
 
 

Creative Brief 
 

CHALLENGE 
The 2020 elections are within view. Looking back to the 2016 elections, the results came as a surprise to 
many. After discovering that many of those who shared their political views were not registered to vote, an 
outcry for citizens to become more politically involved occurred. With 7-Eleven’s famous “7-Election” 
taking place during elections, 7-Eleven will provide resources and help to those looking to vote.  
 
TARGET AUDIENCE 
The newbie voters aging 18-29 who are crafting their political stance. Being that they are new to the 
voting polls, they lack a knowledge of how voting registration work, along with how to get involved within 
their respective parties. Their age demographic has the nation’s lowest percentage of registered voters 
and they see that as a problem. They want to make sure they’re more involved and have a representation 
of the youngest generation of voters at the polls.  
 
TENSION/PROBLEM 
Millions of people in the United States define themselves based off a political party when Presidential 
Elections begin to take place. However, the election is suffering from a lack of registered voters.  
 
PROMISE 
7-Eleven is a resource for the community and its citizens that keeps their best interests in mind. Their 
business relies on the wellbeing of those around them.  
 
INSIGHT 
“We want to be heard, but we’re not accustomed to the traditional ways of doing so.” 
 
SUPPORT 

- In 2000, 7-Eleven launched “7-Election”. Since then, they have sold over 6 million cups during the 
event.  

- During the months of October and November in 2016, the Google search “How to vote” is 
searched 300% - 500% more than regular.  

- Minorities (aside from African Americans) are not represented at the voting polls.  
- In 2016, only 42% of people age 18-29 voted. However, over 70% of people 60+ casted their vote 

 
CREATIVE STRATEGY  
Create multiple touchpoints that will allow 7-Eleven customers opportunities to register to vote and have 
their voices heard through shareable content. Design the traditional coffee cups, think through 
promotions, establish an app/website with resources, and lastly - think through ways of creating earned 
media opportunities.  
 
TONE/FEEL 

-  
- Educational 
- Timely 

- Seamless 
- Encouraging 

 


