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FROM OUR CHAIR & CE
Kia ora koutou,
The Whanganui region is an amazing place to live, work and visit,
with a diverse natural environment, vibrant creative culture and rich
history, but what makes our place truly special is our people.
At Whanganui & Partners, we’re motivated by the belief that
Whanganui can be a place where our people can access the
opportunities and resources they need to achieve their goals. We
want to see our entrepreneurs and artists bringing their great ideas
to life, our established businesses growing, our youth engaging in
pathways to employment and our brand well-known around New
Zealand, representing the best of us.

Pahia Turia
Board Chair

This was a transformative year at Whanganui & Partners. 2019/20
was our first year with a new organisational structure that saw the
creation of four new roles: our Strategic Leads for Agribusiness,
Brand, Events & i-SITE and Creative Industries & Arts and our
Business Growth Advisor. We were impressed with how well the
team came together to build networks, act on opportunities and
rise to the challenges that came down the pipeline, especially when
COVID-19 hit our business community.
When we review the achievements of the past year, we’re struck by
the projects and activities that have not only had a direct impact
on our businesses and sectors, but have contributed to the broader
vision of ensuring Whanganui is vibrant, prosperous and rich with
opportunities. We’ve highlighted some of our favourites in this
Annual Report.
Strong confidence in our district’s future is evidenced by rising
population numbers, house values and consumer spending. We’re
proud of what we’ve achieved this year and of our contribution to
the local economy. Economic development practitioners work with
long horizons in mind, and while this Annual Report highlights our
achievements during the 2019/20 Financial Year, much of the impact
of our work this year will be realised in the future. This includes
significant time and effort put in by the team on Provincial Growth
Fund applications, the development of new tourism products and
more.
There is a lot to be excited about in Whanganui right now. We will
continue developing our work from 2019/20 while also launching
new projects and initiatives as we deliver on our Statement of Intent
2020/21, and we look forward to reporting to you again next year.
Ngā mihi,
Pahia Turia, Board Chair
Gaelle Deighton, Interim Chief Executive
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2019/20 IN WHANGANUI
Whanganui has met its share of challenges over the past 12 months,
including a fire in our CBD, a major road closure and an unprecedented
eight-week lockdown. Throughout this, our economy has shown resilience
and momentum.
The 2019/20 Financial Year was one of the most productive and exciting
years our economy has ever seen. Whanganui broke records for population,
house price, consumer spend and visitor spend. We saw unemployment
decline as opportunities grew. We welcomed new businesses, new events
and new residents.
The period also tested the strength of the economic foundation
we have been laying in recent years.
The economy has proven its resilience and momentum, and
the team at Whanganui & Partners is proud of our part in what
Whanganui has achieved this year.

47,300

$1,838m

20,168

Biggest sectors contributing to our GDP:

residents in 2019 (+1.3% from 2018)

jobs in 2019 (+2.0% from 2018)

$51,253

average earnings in 2019 (+4.7% from 2018)

4,152

businesses in 2019 (+0.7% from 2018)
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GDP in 2019 (+2.9% from 2018)

12.2%

Manufacturing

10.7%

Healthcare &
Social Assistance

7.5%

Public Administration
& Safety

7.2%

Agriculture,
Forestry & Fishing

7.0%

Retail Trade

JULY
Thain’s building fire
A fire in heart of our CBD results in significant
disruption to neighbouring businesses

SEPTEMBER
$12m PGF funding for
Sarjeant Gallery announced

OCTOBER

The redevelopment of the iconic Sarjeant Gallery
receives a boost from the Provincial Growth Fund on
the Gallery’s 100th birthday

SH4 Closure: Reopened in January
A slip closes one of the three main
arteries into the city for three months

OCTOBER
Population reached 47,300
Our population surpasses its 1997 peak of 46,000

OCTOBER
Most Beautiful City Award
Whanganui takes home Most Beautiful City and Most
Beautiful Street at the Keep NZ Beautiful Awards

NOVEMBER
Mars announces closure
150 jobs are at risk when Mars Petcare
announces plans to move production overseas

DECEMBER
Labour Party Conference
Whanganui hosts its biggest ever business event

DECEMBER
Record consumer
spend over Christmas

SUMMER

$57.5m was spent with Whanganui
businesses in the month of December

Record visitor spend over summer
$42.3m was spent by visitors over the
summer, +11.9% from the previous summer

MARCH
First million dollar house sale

MARCH
COVID-19 lockdown starts

JUNE
Record for June visitor spend
The Whanganui visitor sector
has its best June ever
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W H O A R E W H A N G A N U I & PA R T N E R S ?
We are the economic development agency and regional tourism
organisation of Whanganui. We also manage the operation of the
Whanganui i-SITE.

What do we do?
Our mission is to lead and drive richness and opportunity through
business, education, and lifestyle. We work to promote Whanganui
as a destination to live, visit, work, study and invest. Our activities
also include supporting new and existing businesses, bringing
events to Whanganui and providing the latest economic data,
analysis and commentary on the Whanganui district.

Who do we do it with?
‘& Partners’ is part of our name for a reason, and we achieve our goals with
the support and help of partners who share our vision for Whanganui.
In addition to our key iwi partners Tūpoho, Tamaūpoko, Hinengākau,
Ngaa Rauru Kiitahi and Ngā Wairiki Ngāti Apa, our partners include:
Our shareholder:
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Our partners:

How do we do it?

• Facilitating and supporting initiatives that
attract, retain and grow businesses
• Encouraging and facilitating relocation of
business ventures, projects and opportunities
to the region, including assistance through
regulatory processes
• Encouraging, facilitating, recognising and
celebrating business excellence
• Developing a culture of enterprise in the
region
• Leveraging regional and central government
funding and other resources
• Facilitating industry training and enterprise
development programmes

• Facilitating in the establishment and
development of sustainable new and existing
businesses
• Contributing to enhancing community
organisations’ capacity to initiate and
manage projects that contribute positively to
economic outcomes
• Encouraging and facilitating existing and
new tourism opportunities to become selfsufficient, sustainable and to meet market
demands in terms of experience, accessibility
and quality
• Liaising and fostering closer relationships
with other regional councils and local
authorities in New Zealand

• Attracting and developing capital investment
opportunities in the region

• Promoting the region to attract new
residents, visitors, businesses, investment
and students

• Facilitating access to growth funds,
research and development grants and other
positive interventions to ensure Whanganui
businesses maximise their potential

• Administering community arts funding on
behalf of the Council
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W H AT D I D W E D O L A S T Y E A R ?
W E H E L P E D LO C A L B U S I N E SS E S
A D A P T, I N N O VAT E , G R O W A N D
O P E R AT E S U S TA I N A B LY.

From a fire in our CBD to COVID-19, our businesses faced a number
of challenges this year. At every turn, they proved resilient, flexible
and innovative.
We are behind our businesses 100% and make it our mission to provide
them with the support they need to adapt, pivot and grow. We connect
our businesses to funding opportunities, mentorships, networks and
professional development opportunities and we help them navigate
issues around expansion and relocation.
One of our main modes of delivering business support has been the
Regional Business Partner Network (RBP), which helped a number of
Whanganui businesses navigate the aftermath of COVID-19.

101

15%

$120K

22

businesses helped through RBP

distributed to Whanganui
businesses to help them connect
to professional services
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of businesses received RBP
support are Māori owned

businesses registered with
Business Mentors NZ

Simon Putan (Business Continuity Lead, Whanganui & Partners),
Tim Easton (Regional Business Growth Advisor, Whanganui & Partners),
Kat Wade (Māori Business Growth Coordinator,
Te Manu Atatū Whanganui Māori Business Network) and
Te Aroha Mackintosh (owner of Parnells Café) at Parnells Café

Project Spotlight: Regional Business Partner Network

The Regional Business Partner Network is a
national initiative dedicated to supporting
small businesses. The RBP for our wider
region is administered by the Central
Economic Development Agency (CEDA) out
of Palmerston North, and we saw potential to
add value by bringing the programme closer to
Whanganui businesses.
We advocated for on-the-ground delivery in
Whanganui and came to an agreement with
CEDA to establish an RBP role at Whanganui &
Partners from September 2019.

It has been very helpful having an external
advisor from our industry, guide us in analysing
our business and planning a pathway forward.
We have gained valuable insights from our
discussions and the very useful reading
material he shared with us. He has also said
that he is happy to help us access other advice
(eg financial) within his contract. It is really
good to be able to openly discuss business
matters with a professional who clearly wants
to support us.
Te Aroha Mackintosh, owner of Parnells Café

101 businesses engaged with the new
Whanganui-based role in its first year. This
delivery became particularly important when
COVID-19 hit, with Whanganui businesses
receiving $120k in RBP funding to assist
with business continuity planning, cashflow
management and other areas.
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W H AT D I D W E D O L A S T Y E A R ?
W E U S E D E X P E R T I S E I N TA R G E T E D
S E C TO R S TO M A X I M I S E T H E I M PAC T
O F O U R B U S I N E S S S U P P O R T.
Our team includes specialists immersed in sectors we’ve identified
as having a significant influence on our economy. These include
manufacturing and logistics, agribusiness, visitor industries and
creative industries.
We work closely with businesses in these sectors, connecting them
to funding opportunities, networking events, industry news and
thought leadership. When these key sectors are operating at their
full potential, opportunities flourish across our economy.

Project Spotlight: Westbourne Industrial Estate at Mill Rd

At 12.2% of GDP, manufacturing is the largest
sector in our economy. When a shortage of
industrial land threatened to limit business
retention and attraction, Whanganui & Partners
worked in partnership with the Whanganui
District Council’s Infrastructure and Planning
departments to identify an ideal site and work
with the land owner to facilitate the rezoning of
the land.

While we supported the land owner with a
business attraction campaign, we also made sure
local businesses were accessing the opportunity.
Whanganui-based Wight Aluminium had
ambitions to grow, and the new land at
Westbourne Industrial Estate meant they could
more than double the size of their facility. We
worked with the team at Wight and the Council
to facilitate consents and compliance around
the build, making for a streamlined experienced
that resulted in the 8,000 sqm, state-of-the-art
factory opening in January 2020.

The Wight Aluminium facility under construction.
H A N G A N U I & PA R T N E R S
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Project Spotlight: Farming for Change Expo

Our Strategic Lead – Agribusiness role was
established this year, and it was critical to
introduce the role to local farmers and begin
building networks into the sector.

It was also a networking and communitybuilding opportunity, connecting the sector to
Whanganui & Partners and launching a number
of productive partnerships.

The Farming for Change expo was run in
October, attracting speakers from across the
lower North Island. The expo encouraged local
farmers and growers to consider future trends
and mechanisms for growth that will help
them plan for the next 20 years and beyond.

Grant Adkins (farmer) and Colleen Sheldon (Strategic Lead – Agribusiness, Whanganui & Partners) at Grant’s sheep farm in Okoia
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W H AT D I D W E D O L A S T Y E A R ?
W E U N LO C K E D C A PA B I L I T Y I N O U R
P E O P L E A N D CO N N E C T E D T H E M TO
OPPORTUNITIES.
We want Whanganui to be a place where our people have the
opportunity to engage in high-value, rewarding work and where
our businesses can access the right talent.
We connect employers and business owners to support that will
increase opportunities available. We communicate skills gaps to
our training providers and enable them to meet those needs. We
also create opportunities for our workforce to access rewarding
career pathways.

370

students registered
with 100% SWEET

10

businesses signed
up to YES

Project Spotlight: Massey EMBA

In February 2020, we facilitated a local
delivery of the Massey University Executive
MBA programme for the second year running.
A cohort of over 50 masters’ students
came to Whanganui to begin work on their
Contemporary Strategy paper, using real
Whanganui businesses as case studies.

The support of the EMBA programme is a
valuable advantage towards reaching this
level, and it helped our businesses identify new
opportunities for growth. In the short-term, the
2020 cohort has led to ongoing partnerships
between the Whanganui businesses and
students.

The students were working on a theme: ten
Whanganui companies going global by 2030.
We defined ‘going global’ as joining New
Zealand Trade and Enterprise’s F700 portfolio,
which we saw as ambitious yet achievable for
many local businesses.

The EMBA also led to an MOU being signed
between Whanganui & Partners and Massey
University to further develop opportunities for
higher level education in Whanganui.

H A N G A N U I & PA R T N E R S
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Hayden Loader (Director/General Manager Loaders)
and Hannah Kelly (Strategic Lead – Capability &
International, Whanganui & Partners) at
Loaders. Loaders was one of the first
employers to sign up for YES.

Project Spotlight: YES Platform

Our partner 100% SWEET does amazing
work helping local youth delivering the Work
Ready passport programme, but there was
still a step missing between our rangatahi
developing work-ready skills and accessing
real-world experience.
In collaboration with 100% SWEET, we
launched Youth Employment Success
(YES) in June 2020. YES is a digital
platform that connects young talent with
work experience opportunities from mock

interviews with real businesses to internships
and apprenticeships. The platform gives
young people the chance to gain practical
experience, while fostering a culture of
youth-friendly employment in Whanganui.
The platform originated in Dunedin, where it
has been successfully running for over three
years. Whanganui is the first North Island
location to adopt it. Our platform launched
with ten local employers, with the aim of
growing it to thirty over the coming year.
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W H AT D I D W E D O L A S T Y E A R ?
W E ST R E N GT H E N E D A N D P R O M OT E D
THE WHANGANUI BRAND.

A distinguished, differentiated brand contributes to a strong reputation and
experience. Our brand attracts new investment, businesses, residents, students,
events and visitors, all of which boosts our economy.
We promote our brand with targeted marketing campaigns as well as through
social and traditional media. We also work to ensure our events show off the best
of Whanganui and attract new visitors.

12%

6,245

7%

15.9%

increase in summer visitor
spend from 2018/19

increase in June-on-June
visitor spend

unique visitors to the winter
campaign landing page

increase in consumer spend over
Labour Party Conference

Project Spotlight: Labour Party Conference

Whanganui hosted the Labour Party
Conference in December 2019, attracting 630
delegates, along with family, MPs and media.
Whanganui & Partners developed a custom
app for the conference holding schedules,
venues, maps and information.

policy documents for debates. The app also
included a visitor map, which had restaurant
and tourist activities marked. The delegates
had limited time between conference events,
and we wanted them to make the most of their
time in the city.

The organisers loved the app, which allowed
them to communicate last minute scheduling
changes, share venue maps and link to relevant

And they did: compared to the same weekend
last year, consumer spending was 15.9% higher
during the Labour Party Conference.

H A N G A N U I & PA R T N E R S
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Jonathan Sykes (Strategic Lead – Brand, Events & i-SITE, Whanganui & Partners),
Paul Chaplow (Strategic Lead – Visitor Industries, Whanganui & Partners)
and Shanti Sibbing (Whanganui Walls Organiser) in front of a mural painted during our
street art festival, Whanganui Walls.

Project Spotlight: Winter Tourism Campaign

COVID-19 was a blow to the visitor industry,
and our team worked fast to bring a campaign
to market once regional travel was allowed.
Our winter campaign saw impressive results,
with digital advertising reaching over 300k
people and outdoor advertising in Auckland,
Wellington, Palmerston North and New

Plymouth giving our region greater visibility.
We had positive feedback from people who
saw the campaign, but the numbers speak for
themselves: the Whanganui visitor industry
had its best June on record, with visitor spend
up 7% from June 2019.

W H A N G A N U I & PA R T N E R S
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W H AT D I D W E D O L A S T Y E A R ?
W E E L E VAT E D T H E P R O F I L E A N D
C A P A B I L I T Y O F O U R C R E AT I V E S E C T O R .

A strong and vibrant creative sector forms the heart of our identity.
It attracts visitors, residents, students and businesses, which in turn
generates employment and grows innovation.
We work with creative businesses and institutions to elevate
the visibility, resilience and value of our industry, ensuring that
Whanganui is a great place for creative careers and lifestyles.

Whanganui & Partners supported
applications resulting in over

20

$180,000

artists supported through
funding clinics through
COVID-19

of Creative New Zealand funding
going to local creatives

Project Spotlight: Quartz Museum Storage Facilities

Simon Manchester was the most prolific
collector of studio ceramics in New Zealand,
with a private collection of unparalleled scope
and quality. On his death in July 2019, he
bequeathed his collection for preservation and
display by Quartz Museum of Studio Ceramics
in Whanganui. The addition is one of the most
significant events in the history of ceramics
in New Zealand and an exciting opportunity
for Whanganui to reinforce its reputation as a
major centre for the arts.
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To ensure our city could benefit from this
opportunity, adequate storage facilities for
the collection needed to be secured quickly.
Whanganui & Partners supported the Quartz
Museum of Studio to temporarily house the
Simon Manchester collection, while a longterm storage solution is developed.

Project Spotlight: Space Studio & Gallery

Space is an artists’ venue founded February
2012 in Whanganui, New Zealand. Space
Studio & Gallery aims to provide a supportive
environment and network for emerging and
established artists to create and exhibit their
work, a platform for art collectors to discover
and enjoy local and national talent and most
recently a venue to support performers.

Whanganui & Partners supported Space in
its relocation to the historic 1907 Dalgety &
Co. building situated at 18 Saint Hill Street.
Whanganui & Partners funding partially assisted
us with our gallery fit-out and infrastructure
improvements. Space desires to become a
leading venue for arts and events in Whanganui.
The success of Space has manifold economic
and social benefits for the community so the
support and advice from Whanganui & Partners
is greatly appreciated.
- Sarah Williams,
Owner of Space Studio & Gallery

Anique Jayasinghe (Community Arts Coordinator, Whanganui & Partners),
Sarah Williams (owner of Space Studio & Gallery), Emma Bugden (Strategic
Lead – Creative Industries & Arts, Whanganui & Partners) at Space Studio & Gallery
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M O N I TO R I N G O U TC O M E I N D I C ATO R S
Objective

Key Performance Indicators

Status

Business

Number of employees in
Whanganui District.

20,168

Number of businesses in
Whanganui District.

4,152

Number of self-employed in
Whanganui District.

2,773

Destination
Marketing

Education

March 20: Y2Y growth 2% (National growth = 1%)
Tourism spend in Whanganui.

Visitor Spend Summer 20/21 (Dec 19-Feb
20) = 11.6% (National growth = 5.7%)

Number of Guest nights in
Whanganui.

Data not available: Stats NZ stopped
producing the Commercial Accommodation
Monitor (CAM) data in Sep 2019. Its
replacement, the Accommodation Data
Programme (ADP), is currently signing
up accommodation providers to the new
programme. We are encouraging Whanganui
accommodation to get involved.

Number of residents in Whanganui.

47,300 April 2019 (Infometrics).

Number of students registered in
tertiary training in Whanganui.

TEC providing by July / August.

Number of international students
choosing Whanganui as a study
destination.

350 students *unofficial number as we only
get official statistics from ENZ every 2 years.

1. $1.5m Te Ara Mahi for the Port
Employment Precinct.
Funding ($) being injected into
specific education projects in
Whanganui. Number of students
transitioning from education
to employment in Whanganui
NEETs rate.

Number of students transitioning
from education to employment
in Whanganui NEETs rate.

2. $6500 Ministry of Education to WAP
+ approx. $6000 from MOE to other
schools in district for vocational events.
3. $.5m MOE/MSD to Ag Challenge
(the Whanganui contractor) for new
secondary to employment broker roles.
4. $50k from Education NZ for developing the
employability framework (in collaboration
with Manawatu and Taranaki).
Running quarterly figures Manawatu-Whanganui
- Q4 2019 14.6%
- Q1 2020 11%
MBIE Yearly Figures
- NZ 2019 11.4% (11.9% 2018)
- MW 2019 13.1% (16.7% 2018)
Goal is below national average.
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BUSINESS DEVELOPMENT
Objective

Key Performance Indicators

We aim to retain
our local businesses
and grow their
capabilities by:

Maintain effective relationships.

Achieved

Enable effective mentoring.

Achieved

Actively supporting existing business
network events.

Achieved

Leading two distinguished meetings, training
opportunities and events that support professional
development for business growth.

Achieved

Supporting one targeted project between
industry/business and education to build on
pathways into employment opportunities.

Achieved

Helping 12 new businesses complete the Business
Friendly Group process after approaching or being
referred to Whanganui & Partners.

Achieved

Seeking out two new businesses that address
gaps in our business community and improve our
economy and completing their Business Friendly
Group process.

Achieved

Assisting and coaching 35 entrepreneurs.

Achieved

Mentoring 10 start-ups.

Achieved

Supporting one targeted project or seminars aiming
to facilitate investment or raise capital.

Achieved

Developing and running two targeted marketing
campaigns, both nationally and internationally to
attract new business to Whanganui.

Partially
achieved

Supporting one targeted project with the WDC to
identify opportunities in land development, town
planning and infrastructure.

Achieved

We will attract
investors, business and
grow employment/
self-employment in
Whanganui by:

Status

W H A N G A N U I & PA R T N E R S
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D E S T I N AT I O N M A R K E T I N G
Objective

Key Performance Indicators

We will retain our point
of difference and attract
new events to
Whanganui by:

Attracting one new event and one new conference
to Whanganui.

Achieved

Supporting 10 events and five conferences
in Whanganui.

Partially
achieved

We will increase the
attraction of residents
and visitors to
Whanganui by:

Increase dwell time and spend per visitor by
developing 1 and 2-day programmes with e
xisting suppliers.

Partially
achieved

Developing and running three targeted destination
marketing campaigns to attract more visitors and
new residents in Whanganui.

Achieved

Increasing online media reach by 15%.

H A N G A N U I & PA R T N E R S
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Status

Substantially
achieved

Placing five articles into relevant
magazines/newspapers.

Achieved

Attracting two media stories from national
TV programmes.

Partially
achieved

Distributing marketing collateral into all key regions
of New Zealand that represent are market.

Achieved

Supporting through one targeted project the
development of tourism products/offerings in
particular the concept of a cultural/tourism hub.

Partially
achieved

E D U C AT I O N
Objective

Key Performance Indicators

We will increase the
number of students
studying in
Whanganui by:

Developing two targeted marketing projects to
attract new students to Whanganui (national and
international).

Achieved

Developing and/or support three events that
promote Whanganui and build on its reputation as
a study destination.

Partially
achieved

Increasing funding (government and private) for a
minimum of one Whanganui Education Academy
(Hub or Centres of Excellence).

Achieved

Supporting one targeted project the development
and expansion of the New Zealand International
Commercial Pilot Academy (NZICPA).

Achieved

Supporting one targeted project the expansion of
creative arts education opportunities, in particular
glass art.

Not
achieved

Supporting 100% SWEET to work with Whanganui
students and businesses to successfully transition 50
students into employment pathways.

Achieved

Supporting and/or developing two specific projects
(business or industry) that identify and promote
career pathways and identify opportunities to deliver
appropriate skills and training in Whanganui.

Achieved

We will increase
education and training
offerings and capability
in Whanganui by:

Increase the number
of students transitioning
into employment
pathways in
Whanganui by:

Status

W H A N G A N U I & PA R T N E R S
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V I S I TO R I N F O R M AT I O N C E N T R E
Key Performance Indicators
Customer Satisfaction with services received at the i-SITE
The number of visitors served by the i-SITE

Target

Status

4.5

Achieved

27380

Partially achieved

R E G I O N A L B U S I N E SS PA R T N E R N E T WO R K P R O G R A M M E
Objective

Key Performance Indicators

Serving Whanganui
District and Ruapehu
District (and half of
Rangitikei District)

Customers Engaged per financial year (actively
engaged clients). Total of 100 (15 of which to be
Maori owned or operated businesses)

Achieved

Number of Businesses referred to Medium and Highlevel Callaghan Innovation engagement programmes
(Target = 10)

Achieved

Number of Businesses referred to BMNZ resulting in
registrations with Business Mentors NZ (Target = 20)

Achieved

Number of New business mentors added to the
CEDA pool of business mentors (Target = 5)

Partially
achieved

Supporting one targeted project the expansion of
creative arts education opportunities, in particular
glass art.

Not
achieved

Supporting 100% SWEET to work with Whanganui
students and businesses to successfully transition 50
students into employment pathways.

Achieved

Supporting and/or developing two specific projects
(business or industry) that identify and promote
career pathways and identify opportunities to deliver
appropriate skills and training in Whanganui.

Achieved

Increase the number
of students transitioning
into employment
pathways in
Whanganui by:
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Status

A R T S & C U LT U R E S T R AT E G I C P L A N ( 2 0 1 9 - 2 0 2 9 )
Objective

Key Performance Indicators

We will promote
Whanganui as a centre
for arts excellence and
innovation

Supporting through targeted project to develop hall
of fame/excellence award (Target = 1)

Not
achieved

Number of stories about Whanganui's arts excellent
reaching national audiences (Target = 4)

Achieved

We will grow access
to funding sources for
artists and creative
industry practitioners

Number of Creative Communities Scheme funding
rounds are delivered (Target = 2)

Achieved

Funding boot camp held (Target = 1)

Achieved

We will facilitate
increased access to
participation in arts and
culture activity for the
Whanganui community

We will support strategic
development of existing
and emerging artists and
creative businesses

Status

Supporting through a targeted project, the
development of capacity to access funding for
creative groups and businesses. (Target = 1)

Not achieved

Number of Public Art Fund funding rounds are
delivered (Target = 1)

Achieved

Number of distinctive public art projects developed
(Target = 3)

Partially
achieved

Number of arts events held in Whanganui
(Target = 8)

Achieved

Number of arts accessibility and diversity projects
supported (Target = 2)

Not
achieved

Number of artists and creative entrepreneurs
assisted to develop professional practice (Target = 5)

Achieved

Supporting new residency or incubator programmes
developed by creative community (Target = 1)

Achieved

You’ve heard from us, now we want to
hear from you. How did we do over the
2019/20 Financial Year? Tell us at
whanganuiandpartners.nz/annualreport
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Innovation Quarter, 179 St Hill Street, Whanganui
Phone: +64 6 349 3119
whanganuiandpartners.nz
facebook.com/whanganuiandpartners

