
WORK  EXPER I ENCE  

EDUCAT I ON

Bachelor of Arts in Communications, Advertising at Brigham Young University 
Graduation: December 2019

KOBALT MUSIC / AWAL
Social Strategist | May 2018 - November 2018 | New York, NY 

Put together new strategies for all social platforms which led to a
103% increase in followers and engagement in three months. 
Created interactive content for social media and paid marketing. 
Conducted daily research on cultural events and new releases, then
put together strategic posts for the day. 
Spearheaded an overall social re-brand of AWAL, which led to a
change in tone, visuals, etc.
Ideated, presented, then executed two major campaigns which were
titled "No Filter" and "Origins".

BYU ADLAB
Head of Strategy | September 2017 - Current | Provo, UT

Managed and mentored over 200 students.
Served as the lead strategist on real client projects for Nike, Amazon,
Ralph Lauren, Jeep, Hasbro, JBL, and FIRE.  
Discovered new opportunities for the AdLab to enhance their work,
find new clients, and increase brand recognition. 
Initiated new ideas such as: "Woke Up Call", a New Business initiative,
and how to develop account students more efficiently. 

CONTAC T  

P: 385-335-6368 
E: qfrehner@gmail.com 

LinkedIn: Quinn Frehner 
 
IG: @quinnfinity 
 

SOC I A L

Social Media Strategy 
Adobe Suite 
Market Research 
Brand Positioning 
Trend Analyst 
Brand Strategy 
 

PROFE S S I ONA L

SK I L L S

Creative 
Determined 
Personable 
Innovative 
Motivated

PERSONA L    

SK I L L S

QUINN  

FREHNER

QUINN DILLON
Founder | April 2017 - Current I Provo, UT

Launched and funded a successful Kickstarter campaign. 
Researched and designed shoes while managing product development
with a manufacturer in Spain. 
Crafted an organic and paid social strategy which led to over 100 pairs
being sold in the first month. 

R/GA
Strategy, Intern | June 2019 - August 2019 | New York, NY

Developed themes and opportunities for Samsung Global,
Samsung U.S., and two new business pitches through primary and
secondary research as well as influencer interviews. 
Strategized the impact of upcoming campaigns through compiling a
brand narrative. 
Formed competitive analyses which guided the tone and message of
future and current work.
Articulated the impact of current trends and cultural moments.

BLACK SAND MEDIA
Co-Founder/Director of New Business | January 2019 - Current I Provo, UT

Curated and delivered services (photography, videography, and
community management) to clients for their e-commerce and social
platforms. 
Searched and secured new clients which brought in monthly revenue.  
Provided new social campaigns to small businesses locally and
nationally. 


