
Google for Jobs  
Your next steps
Our quick and easy guide to getting the most from Google for Jobs
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In 2018, Google launched its new job search product.

Google for Jobs is a new aggregator: it pulls together job 
adverts from across the internet and displays them to 
candidates in one single feed.

It works a bit like Google Shopping.  Results sit in their own 
window within a Google Search results page, and once you 
click on a result you get taken into a new window and your 
user experience changes.

Candidates can search jobs by employer, title, salary, etc. 
and can choose how to apply for any given role: they are 
usually choosing between several different job boards, 
aggregators, and/or the employer’s own website.

Just in case you have 
somehow missed it

Google for Jobs is likely to be a huge disruptor 
in the industry: Google bring the credibility and 
‘major player’ status that is likely to mean big 
change in 2019.  In fact, we’d argue that this is 
set to be the biggest disruption in recruitment 
marketing since Indeed.
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How will Google 
for Jobs affect 
you and your 
recruitment?

Despite lots of initial interest (dare we 
say, panic?) surrounding the launch, 
Google for Jobs has actually got off 
to a relatively slow start.  Google’s 
‘official launch partners’ were quick 
on the uptake, and many job boards 
quickly followed.

But employers have been slower to 
respond to the opportunity.  This has 
largely been due to a sluggishness 
on the behalf of ATS providers to 
optimise their platforms for Google 
for Jobs.

Despite many providers claiming 
that their platforms were ‘Google 
for Jobs ready’, the reality for many 
employers has been that their jobs 
haven’t been correctly formatted, and 
they experience results which are, at 
best, patchy.

Now, third parties - including Talent 
Nexus - are offering work-around 
solutions that enable employers to 
get their jobs live on Google for Jobs 
without having to rely on their ATS.

3 key benefits of Google for Jobs:

1. Scale of audience – millions of people 
begin their job search each year on Google.  
With almost no industry exceptions, there’s an 
enormous audience of candidates for you to 
engage with. 

2. Free listings – it is a free traffic source.  You 
can increase your direct sourcing capability and 
reduce your overall recruitment advertising 
spend.

3. Employer branding – it is one of the fastest 
growing influencers of your employer brand that 
you (probably) haven’t planned for yet.

There’s a huge opportunity coming down the road for employers – and 
considerable risk for those left behind! 

BENEFITS  OF  GOOGLE FOR JOBS 
FOR EMPLOYERS

Millions of 
candidates each 
year, that you can 
engage with for 
free, while looking 
after your employer 
brand.  That’s the 
opportunity.



76

How can Google 
for Jobs impact your 
employer brand?

Here’s an example...

Your jobs are appearing on Google for 
Jobs, and you’re receiving thousands 
of views.  However:

 ● It’s not possible to apply directly – 
candidates have to go via a job board 
or aggregator.

 ● The salary and location aren’t right.

 ● The formatting of the entire job 
advert looks awful: there are typos, 
spacing errors and random unknown 
characters throughout.

 ● The ad includes reviews from 
Glassdoor and LinkedIn – both of 
which are displaying really negative 
recent reviews of your organisation as 
an employer.

 ● The industry benchmark data shown 
alongside your ad makes it look like 
you’re underpaying staff.

 ● Your company logo isn’t right.

How would potential candidates 
describe your employer brand after that 
interaction?

At Talent Nexus we believe the quality 
of your Google for Jobs presence is just 
as important as getting it ‘live’ in the first 
place.

If you’re already on Google for Jobs 
and would like a free review, contact 
rob.prince@talentnexus.com. 

EMPLOYER BRANDING

So far the Google for Jobs 
conversation has focused on how 
to attract candidates.

But there’s another important part 
of the conversation that we want 
to start: how does Google for Jobs 
affect your employer brand?

mailto:rob.prince%40talentnexus.com?subject=
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We have been very lucky at Talent 
Nexus, as we have been working with 
3 of Google’s official launch partners 
since the very beginning.

As such, we’ve been among the 
first to hear about the product, its 
development, and early results.

Since launch, we’ve also been 
working closely with employers, 
aggregators and job boards to help 
them get the most possible value 
from the new platform.

Our progress 
with Google 
for Jobs

Here are some of the big things 
we’ve been working on:
1. We analysed over 500,000 jobs 
currently live on Google for Jobs.  This 
provided us with a comprehensive 
understanding of the platform’s 
output, as well as the performance of 
every employer currently live.

2. We worked with each of our clients 
to assess the impact that Google for 
Jobs is having on their traffic, which 
has allowed us to calculate a range of 
reliable industry benchmarks.  This 
is allowing us to properly monitor 
progress and intelligently predict 
future changes.

3.  We developed our own advanced 
tool for getting all of your jobs on 
Google for Jobs, without the hassle 
or heavy lifting.  We are now able to 
have your jobs displaying accurately 
and consistently in under 48-hours, in 
more than 98% of cases.

4. We are in the process of 
formalising partnerships with a 
number of leading employers to fuel 
our next stage of Google for Jobs 
growth.

And we’re ready to work with you.  
In the next few pages, find out how 
you can benefit from our Google 
for Jobs expertise.

TALENT NEXUS 
INSIGHTS
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HOW DO YOU MEASURE UP?

Where are you in the Google for Jobs process?
As an employer you should fall into one of the following broad groups:

Not on Google for Jobs On Google for Jobs –  
but not optimised

On Google for Jobs, but only 
via job boards/ aggregators

On Google for Jobs 
and fully optimised

Industry 
average

c. 30% of employers are in the same 
position as you

Common 
challenges

 ● Perception that Google for Jobs is 
complicated or expensive to set up

 ● Very low recruitment marketing budgets

 ● Not using job boards or aggregators

Industry 
average

c. 10% of employers are in the same 
position as you

Common 
challenges

 ● Lack of expertise in-house to directly manage 
Google for Jobs

 ● Limited data and visibility of how jobs are 
performing on Google for Jobs

Industry 
average

c. 50% of employers are in the same 
position as you

Common 
challenges

 ● ATS isn’t optimised

 ● Inflexible / limited access to careers site

 ● Lack of internal resource to manage Google 
for Jobs

Industry 
average

Less than 10% of employers are in the 
same position as you

Common 
challenges

 ● In-depth analytics to measure success and 
optimise performance over time

 SEE PAGE 12 u

 SEE PAGE 12 u  SEE PAGE 14 u

1 3

2 4
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What you can do

1. Request our free guide which takes 
you through the essential steps to go 
live.

2. Run your own tests to see which of 
your jobs are currently appearing on 
Google for Jobs.  If they are on Google 
for Jobs, make a note of how candidates 
are able to apply.  Do they have to go 
through a job board?  Or can they apply 
directly via your careers site?

3. Ask your website manager to add 
appropriate Google for Jobs mark-up to 
the site.

What we can do (four 
options)
If you don’t have the time or resource 
to get compliant yourselves, there are 
four quick and easy ways we can get 
your jobs live:

1. Work with you to create a new XML 
or RSS feed to send jobs straight from 
your live site to our platform.

2. Take an existing feed that you might 
have already set up - you may already 
have one set up for a job board or 
aggregator that you use.

3. Scrape the jobs from your careers 
site – we have technology that can pull 
all the information off your careers site 
just like a real person would.

4. We can completely duplicate your 
jobs page in a way that is Google for 
Jobs compliant: it would look to the 
candidate like they’re applying directly, 
but we’re actually managing the whole 
thing for you.

With all of these options, we offer 
every company work with a really 
simple guarantee: if something’s not 
right, we’ll fix it.

What you need 
to do next

Objectives

Start by getting compliant and ‘live’ 
on Google for Jobs.
Make sure that all the essentials (job 
title, job description, salary, location, 
apply button, etc.) are all in place and 
displaying properly.
Take advantage of the opportunity to 
tap into a huge new pool of relevant 
candidates.  Make sure you’re not 
missing the boat.

Get ‘live’ on Google for Jobs and start 
receiving traffic

Optimise your performance 
and improve results

Objectives

Don’t just get candidates, get the right candidates.
Ensure that every job posted on Google for Jobs 
presents your organisation in the best possible way, 
without any embarrassing errors.  
Be confident that Google for Jobs can be relied upon 
to deliver high quality relevant applicants.

What you can do

1. Put yourself in the shoes of your candidates and look 
for your own jobs. When candidates look for your jobs, 
what do they see?  Are you happy with how you’re being 
presented? 

2. Check the third-party information displayed alongside 
listings (Google aggregates employer brand information 
like average salaries, star ratings and comparisons to 
local companies).

3. You’ll want to make a list of those errors so you can 
come back and fix them: some will be technical fixes, 
others will be human things that your team need to 
action.

What we can do

Alternatively, Talent 
Nexus can do all of this 
for you.

With a combination 
of our market-leading 
technology and the 
‘human touch’, we 
can make sure that all 
the job content that 
you’re putting out is 
clear, competitive and 
effective.

You may be eligible for 
a free trial of our fully 
managed Google for 
Jobs: contact us to find 
out more.

At the moment we’re seeing all sorts of mistakes here: 
office locations, salaries, employer information and 
more.  This will damage the quantity and quality of 
applicants coming to you from Google for Jobs.

1 2

3

NEXT STEPS
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Implement watertight 
analytics and tracking

Objectives
Accurately track candidate through 
Google for Jobs to application (and 
ideally hire).
Be able to monitor performance over 
time and compare it with competitors 
and industry benchmarks. 

What you can do

If you’re lucky enough to have analytics 
resource in-house, talk them through 
the information you need to be able to 
see each week/month and ask them to 
set you up a custom analytics view and/
or report.

What we can do

Our Google for Jobs platform provides 
every client with a bespoke report and/
or dashboard.  We also have a team of 
data experts on-hand to answer any 
questions.

And, because we work across multiple 
clients, all our users benefit from our 
ongoing learning and optimisation.

4 These are the two really important 
questions, and you’ll be pleased to 
hear it’s good news.

We can help you get up and running 
on Google for Jobs within 48-hours 
of you saying “go” – for free.*

How much does it cost?  
How long does it take?

OUR SERVICE

How to get started?

The first step is to contact Thomas 
Prince (Founder) to arrange a quick 
10-minute call to cover the basics.

rob.prince@talentnexus.com

We’ll probably then opt to do a 
quick review of your current set 
up, so we can present you with our 
initial findings and present an easy 
implementation plan that fits around 
you and your business.

A risk-free way 
of trialling a professional 
Google for Jobs service.
We’re also offering clients in 
Q1 of 2019 the opportunity to 
receive 6-months of our full 
reporting and analysis service 
for free with no ‘tie in’ or 
cancellation fee.

* Eligibility criteria and terms and conditions apply, and are available upon request.

mailto:rob.prince%40talentnexus.com?subject=
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Talent Nexus

ABOUT US

We are a specialist recruitment marketing agency.  
We work with employers to help them recruit more 
effectively using best-in-class marketing services.

We deliver a full range of projects, from direct 
response advertising, programmatic and analytics, 
to employer branding, persona development and 
content marketing.

Our team of specialists work closely with an array 
of fantastic clients, including The Guardian, Costa 
Coffee, Reed.co.uk, Worldpay and Schneider Electric – 
connecting them with top quality talent in the UK and 
abroad.

We’re still in ‘growth mode’ and are always looking for 
exciting new clients to work with and innovative new 
services to deliver.

If you would like to talk about the ways we can 
support you to achieve your recruitment goals in 
2019, contact rob.prince@talentnexus.com.

mailto:rob.prince%40talentnexus.com?subject=
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