
Explore what 
world has to 
offer.



a mobile app that 
rewards users for 
visiting places. 

2. Users are rewarded with 
Experience Points and Geon 
Coins for their presence and 
tasks defined by Geon Creator. 

3. User can exchange collected 
Geon Coins for rewards in 
Geon Store and increase their 
social status through rankings, 
levels and badges.

1. Geon is a virtual beacon on a 
map, that rewards nearby users. 

Anyone can create Geon 
anywhere in the world using the 

Geon App.

Geon is



Locations
marketing sucks. 

There is no easy way to calculate the return on 
marketing investments

Most physical places provide passive 
experiences, they are not interactive or 
engaging.

People are more and more resistant to 
traditional and widespread forms of advertising

Expertise and skills are required to carry out 
effective campaigns
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:(
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:(



With Geon every place 
is a Smart Place. 

Geon allows to pay only for people that 
comes to the place

Geon makes places interactive, 
connected and relevant. It gamifies 
outdoor experience 

Geon rewards for visiting places and 
motivates to go outside and explore 

Creating a Geon is super easy and does 
not require any special skills

 

:)
:)

:)
:)



How it works. 

On the map, the user searches 
for interesting places that he 
could visit, earn rewards and 
complete the quests.

During the process of retrieving 
Geon Coins users can check the 
information about the place.

  
Collected Coins users can 
exchange to discount, vouchers 
and coupons from local 
businesses and many other 
rewards.

Rankings, levels and badges, the 
gamification motivate users to be 
more competitive among friends 
and other community members. 

|  from end-user perspective



Users and businesses can easily 
create a reward or promotional 
system at any location and inform 
people about place existence and 
encouraging to visit. 

Users and businesses have 
access to data regarding 
visitor activity at the location. 
Further analytics also are 
available.

Business users can offer 
discounts or services in the 
regionalized Geon store to 
gain further visibility.

Most popular Geons are 
ranked in the app further 
promoting the location. 

How it works. |  from business user perspective



Business 
model. $

Geon Coin Sale
The in-app currency used to 
create Geons and redeem 
rewards.

In-app advertising
Location-based ad display in 
Geon app.

Geon Store Offers
Offer promotion in 
regionalized stores.

Enterprise
Tailor made Geon campaigns 
for corporate clients.



Target groups. 

Businesses 
The target group will be entities that, through 
their marketing activities, aim to acquire, 
engage and educate a younger audience in the 
physical place where they run their business. 
Including:

+ Tourist Organizations
+ Restaurants
+ Shopping Malls
+ Hotels
+ Travel Brands
+ Clothing Stores
+ Public Sector

Users
The main target group are the so-called Millennials, 
otherwise known as the Y generation. This is a 
generation that wants to directly decide what they 
choose, instead of using the available offers passively. 
Millennials are also extremely flexible people - they 
adapt quickly to new circumstances and absorb new 
technologies very efficiently. 

+ High school and college students
+ People 16-29 years old

B2B2C



Market size. 
Location Based Marketing Revenue $20B 
in 2018 worldwide. 

 83% of Millennial travellers 

have said they would be happy 

for travel brands to track their 

digital patterns if it meant they 

would receive a more 

personalised travel experience

61% of marketing budget of 

Travel brands, tourist 

organisations and governments 

is now spent on digital 

advertising

83% 61%



User Growth. 
Influencers
A unique features of the GeonApp made it extremely 
suitable for influencer marketing. It allows influencers to 
involve and activate their audience in our favour.

Referral Program
Referrals are among the most sustainable and cost 
effective ways to grow.  To maximize potential of that 
tactic, Geon referral program will incentivize both parties - 
referrer and referred person.

Online Marketing
We also want to embrace the potential of well known 
marketing tactics like: ASO, SEO, SEM, Social Media, 
Video Marketing, PR, App reviews, Email Marketing, 
Event marketing, Partnerships and many more.

2,5 mln 
users by the end 2020

Geon Goal

Active users for some of other 
location-based apps

7 
mln

50
mln

147
mln

There is more than 1,5  mln 
Geons all around the world! 



Factor Trip Advisor.
(Indirect)

Geocaching
(Indirect)

PokemonGo
(Substitute) 

Foursquare
/Swarm
(Direct) 

Geon 

Business Cycle Maturity Maturity Growth Shake-out Launch

Local Business offer None None Low Yes Exact 

Difficulty Easy Medium Easy Medium Easy

Location Engagement Low Medium High Medium High

Incentives for the end 
users 

None Low One type
(Gamification)

Low
(Social Status, 
recommendations)

Vast & adjustable,
monetary,status,etc.

Map point creation Yes Yes On-demand Yes Yes

Competition. 



Technology. 

Blockchain
- Secure transaction system 

- Smart Contracts for Geomining

Geon Witness
- Anti-spoofing mechanism

- Fraudulent software 
detection

Augmented Reality
- Enhanced world for your 

brand



Progress & product traction. 
Product 
Store Launch:

- Over 6000 Geon Created by businesses 
and community
- Number of Monthly Active Users 
41 000
- Geon is 4th biggest dApp according to 
State Of Dapps.
- Geon has started to generate revenue Partners

NOMINATED

https://www.stateofthedapps.com/rankings


Previously we work with:




