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ARE SHARKS IN COSMETICS?  
74% OF AMERICANS AND CANADIANS OPPOSE USE OF SHARK INGREDIENTS 

 IN PERSONAL CARE PRODUCTS   
80% OF CONSUMERS LIKELY TO SWITCH TO SHARK FREE BRANDS 

  
  

FOR IMMEDIATE RELEASE: TORONTO (November 2, 2022) — A recent poll on the awareness of shark 
ingredients in cosmetic and personal care products has revealed that 75% of Americans and 73% of 
Canadians are opposed to the use of sharks in cosmetics and personal care products with more than  
80% of all consumers likely to switch to shark free brands.  
  
Commissioned by the Rob Stewart Sharkwater Foundation, the survey conducted by Research Co. 
supports the organization’s ongoing Shark Free initiative, a global effort in cooperation with the 
cosmetic and personal care products industry. Inspired by the work of internationally acclaimed 
filmmaker and conservationist, Rob Stewart, Shark Free is dedicated to working with industry to remove 
all shark ingredients from consumer products.  
  
Squalene/squalane is a compound used as a moisturizer in cosmetic and personal care product brands 
often derived from shark liver oil. Sharks are a threatened and endangered species. Plant-based 
squalene/squalane is a viable alternative and readily available in a quality and quantity able to supply 
the personal care industry worldwide.  
  
“Shark squalene has crept into products for decades; our study confirms that consumers are opposed to 
this and will seek out brands in line with their ethics. Many industry giants including Unilever, Shiseido 
and L’Oréal have already removed shark squalene from their products and we are working with others 
to determine the source of their supply as well as commit to non-shark-based alternatives,” commented 
Sandra Stewart, Board Director, Rob Stewart Sharkwater Foundation. 
  
Personal Care Products Council President and CEO Lezlee Westine noted, “Protecting the planet is a 
responsibility, not a choice. Our member companies are committed to improving the well-being of 
people and the planet. We are actively engaged in managing the environmental impacts on biodiversity, 
the environment, and climate change.”  
 
Cosmetic Alliance Canada, an early supporter of the Shark Free campaign, actively encourages their 
members to join the initiative. “It should be standard policy and practice not to engage in the trade of 
endangered species,” explains Darren Praznik, President/CEO, Cosmetics Alliance Canada.  
 

Don Frey, President and CEO of the Independent Beauty Association supports the Shark Free program, 
and also encourages his membership to join, explaining, “IBA's mission is to foster the success of 
independent cosmetic and personal care industries. We believe in promoting environmental 
sustainability and ethical business practices to uphold the high standards that today’s consumers expect 
and deserve from our industry.” 

  
“Nearly 200 companies, organizations, and individuals, including 100 cosmetic and personal care brands 
have already signed on to the Shark Free campaign, pledging their support to protect sharks through the 
responsible sourcing of plant-based alternatives to shark squalene,” said Lana Brandt, Executive Director 

https://www.sharkfree.com/supporters
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of the Rob Stewart Sharkwater Foundation. “Together, we look forward to continuing to raise 
awareness, provide industry solutions, and help guide consumers in making better decisions.”  
 
To learn more about the Shark Free initiative visit SharkFree.com. 
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Rob Stewart was a Biologist, Author, Filmmaker and Conservationist. His award-winning films Sharkwater, 
Revolution and Sharkwater Extinction garnered worldwide acclaim and have been viewed by over 130 Million 
people across the globe. Considered the father of the shark conservation movement, his work changed laws, policy 
and public opinion. He has been credited with saving more than a third of the world’s sharks. Rob’s tragic death in 
2017 while shooting his final film, Sharkwater Extinction, was a shocking loss felt around the world. Multiple 
awards in his name have since followed, and film festivals, universities and conservation groups continue to honor 
Rob with lifetime achievement awards. 
Visit here to learn more about Rob and his work. 
  
 
The Rob Stewart Sharkwater Foundation (RSSF) was created to ensure that Rob’s mission to save the world’s 
sharks and oceans continues. Bringing together Rob’s network of initiatives, including United Conservationists, a 
U.S. 501(c)3, Fin Free and Shark Free, the foundation works with legislators, leading shark and ocean conservation 
groups around the world, as well as top scientists, researchers and educational institutions to find and promote 
solutions to save sharks and maintain biodiverse ocean ecosystems. 
Follow RSSF on Twitter, Facebook, and Instagram.   
 
 
Shark Free Sharks are among the most threatened and endangered species on the planet. Shark Free is a global 
effort dedicated to removing shark ingredients from everyday consumer and industrial products. Founded by Rob 
Stewart, Shark Free works in collaboration with leading industry partners to advocate for sustainable alternatives 
to the use of shark derived ingredients and helps to guide consumer purchasing away from products that contain 
shark to brands that offer better choices. 
  
 
Cosmetics Alliance Canada is the leading Canadian trade association representing the cosmetics and personal care 
products industry. Founded in 1928, we represent more than 150 member companies who manufacture, 
distribute, and supply personal care products marketed in Canada. These products are essential to living better, 
healthier lives and include everything from soap, shampoo, and toothpaste to moisturizer, lipstick, and sunscreen. 
As the makers of such a diverse range of products millions of consumers use every day, our members are 
committed to product safety, quality and innovation. 
  
 
Personal Care Products Council (PCPC) Founded in 1894, the Personal Care Products Council (PCPC) is the voice 
and advocate for 600 member companies representing the $484.1 billion global cosmetics and personal care 
products industry. PCPC’s members represent approximately 90% of the U.S. beauty industry and are some of the 
most beloved and trusted brands in beauty and personal care today. As the manufacturers, distributors and 
suppliers of a diverse range of products millions of consumers rely on every day – from sunscreens, toothpaste and 
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shampoo to moisturizer, makeup and fragrance – PCPC’s member companies are global leaders committed to 
product safety, quality and innovation. 
 
 
Independent Beauty Association (IBA) Established in 1974, The Independent Beauty Association (IBA) is a non-
profit trade association for the cosmetics and personal care industry. With over 600 member companies, our 
mission is to foster the success of entrepreneurial companies in our industry. IBA promotes and maintains the 
highest standards of legal and regulatory compliance, environmental sustainability, and ethical business practices 
to help our members produce cosmetic products that are safe and effective for all consumers. 
  
Research Co. Conducts and analyzes public opinion research across the private and public sectors and provides 
commentary on political and sociological issues. Since 2018, Research Co. has issued correct forecasts for 46 
electoral processes. Simply put, Research Co. is curious about what people think and the decisions they will make. 
Some call it public opinion, others call it polling or public affairs. We never compromise facts for profit. Our agenda 
is the truth.  
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