
solvexia.com

Daily unit price reconciliations

Case study

Client: Large life insurer with over 3.5m policy holders 
and around 1,500 staff.

Problem: Need to reconcile unit prices reported by 
their custodian against the general ledger each morning.

Solution: Automated daily reconciliation to collect and 
validate files from custodian, perform transformations 
and mapping and then compare NAV, units and price for 
each fund to an extract from the general ledger.

Before: 

q Dependency on key staff member to perform the task each morning.
q Inefficient use of expensive resources.
q Complicated, undocumented process with a high cost of error.

After:

ü Process runs without any dependency on staff and was easily handed over to new staff member.
ü Reconciliation performed in minutes without a need for manual effort.
ü Consistent, daily processing. Senior management have confidence that each funds NAV, price and units are being 

reconciled as per stakeholder expectations.
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Sample output:
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Key metrics: 

ü Automation deployed in 1 month
ü 30+ steps in the automated process
ü Reconciliation of over 60 funds using data from 5 source files
ü Process completes in around 2 minutes (compared to 1 hour+ for manual process)
ü Aggregate time savings of 2+ days each month

About SolveXia:

SolveXia is an automation, data management and analytics platform used by banks, general and life insurers and 
other companies. The tool is particularly well suited to complex and specialised processes that are repetitive and 
would otherwise rely on spreadsheets, Access databases or macros. Users automate processes by configuring a 
series of drag-and-drop “robots” capable of collecting, validating, transforming and calculating data.

SolveXia executes processes faster (at least 10x), produces more credible and consistent information and enforces 
transparency and audit controls.  By doing so, organisations are more easily able to achieve strategic objectives in 
areas such as compliance, customer/partner engagement and risk-mitigation.


