
Account Coordinator Intern 

Are you a business student that is looking to explore what a marketing and communication 

role looks like in an Advertising Agency? Are you a 3-4th year student in a post-secondary 

education institution? If so, and you love to have fun, we want to hear from you.  

The Company 

The Local Collective is a fiercely independent, globally awarded creative agency that reflects and 

affects Local culture, working collaboratively with partners to see things in a new way. 

The Account Coordinator Intern supports the TLC team across administrative and executional 

functions. The intern works cross-functionally within the team and with our internal partners and 

stakeholders and vendors as needed to help operationalize marketing programs and support the 

agency management overall. You are here to help and provide needed support, but also to learn 

from the members of our team our activities, and to actively participate and contribute to our work. 

Your job will include… 

• Contributing to the brand and marketing teams on projects, campaigns, and activities

across the group in a cross-functional manner, providing team support as needed, as

well as managing smaller-scale brand and marketing projects independently

• Assisting with managing the ongoing schedules of campaigns, projects, events and

marketing activities across planning and executional cycles

• Contributing to the administration, implementation and management of brand assets

and materials, including refreshing and updating materials according to the standards

of our new brand guidelines and providing brand support and direction to different

teams across the organization

• Supporting the management and execution of organic content creation across digital

(Wix knowledge is encouraged) and social channels

• Contributing to our overall marketing research mandate through gathering both

quantitative and qualitative data, research materials and insights, and competitive

analysis in alignment with broader research initiatives for campaigns and strategic

planning

• Participating in team meetings and contributing to team ideation

• Participating in our strategic planning process, including management of timelines and

meeting schedules and providing input and ideas for planning

You are… 

Someone who is curious and ambitious, with a passion for brand, marketing, and communications. 

You are currently enrolled in a post-secondary marketing program, and already have some 

foundational experience in brand and marketing work from outside of the classroom. Most 



importantly, you have the desire to learn from being immersed in a fast-paced business 

environment. You are a natural team player who can step in to help as needed, and you are a strong 

communicator with a creative mind and great attitude. 

You Have… 

• Current enrollment in a post-secondary marketing program.

• Experience using a variety of digital tools (Zoom, Word, Keynote, Excel, Wix, Instagram)

• Excellent communication and collaboration skills, both verbal and written

• Ability to work with schedules and deadlines and complete projects and tasks according

to these deadlines

• Have access to internet and a laptop.

Salary: $35,000 annually, contract will be negotiated based on a 8 – 10 week internship based on 

students availability. With the possibility of extending this to part time work through the school year 

if mutually desired by both TLC and the successful candidate. 

Location: The position is currently remote there may be a few in person meetings or days in our 

office in Toronto. 

How to apply: Please send a PDF cover letter and resume to Kaitlin Doherty at 
kaitlin@thelocalcollective.com

As an equal opportunity employer, we celebrate diversity and are committed to creating 

an inclusive environment for all employees. 


