
   Stacey Wolf-Vigh
CRO Lead

Newell Brands

QUICK FACTS

Research Participants263

UX Insights & 
Recommendations20+

CXperts’ adeptness at 
uncovering user insights 
through UX research has 
paved the way for several 
successful AB tests, each 
finely tuned to address 
specific pain points and 
enhance user experiences. 
Their expertise in UX 
research has been 
instrumental in contributing 
to tangible results and 
iterative, user-centered 
improvements that continue 
to boost our digital 
performance.

OVERVIEW

Graco Baby, a leading brand in the baby products industry, is 
dedicated to offering quality products and an optimized 
ecommerce experience. Graco Baby has made a significant 
investment in A/B testing but needed additional support to 
generate an abundance of experimentation ideas, so they turned 
to CXperts, their partner in experimentation, for user research.

HOW CXPERTS HELPED

To meet the goal of generating an abundance of test ideas, 
CXperts leveraged WEVO, a leading platform in qual and quant 
UX research, to conduct a large-scale UX Research study. 

We asked users on both desktop and mobile to evaluate the 
Graco Baby website and its primary shopping journey, identifying 
areas of improvement on key web pages and their features.

RESULTS

Through this research study, CXperts generated over 20 UX 
recommendations around key factors in users’ purchasing 
decisions, and areas for improved clarity, organization, trust, and 
prioritization. 

By leveraging user experience research, CXperts and Graco root 
test ideas in noted points of user friction, which are typically wins 
for both customers and the company.
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