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SELLERS FROM THE WORLD OF TRADITIONAL MEDIA

ARE DWARFED BY LARGER DIGITAL GIANTS:

5 companies shared In mobile, the top b

b2% of total digital O account for almost
display revenues O two-thirds of

in 2014 revenue (64%]'
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“To face up to global competition (Google, Facebook etc]
individually, we are weak. Even if we are competitors as
publishers, the value we gain from working together is so
great that the compromise is worth it.”

Matej Novak, MO, CPEx
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Google is the largest media owner
in the world, more than twice as
large as Disney at #2...

... And larger than
the 2nd and 3rd

largest media owner
combined?
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70%

Increase in eCPMs
in its 2nd year
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“Buyers are increasingly looking for single access points
to access premium audiences and data. Co-operatives
provide this, across multiple screens and media.”

Arthur Millet, MD, La Place Media
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http://adexchanger.com/publishers/how-french-publishers-reclaimed-programmatic-by-creating-la-place-media/
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1.7bn 30% 280%

Monthly impressions Revenues currently from Increase in high impact
Private Marketplaces format revenue year-on-year

500%

Maost recently, CPEx has seen a 500%
increase in private marketplace
revenue year-on-year

“In removing the barriers for buyers to access quality inventory at
scale, qualified by data, the co-operative has outgrown the rest of
the programmatic market. We are already seeing audience-based
private marketplaces make up about 20% of our total revenues,
twice as much as standard direct deals.”

Matej Novak, MO, CPEx




11% 44% 160m

Reach, up from Revenues currently from

Mobile impressions
45% at launch Private Marketplaces

per month

DUN’S AUDIENCE EXTENSION
INITIATIVE HAS BROUGHT IN:
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High customer satisfaction major customers signed Enablmglaudlence extgnsmn across the co-operative has
- with a greater than 80% through this feature® been particularly effective for us. With the secure use of

retention rate data, it has allowed us to really offer clients a unique self-
serve solution in our market. It has effectively rejuvenated
our classifieds offering, a market that for some was

considered lost to our larger digital-only competitors.”
Troels Nielsen, Director, DUN



http://rubiconproject.com/blog/danish-publisher-network-launches-powered-by-rubicon-project/
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“Advertising offered through a programmatic purchase model

is dramatically growing all over the world. It is a trend attracting
advertisers, agencies and media. [Programmatic] enables us to
add more and more value to our audiences through the use of first
and third Party Data, and, in turn, advertisers will be able to set up
more specific and ambitious communication goals,”

Alejandro Alvarez, CEO, RPA Media Place
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“Three years from its launch, La Place Media has gone from
strength to strength. Independent governance combined with solid
backing across all levels of our publisher members’ business are
key factors in our success.”

Arthur Millet, MD, La Place Media
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http://www.italiaonline.it/en/gold-5-fab-five-italian-web-joined-conquer-video-display-adv-segment/
http://www.pangaeaalliance.com/
http://www.thedrum.com/news/2015/05/20/american-airlines-runs-brand-awareness-campaign-programmatically-first-time-pangaea
http://hoppex.hu/
http://www.ieco.clarin.com/competiran-medios-Google-publicidad-online_0_1426657641.html
http://www.ieco.clarin.com/competiran-medios-Google-publicidad-online_0_1426657641.html
http://www.adnews.com.au/news/new-zealand-publishers-pip-australia-form-mass-ad-coalition

FOOTNOTES

"Pew/eMarketer: http://www.journalism.org/2015/04/29/digital-news-revenue-fact-sheet/, http://www.
emarketer.com/Article/Facebook-Twitter-Will-Take-33-Share-of-US-Digital-Display-Market-by-2017/1012274
¢Zenith/MediaPost: http://www.mediapost.com/publications/article/249648/google-expands-ad-industry-
dominance-facebook

3Rubicon Project interview: http://rubiconproject.com/blog/interview-la-place-media-md-fabien-magalon/
“Rubicon Project interview: http://rubiconproject.com/blog/ga-czech-publisher-cooperative-cpex-
managing-director-matej-novak/

5Cited from DUN, CPEx & LPM websites

8La Place Media: all data in this section—AdExchanger: http://adexchanger.com/publishers/how-french-
publishers-reclaimed-programmatic-hy-creating-la-place-media/

"CPEx: impressions number, private marketplace share and guote direct from client. Other stats taken from
Ruhbicon Project platform: high impact format increase = Jan-May 2015 vs. Jan-May 2014, PMP increase =
April 2015 vs. April 2014

8 DUN: Reach figure & maobile impressions: DUN website, private marketplace figure: Rubicon Project
platform for April 2015, other data and quote provided directly by DUN/Jobzonen

LEADING THE AUTOMATION
rU I CO' I OF ADVERTISING

Rubicon Project (NYSE: RUBI) has engineered the Advertising Automation
Cloud, one of the largest real-time cloud and Big Data computing systems.
The Company's mission is to automate the buying and selling of advertising by
offering innovative products to connect buyers and sellers globally.

www.RubiconProject.com @RubiconProject

#Automation #Excellence #CultureMatters




