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So what’s special about
Instagram?

Why should you care
about Instagram
advertising?
Instagram has seen an incredible growth in its user base since the
app was launched. This led to 1 billion monthly active users by
2018 and reserved Instagram its place amongst the top social
media platforms.
In other words, every seventh person on earth uses this visuallybased platform.

1 billion
monthly active users

Why should you care
about Instagram
advertising?
Roughly 65% of Instagram users are younger than 34 years of
age, but more and more people – even older generations – are
jumping on the train. In fact, 63% of Americans use Instagram
daily. Here is an in-depth look at the ages of people who use
Instagram in the U.S.:

Why should you care
about Instagram
advertising?
The key question is: Can you reach your audience on Instagram?
Think in a broader perspective. A younger audience is used
to paying for goods and services online and they use online
channels to get inspiration on what to purchase. That is one of
the reasons e-commerce firms – and other businesses – do well on
Instagram.

Why should you care
about Instagram
advertising?
People respond to content at a higher rate in comparison to
Facebook. Colorful photos, authentic behind-the-scenes videos
and funny or inspiring stories are what people engage with on
Instagram.

Engagement is not all you get. People, in fact, discover new
brands and make their decisions to purchase based on that.

What does that mean
for you and your
business?
We’ve outlined the key reasons as to why you should join Instagram.
Here are, nonetheless, key aspects to consider before you hit the
“Create Account” button:
Think about your audience first. Can you find your customers
on Instagram?
Define your marketing goals. What is it that you want to achieve
and what role will Instagram play?
Take content into consideration. Will you be able to constantly
create visual content?
Think about what you are capable of. Will you have the time
to create and publish new content, react to comments and
analyze the performance of your posts?

Get to know the
Instagram
Interface
If you’re not familiar with the Instagram interface, here are its core
assets. In the center of it all is, of course, visual content.

Home feed

Content that is published by people you follow.

Explore feed

Content that is suggested based on your preferences. This feature
allows you to discover new profiles.

Your profile

This is where you see your posts, stories, key information and
followers.

Get to know the
Instagram
Interface
Stories

One of the newer formats that is based on vertical images, short
vidoes and live streams.

IGTV

Instagram TV is a space full of longer vertical videos and stories.

Direct Messages

Interface for chatting with your followers and friends via so called
DM.

Content Editor

A feature that helps you create, edit and publish content.

Hashtags

Hashtags group content and help creators reach a wider audience.

Places

Tagging certain places helps creators reach people in a defined
area.

Shop

A feature that helps companies showcase their products and ease
the buying process.

Get to know the
Instagram
Interface
We go into further detail in our Instagram Cheat Sheet which you
can download for free here.

Get to know the
Instagram
Interface
The primary goal is to get the content in front of as many eyes
as possible. This effort is closely related to something called the
Instagram Algorithm. On one hand, it ensures that users see
what’s relevant specifically to them. On the other, it helps creators
reach more people with posts that are organically published on
their profile.

Previously, Instagram ordered posts chronologically.
Today, it’s all based on the preferences of each of us
and our app usage.

What are the key aspects that are taken into consideration and
how can you get the most out of it?

How Instagram
Algorithm works
The algorithm takes many different aspects into account. These are
some of them according to the Instagram 2020 update:
Interests
The algorithm predicts how many people will take interest in your
content.
Relationship
The algorithm determines your relationship with followers.
Timeliness
When the post gets published is taken into consideration.
Frequency
Instagram shows the best content since your last visit.
Following
Based on how many profiles your audience follows, the algorithm
shows the best content available.
Usage
Based on how much time your audience spends on Instagram,
the algorithm shows certain content.
We will share some tips and best practices to create content that
will wow your audience later on in this e-book.

Get inspired by
Top Instagrammers
There is always so much to learn. Look at some of the most followed
Instagrammers – or even local stars – and implement some of the
tactics they use. Always incorporate your uniqueness though.
These are some of the non-celebrity profiles who made it to millions
of followers and consistently create stunning content:
Gymshark
9gag
doktor.mike

Get inspired by
Top Instagrammers
These are still big players with Insta-tactics you should take note
of. Let’s go through some small businesses that have managed to
reach a decent following on Instagram.
Bien Cuit Bakery
A great example of a local business succeeding on Instagram.
High-resolution content, shots of their products that are too
pretty to eat, yet too tasty not to, and authentic behind-thescene photos have garnered their account the attention and a large
following the creators deserve.

Get inspired by
Top Instagrammers
CLUSE
We already mentioned that e-commerce businesses do well on
Instagram. Well, some of them do so well that they have reached
almost a million followers – while still being a small business, not an
enterprise or a celebrity.
• We can see that Cluse uses a similar color palette throughout
their feed, which is one popular approach.
• They also use photos that capture their product beautifully.
• You’ll also notice in both Bien Cuit Bakery & Cluse that their
Stories are organized based on categories, making it easy to
find different products or other useful content.

Ways to Advertise
on Instagram
The three key ways to advertise on Instagram are to:
1. Build a company profile and create engaging content
This requires a plan in place. First, answer the questions we outlined
in one of the first slides and make sure you can maintain a presence
on this platform. For small businesses, sometimes less is more.
2. Cooperate with influencers
This can be a very effective way to increase your brand awareness.
Make sure that you do the math first, though. Influencers may cost
you a significant portion of your marketing budget. To search for
influencers and creators, use tools like Heepsy.
3. Leverage the Instagram ad platform
This feature goes hand in hand with the first point. Once you create
your business profile and prepare a content plan, you can leverage
the ad platforms to reach a wider audience and grow your follower
base or the engagement of your content.

An introduction to the
Instagram ad interface
Let’s jump straight into the ad platform that remains undiscovered
for many small business owners. This platform offers a huge
amount of potential to reach your desired audience as well as
many opportunities to grow your business.
Tip: The prerequisites are that you should already
have an up and running Instagram business profile
and you should have an idea on what content
resonates with your followers.

Thanks to ads on Instagram, you can reach more people based on
very specific criteria, get high content engagement – be it number
of likes, comments, shares or saves – and start to build your brand.
There are two main options you can use to start running ads on
Instagram:
1. Natively on the Instagram app
2. Using the Ads Manager powered by Facebook

An introduction to the
Instagram ad interface
1. Natively on the Instagram app
This feature helps you start a campaign with just a few clicks
right there on the Instagram app. To start the campaign, click the
“Promote” button below any of your posts. You will get a simplified
interface that does not offer the full potential of advertising on
Instagram. The key component is its simplicity.

An introduction to the
Instagram ad interface
2. Using the Ads Manager powered by Facebook
One important thing that hasn’t been mentioned yet: Instagram has
been owned by Facebook since 2012 which you can feel in many
aspects- one of them being the connection between advertising
on Facebook and Instagram.
Thanks to the Ads Manager (ad interface), you can smoothly run
ads on Facebook and Instagram.
The main benefit of this includes the extended options you may
want to use to run your ads such as:
Different ad placements
Advanced campaign optimization and bidding
Detailed targeting options

An introduction to the
Instagram ad interface
Once you create your account, you will get a pretty robust marketing
tool that will help you achieve your goals. You will be able to:
Analyze your target audience and competitors
Define your target audience through options based on
multiple criteria
Create compelling content for your ads
Create campaigns and start running ads
Analyze the results and optimize
Use other advanced features like conversion tracking or
product catalogue management

An introduction to the
Instagram ad interface
One of the core features of Facebook’s ad platform is the
campaign optimization.
Imagine you want to get people to your Instagram profile. You’d
choose “Traffic”, as you want people to visit your profile. You’d set
your audience we will get to this step in the next slide – based on
demographics, interests and other characteristics. What Facebook,
respectively Instagram, does is that they find people who are
MOST LIKELY TO VISIT your Instagram profile and will deliver
the ad to them.

An introduction to the
Instagram ad interface
This is all thanks to the tons of data Facebook and Instagram
are collecting based on our everyday actions and behavior.
They know whether users click on ads, comment and like posts and
whether they purchase goods and services online. This data helps
them optimize your campaign and reach your desired goal!

An introduction to the
Instagram ad interface
Once you choose the goal of your campaign, next you must define
your target audience. These are the people you want to see your
content. Most of the time, they are synonymous with your customers.
You can target Instagram users based on this criteria:
Demographics like age, gender and language
Location (actual, permanent or frequently visited)
Interests like cycling, cooking or computing
Life events like newborn babies, school graduations or
birthdays
Behaviors such as online shopping or frequent travelling
Besides that, you can show your ad to people who have already
visited your profile, website or have purchased from you. This is
called remarketing.

An introduction to the
Instagram ad interface

An introduction to the
Instagram ad interface
You will always set the budget, as well as duration of your campaign.
Thus, you are fully in control of what you spend and for how long
the campaign will run.

An introduction to the
Instagram ad interface
The key component of your campaign is the content itself. You
can either promote one of your existing posts or create a so called
“ghost post” that is seen only by people you target. You can choose
multiple formats for your campaign.
Stories Ads
are served in a vertical format. You can use a static
image or a short video.

Photo Ads
are static images served in a square or landscape
format.

An introduction to the
Instagram ad interface
Collection Ads
help you showcase your
products in a very creative
way as they contain multiple
images and canvas with
product descriptions.

Carousel Ads
are a compilation of multiple
square images.

An introduction to the
Instagram ad interface
Video Ads
help you tell a story in an engaging and creative
way.

Instagram Analytics
The key of any marketing activity is analysis. Set your goal,
execute your plan and come back to see the results. Regularly.
There are two ways you can view your results and analyze your
efforts:
1. An Instagram business profile
Here, you can see the overall performance of your profile and posts.
2. On the Ads Manager powered by Facebook
Here, you get all the metrics related to your campaign.

Instagram Analytics
When analyzing your Instagram profile, you can see the following
metrics:
Content performance – reach, comments, likes, shares, etc…
Overall profile activity – reach, interactions and discoveries
Audience insights – follower growth, top locations, age range,
gender and best-performing days and times

Tip: Look at the days and times your audience is
most active and publish your posts according to that.

Instagram Analytics
Analyzing your campaigns in Ads Manager can be quite
overwhelming. Make sure to choose the metrics that matter to you
most.
Some of the most common metrics are:
Reach – the number of people who saw your ad
Engagement rate – the percentage of people who interacted
with your content
Cost per engagement – the unit cost for one single
engagement (like, comment, share, etc…)
Clicks or landing page views – the number of clicks that led
people to your Instagram profile or website

Instagram Analytics

Follow the Golden Rule: Always think of the goal of
your campaign and choose your metrics accordingly.
If you don’t do that, you can easily get overwhelmed
by the amount of metrics Instagram gives you.

Best Practises & Tips
We’ve introduced the Instagram interface as well as options to run
campaigns and reach a wider audience. Let us finalize this e-book
with some of the best practices and tips that will help you thrive!

Do thorough research and find out WHO IS YOUR
AUDIENCE and what they like to consume on Instagram.
Incorporate both organic and paid strategies.
Use high-resolution videos and pictures to increase
engagement and post authentic behind the scenes content.
Forget about being salesy. Focus on value for your viewers.
Use hashtags to get a higher reach and engagement within
a relevant audience. Use a combination of general and
niche hashtags for each post and stick with a maximum of
15 to 20 hashtags per post.
Post on days and times your audience is active.
Test different content types and analyze what works best.
Leverage the use of an ad platform or the groost app to
increase your reach and engagement.

So how do you
get started?!
We know that running ads on
Instagram can be overwhelming and
time-consuming.
Luckily, we’ve streamlined the whole process into a single app
that helps you manage campaigns across all major channels like
Instagram, Facebook, Google, Pinterest and others. Thus, you
can reach your audience not just on one channel, but on all the
channels that matter to your business- all that on a single app.
All you need to do is sign up at https://groost.com and get your
campaign running in just a few minutes!

Sign Up for Free
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