


Curiosity is on a mission
to champion diversity
by acknowledging bias, removing 
barriers, and creating
opportunities  for inclusion—
transforming Curiosity,
our community, and our industry.

DEI



Our
Progress

● Assembled a Diversity, Equity and Inclusion task force of 17 volunteer employees 
who together wrote the framework for our initiatives which include a focus on 
Education & Awareness, Recruiting and Retaining, Awakened Work, and our local 
Community.

● Became the first independent, integrated agency to join the ANA’s SeeHer 
movement, the nation’s largest gender equality movement.

● Became the first agency to sponsor the Midwest cohort for The ONE Club for 
Creativity’s, ONE School, a free portfolio school for Black creatives. 

○ First Midwest class graduated 

● Implemented new production policies and requirements to include more bids from 
female directors, and more BIPOC on and off camera.

○ Produced a campaign for P&G that was led by an all- female team, and 
included 30% BIPOC representation.

● Certified by third-party consultant, Queen City Certified, who audited our policies, 
practices, and benefits, holding ourselves accountable for real change in our 
business and industry. 

● Increased our pay for interns and signed the ONE Club Paid Intern Pledge 

From account teams to creative directors and media planners,
down to production and crew, we want to ensure women and BIPOC

are represented on and off camera. We’re not perfect but we are 
committed to making progress and we’re holding ourselves accountable. 

Diversity at Curiosity

HIGHLIGHTS

67% of our staff  

is female.

70% of our 

leadership is female.

38% of our creative 

team is female.

4% of our staff 

is BIPOC

Where We Are Performing Well

Where We Want to Improve





Curiosity is 
Queen City Certified.
QCC is the nation’s first data-informed employer
certification and cohort-based leadership program for 
elevating equity across gender and race. 



That we are living our
values and leading by example. 

What does a 
certification mean? 

Because in order to fight against discrimination in all its forms, we must address 

institutional racism and inequality as well as personal bias. Through Queen City 

Certified, we’ve designed an inclusive workplace through the implementation of 

evidence-based solutions that disrupt bias in operational systems, including 

recruitment and hiring practices, employee benefits, performance evaluations, 

promotions, compensation, and more. 

A diverse and inclusive workplace is our priority.  

Our partnership with Queen City Certified means we’ve met strict requirements and have 

a two- and four-year roadmap. The third-party audit included:

Hiring Practices      Work-Life Integration      Professional Development     Equal Pay

Representation in Leadership     Organizational Culture 





A commitment 
to gender equality. 
We’re proud to be the first independent, 
integrated agency to join SeeHer, 
the nation’s largest gender equality movement.   



Because gender equality is good
for the bottom line and the soul.Why?

Yet, women are disproportionately absent from the creative and media 

process. And the average age, race, and body type of women depicted in 

the media today represent just a small fraction of the female 

population. That’s why just 44% of women say they see themselves 

accurately portrayed in media.

 

We are here to change that. 

Our partnership with SeeHer means we can get real about gender equality 

in advertising. Our strategists, creatives, media teams and analysts 

are trained by ANA experts to ensure gender equality and diversity is 

thoughtfully included in our ads and our media plans.Our team members 

have a front row seat with leading industry authorities igniting the 

movement and they know how to best portray women and girls 

authentically, generating brand lift for your company.

WOMEN 
CONTROL

85%
of household 
purchasing decisions



Gender Equality 
= Client Benefits

Curiosity joined the ranks of more than 70 members who are 

all committed to improve accurate portrayals of women and 

girls in U.S. advertising and media, including:

SeeHer is supported by the association of national advertisers (ana),
the nation’s largest advertising organization.

If  You Can See Her,
You Can Be Her. TM

● Run ads through SeeHer’s award-winning gender equality measure 
(GEM™), a proven methodology designed to score advertisements on 
their accurate portrayal of women and girls. 

● Exclusive bias-free media programming

● The SeeHer + Getty Images library with authentic images representing 
every race, size, sexual orientation, socio-economic status, religion and 
ability.  

CURIOSITY CLIENTS HAVE ACCESS TO



Gender equality isn’t only

the right thing to do, it drives sales.

Curiosity has access to the number one global

standard in gender equality measurement.

The GEM™ Score quantifies consumer reaction to the

portrayal of women in advertising and programming.

GEM™ is the first data-driven methodology for 

identifying gender bias in media.

What’s your
GEM  Score?

Lift Brand 
Reputation 

by 11%

Drive 
Purchase 
Intent By

25%
AMONG ALL CONSUMERS

45%
AMONG WOMEN

Increase 
Sales by 2–5x

™

OPINION ON HOW FEMALE 
CHARACTER(S)
IS PRESENTED 

IF CHARACTER(S) 
IS SHOWN IN A 

RESPECTFUL MANNER

IF CHARACTER(S) 
IS PRESENTED IN AN

INAPPROPRIATE MANNER

IF CHARACTER(S) 
IS VIEWED AS A POSITIVE 

ROLE MODEL

GEM  Measures Four Characteristics
TM

HIGHER GEMTM SCORES ARE PROVEN TO



Girls and women who play sports have increased self-esteem, 
more positive body image, lower depression levels and 

greater confidence.

The lack of representation of female sports role models is 
a significant reason why girls dropout of sports at 2x the 

rate of boys.

Studies show an overwhelming correlation between sports 
participation and business success: 96% of female c-suite 

executives played sports.

BECAUSE IT’S MORE THAN JUST A GAME.

Our mission is to improve the portrayal and increase the 
visibility and distribution of women in sports.

Curiosity Joins 
Seeher In Sports





Free portfolio
school designed for 
Black creatives. 
BACKED BY THE INDUSTRY.



Because we need to cultivate 
and retain Black talent right here 
in the Midwest.

Why?

Portfolio schools churn out some of the best entry-level talent in the 

industry. Portfolio schools provide students with mentorship and 

networking with the industry’s most talented creatives and alumni 

networks for their whole career. But they come with a high price and a 

lengthy time commitment preventing top Black talent from entering the 

advertising industry. 

Our industry has an equity problem and we want to change that. 

Our partnership with ONE School will give Black students right here in 

the Midwest access to a notable portfolio school, and Black mentors, 

without the burden of cost or time. The goal is to build and retain the 

next generation of Black creatives in our region. 



ONE School is sponsored by
the world’s top brands and agencies. 

First
Midwest Cohort 
graduates!



Let’s make 
an impact together. 

curiosity.fun


