way to interact
with our clients – the perfect solution to stand out and stay in

our customers minds in the most positive way.



Service Robots in retail stores—fantasy or reality?
The digital economy is accelerating the pace at which both retail enterprises and consumers adapt to 
exponential advancements in technology. Service robots are already triggering retail innovation. For 
instance, an USA-based apparel store, robots deliver selected clothes directly to the fi tting rooms.
In the next 5 years, when customers walk into a store, they are likely to be greeted by a robotic assistant.

Why did we deploy a Service Robot?
In 2020 fashion clubs took it up one notch. During the launch of the 2021 Winter Fashion Collection, our 
goal is to deliver a diverse mix of entertainment and information. That is why we used the innovative 
robots from RobShare as an ideal marketing tool, with a guaranteed “wow factor”. Our service robot 
takes care of all kinds of repetitive tasks, customer inquiries and product recommendations; those are 
no problem for him. He’ll willingly guides our customers to the product they’re looking for, or provide 
entertainment until the next member of staff is available.

CEO & Founder



The impact of robots on the retail value chain
Robots are likely to play an important role throughout the retail value chain including both front-end and 
back-end operations. Here are a few possible use Customer assistance cases that FashionClub70 has 
deployed over the last couple of weeks in the areas of customer assistance, employee assistance, and 
compliance audits. 

a) Robotic navigation: Navigating through aisles searching for the right product has always been a  
 customer pain point. 

b) Delivering personalized engagement: In our fashion experience center, the robot served as   
 shopping assistants by inferring personal likes and dislikes from non-verbal cues such as facial  
 expressions, gestures, and body language of customers. 

c)  Enhance Employee assistance: Supporting faster fulfi llment: Robots can be deployed at stores for  
 quicker fulfi llment of online orders, especially during peak hours and the holiday season. Store   
 personnel spend a lot of time making trips to the store inventory, identifying items that are ready  
 for pickup, loading them into the cart, and delivering them at the pickup counter. A robotic   
 assistant can take on these routine tasks to ensure faster fulfi llment.

d) Mitigating shrinkage and theft: Surveillance robots can be deployed at stores can help identify   
 suspicious activity based on motion and blinking eye patterns of shoplifters and store personnel.  
 They can also capture images of trespassers and send alerts to the store manager to help reduce  
 pilferage.



Looking into the near future.
In the near future, information collected by robots can be augmented by scanning customers’ physical 
attributes such as height, hair and eye color, and skin tone. The multilingual robot can then recommend off-
the-shelf items based on the customer’s budget, previous purchase history, and personal characteristics.

RobShare: Robotics-as-a-Service. 
Deploying a fl eet of robots, maintaining them, and integrating robotics with multiple databases across 
the retail value chain is challenging both in terms of budget and effort. When procured as a product, 
the robot is bundled with the software and hardware capabilities needed for executing specialized tasks 
autonomously. The advantages of the Robotics-As-A-Service
(RaaS) business model based are:

a) the costs associated with employee adoption are minimal

b) Robots can analyze customer data and send alerts to store personnel on shelf replenishment,   
 thereby eliminating out-of-stock situations.

c) Reducing the average cost of ownership

d) For a robot, learning a new skill can be as simple as an app. This can help reduce the effort and time  
 taken to learn new skills, empowering robots to improve performance quickly.



Conclusion
It is clear that retailers cannot ignore the rise of robotics and the potential benefi ts in transforming the 
future of business. To get started, retailers need to identify tasks that are manual, mundane, repetitive, or 
hazardous. Deploying robots for such types of tasks will allow retailers to improve productivity and enable 
employees to focus on high value-adding tasks such as servicing customers.
RobShare robots has proven to deliver those benefi ts.

Fashion Club 70 tries continuously to help their customers fi nding opportunities to reduce costs improve 
organizational effi ciency, enhance customer experience, and in turn, drive profi ts.



About fashion club 70
Today, fashion club 70 is one of the most renowned fashion distributors in Europe. Representing more 
than 70 high end brands to more than 1700 boutiques over the entire Benelux area. The qualifi ed and 
motivated staff still carries the core company values at heart; loyalty, personal service and building long 
term relationships with both clients and manufacturers. The company also invested in retail activities for 
brands such as Liu Jo and 7 For All Mankind.

The headquarters are located in Antwerp, housing various specialized sales teams, a press offi ce, a 
professional customer service department, an in-house IT team, a corporate restaurant and a surface 
covering 15.000 square meters, over a total of 3 buildings. Rome wasn’t built in a day, the same goes for 
Fashion Club 70.

Founder Luc Dheedene started with a few square meters at the Brussels based Trade Mart, selling 

German brands for a Dutch agent. One day, he fell in love with the Italian collections, featured in ‘L’Uomo 
Vogue’ and decided to leave for Vicenza, Italy, in search of his fi rst contract. This led to collaborations with 
Ferré, Moschino & Versace. As the company became more successful, with more designers trusting their 
brands in fashion club 70 hands, the need for more space grew and resulted in the move to Antwerp. A 
wise decision, as fashion club 70 caters to Belgium, the Netherlands and Luxemburg and was now located 
at the center of all three countries. This strategic move enabled the company to evolve and expand by the 
season.

Nevertheless, fashion club 70 is and will always remain a family based company, with clear goals towards 
the future. Luc Dheedene has shared his knowledge with his two sons, Miguel and Gregory, securing the 
company’s future that is already so bright.



About RobShare
A European based, full-service robot rental provider, that takes care of everything relating to your rented 
robot – from programming and delivery to setup and dismantling, as well as on-site service. Just tell us 
when, where, and why you want to deploy a robot.

Would you like to see our robots and solutions for yourself? Visit us at an event or come along to our 
showroom in downtown Frankfurt at RobShare, Seckbächer Gasse 5, 60311 Frankfurt am Main. We 
look forward to having a chat and we’re excited to hear about your ideas!

HAHN RobShare GmbH  |  Seckbächer Gasse 5  |  60311 Frankfurt, Germany |  Tel. +49 6764 90220  |  info@hahnrobshare.com  |  www.robshare.de
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