
HELPING OREGON’S WOMEN OWNERS 
SURVIVE AND THRIVE 2021



RESILIENCE & RECOVERY 
AMID UNCERTAINTY

Welcome to our second annual Impact Report!

What a thrill to be able to bring you another summary of our 
growth and the wins and successes of our community. While It 
was a challenging year for many, we also bore witness to doors being opened, glass 
ceilings breaking and women growing their businesses beyond the uncertainties of 
2020. The data collated in this report draws a clear picture, however. Women own-
ers were juggling competing priorities. 

While we continue to be incredibly optimistic about the future, the evidence cannot 
be ignored—women continue to be disproportionately affected by the pandemic. The 
pandemic has revealed the precarious edge on which women have to balance their 
work and family lives. The pandemic compounds structural inequities. It highlights the 
amount of unrecognized labor women perform, exacerbates the historic challenges 
women face in the economy and workplace and places unheard of pressure on women 
to carry the inevitable mental health burden of their families. Coupled with their 
pre-existing lack of access to capital, savings, investments, land ownership and other 
tangible assets that are often credited with creating security, we are at risk of seeing a 
generation of women being set back from social and economic prosperity. 

We know women are crucial to an equitable and sustainable economic recovery for 
our country. More importantly, they are resilient. As they enter entrepreneurship at 
record rates and ownership becomes a viable pathway to economic freedom, invest-
ing in their capacity and success is vital. It is up to us whether we are going to truly 
center them and their specific needs over the next year. As a community, we must 
ensure economic development policy and planning includes them. Racial equity 
conversations must be intersectional of the issues women of color face. Gender and 
culturally competent mental health support must be accessible and de-stigmatized. 
Family leave and childcare support is a political imperative moving forward. You will 
find XXcelerate laser focused on these issues moving into 2022. 

We embrace next year as a year of recovery. Women can no longer carry the weight 
of broken systems, market disruptions and inequitable workplaces—we are building 
something that works for us, reflects our values and the way we want to show up in 
the world. I encourage you to join us in any way you can this year, especially if you 
believe in the importance of raising our women up and ensuring they have the tools 
to thrive—our communities depend on it.

  Onwards, 

  Amy Jermain 

  Executive Director, XXcelerate

After a year-long strategic planning process, XXcelerate is engaging in a deeper 
calling. While it may take another year to best tell this story and many more to 
realize the shifts in the system it calls for, we are committed to this new blueprint 
for change. Find our re-imagined mission which keeps us tuned into the same 
supportive services but with more intention in working towards disrupting the 
existing system and establishing new pathways for women to realize ownership 
as a means to their economic freedom.

MISSION, VISION & VALUES

INCLUSION
It takes the diversity of ideas and human  
experiences to make a whole and healthy  
social landscape.

AGENCY
We believe women should have the freedom to 
choose their pathway in life regardless of their 
gender or the norms associated with it.

ACCESS
Equal access to ownership with the tools 
to thrive is an economic imperative for 
effective social transformation. 

GROWTH
Often defined in terms of an increase in size or 
scale of operations in an upward trend, we see 
growth in a holistic, multidimensional way.

SELF-EFFICACY
We believe every woman has the right to 
believe in their unique and innate capabilities 
to achieve their dreams

DISRUPTION
We are not asking the system to reform itself, 
we are emerging another way of doing things 
for the health of our shared humanity.

COMMUNITY LED
We are who we serve and we stand united with 
one common voice, to advocate for our collective 
rights to equality and to be heard, seen and felt.

AUTHENTICITY
Our community is led in an authentic way.  
We show up in a way that is meaningful to  
us and our individual journeys

FROM OUR DIRECTOR...

VISION 
XXcelerate is a transformative community 
that envisions a world where women have 
equitable access to business ownership 
as a means to attain economic freedom. 
We want to shift social and cultural norms 
to value the way women show up in busi-
ness, build their self-efficacy and change 
the face of success in business to be more 
inclusive, authentic and sustainable. 

MISSION  
XXcelerate’s mission is to address the 
systemic inequities women face in 
growing their businesses. We disrupt 
their barriers by providing access to the 
community, resources and advocacy 
that catalyzes their growth; fostering 
the financial and economic freedom 
that leads to vibrant communities and 
thriving future generations.

OUR VALUES



XXcelerate supports women-owned businesses across Oregon. We are sector agnostic and generally 
support the bootstrapping entrepreneur who already has a product or service on the market and is 
ambitious to grow beyond themselves in order to achieve economic freedom. The primary drivers of 
participation fall into these categories: skills and mindset development, expert guidance, community  
and connection, accountability.

WHO WE SERVED

represented other communities, such as, LGBTQ, 
Disabled, Immigrant and Single Parent populations.

making sub $60k per annum in income 
for an average family of 2.2 individuals60%

program participants launched 
during the pandemic32%

52%

WHAT ARE THEIR NEEDS?

•  Receive Expert Guidance

•  Build Community

•  Sense of Belonging

•  Manage Stress

•  Burnout and Isolation

•  Access Trusted Resources

•  Build Skills (top areas of request: Sales, Financial  
    Management, Market & Branding, Ecommerce,  
    Strategic Planning, HR and Team)

Owners cited these as their most important 
needs in obtaining support:

BUSINESS GOALS:
Owners cited these as their top objectives in  
obtaining support:

•  Skills Development

•  Mindset Development

•  Growth Strategy & Planning

•  Build Community & Network

•  Accountability

members reported being negatively 
affected by the pandemic84%

42%
WOMEN OF COLOR

330 womenXXCELERATE SERVED

THE FOUNDERS WE SERVED EMPLOYED

430 Oregonians
$12.9 M
Total Gross Revenues of  
businesses represented

SECTORS SERVED: 

42% Consumer Goods  
28% Pro Services
16% Retail
13% Makers/Manufacturers
   1% Tech/Software



HOW WE SERVE COMMUNITY NEEDS

Our robust peer mentorship program  
addresses mindset, mental health,  

structural oppression, accountability  
and goal-setting frameworks.

ONE ON ONE COACHING

COMMUNITY, ACCOUNTABILITY,  
VULNERABILITY, JUST-IN-TIME 
GUIDANCE

women in 
12 workshops

 87 0wners 299 Hours

NAVIGATION SERVICES

XXcelerate focused on delivering four types of interventions in service of our mission. The impacts of the 
pandemic were reflected in a decline of cohort learning and an increase of one-on-one coaching, which is 
more flexible. Overall, we served more women with light touch and just-in-time support than longer term 
programming—a likely indicator of what women had the bandwidth for in 2021.

Our just-in-time coaching allows owners to tap into trusted expert knowledge to help navigate issues 
as they arise. They learn as they go and are able to live the experience of success with gender and 
culturally competent guidance and mentorship. We added two important specialty programs in 2021:

PEER M EN TOR SH IP GROU PS

GROWTH EDUCATION AND 
MINDSET DEVELOPMENT

hours of peer 
cohort learning

women received navigation to other  
resources in the ecosystem, delivered in  

the form of discovery sessions, phone  
interviews, referrals, introductions  

and recommendations

4067

588
listening sessions10

136

MENTAL HEALTH SUPPORT SERVICES
were added in Q3 in response to the pandemic and 
its overwhelming effect it has had on women’s mental 
health. In 2 months we served 12 women to help 
manage in major issues areas including burnout, stress, 
anxiety and depression.

LEGAL SUPPORT SERVICES PROGRAM  
were added in 2021 to support owners that were struggling 
with access to legal support in lease negotiations, contracts 
and other business law topics . In 4 months, we served  
10 owners with 10 hours of legal advice and guidance  
previously unattainable.

 women participated 
in 5 groups



COMMUNITY HIGHLIGHTS–DISRUPTORS
While many women build businesses to disrupt existing norms or challenge conventional means of  
doing business, these three women championed their causes this year despite the challenges of a global 
pandemic. Our community celebrates their accomplishments this year.

SPOTLIGHT: STORIES 
OF OUR HOMELANDS

AZURE ATTOE 
Founder, GALLERY GO GO

 
Azure is the fearless founder and 
creative behind this new event and 
art space dedicated to radical joy. She 
believes in curating experiences and 
interactions via a space that inspires 
and connects the diversity of humanity 
of our region’s creatives to everyday 
folks. Her idea to seize on a downtown 
mall space, despite the challenges of 
the area,  sprung from her innova-
tive online art space, the Museum of 
Connection, where Azure explored 
creating accessible digital spaces for 
those historically marginalized from 
conventional art spaces. Azure was a 
member of our peer mentorship group, 
SOB Hive, and has received coaching 
that spans the learning spectrum.

EVIE SMITH-HATMAKER 
Founder, Rebellious PR

  
Evie started Rebellious to pursue 
her vision of elevating PR industry 
standards and serving clients who 
disrupt industries with a focus on 
cultural competency. This deep empath 
has repeatedly infiltrated the cultural 
zeitgeist with her clients whether 
fighting sex tech censorship, amplify-
ing underrepresented founders and 
companies, or landing major media 
opportunities. In 5 years, she has scaled 
from a small independent practice to a 
million-dollar agency. Evie is a commu-
nity builder who believes that the PR 
industry at large can be more accepting 
of LGBTQIA+ and BIPOC folks and 
contribute to a more equitable world. 
This year she made Portland Business 
Journal’s Women of Influence and 
Forty under 40 lists of 2021.

 REEBA DANIELS 
Founder, R&ARIE

 
R&ARIE, launched in 2020 and founded 
by Reeba Daniels, believes if you heal 
women, you heal the planet. Reeba has 
a big vision rooted in collaboration to 
holistically support self-care, especial-
ly for women of color—she believes 
in supporting  livelihoods with hyper 
intentional products. Reeba proudly 
launched R&ARIE House of Self-care 
Lounge in November 2021—a collec-
tive of other women-owned skincare 
and health & wellness businesses. 
She has been a member of Resilient 
Connections, our Black affinity peer 
mentorship and receives one on one 
coaching as needed.

SPOTLIGHT ON 
RURAL WOMEN 
OWNERS

Eden Paulazzo, Paulazzo Pasticceria in Ashland

Sarah Wolf,  Wolf Ceramics in Hood River

Shanna Camuso, Gather Nuts in Bend

Jelena Canfield, Jelana’s Bakeshop in Hillsboro
A snapshot of some of the women 
we serve across the state.

ELENI WOLDEYES, Eleni’s Kitchen
Eleni makes wonderful sauces and prepared food so you 
can bring Ethiopian favorites into your kitchen with ease. 
This year they launched grab and go meals and expanded 
into all New Seasons Market stores and in all West coast 
states. Distribution and growing her online platform were 
key goals for her in 2021.

VERONICA GUTIERREZ, La Arepa
Veronica and her family-owned catering, food trucks, 
restaurant and soon to be packaged goods business is a 
force. She is determined to leave a legacy for her family 
through bringing the food of her country to every corner 
of Portland—including the delicious and loved snack, la 
arepa. She is receiving support as she prepares to launch 
a packaged salsa made famous at her shops.

KYIKYI MOMO, Himalayan Dumplings
Kyikyi is a Tibetan food blogger, cultural educator and 
the owner of a popular pop-up and food truck that sells 
the delicious dumplings of her home country, momos. She 
came to us for support as she scales her frozen dumplings 
into the regional grocery stores, becoming the first woman 
in the Himalayan diaspora to own a frozen momo brand.

ETHIOPIA

VENEZUELA

TIBET

Oregon is rich in food culture and agriculture. 
It is no surprise that women, especially those  
having immigrated from other countries, are 
drawn to growing food businesses here. With  
support from Market of Choice, we are highlight-
ing a few owners who received targeted coaching 
and mentorship to help them scale this year.

https://www.gallerygogo.com/
https://www.rebelliouspr.com/
https://www.r-arie.com/
https://paulazzopasticceria.com/
https://wolfceramics.com/
https://gathernuts.com/
https://jelanasbakeshop.com/
https://www.eleniskitchen.com/
https://www.laarepapdx.com/
https://www.himalayandumplings.com/
https://www.marketofchoice.com/


“I’m extremely grateful for the opportunity and ease 
of access to a legal expert who was able to give me 
relevant and actionable advise to help me progress 
my venture to its next significant milestone. What 
was unique about this connection is that XXcelerate 

was able to coordinate and expedite the process with 
the due to an upcoming launch deadline. With  

XXcelerate’s support and advocacy, my business is much better  
positioned for a successful launch. Many thanks!”  — Susan Liao, Startup Lab

“XXCELERATE IS AN AMAZING RESOURCE FOR WOMEN 
BUSINESS OWNERS. THE TEAM IS RESPONSIVE,  

RESOURCEFUL AND FULL OF VALUABLE INFORMATION.”  

— Keyunna Baker, Shoebox by Ki

“There is no way I would have been able to get my business to where it is 
today without the support of XXcelerate. My peer mentorship group has 
been tremendously helpful in fighting the isolation and anxieties of  
running my own business” — Anna Knecht Schwartzer, Lumina Arrangements

“I don’t even know where to begin because I feel 
so profoundly grateful for the support & resources 
Xxcelerate has empowered me with to pursue my 
dream to launch the (first woman-owned) Tibetan 
CPG food brand in the US and Himalayan diaspo-
ra. I know I will pursue my dream, with or without 
the support, but having the business support like this, positions me 
for an equitable shot at success. And for that, I’m so grateful.”   

— Kyikyi Momo, Himalayan Dumpling

“

”

ACCOMPLISHMENTS IN THEIR WORDS...

• Executed a formal Strategic Planning process to further define our mission and 
blueprint our 2-5 year growth plan

• Developed and executed an innovative inclusive hiring process, a modern pay 
and benefits policy and hired our first Programs Manager

• Implemented two new programs:  
Legal Support Services and Mental Health Support Services, both led by culturally 
competent small businesses in the community

• Participated in writing 6 letters to city and state leaders and delivered feedback 
to 4 small business initiatives and 1 economic development city plan to ensure 
policies that affect women are represented at the economic table

• Grew our coach pool to include 20 talented coaches and mentors from the 
community who provide on-demand support to business owners

The global pandemic continued to loom large for entrepreneurs in 2021. 
While we saw women pivoting and adapting in 2020, others thriving, there 
were many who had to make hard decisions in 2021. It was the aftershocks 
of 2020’s market disruption and the resulting decisions that women had to 
make that XXcelerate programs served into in 2021. As a growing  
organization, we also prioritized organizational needs to scale to be better 
positioned to support women holistically in 2022 and beyond. Besides  
serving more women, here is a glimpse of what we were able to accomplish:

https://www.shoeboxbyki.com/
https://www.luminaarrangements.com/home
https://www.himalayandumplings.com/


Our biggest takeaways from the year in our program delivery.

PEER MENTORSHIP
Peer mentorship offered valuable peer connection to overcome the isolation felt by 
many in 2020-21. It is a critical tool of social persuasion that role models healthy and 
productive mindset and increases self-efficacy in owners—developing the feeling of 
competence and confidence in women’s ability to grow. Paired with a sense of  
accountability and belonging, outcomes illustrated the community provided by  
their peers fosters business growth as well. 

of our beneficiaries reported an increase in self-efficacy as a major 
accomplishment of their peer group experience

peer group participants reported progress towards their growth goals 
within 6 months of participating in the program

BUSINESS ADVISING
Business Advising was the predominant choice of support for women in 2021 - developing 
their skills via 1:1 guidance versus cohort learning.  On-demand services were the call of the 
year—fostering a sense of agency and flexibility given competing priorities brought on by 
the external environment and their desire for greater work-life balance.

report being satisfied with their coaching experience—receiving the service 
they requested in a way that aligned with their immediate needs

of the coaching hours went to women of color

EDUCATION
In 2021, there was little appetite for cohort learning. Virtual learning fatigue and bandwidth 
issues set in early in the year. We delivered ‘a la carte’ workshops and peer group learning 
sessions in place of classroom education, in order to meet more women where they were at. 
Skills necessary to grow among the population we serve remain clear and consistent: 

• Areas of educational focus: Sales & Building Revenues, Scaling Production, Financial 
Planning & Management, Marketing & Branding, Partnerships, Leadership and 
Teambuilding, Operational Efficiencies

• Developing Growth Mindset is the third most reported need among owners. 

FINANCIAL POSITION LESSONS LEARNED

42%
PROGRAMS
$57,566

10%
OPERATIONS
$28,800

48%
MANAGEMENT 
$135,000

TOTAL
EXPENSES

$282,800

$238,178

$203,250

GRANT REVENUE EARNED INCOME

$15,577$16,807

SERVICES DELIVERED

200

330 women

2020 2021

XXcelerate is moving into its fifth year in service. 

INCREASES FROM 2020-2021

FINANCIAL GROWTH OVER TIME

2019

2020
COVID

2021

$263,292 REVENUE
$305,521 EXPENSES

$247,618 REVENUE
$186,300 EXPENSES

$322,200 REVENUE
$282,643 EXPENSES

$400,000$300,000$200,000$100,000

-$42,229

$61,318

2022
PROJ

$595,750 REVENUE
$575,950 EXPENSES

$500,000 $600,000

$39,557

33%
45%

94%
60%

of women in our programs reported having internal barriers 
that interfered with their progress this year.35%



COMMUNITY SUCCESS STORIES

Miho is a co-owner of House Nine Wellness 
& Tea in Portland. Her and her partner 
Sarah, envisioned creating a mindful and 
healthy community where people support 
and care for each other after an epiphany 
that they had something special to offer 
others. Miho’s background as a Registered 
Dietician places whole body and whole 
health front and center to their approach to 
health and wellness. In 2019, they acquired 
Teascape Teahouse in NE Portland. In 2020, 
they went through a full rebrand, during a 
pandemic, and managed to keep the doors 
open so this all-women team could contin-
ue to work and grow. When asked about 
the greatest challenge of this year, Miho is 
modest, “As a service oriented business, I had 
to learn a lot about managing and keeping 
great people. Fortunately, we have a group 
of awesome staff who are aligned with our 
vision and mission.” Staffing and the labor 

market posed many challenges for public 
facing wellness businesses. After three 
months of being shut down, getting the 
doors open again was tough. They focused 
on creating a strong company culture, one 
that felt flexible, healthy, empowering and 
allowed their staff to be part of the decision 
making. Miho herself spent time build-
ing her management muscle—installing 
practical bookkeeping systems, executing 
a financial analysis and doing scenario 
planning to figure out how to pay herself 
and her partner living wages and imple-
ment a robust marketing strategy. Their 
progress has been impressive, their stride 
steady and their focus unwavering. They 
have truly embodied being committed to a 
learning path—a path of curiosity, fluidity, 
and openness—as they are called to by 
Jupiter, the ruling planet of the 9th house, 
their namesake.

MIHO HATANAKA, HOUSE NINE WELLNESS & TEA

We weren’t the only entity to realise our goals and exceed expectations. 
Most of the women owners we serve found a way to survive, thrive, pivot 
or adapt this year. Women are resilient in the face of challenges, and even 
though they were disproportionately affected by the pandemic, many 
thrived in the face of this adversity. Here are some of their stories:

Jelana is the Owner and Executive Pastry 
Chef of her own shop, Jelana’s Bake Shop. 
Started as a labor of love to feed her family 
healthy desserts and share family recipes 
with friends, Jelana had to make some 
tough decisions when she was laid off due 
to the pandemic. She went all in and decided 
to turn Jelana’s into a full time e-commerce 
business. In May she came to XXcelerate 
via our partners at Mercy Corps NW. 
How was she going to strengthen traffic 
to her website and dial in the customer 
experience? What were some new ways 
she could think about building revenues 
and bringing more customers in via the 
website? With those tools in place, Jelana 
was able to experience a growth in sales in 
2021. She proudly says that staying open 
as a Black Woman Mom Owned business 
with a parent with Parkinson’s Disease 
during a pandemic was the ultimate in 
her achievements. Dealing with all the 
challenges of 2021 made her a stronger 
business owner. She learned how to stay 
positive, how to remain steadfast in her 

plan to open a shop, and stay grateful for 
what customers she does have. Jelana 
reflects on these challenges, 
“Recipe development is my passion, but it 
is difficult to balance with business devel-
opment and production without baking 
assistants. Now I have two bakers, it makes 
a world of difference. Yet, when you are 
starting out and can’t afford the labor and 
handling all the marketing, networking, 
customer relations, operations, production 
to generate the capital to pay for help, it 
can be intense…Keeping my spirits up was 
sometimes challenging, but I knew if I could 
navigate construction and being temporar-
ily closed, it would only make me a better 
business owner.” 
As if icing on her baked goods, Jelana’s 
Bake Shop took home the Winning Bronze 
for Best Bakery in Hillsboro in 2021. 
A winning accomplishment, resilience 
embodied and a fierce example of how 
women can adapt their lives under any 
circumstances in order to support their 
families and their dreams. 

JELANA CANFIELD, JELENA’S BAKE SHOP

“As women business owners of color, we realized we did not have 
many resources around us about running a business. I started as a 
member of a peer mentorship group at XXcelerate which widened my 
network of fellow women business owners as well as gave me access 
to the coaching program to get professional help with our financial 
forecasting and marketing advice.” — Miho Hatanaka 

“

”

https://www.housenine.com/
https://www.housenine.com/
https://www.housenine.com/
https://jelanasbakeshop.com/
https://jelanasbakeshop.com/
https://honeybeelemonadesyrups.com/


Holly Ong is the Cofounder of Sibeiho.  
In 2019, she left the corporate world to 
follow her passion in creating community 
and making people happy through food. 
Her experience in consumer packaged 
goods stem from a successful corporate 
career for Fortune 500 companies in 
branding, product creation and Go-To-
Market product launches. These days, she 
delights in sharing a taste of Singapore, 
proudly crafted in Oregon to foodies 
locally and across the nation. Her and her 
cofounder, Pat Lau, have been inspired by 
the richness of Oregon’s bounty to create 
taste memories from their childhood 
home. Their sambals represent a part of 
the rich culinary heritage they grew up 
with - all are made from family recipes. 
Holly and Pat have worked hard to pivot 
their supper club and culinary classes 
after the pandemic made those activities 
impossible. With a focus on launching a 
line of sambals in 2020, they spent 2021 
building retail relationships, hawking at 
local popups and finding new ways to 
bring their sauces direct to the consumer. 

This year Sibeiho launched their sambals 
to much success. They are stocked across 
the region in New Seasons, World Foods 
and Market of Choice. They opened a 
retail shop along a popular retail district 
in NW Portland, the first Singaporean 
shop of its kind in Oregon. The cherry on 
top? They became a Good Food Awards 
Finalist 2022 for TWO of their sambals—a 
winning validation of the quality of their 
products. As was their Chefwich collab 
with Lardo—a renowned sandwich shop 
based out of Oregon. While Holly says it 
has been a roller coaster year requiring lots 
of adjustments, her fortitude in the face 
of uncertainty, coupled with support from 
her community and her family, has allowed 
her and Pat to successfully adapt. In 2022, 
Holly is committed to growing the business 
to sustain the two owners and to gainfully 
employ local Oregonians. Their journey 
embodies the accomplishments that driven 
women can achieve when the resources 
and wrap around support exist for owners. 
To use their words, their accomplishments 
this year are simply Sibeiho!

HOLY ONG, SIBEIHO

EBONY BLACKMON, XOPDX

“As a new business owner, there are many things that you have no idea what 
to do about! An organization like XXcelerate is amazing because they provide 
a structure with business support, education and industry experts to help 
with the questions you have. It has been hard understanding all the rules and 
regulations that small  businesses have to adhere to operate their business. 
But that’s also why it’s been great having XXcelerate’s support.” – Holly Ong

“I came to XXcelerate because I wanted to be 
in like-minded company...Exposure to other 

like-minded women with practical business 
experience - when I’m in this room of power, 
intellect, and familiarity who are just a few 
steps ahead in the game, it encourages me to 

want to catch up.”  – Dr. Ebony Blackmon

Dr. Ebony Blackmon is a mom of two 
college kids and an accomplished business 
professional with years in the banking, 
investment and PR industries. Her passion 
for justice in access to clean and affordable 
housing led her to want to provide high 
quality and safe cleaning services to those 
that have been historically marginalized 
due to bias in the household services 
industries. Ebony opened XOPDX in  
January of 2020, right before COVID 
closed down our community. XOPDX 
provides comprehensive commercial, 
residential cleaning and  facility manage-
ment services including; janitorial services, 
exterior maintenance, landscaping, paint-
ing, pressure washing, graffiti removal, and 
much more. Little did she know that open-
ing a cleaning company during a pandemic 
would launch her business into a space of 
instant growth. She had a steep learning 
curve, but a breath of career experience 
and community network that she could 
tap into. Ebony leveraged the pandemic 
and began to specialize in COVID protocol 
cleaning—a genius adaptation that led to 

a strong first two years. Long days and 
short nights, coupled with her varying 
professional and personal responsibilities, 
made juggling 2021 a challenge. Despite 
this, Ebony insists that the last two years 
have in fact been a blessing. She has taken 
her company to a whole new level, placing 
COVID cleaning practices at the fore-
front and positioning herself to take on 
more public contracts and construction 
cleaning work, a place where male owned 
companies often dominate. Ebony became 
COBID certified this year in Oregon and 
Washington which enables her woman- 
owned company to be competitive for  
public contracts. She also received her 
CCB license—amazing accomplishments 
that will allow her to grow even more. 
This growth allows her to secure a salary, 
employ others at a living wage and plan for 
her personal growth. Ebony came to  
XXcelerate for the community, for  
accountability to her growth goals.  
Within this context she is ready to tackle 
advanced strategic and financial planning 
to ensure the legacy of her company.

COMMUNITY SUCCESS STORIES

https://sibeiho.com/
https://sibeiho.com/
https://www.xopdx.com/
https://www.xopdx.com/
https://www.xopdx.com/


THANK YOU QUICK GLIMPSE OF 2022

XXCELERATE TEAM
Amy Jermain, Executive Director

Virginia Lemos, Programs Manager

Wainani Paikai, Admin & Project Support

Amy Hall-Bailey, Communications 

BOARD OF DIRECTORS 
Kate Gaertner, Chair
Founder & CEO, TripleWin Advisory

Maryam Behrouzi, Secretary
Founder & CEO, Spela Cosmetics

Sherri Wolson, Treasurer
Attorney & Impact Investor

Jinky Panganiban  Angel Investor &
Founding Member, Oregon Sports Angels

Lori Spencer
Cofounder, Oregon Chai & CPG Strategist

Brenna Rauw
GM Biomedical & Beauty, Modern Meadow

Nasya Kamrat, General Member
Founder & CEO, Faculty

We extend our deepest gratitude to the individuals and 
organizations that believe in our work and have supported 
us in 2021. The impact represented here would not have 
been possible without your contributions to our community. 
Thank you for believing in us, and in them, and investing in 
their future and the future of Oregon’s communities. 

To our major cash donors: Pippa Arend, Sherri Wolson, Mara Zepeda 
and the countless small individual donations—Thank you!

The next year represents a new chapter for XXcelerate. We are shifting into new strategic priorities and 
scaling our work out and deep. Our team will continue to expand, as will our rural partnerships. You will see 
us engage in more advocacy work to ensure gender is being mainstreamed into economic development policy 
making and workforce. We also continue to iterate programs to better meet owner’s needs as the economic 
environment shifts—look out for the new iteration of our discontinued XXcelerator and the growth of our 
coach pool. Here is a glimpse of some of our goals for 2022:

• Expand our policy advocacy efforts at the 
state and city level, ensuring that the imperative 
of gender equity is represented at political 
decision making tables

• Expand and develop our partnerships in 
Deschutes, Linn, Lane, Polk, Wasco, Jackson, 
Northern Coastal, and Douglas Counties,  
especially with the Small Business Develop-
ment Centers (SBDC)

• Expand our Board of Directors to represent a 
more diverse regional perspective

• Retool the XXcelerator into bite sized  
education sprints that can be customized 
 by each owner

• Explore expansion of our model to other 
states seeking to serve their community of 
growing women entrepreneurs

https://triplewinadvisory.com/
https://www.spelacosmetics.com/
https://oregonsportsangels.org/
https://oregonsportsangels.org/
https://www.modernmeadow.com/
https://www.wearefaculty.com/
https://www.marketofchoice.com/
https://oregoncf.org/
https://www.ey.com/en_us
https://foundationpdx.com/
https://prosperportland.us/
https://rationalunicornlegalservices.com/
https://www.umpquabank.com/
https://henrylhillmanfoundation.org/
https://www.thegoodnesscollaborative.com/
https://www.turellgroup.com/
https://www.pnc.com/en/personal-banking.html
https://www.onpointcu.com/

