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Factsheet, Bayer
for pharma company Bayer
- confidential, for viewing purposes only Your story is important.
At Bayer, patients are at the heart of everything we do and
the motivating force behind our research and development.
We understand the importance for the oncology community
to hear directly from people with cancer – be it another
patient, caregiver or physician – about their personal journey
and their treatment experiences.
Through the VITRAKVI Voices Program, we are seeking out
personal stories, so we can better understand and tell the
voices of real people who use our products every day.
By sharing stories from people taking VITRAKVI, we can
help educate on unmet needs in the precision oncology
community, the power of genomic cancer testing, TRK fusion
cancer, and bring awareness of available treatment options.

Identifying VITRAKVI Voices:
Anyone willing to share their story can be a VITRAKVI Voice:
People who are open to sharing their
cancer story to help raise awareness
of TRK fusion cancer and genomic
testing and are open to discussing their
experience with VITRAKVI

Adults and children who are living
with cancer and are currently taking
VITRAKVI or their caregivers

If you or any of your patients are interested:
Email ShareMyCancerStory@Bayer.com with their name and preferred contact information.
Signify consent to be contacted by Bayer.

Types of actives VITRAKVI Voices may participate in:

Participating in
interviews with
news reporters

Participating in
video filmings
discussing their
cancer journey

Sharing images
or quotes to be
placed on www.
VITRAKVI.com

Sharing personal
experience with
Bayer employees

To learn more about VITRAKVI, visit www.VITRAKVI.com.
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Attending
events as a
speaker

Your story is important. Are you
interested in sharing it with others?
Sharing your voice can help others take control
of their cancer diagnosis and better understand
their options.
We are looking for people who are taking
VITRAKVI to share their experience hearing
the words “you have cancer,” getting a genomic
cancer test and going through treatment. With
your help, others who have been diagnosed
with cancer can learn about the power of
genomic cancer testing. Genomic cancer
testing is a crucial step because it can identify
what causes cancer cells to growth and
spread and the results of this test help doctors
personalize care.

How do I participate
as a VITRAKVI Voice?
There are many ways you can share your
story and you would always have complete
control. Your participation could include things
like talking to news reporters, photo sessions,
being interviewed for a video, talking to Bayer
employees or speaking at events. Even if you’re
uncomfortable in front of an audience, we
would still love to hear your story.

To learn more, please visit
www.VITRAKVI.com/Voices
to let us know you’re interested
and how to contact you.

© 2020 Bayer. Bayer, the Bayer Cross and
Vitrakvi are registered trademarks of Bayer.
PP-VIT-US-0455-1 | 07/2020
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UPPER TRACT
UROTHELIAL CANCER
is the first and only FDA-approved non-surgical
treatment for adults with low-grade
Upper Tract Urothelial Cancer (LG UTUC)

(UTUC) is a rare and difficult-to-treat urothelial cancer

Upper tract urothelial cancer
(UTUC) is a rare cancer occurring

Urothelial cancer is the ninth most
common cancer globally and

in the lining of the kidneys
or ureters1

UTUC is most commonly
diagnosed in people over 70
years old, and ~75% of the

eighth most lethal neoplasm
in men in the U.S.2

patient population is men3

Chemoablate now, spare the kidney for tomorrow1
Low-grade UTUC

Only FDA-approved treatment that chemoablates tumors in adult patients with low-grade upper tract
urothelial cancer (LG UTUC)
In contrast to adjuvant use of chemotherapy, JelmytoTM is a primary treatment for LG UTUC that spares
the kidney

The grade (low or high) of UTUC refers

to how aggressive the cancer cells
are and how likely they are to spread.

Engineered to address an unmet medical need for adult patients with LG UTUC

Low-grade UTUC is usually not as aggressive
and slower to spread compared to high-grade
UTUC, but it is still a serious condition that can

RTGel™ technology makes a sustained release possible1:

~6,000-7,000 adults live with
low-grade UTUC in the U.S.1

worsen if left untreated.

Jelmyto uses sterile hydrogel, an RTGel™ reverse thermal hydrogel (RTGelTM) technology is reconstituted
with mitomycin, a chemotherapy drug, to treat patients with LG UTUC
– Reverse thermal hydrogel is a novel technology platform that is liquid at lower temperatures and
converts to gel form at body temperature
Instilled via catheter into the renal pelvis, Jelmyto is designed to enter the target organ as a liquid,
filling and conforming to the renal collecting system
After conversion to gel form, Jelmyto gradually dissolves via normal urine flow, delivering sustained
exposure to mitomycin in the hard-to-reach upper urinary tract for up to 4 to 6 hours

Challenges in Treating UTUC1
• The anatomy of the upper urinary tract poses challenges in
treating UTUC.
• Due to age and comorbidities, this patient population often faces
a high rate of recurrence and relapse.
• Low-grade UTUC treatment approaches:
- Minor surgery, including endoscopic resection or endoscopic
management
- Wait and watch to see if the tumor returns after removal via
minor surgery or biopsy

In the Phase 3 OLYMPUS clinical trial, published in The Lancet Oncology2:

58%

of patients treated with Jelmyto
had their tumors disappear, following
their initial course of treatment.

The OLYMPUS Study is ongoing. Of the
patients who responded, the majority were
still tumor free at their 12-month follow-up.

ureteric
stenosis

34%

24%

nausea

21%

urinary tract
infection

32%

hematuria

39%

flank pain

dysuria

25%

renewal
dysfunction

20%

vomitting

1.
2.
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United States Jelmyto Prescribing Information. Available here:
https://www.urogen.com/download/pdf/jelmyto_prescribing.pdf
Kleinmann et al. Primary chemoablation of low-grade upper tract urothelial carcinoma using UGN-101,
a mitomycin-containing reverse thermal gel (OLYMPUS): a prospective single-armphase 3 trial. The Lancet Oncology

US-JEL-00131

• Hyperlipidemia
• Pulmonary Disease

RNU has been proven to accelerate
the process of declining kidney
function and progression to CKD 6,7

Comorbidities may further complicate declining renal function,
and may hinder patient recovery

Kidney-sparing procedures could be the future
of low-grade UTUC management.

References
1.

Phone: 855-JELMYTO (855-535-6986) | Fax: 833-664-7216 | Email: Contact@UroGenSupport.com
*Based on Kaplan-Meier estimate at the time of database lock

• Diabetes

What if patients with low-grade UTUC could be treated without risking surgical complications?

UroGen Support™: to help patients get access to Jelmyto1

JELMYTO.COM

• Hypertension

Even low-grade UTUC is often treated with RNU, which has significant limitations
and can be largely burdensome.

UroGen Support™ may help identify financial assistance programs for patients with commercial, Medicare
or Medicaid coverage, as well as those with no insurance coverage. The appropriate program will depend on
the patient’s coverage and eligibility.
Additionally, UroGen Support™ offers billing and coding guidance for healthcare professionals to help
ease access burdens.

• Cardiac disease

RNU is not appropriate for all patients

~50% of patients undergoing RNU
already advanced to stage ≥3
chronic kidney disease (CKD)4,6

The most common adverse reactions were

44%

- Radical nephroureterectomy (RNU), a radical surgery that
removes the entire kidney and ureter

Common Comorbidities 4,5
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Social Media, IL Makiage
Design asset for cosmetic company IL Makiage
Nominated for One Club for Creativity student award
Award Category: Integrated Campaign 2019
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Social Media Animation
Design & Animation for non-profit org 10Min Walk
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