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■  Hershey spent $1.2 billion on two pretzel companies.         
Dot’s Pretzels is a fast-growing brand, and Pretzels        
Inc. is a contract manufacturer. 

■  Utz Brands bought RW Garcia, an artisan maker of organic 
tortilla chips, crackers, and corn chips. The price was $56 
million. 

■  Monster Beverage is now in the alcohol 
business, buying Canarchy Craft Brewery 
for $330 million. Brands include Cigar City, 
Oskar Blues, Squatters, and Wasatch. 

■  US Beverage, a marketer of alcoholic beverages, bought 
craft brewer Uinta Brewing of Utah. 

■  Helen of Troy bought Osprey, the maker of technical and 
everyday backpacks. The price was $415 million. 

■  Hain Celestial bought That’s How We Roll from Clearlake 
Capital. The price for the Parmcrisps and Thinsters brands 
was $259 million.  

■  JM Smucker is selling their RW Knudsen and                
TruRoots brands for $110 million. The buyer is                     
Nexus Capital Management. 

■  Meanwhile, Smucker also sold their private label pet food 
business to Diamond Pet Foods. The price was $33 million. 

■  Kraft Heinz is buying Just Spices, a German maker of                 
spice blends and salad dressings. 

■  L’Oréal is buying Youth to the People, a $50 million            
skincare brand with vegan ingredients. 

 

 

 

 
 

■  P&G bought three prestige beauty companies. One was 
Farmacy Beauty, a “farm to face” skincare brand. Then 
came Ouai, the haircare brand founded by celebrity stylist 
Jen Atkin. Last but not least was Tula Skincare, a brand 
featuring probiotic extracts and superfoods. 

■  Nestlé bought Orgain, a plant-based organic protein brand. 
The price was reportedly above $1 billion, and it was a home 
run for Butterfly Equity. 

Consumer Biz Buzz

Some teams will be playing for new owners next season.



■  Edgewell, the owner of Schick, bought Billie. They paid 
$310 million for the DTC shaving company for women.  

■  Heineken is buying a bigger stake in South Africa. They 
are paying $2.5 billion for Distell Group, a maker of 
cider, beer, and spirits. They are also buying the rest of 
Namibia Breweries, the biggest brewer in Namibia.  

■  Mars Petcare bought Nom Nom Now, a DTC fresh pet 
food brand. It will become part of Royal Canin. 

 

 

 

 

 

■  Wine company Santa Margherita bought Roco Winery, 
an Oregon-based producer of pinot noir and other wines. 
It is their first American winery. 

 
Private equity firms continue to be active buyers       
and sellers: 

■  CVC Capital bought Unilever’s tea business, including 
Lipton. The price was $5 billion. 

■  Blackstone bought a majority of Supergoop, the beauty 
company with sunscreen in all their products. Several PE 
firms, including Encore Consumer and CircleUp, will 
continue to own stakes. 

■  Speaking of Encore Consumer, they sold 4505 Meats,   
a leader in pork rinds and meat sticks. The buyer is 
Highlander Partners and their Benestar company. 

■  MidOcean bought Casper Ice Cream. Their brands 
include Churn Baby, Fat Boy, and Jolly Llama. 

■  Decathlon Capital Partners invested in Riceworks,        
a maker of gluten-free rice snacks. They will expand        
distribution and introduce new product lines. 

■  Entrepreneurial Equity Partners (e2p) bought        
Organic Milling, a contract manufacturer of better-     
for-you cereal, granola, snacks, and ingredients. They 
also bought Mercer Foods, a maker of freeze-dried 
ingredients for food manufacturers. 

■  San Francisco Equity Partners (SFEP) bought 
Diversified Manufacturing Corporation, a contract 
manufacturer of beauty and personal care products.          
It is a bolt-on to their SV Labs portfolio company. 

■  Meanwhile, SFEP also bought Rustic Bakery. They are 
known for organic specialty foods, especially crackers. 

■  American Pacific bought BioTRUST Nutrition, a         
DTC protein and collagen company. It will be the         
fourth addition to portfolio company Wellbeam.  

■  Topspin Consumer Partners invested 
in Mission, a maker of heat-regulating 
products like cooling towels.  

■  As an interesting name coincidence, 
Topspin also bought Mission Pets and its pet       
lifestyle products. It will be combined with their 
SportPet portfolio company. 

■  Eurazeo bought a controlling stake in Beekman 1802, a 
$150 million maker of skin care products from goat milk.   

■  Arbor Investments invested in Carnivore, a maker of 
ultra-premium freeze-dried and frozen pet food. 

■  Kainos Capital sold Good2Grow to Wind Point 
Partners. The company makes ready-to-drink kids         
beverages in bottles featuring licensed characters. 

■  NexPhase Capital sold Popcornopolis, a gourmet       
popcorn brand, to Grupo Bimbo and their snack            
business, Barcel USA. 

■  Brentwood Associates invested in Pacifica Beauty,        
a vegan clean beauty brand. 

■  Sunshine Strategic Partners sold Coolhaus ice cream 
to Perfect Day, a maker of animal-free whey protein. 
The products will soon convert to animal-free. 

■  Victor George Spirits bought         
a majority stake in Palm Beach 
Distillery. It is a step toward creating 
the largest Black-owned spirits        
company in the world. 

■  Carlyle sold their stake in PurposeBuilt Brands, a 
maker of specialty cleaners, to Rock Mountain Capital. 
TA Associates remains an investor. 
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■  Charlesbank and their Hearthside Foods company 
bought the cookie and cracker “ambient” business of 
Weston Foods. 

■  Centre Partners and their Sabrosura Foods company 
bought Pancho Mexican Foods. They make queso dips. 

 

Among earlier stage companies:  

■  ODDITY, the tech-enabled maker of IL MAKIAGE and 
other beauty brands, raised $130 million. The round      
values the company at $1.5 billion. 

■  Evereden raised a $32 million series C round, led by 
GSR Ventures. They started with skincare products         
for children. 

■  Olipop, the soda with digestive benefits, raised a $30 
million series B round. It was led by Monogram 
Capital, along with Indra Nooyi and Gwyneth Paltrow. 

■  Rise Brewing, a cold brew coffee and oat milk         
company, raised a $15 million series B round. It            
was led by Oregon Venture Fund. 

■  Imagindairy closed a $13 million seed round. The Israeli 
startup is creating milk proteins identical to those from 
cows. And yes, we love the name. 

 

 

■  Helaina closed a $20 million series A round. They are 
creating a baby formula that is equivalent to breast milk. 

■  Oddlygood, a maker of oat-based milk and yogurt, 
raised $28 million in funding. Among other things, it    
will support their US launch this year.  

■  Back To The Roots, an organic gardening company, 
raised a $15 million series D round. Loft Growth Partners 
(formerly 2x Consumer Growth Partners) invested. 

■  NadaMoo!, a plant-based ice cream from Austin,    
raised $10 million in series B funding. It will help 
expand distribution. 

■  LiveKuna, a superfood snack maker, closed a series         
A funding round to expand distribution. Grupo Bimbo 
was a participant. 

■  Meat snack maker Stryve Foods closed on a private 
stock placement worth $35 million.  

■  JuneShine, a maker of better-for-you hard kombucha, 
raised $24 million in a second funding round. It was led 
by the folks who backed RxBar. 

■  Cloud Paper, a maker of tree-free toilet paper, raised   
$5 million. Investors included some guy named Jeff Bezos. 

 

 

 

 

 

 

Appearing soon on a stock exchange near you: 

■  J&J announced plans to spin off their $15 billion        
consumer business (the best business, in our humble 
view) as a separate company. 

 

 

■  Black Rifle Coffee is going public via a SPAC 
deal that values the company at $1.7 billion. 

 

And in case you missed the “For Sale” signs: 

■  TreeHouse Foods started a process that may sell all     
or part of the $4 billion company. 

■  General Mills reportedly wants to sell brands such as 
Progresso and Hamburger Helper. The price could be     
$3 billion. 

■  Unilever took down the sign, deciding not to sell their 
$700 million personal care business. It includes Q-tips, 
Caress, and other brands. 
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■  The DOJ will allow Lactalis to buy the natural 
cheese business from Kraft Heinz … but only if 
they divest the Athenos and Polly-O brands. 
Otherwise, expect a lawsuit.  

■  Meanwhile, the DOJ watchdogs filed a lawsuit challenging 
US Sugar’s acquisition of Imperial Sugar. We sleep better 
knowing they are looking out for us.   

■  The wheels of justice turn slowly. The FDA has scrapped 
their definition of French dressing, only 22 years after       
the Association for Dressings and Sauces (who knew?)       
submitted an appeal. 

■  JBS agreed to pay $52.5 million to settle claims of price-  
fixing in beef. Other companies have also been charged.  

■  Sanity prevails occasionally. A US district judge dismissed a 
class action lawsuit saying Pepperidge Farm uses deceptive 
packaging for Golden Butter crackers. The product contains 
plenty of butter … although we note it lacks gold. 
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COURTROOMS AND BUREAUCRACY 

Do lawyers get invited to Super Bowl parties?

■  The economy added a better-than-expected 467,000 jobs in 
January. That means Herbert Mines Associates had a .002% 
share … but it was the best .002%. 

 

 

■  Unilever will lay off about 1,500 executives while restructuring 
into five global business units. Officially it is to make the  
company more responsive, but there are major savings. The 
announcement came within days of news that activist 
investor Nelson Peltz had acquired a stake in the company. 

EXPANDING AND CONTRACTING 

Obviously, we prefer the former. 
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CEOS

■  Leena Nair joined Chanel as CEO. She was the head of HR 
at Unilever. 

■  Glen Walter joined Tropicana Brands as CEO. He was at 
Mondelez, Coca-Cola, InBev, and Gallo. 

■  Paul Chibe joined Pabst Brewing as CEO. He was at 
Ferrero, Anheuser-Busch, Wrigley, and Quaker Oats.  

■  Jason Vieth joined Laird Superfood as CEO. His CPG cred 
includes Sovos Brands and WhiteWave. 

■  John Ghingo joined Whisps, the better-for-you cheese crisp 
brand, as CEO. He was at Applegate Farms, WhiteWave, 
and Mondelez. 

■  Dominic Engels joined Revolution Foods, a maker of        
prepared meals for schools, as CEO. He was at Stone 
Brewing and POM Wonderful.  

■  Marc Rey joined Beautycounter, a clean beauty brand,         
as CEO. He was at Shiseido, Coty, L’Oréal, and J&J. 

■  Andrew Stanleick is joining The Beauty Health Co., the 
parent company of Hydrafacial, as CEO. He was at Coty. 

■  Graham Corneck joined Buitoni Food Company as CEO.    
He was Campbell Soup and Popcorn, Indiana. 

■  Rich Greenberg joined PetHonesty, a DTC leader in pet 
health products, as CEO. He was at Sovos Brands, Sun 
Products, and Kellogg. 

 

 

■  Randy Zeno joined Sunless, the spray-tanning company,     
as CEO. Most recently he was at Urban Therapy and          
Dr. Miracle’s, with earlier roles that included Reynolds 
Consumer Products, Sara Lee, International Home      
Foods, and Nabisco. 

■  Mike Keown joined Quinn Snacks, a maker of natural    
pretzel and popcorn products, as CEO. He was at Honey 
Stinger, Farmer Brothers, WhiteWave, Minute Maid, 
Gallo, and P&G. 

■  Gerard Meyer joined AeroPress, the maker of a patented 
manual system for a great cup of coffee. His history includes 
Sodastream, Merck, B&G Foods, and Kraft. 

■  Doug Radi returned to Rudi’s Organic Bakery as CEO. He 
was at the company before running Good Karma Foods. 

■  Nathalie Kristo joined Pacifica Beauty as CEO. She was     
at Huda Beauty, NYX Professional Makeup, L’Oréal,       
and P&G. 

 
A number of moves failed to utilize a highly-skilled 
executive recruiter. Or our competitors. 

■  J&J named Joaquin Duato as CEO. He has been at the 
company for three decades. 

■  Hasbro named Chris Cocks as CEO, a couple of months 
after the death of Brian Goldner. Chris was running their 
Wizards of the Coast digital division. 

■  Unilever named Michelle Brett as CEO of REN Clean 
Skincare. She was the sales leader for Living Proof. 

PEOPLE NEWS

Luckily, executives are always free agents. 
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PEOPLE NEWS.. .CONTINUED

PRESIDENTS AND GMS

■  Toby Johnson joined Black Rifle Coffee as COO. She     
was at Campbell Soup and Frito-Lay.  

■  Scott Tassani joined Meati Foods, a meat alternative        
company, as president. He was at General Mills. 

■  John Kelly joined Sauer Brands as president of their        
spice and seasonings business. He was at Treehouse,         
ACH Foods, Wrigley, Tropicana, and Kraft. 

■  Rajesh Babu joined Cappello’s, a maker of grain-free       
pasta and dough, as president. He was at Birch Benders 
and WhiteWave. 

■  Dave Eisen joined Lake Pacific Partners as an operating 
partner. He has worked at Plant Snacks, Welch’s, 
Schwan’s, and General Mills. 

 
Other moves failed to support the vital headhunter   
sector of our economy: 

■  Kraft Heinz named Carlos Abrams-Rivera as president           
of their newly-formed North America zone. He was running 
the US. 

■  Mondelez named Gustavo Valle as president of North 
America and Karla Schlieper as president of Canada.  

■  JBS named Tim Schellpeper as the head of their US         
business. He succeeds André Nogueira, who was               
promoted to global co-president for North America.  

■  Constellation Brands promoted Jim Sabia to president          
of their beer division. He was previously in a CMO role. 

■  Hain Celestial named David Karch as COO. He was leading 
productivity, transformation initiatives, and the supply chain. 

■  Estée Lauder promoted Mark Loomis to president of North 
America and Amber Garrison to president of Bumble and 
bumble haircare.  

■  Rich Products promoted Kevin Spratt to president of         
the US and Canada. The 20-year vet succeeds the retiring 
Ray Burke. 

■  Spin Master promoted Jennifer Dodge to president of their 
entertainment division. She joined the company in 2017. 

■  Clearwater Paper promoted Mike Urlick to GM of the      
consumer products division. He joined the company eight 
years ago. 

■  Tattooed Chef, a plant-based food company, promoted 
Gasper Guarrasi to COO. He joined a few months prior. 

 



■  Stewart Lindsay joined Campbell Soup as VP of corporate 
responsibility and sustainability, a new role. He was at The 
Nature Conservancy and Bunge. 

■  Meanwhile, Dan Poland joined Campbell as chief supply 
chain officer. He was at KIND Snacks, Pinnacle Foods, 
WhiteWave, Heinz, Nestlé, and Gerber. 

■  Vikram Agarwal joined Danone SA as chief operations    
officer, and Isabelle Esser joined to lead R&D, quality,         
and food safety. He was at Dole and Avon; she was at 
Barry Callebaut and Unilever. 

■  Dafne Hefner joined Kraft Heinz as chief strategy              
and transformation officer in North America. She was           
at AB InBev. 

■  Meanwhile, Robert Scott joined Kraft Heinz as president        
of R&D for North America. He was at Abbott Nutrition         
and Coca-Cola. 

■  Brian Gill joined Bob’s Red Mill as CFO. He is new to the 
CPG world. 

■  Sung Kim joined Hyperice, a recovery products company   
for athletes, as CFO. We mention it partly because he was  
at The Honest Company. 

 
Yada yada yada about internal moves:  

■  Kraft Heinz promoted Andre Maciel to CFO. He was leading 
finance for the US business.  

■  P&G promoted Matt Janzaruk to chief accounting officer. 
He joined the company in 2003. 

■  Rich Products promoted David Faturos to CFO. The 27-year 
vet succeeds the retiring Jim Deuschle. 

■  Estée Lauder promoted Daniel Mahler to EVP of strategy 
and transformation. 

■  L’Oréal named Sanford Browne to lead research and        
innovation for North America.
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PEOPLE NEWS.. .CONTINUED

OTHER FUNCTIONS

■  Robert Little joined Dr. Praeger’s as chief customer          
officer. He was at Beech-Nut, Colgate-Palmolive, and 
Playtex Products. 

■  Charles Nevin rejoined Campbell Soup as chief customer 
officer for meals and beverages. His CPG work includes 
Hillshire Brands, Skeeter Snacks, Campbell Soup, and 
Kraft/Nabisco. 

■  John Casten joined Starkist as the global head of sales.  
His background includes Treeline Cheese, Hostess Brands, 
Cadbury Schweppes, and Mars.  

■  Andre Mayer joined Spin Master as SVP of partnerships 
and consumer products. Her CPG work includes Bandai and 
Playmates Toys. 

■  Eric Dahmer joined PetHonesty, a pet health products   
company, as CMO. He was at Nature’s Way, Kraft Heinz, 
and J&J. 

 
Some execs moved up without changing companies: 
 
■  Campbell Soup promoted Michael Pierson to chief          
   customer officer of snacks. He was SVP of sales for meals       
   and beverages. 

■  General Mills named Doug Martin as chief brand and         
disruptive growth officer. He is a 15-year company vet. 

SALES AND MARKETING
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PEOPLE NEWS.. .CONTINUED

■  Marc Rey will become chairman at Beekman 1802, the goat 
milk beauty brand. He was CEO of the Americas at Shiseido, 
and is now the CEO of Beautycounter. 

■  Susan Arnold was named chairman of Disney’s board. Loyal 
readers will know her best from 29 years at P&G. 

■  Jan Singer joined Brown-Forman’s board. She was most 
recently the CEO of J. Crew. 

■  Ertharin Cousin joined the Mondelez board. As CEO of Food 
Systems of the Future, she is an expert on food policy.  

■  Steve Spinner, DJ Jenson, and Maura Mottolese joined 
the board of Casper Ice Cream. Steve and DJ are with 
MidOcean; Maura ran Cholulu and Tate’s Bake Shop. 

■  Patricia Lopez joined the board of Express. She was most 
recently the CEO of High Ridge Brands. 

■  Zulema Garcia joined the Skechers board. She is 
Herbalife’s SVP of internal audit. 

■  John Replogle joined Grove Collaborative’s board and 
became its chair. He was the CEO of Burt’s Bees and 
Seventh Generation. 

■  Kraig Kayser rejoined the Seneca Foods board. He        
retired as CEO in 2020. 

■  Rhonda Kallman joined the Reed’s board. She helped        
start a number of beverage alcohol companies, including 
Boston Beer.

OBITUARIES

■  Laurel Cutler died at 94. Her five decades in 
advertising included work with CPG clients such         
as Campbell Soup and Nabisco. We love that        
she named Prego pasta sauce, picking the word       
that means both “please” and “you’re welcome”          
in Italian. 

■  Egon Zehnder died at 91. He founded the         
eponymous search firm. 

 

■  Joe Hart died at 89. He founded Hart Winery and 
helped establish Temecula Valley as a region for 
quality wine. 

 

■  Arny Langbo died at 84. He was CEO of Kellogg 
in the 90s and then a board member for both 
Hershey and J&J. 

 

■  Bob Holland died at 81. He was the first Black 
partner at McKinsey, but we love him for being the 
CEO of Ben & Jerry’s for two years in the 90s. You 
may remember that “Yo! I’m Your CEO!” job search.

BOARDS OF DIRECTORS

We lost some good ones recently.



Sometimes the best offense is a good offense. 

■  Unilever’s transformation strategy will get a push by 
Nelson Peltz, the activist investor who has bought a     
stake in the company. 

■  In news that surprised exactly nobody, a survey of UK   
consumers showed 43% would not try lab-grown meat.       
And 57% would not try edible insects.  

■  Constellation Brands is teaming with Coca-Cola               
to launch Fresca Mixed in the US. It is a line of                
ready-to-drink cocktails. 

 

 

 

 

 

■  Meanwhile, Molson Coors is teaming with Coca-Cola to 
launch Simply Spiked hard lemonades. They are viewed as 
alcoholic extensions of the Simply brand (Simply Orange, 
Simply Lemonade, etc.). And you can win bar bets by 
knowing Simply is Coke’s #2 brand by revenue. 

 

 

 

 

 
 

■  As a final sign of the blurring line between soda and       
beer, AB InBev is launching Bud Light hard sodas in cola,        
cherry cola, orange, and lemon-lime flavors. They have       
5% alcohol but no sugar or caffeine. 

 

 

 

■  Clif Bar has launched   
an in-house incubator 
called Trailblazers. The    
first initiative will be    
plant-based dog snacks 
under the name Clif Pet.  

■  The Beernaments from Molson Coors were a brilliant 
move for the holidays. The special ornaments with       
Miller Lite inside were available online, with the daily 
allotments generally selling out within two minutes. 

 

 

 

 
 

■  The pandemic has been getting on our last nerve for a 
while now. And that’s before covid-driven demand caused 
Diageo to run short on Crown Royal whiskey, Don Julio 
tequila, and Bulleit bourbon. 

■  Speaking of beer and spirits, AB InBev extended Bud 
Light’s multi-year NFL sponsorship … while Diageo 
became the league’s first spirits sponsor.  

 

 

 

 

■  It’s a weird campaign, but Kraft Heinz offered $20 rebates 
to consumers who baked or bought desserts instead of 
buying Philadelphia Cream Cheese. It was a nod toward 
supply chain-driven shortages. 
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MARKETING AND STRATEGY



■  Drucker Institute released their ranking of the 250 best 
managed public companies. CPG had 13 spots in the 
top 100: J&J (#7), P&G (#9), PepsiCo (#11), Colgate 
(#38), Coca-Cola (#42), Hershey (#57), Clorox (#59), 
General Mills (#65), Estée Lauder (#67), Altria (71), 
Kimberly-Clark (#73), Campbell Soup (#95), and 
McCormick (#98). 

 

 

 

 

 
 

■  Diversity Woman magazine released their list of 100 
leading Black women in C-suite roles. CPG honorees 
included Erica Culpepper of L’Oréal, Monica          
Howard Douglas of Coca-Cola, and Deirdre Stanley     
of Estée Lauder. 

 

 

 

 

 

 

 

 

 

 

 

■  Meanwhile, Corporate Knights magazine announced their 
list of the world’s 100 most sustainable large companies. 
McCormick (#14), Henkel (#63), Unilever (#78), and 
Campbell Soup (#89) made it from CPG.   

 

 

 

 

 

 

 

 

 

 

■  Let’s say you are on Jeopardy and the clue involves        
the world’s most valuable company. Your answer: 
“What is Apple?” 

■  Kellogg finally ended a 10-week strike at four US cereal 
plants. The new master contract covers 1,400 union 
workers. 

■  M&A volume in the US nearly doubled in 2021 to $2.6 
trillion, according to Dealogic. PE-backed deals more 
than doubled to $985 billion, thanks to lots of dry powder 
and cheap debt. 
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IN CLOSING

It will be only six months until the NFL season starts again.

      CPG TRIVIA    

T
H

E

Challenge 

■  Last issue’s trivia  
question asked where         

Kool-Aid is the official state          
beverage. Gerard Meyer was the 

first to respond with the correct answer, 
Nebraska. 

 

■  This issue’s CPG trivia question:              
What product carried the first UPC 

code to be scanned at a retail                     
checkout counter?

?


