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Do you run a local store or business?

And do you know why it is important to be 
online?

Read our tips and apply them to make your business bloom. In 
this e-book, we reveal some of the most useful tactics to grow 
and develop your local business with online marketing.

Let‘s jump right in!

http://app.groost.com


Why is it important
to be online?

Simply, because people are online. 7 out of 10 people use social 
media and they assume businesses are using it too. For local 
businesses there are some special reasons.

72% of people who conduct a local search online will visit a 
store within 5 miles of them. Isn‘t that a good enough reason to 
make sure they will be able to find your business online? 

Did you know that you can target (show your online ads to) 
consumers within a certain radius of the physical location(s) of 
your business? 

There are many hacks that can help you with your business. 
Consider a local marketing strategy and squeeze as much as 
you can out of online marketing!



Step 1
Online is the New
Local

Being online means ...

Being online means that your customers can find you easily. But 
where? 

For example 70% of Americans use social media and each 
person has 7 social media accounts (on average). Just find out 
WHO they (your audience) are and on what social media accounts 
they are most active. Serve them your content there and on your 
website. 

It‘s a good investment to use your time and energy to create and 
run a visually appealing, easy to navigate and informative website 
and the same goes for your social media accounts. Provide useful 
and consistent information that is up to date in order to spread 
awareness of your business and products/services. The better 
experience the visitor has, the better results your website 
and social media will bring.



Step 2
Implement your
Market Research

Understand your own local online 
playground.
When you are a local business owner and you want to impress new 
customers via online channels, your efforts might actually go to 
waste if you don‘t understand your own local online playground. 

To master your local online marketing strategy and know what is 
going on around you, follow these three steps:

1. Create Buyer Personas
2. Analyze your competitors
3. Pick the right channels

Knowing and constantly reminding yourself that your audience 
is the cornerstone of your marketing will help you create and 
deliver great content, choose the right channels and adjust your 
products and offers. Even a brief competitor analysis can help  
you discover things that work, and thus, win against your 
competitors.



Step 3
Experience the power
of customer reviews

Build credibility and trust.
Over 90% of people read online reviews before they decide 
to purchase a product or service from a local business. An even 
more interesting fact is that 72% of buyers don‘t even take any 
action before they read reviews. 

Reviews boost local SEO and increase visibility in search engines 
and maps. 
They also build credibility and trust with potential customers. 

Knowing this information means that it‘s important to gather 
good reviews and to be comfortable asking for them. 

https://www.prnewswire.com/news-releases/nearly-all-consumers-97-now-use-online-media-to-shop-locally-according-to-biakelsey-and-constat-87221242.html


Step 4
Put your business
on the map

It all starts with being easily
accessible. 

Leverage online listings! It means your business information 
is listed in different databases where people search and can 
then find them. These databases are the most used apps and 
online services worldwide, like Google Maps or Zomato.

76% of people who search on smartphones visit a business within 
a day. How come? Search engines allow users to find information 
and businesses based on their location. That‘s why there has 
been a whopping 900% increase in search terms like “near 
me.” And that‘s something you should definitely use to your 
advantage.

https://www.webfx.com/blog/seo/local-seo-stats/


Step 5
Master online communication 
with your customers

Make your communication effective 
and smooth.
Make sure that it’s easy for your customers to reach out to you. 
The harder the path is for them to get in touch with you, the more 
likely they will end up buying from your rivals. Your contact forms 
should be easy to fill out and your messages should not be novels. 
Speak simply and communicate in the ways that work best for 
them. 

You need to know who you are talking to in order to make your 
communication effective and smooth - there is no difference 
between addressing your customers online or in person. There 
are, obviously, tips and tools to make your online communication 
effective.

https://www.userlike.com/en/blog/messaging-apps-for-customer-service


Step 6
Embrace Content Marketing 
and catch on to the latest 
trends
Engagement is everything. 

Content is the information and experience which helps you guide 
your customers through the whole marketing funnel. Be sure your 
content is Engaging, Valuable, Entertaining, yet Relevant and has 
a strong CTA.

Creating compelling content is time consuming, so you need 
to learn to be efficient here. There‘s a neverending content loop 
> planning, creating, publishing and analyzing, but with the right 
tools e.g. scheduling apps you can make it easy and effective. 
These tools help not only create visually appealing posts like 
Canva, but they publish automatically at the right times for you 
(which may vary across channels and even industries) like Buffer.

Answer comments, give personalized tips and build a real 
relationship based on the VALUE that you provide.

Most importantly:
ENGAGE WITH YOUR CUSTOMERS. Engagement 
is everything.

https://www.canva.com/en_gb/
https://buffer.com


   

Step 7
Online Ads and Goals for 
Local Businesses

You can easily promote your hot 
offers.
Do you know that there are plenty of platforms and each of them 
is relevant for different types of audiences and businesses and 
their goals? 

The best part is that local businesses can leverage geotar-
geting. They have an advantage - they know where their 
customers are.

Set up the marketing goal to validate if the campaign was 
successful and to increase the reach of the posts you create and 
share organically with paid ads. You can easily promote your hot 
offers - new menu, vouchers, contents, promotions, whatever is 
relevant for you.  

Nevertheless, mastering the online advertising on any of the 
platforms out there is time consuming and a bit overwhelming 
for a marketing newbie. You might use some tools e.g. groost to 
advertise your business easily.

Our app helps you run AB tests through sponsored 
posts. You can try it out for as little as $1 a day.

https://www.groost.com/blog-posts/advertising-platforms-list
https://app.groost.com/signup
https://www.groost.com


The 7 Key Steps to Master 
Online Marketing for a Local 
Business.

Now it‘s your turn to make it 
happen.

You‘ve just been introduced to the seven key elements that will 
help you start and practice online marketing. As easy as it may 
seem, if you get all these steps right and remain consistent, 
success will follow.

Once you have your strategy in place and are ready to increase 
your reach by a mile, use our easy-for-non-marketers app that 
allows you to manage all your marketing campaigns from a 
single place.

Sign up at app.groost.com to get started!

http://app.groost.com
http://app.groost.com
https://www.groost.com
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