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5 Strategies to Improve Your Brand using Photographs  

By Rinat Halon Neal, Cr., CPP 

 

Remember when we were children and wanted to buy 

something? We had to physically GO TO the store. It 

seems almost surreal in today’s Amazonic reality, but this 

was reality not too long ago.  

Let’s say you wanted to buy a cool Tshirt. The T shirt all the 

other cool kids had. So you went from store to store, 

WALKING, in search of the perfect Tshirt. You checked out 

window displays before deciding to go into a store. You 

walked into all the known chain stores, but couldn’t find 

what you were looking for. Then you saw a small store 

across the street, one you never entered before. It had a 

window display that attracted you to walk over, and you 
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were welcomed by the store owner, asking what you were 

looking for. After listening carefully the store owner pulled 

out the perfect Tshirt for you. What are the chances you 

would have gone back to that store? Most likely, you 

would have made this your favorite store! That’s how 

things worked back in the day when small business’s visual 

brand was visible.  

According to recent study in the past 6 years we - the 

human race, have created 90% of the content that has 

ever been created. That is an unbelievable amount of 

images. Today the small business visual brand gets lost 

enormous amount of junk content, or what I call – 

“Visual white noise”.  

WEB SITE REPLACED THE STORE FRONT and online is the 

FIRST PLACE where a potential client meets a small 

business. Now days, on line is where the small business 

owner can intrigue (similar to creative window display), 

connect on a personal level (ask “what are you looking 

for?) and create a call to action (“I have the perfect Tshirt 

for you!”) with a potential client.  
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Unfortunately, so many small business owners are 

unaware of their visual branding power. Small business 

owners spend so much money on SEO to bring traffic to 

their web sites. But once the potential client lands on the 

web site – That 0.05 second a potential client dedicates to 

decide if to stay or click away – the small business online 

presence is lacking a “hook” to create an emotional 

connection with a potential client.  What’s worst is, many 

times the thoughtless “let me just stick this photo on my 

web site because it didn’t cost me anything and looks kind 
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of pretty” visual branding can literally turn potential clients 

away.  

That is because these photos are not authentic to the 

small business.   

On the following pages are my top 5 tips to 

improve your business brand online 

placement using photographs:  
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Tip #1 - Listen to your clients – Paul Tillich said that “the 

first duty of love is to listen”. If you want to send a clear 

message to your clients, clarify first what they want to buy 

from you. Once you are clear about your client avatar, it is 

much easier to figure out photographs that will connect 

with your target audience 
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Tip #2 – Google yourself – and your business – See which 

photos come up in a relevant Google search. These are the 

photos potential clients see first when they Google your 

business. Are these the photos you want associated with 

your business? 
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Tip #3 – Update - From your newly acquired perspective 

check out the photos you currently have on your web site. 

Do the images do you justice? Decide if you want to keep 

them or revamp your site with more relevant, intriguing, 

action creating photographs. Make updating your website 

and social media photos part of your business workflow  
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Tip #4 – Create a “hook” Now it is time to decide which 

photos will create a call to action with your potential 

client. It has to be a photo that will stand the test of the 

“visual white noise” environment we all live in now days. It 

has to be a photograph that is a “show stopper”. At the 

same time, that photograph has to communicate your 

business’s core values and represent your mission 

statement. If this sounds overwhelming, you may want to 

consider hiring a Personal Branding Photography specialist 

to help you with that 
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Tip #5 – Be authentic – Research shows clients are likely to 

spend money the second time they come into a business. 

Today your web site is your business’s store front’s 

window display. Meeting your business online should 

create a level of comfort for potential clients, so when 

they walk into your business they feel they know you, and 

are more inclined to doing business right away. “We do 

business with people we know, like and trust” as Warren 

Buffet said. Make sure your clients know like and trust you 

– as soon as they land on your website. If your headshot 

does not look like you any longer, it is time to replace it, as 

this can create trust issues for a customer who may 

wonder what else you may be hiding.  
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Rinat Halon Neal, Cr., CPP, started 
researching the power of a photograph 
while working on her personalized 
honors degree from The Ohio State 
University in Photography & Visual 
Merchandising ,where she wrote the 
thesis “The Influence of photographic 
Images on Brochure Appeal for the 
Family Financial Management Program” 

(May 2001). Previously Walt Disney Imagineers In House 
Photographer, for the past 24 years she has been 
photographing internationally portraits, weddings and 
magazine lifestyle portraits. Rinat started working on the 
Personal Branding Photography System 10 years ago, 
helping small business bring their message to market 
through relevant and engaging photographs. For more 
about the Personal Branding Photography System visit  
https://www.rinathalon.com/persbranding 
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