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ISSUE #12— INNOVATION

Welcome to Ben&Co. 

As the saying goes, “If at first 
you don’t succeed, try, try 
again”.  In this special Innovation 
issue of Ben&Co., we learn that 
perseverance is arguably the 
most important ingredient in 
innovation. It’s certainly what 
the pioneers on these pages have 
in common. 

Sir Richard Branson is steadfast 
in his pledge to bring space 
travel to ordinary people, and 
after 12 years, $350 million and a 
fatal setback, his ambitions are 
undimmed, “You don’t learn to 
walk by following rules”, he said, 
“You learn by falling over.” Large 
dreams dominate the private 
space race as deep-pocketed 
entrepreneurs such as Tesla 
founder Elon Musk and Amazon 
CEO Jeff Bezos, are getting us 
one step closer to the stars. 

From rockets to robots, we dis-
cover how drones are the flying 
doctors of the 21st century. 
Reaching new heights in lifesav-
ing, reforestation and delivering 
time-critical medical supplies, 

this in innovation in action.  

Back down on Earth, we inves-
tigate the innovation that is 
omnipresent yet overlooked 
– food. All around us, ingenuity 
in Australian agribusiness is 
tapping into global megatrends 
making the dining boom the 
next big player in our economy. 

Finally, don’t miss your chance 
to see leading innovators such 
as Sir Richard Branson at 
the World Business Forum in 
Sydney. Win a VIP pass by telling 
us which of the impressive 
line-up of spreakers you’d most 
like to see and why. Enter online 
at chifley.com.au

Thanks for reading.  
 

We’d love to hear from you.  
If you have feedback or would  
like to tell us your story, please  
get in touch.   
 
editor@benandco.com.au

YANIS VAROUFAKIS: AND THE WEAK  
SUFFER WHAT THEY MUST? 

21 May 
City Recital Hall, Angel Place, Sydney

Academic economist and Greece’s former finance minister 
discusses his new book as part of the Sydney Writer’s Festival. 
Named ‘the most interesting man in the world’ by Business 
Insider, Varoufakis is well known for voting against the terms of 
the third European Union bailout package and founding a 
pan-European political party he hopes will democratise Europe. 
He will voice his opinions on the global economy and how Europe 
could again drag down the world.

swf.org.au

WORLD BUSINESS FORUM

25 — 26 May 
The Events Centre, The Star, Sydney

Richard Branson heads a line-up of the biggest names in the 
leadership, strategy and innovation space.  Internationally 
recognised as the largest congregation of senior business 
executives in the country, this is an unparalleled opportunity to 
hone your leadership skills. 

wbfsydney.com

FERRARI DESIGN DIRECTOR FLAVIO MANZONI: 
THE FUTURE OF DESIGN 

30 May 
Museum of Contemporary Art, Sydney

As part of Vivid Ideas, Ferrari Senior Vice-President of Design, 
Flavio Manzoni discusses the design history of one of the world’s 
most powerful brands. Classic Ferraris remain the most 
expensive cars in history and dedication to design has played a 
critical role in this success. Manzoni revisits a 69-year history to 
highlight the classic and modern examples that illustrate how 
design can affect brand value, as well as providing insights into 
the future of design.

vividsydney.com

NAILED AT WORK

If long hours, meetings and never-ending to-do lists are coming 
between you and a regular manicure, look no further. Nailed at 
Work is a manicure service aimed at busy working women that 
provides luxury manicures without leaving the office. Founder 
Amy Pragnell says nothing makes a busy schedule feel even more 
out of control than chipped nail polish or un-manicured hands. 
Nailed at Work comes to you and has you perfectly polished and 
back at your desk in 25 minutes.

nailedatwork.com

The Briefing

Ben&Co. trades its  
insider knowledge

Chifley Retail Redevelopment 
Retailers Still Open

Established yet always evolving, Chifley is currently undergoing  
a redevelopment to create a sophisticated retail and dining 
experience, due to open in late 2016. The centre is still trading 
throughout the works with many retailers operating business as 
usual including:

Cafes & Restaurants 
Avenue on Chifley 
Azuma Japanese Restaurant 
Stock Market Espresso Bar
Stock Market Kitchen

Services  
Argy’s Tailoring & Alterations 
Chifley Early Learning Centre
Chifley Pharmacy 
Chifley Shoe Worx 
Lifestyle Optical 
Maurice Dry Cleaners
Pierre Haddad Hair Management

The Chifley Barber 
Travel&More 

Apparel & Gifts 
Aquila 
Karen Gee 
Leona Edmiston 
Marina Rinaldi 
M.J. Bale 
Pen Ultimate 
Rodd & Gunn 

For opening hours visit  
chifley.com.au
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Computers, tablets, smart phones. Our 
attachment to digital devices might be 
enhancing our professional and personal 
performance, but our eyes are feeling the 
effects. Staring at a screen is the equivalent 
to our eyes spending all day at the gym. 

“We’re noticing more symptoms associ-
ated with the digital age”, says Laura Reale, 
Principal Optometrist at Lifestyle Optical. 
“Devices call for sustained focus for long 
periods of time which is hard work for the 
delicate eye muscles that focus our vision,” 
explains Reale. Digital devices emit blue 
light – a high-energy visible light similar to 
UV, which damages the cells inside our eyes 
that produce vision. The problem is wors-
ened by our technology-rich lifestyles where 
we use multiple devices, “Using screens at 
different distances, with different layouts on 
each screen, like reading the news on your 
phone or watching television on a laptop, is a 
workout for the eyes. Switching from one to 
the other requires multiple focuses and tires 
the muscles far more than reading a book.”

This phenomenon has resulted in the 
coining of the term ‘digital eye strain’ and 
the symptoms can seriously affect pro-
ductivity. “Blurred vision is common, as 
are dry, irritated or twitching eyes,” says 
Reale, “but worse can be visual flashes 
(when the eye muscles spasm) or ocular 
migraines, which are splitting headaches 
that Panadol won’t cure. They’re all signs 
that the visual system has had enough.”

Reale has witnessed the impact of the digital 
revolution on visual function firsthand, “Ten 
years ago, people started needing glasses in 
their forties,” she says, “but now it’s the Mil-
lennials – people in their twenties and thirties 

who are comfortable working on multiple 
screens and devices.” Now she is using her 
experience to create an eye test specifically 
designed to diagnose and treat the symp-
toms of digital eye strain. The Bespoke Vision 
Exam carries out a series of tests specific to 
the patient, starting with a questionnaire 
designed to pin point weaknesses in the visual 
system. Reale explores the type of work 
people do and time spent at screens, to pain 
and posture, office ergonomics and water con-
sumption. “Often patients come in with sore 
and tired eyes and sometimes it’s as simple 
as dehydration or a screen that’s too high.”  
 
Accompanied by state-of-the-art technol-
ogy, which helps detect muscle fatigue, 
Reale determines whether the symptoms 
are caused by digital eye strain and a lens 
is chosen to match the individual visual 
requirements. “Old technology just doesn’t 
cut it anymore,” says Reale. “Traditional 
lenses have one power but today a single focus 
lens causes posture problems for multiple 
device users.” Lens technology has evolved 
with modern lifestyles meaning that they 
change power throughout the lens to match 
user’s different working distances. The lens 
choice is determined using a calculator, 
which took two years to develop to ensure the 
person’s individual requirements are met. 

Using the Bespoke Vision Exam, Reale’s mis-
sion is to help protect eyes from the onslaught 
of the digital age, reduce discomfort and ulti-
mately improve productivity. “Whether you 
work three hours or twelve”, promises Reale, 
“Our treatment will ensure that your visual 
system carries you through the day.” 
 
 
 
 
 
 
 
 
 
 
 
Book a Bespoke Vision Exam at Lifestyle 
Optical in May, June and July and receive 
$50 off spectacles or sunglasses.

Lifestyle Optical, Shop 15 – 16,  
Upper Ground, Chifley

Raw Materials 
Superior fabrics and innovative techniques come  
together in Rodd & Gunn’s new collection to bring  
you all-weather gear to battle the elements. 
Rodd & Gunn is synonymous with quality and 
utility. Since its first shirts were produced in 
New Zealand in 1946, it has produced classic 
clothing inspired by the rugged landscapes 
and crisp climates of its birthplace. The new 
Autumn/Winter 2016 collection is a lesson in 
refined comfort, with clothing that champi-
ons the provenance of the finest fabrics and 
raw materials. 

Waxed cotton is paired with responsibly 
sourced goose down to create a range of 
ultra-lightweight, warm and durable jackets 
and coats. Rich, natural fibres such as merino, 
cashmere and alpaca are nano-treated to 
create knitwear that is stain-resistant and 

machine washable. These traditional fibres 
are blended with Optim wool – a merino fibre 
that gives a silk-like feel, without compromis-
ing longevity.  Put to the test on the rugged 
hillsides of New Zealand’s South Island, the 
collection offers comfort and wearability in a 
distinctive wintery palette of moody greys, 
earthy greens and rich blues. 
 
 

Chifley Exclusive Offer:
Receive a free Tailored by Rodd & Gunn Shirt 
valued at up to $249 with any full suit purchase.*  
 
Rodd & Gunn, Shop 21, Upper Ground, Chifley

Focus on the Future 
As we become more 
attached to our digital 
devices, our eyes are 
struggling to keep up. 
Ben&Co. examines how 
Lifestyle Optical’s Bespoke 
Vision Program is saving our 
eyes one test at a time. 

*Terms and conditions apply, see in store for details. 

There is a substantial amount of rap-
idly emerging technology and innova-
tion underway globally, and much of 
this activity is taking place in Australia. 
We’re only at the start of this historic 
process and the impact of technological 
change on society is only beginning.

Consequently, a huge number of start-ups 
have emerged that are centred around new, 
enabling technologies such as high speed 
broadband, massively increased data storage 
and data crunching power. This is in addi-
tion to hugely enhanced computer proces-
sor power and the billions of high-powered 
phone and mobile devices in human hands.

“This is giving impetus to many different 
ideas and never-been-thought-of prod-
ucts and services. However, these ventures 
require risk equity capital supplied by 
speculators,” says Ben Loiterton. He says 
in Australia high-risk capital has always 
been hard to source. “Not because Aus-
tralia has a shortage of capital: the Aus-
tralian Securities Exchange (ASX) has a 
market cap of around $1.5 trillion and the 
super pool is now more than $2 trillion .” 

According to Loiterton, Australian inves-
tors and fund managers have been almost 
entirely focused on directing equity capital 
into traditional blue chip shares such as 
bank stocks, as well as real estate invest-
ments. This includes the enormous pool of 
self-managed super fund (SMSF) investors, 
who favour geared, residential property 
investments. “The tax system in this coun-
try is skewed in favour of investment into 
property via negative gearing, the capital 
gains tax exemption for the family home, 
pension asset tests concessions and rules 
allowing SMSFs to invest in geared invest-
ment properties. Conversely and perversely, 
the tax system is stacked against risk taking 
and investment in innovation,” he explains.  

Fortunately, recent changes announced in 
the coalition government’s innovation pack-
age is a step in the right direction in terms of 
encouraging investment in new businesses. 
Says Loiterton: “Institutionally there has 
been a large shift in investor perception 
towards innovation. This is reflected in the 
recent growth of the venture capital (VC) 
industry off a low base, with a number of 
new funds recently being established. This 
is a welcome development. But in reality, 
there are only a small number of active VC 
funds, and they don’t have much firepower 
relative to the global opportunity. A few 
funds with $100 million each to invest is not 
going to make a huge economic impact.” 

However, he says there is not enough com-
petition among VC investors and they 
have the upper hand over entrepreneurs in 

Australia. “VC funds also tend to set their 
nets to catch a particular type of fish, and 
many business models and proposals just 
don’t fit their mould. Therefore, a broader 
equity funding system is required.”

The ASX has traditionally been, and should 
continue to be, the leading platform for 
speculative capital to find its way to entre-
preneurs. It has been Australia’s de-facto 
venture capital market since the 1860s, with 
thousands of companies listed each decade 
to pursue risky ventures in the true spirit of 
entrepreneurial capitalism – as Loiterton 
notes, the stock market is the original crowd-
funding system. “But this tradition seems 
to have been lost. The stock market has 
always provided an important role in fund-
ing micro and highly speculative ventures.

Recently there has been criticism of the 
ASX’s role in raising capital for early stage 
ventures and commentary that ASX list-
ing rules ought to be tightened to prevent 
micro-caps accessing the exchange. There 
has also been criticism of early-stage ven-
tures’ use of reverse takeovers to gain a 
listing on the exchange (which are useful in 
recycling risk capital and failed company 
structures). “These criticisms ignore the fact 
Australia has some of the most comprehen-
sive and best functioning securities indus-
try laws in the world. Directors’ duties are 
stringent, prospectus disclosure rules are 
suitably draconian and trading rules heavily 
policed. The legal protections and infra-
structure are already in place to promote 
fair dealing and disclosure in the markets; 
further regulation and new platforms are 
not required,” says Loiterton. Investing in 
early stage ventures is inherently risky and 
no additional amount of legislation or reg-
ulation can change business risk. Strong 
investor protections are already in place.

Many have called for crowdfunding to 
become more widespread. Loiterton argues 
it might be suitable for some social purposes 
but it is not appropriate for raising equity 
capital. “Crowdfunding may allow promoters 
to circumvent the regime of public capital 
markets law, with unhappy consequences, 
even possible. Instead, let’s make it easier 

for young companies to access the ASX 
platform. I advocate for adjustments to the 
ASX listing rules to make it easier for micro-
caps to seek admission. This might include 
slightly easier admission requirements for 
companies with a starting market capi-
talisation of, say, less than $30 million.”

He says the idea is to simplify the listing rules 
that apply to micro-cap IPOs and reduce 
the insane cost of accessing the market. 
“An IPO to raise $5 million for a small tech 
company can routinely cost around $1 million 
in fees and indirect costs.” This does not 
mean reducing disclosure benchmarks or 
director duties. Nor is it a call for a “second 
board” for small companies. But he does call 
for more practical measures to streamline 
prospectus preparation costs. Technology 
innovations such as the ASX On-Market 
Bookbuilds facility and other devices could 
facilitate this. Business is also screaming 
out for more efficient legal processes.

Also needing attention is the regulation 
creep which has almost entirely pushed 
retail investors out of the speculative end 
of the market as a consequence of the post 
GFC financial reforms.  Retail investing 
has become a vanilla-flavoured pursuit 
of risk-averse polished products.  But 
we need to promote investor research 
into micro-caps and “penny stocks” and 
encourage intelligent speculation.

Stock market infrastructure and regulations 
have long existed to protect investors and 
ensure market integrity. But risk capital 
is not filtering down fast enough or in big 
enough volumes to the small, risky compa-
nies that should be able to efficiently access 
equity funding. “Getting this right, and 
attracting capital and liquidity back to spec-
ulative ASX listed companies is the best way 
to ensure funding reaches our brightest new 
companies in the future. There will always 
be casualties, that is par for the course when 
taking diversified risks,” says Loiterton. 

The equity markets remain the best way 
for investors to access innovation and more 
needs to be done to drive capital through 
that platform. This is especially as our econ-
omy and future prosperity depends more 
than ever on funding entrepreneurs and 
risk takers to build companies, create jobs 
and hopefully deliver outstanding investor 
returns.  
 
 
Alexandra Cain is a freelance  
financial journalist 
 
1 Association of Superannuation Funds of 
Australia, 2015, Superannuation Statistics
 
Andover Group, Level 9, Chifley

Are Old Platforms Best For Funding  
The New Economy?

According to Ben Loiterton, company director and corporate 
adviser at Andover Group, the stock market is the original 

crowdfunding system. He tells Ben&Co.  
why it should stay that way. 
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ROCKET 
MEN

Private enterprise is now the dominant force  
in space exploration, with the space race firmly in the hands 

of entrepreneurs. It’s time for an extra-terrestrial economy.

SPACE EXPLORATION

PHOTOGRAPHS COURTESY  
OF SPACEX, BLUE ORIGIN & NASA

VIRGIN GALACTIC PHOTOGRAPHS  
COURTESY OF CHRIS CRISMAN
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On April 9 2016, a cloudy Saturday morning 
in Florida, the world came one step closer 
to inhabiting Mars when private aeronaut-
ics company SpaceX launched the Falcon 9 
rocket into space. On a mission to re-sup-
ply the International Space Station, it was 
not the manner of Falcon 9’s ascent that 
would break barriers, but the manner of 
its landing. The attention of hundreds of 
engineers and observers was directed to 
a barge, bobbing in the Atlantic Ocean. 

The space race has been changing over the 
past 10 years, with billionaire private-sector 
entrepreneurs disrupting the business of 
space. They have completed missions that 
previously only governments could attempt. 
Private companies have garnered billion-dol-
lar contracts with NASA and introduced a 
more competitive environment for space-re-
lated innovation. The key players are Sir Rich-
ard Branson’s Virgin Galactic vs. Elon Musk’s 
SpaceX vs. Jeff Bezos’ Blue Origin. Each have 
their own theories and goals, and the means 
of reaching them will shape the future. 

 “Insanely difficult, and, until this launch 
seemingly impossible” is how astronomer 
Alan Duffy describes Falcon 9’s sea land-
ing, and as the rocket descended to rest 
on the barge, the assembled viewers knew 
they were witnessing a breakthrough for the 
commercial space industry. Being able to 
recover and reuse rockets — instead of dis-
carding them into the sea, as was the proce-
dure for decades — could help to drastically 
reduce the cost of space flight. According to 
SpaceX CEO Elon Musk, it costs $300,000 
to fuel a rocket and $60 million to build one, 

so “if you’ve got a rocket that can be fully 
and rapidly reused, you’ll see a potential 
cost savings of 30% off the original launch 
cost.” It’s this saving that could eventually 
open spaceflight up to ordinary people. 

The benefit of an ocean landing, which 
SpaceX has attempted four times previously 
with explosive results, has to do with fuel. 
On satellite delivery missions, the Falcon 9 
can’t carry enough fuel to launch a satellite 
and then return to base. In an ocean land-
ing, the receiving drone ship can position 

itself in the ideal place to catch the rocket 
on a more natural path back to Earth, 
decreasing the distance the rockets need 
to travel and the amount of fuel needed to 
manoeuvre it for landing. If ocean landings 
can be made reliable, SpaceX’s launch cost, 
which is already about 50% to 70% that of 
its competitors, will continue to drop and 
put commercial space travel within reach.  

SpaceX already made history in May 2012 
when its Falcon launch vehicle and Dragon 
capsule became the first privately operated 
spacecraft to deliver cargo to the ISS. This 
time, before returning to Earth, the Falcon 
9 launched nearly 7,000 pounds of cargo to 
the ISS, including an inflatable ‘space house’, 
which may go some way to explaining Musk’s 
ultimate goal of putting one million people 
on Mars. The Bigelow Expandable Activity 
Module (BEAM) is an inflatable habitat for 
the ISS, which expands when it reaches space 
to create more room. If it works as intended 
(and isn’t damaged by what Alan Duffy calls 
“space junk or micrometeorites”), we’re not 
far off the world’s first space hotel. Speaking 
at a NASA press conference, Musk hailed the 
landing as “another step to the stars”, adding, 
“The landing and reusability dramatically 
improves my confidence that a city on Mars 
is possible. That’s what all this is about.” 

Musk is not alone in the reusable rocket race. 
Private aeronautics firm Blue Origin gave 
SpaceX a run for its money by becoming the 
first company to launch to the outskirts of 
space and then successfully complete an 
Earth landing of its rocket, the New Shepard. 
Owned by Amazon CEO and Washington 

Post-owner Jeff Bezos, Blue Origin completed 
its third successful landing in February this 
year. However, Musk was quick to point out 
in a series of provocative tweets after the 
event that “the difference between enter-
ing space and orbit needs to be cleared up.” 
(Orbit is a lot harder). Blue Origin might 
have been the first to make a successful 
Earth landing (therefore creating a reusable 
rocket), but is yet to do so in a commercial 
flight, or with a payload. SpaceX’s success-
ful ocean landing of its Falcon 9 rocket last 
month, after entering orbit to deliver a 
payload, raises the stakes considerably. 

But not all space missions are the same.  
Sir Richard Branson is steadfast in his pur-
suit of space tourism. Virgin Galactic aims 
to offer suborbital flights to “earthbound 
citizens” in the next few years, something 
he initially predicted for 2007. In the latest 
chapter of the space tourism story, Bran-
son unveiled the company’s newest Space-
ShipTwo, Virgin SpaceShip (VSS) Unity, in 
February this year. Speaking at the launch he 
said, “Together we can make space acces-
sible in a way that has only been dreamt of 
before now, and by doing so bring positive 
change to life on Earth. Our beautiful new 
spaceship is the embodiment of that goal.”

The new spacecraft is the second version 
of Virgin’s SpaceShipTwo, after the first, 
Enterprise was lost in an explosion on its 
56th test flight in October 2014. After an 
extensive investigation, pilot error was 
determined to be the cause. VSS Unity is 
identical to its predecessor with the addition 
of a pin to prevent the pilot from unlocking 

“We dream large and then  
we try to make those dreams  

become a reality.”

 Previous page: SpaceX’s Falcon 9 rocket 
launching from Cape Canaveral, Florida.

↓ Jeff Bezos, founder and CEO of Blue Origin.

↓ The New Shepard booster rocket, designed 
to launch and land vertically. Blue Origin has 
had three successful rocket landings.

→ Richard Branson photographed at Virgin 
Galactic HQ – SpacePort America – in  
New Mexico.

→ The Virgin Space Ship Two VSS Unity was 
unveiled in February this year.

FACTS & FIGURES

THE VIRGIN GALACTIC 
EXPERIENCE

Everything you need  
to know about flying 
Virgin Galactic
 – $350,000(AUD) per person

 – 800 people on the waiting list

 –  Ticketholders include Leonardo 
DiCaprio, Tom Hanks, Angelina Jolie 
and Brad Pitt

 –  Take a seat in a two pilot, six-passenger 
rocket glider

 – Three days of astronaut training 

 –  Launch from SpacePort America,  
New Mexico

 –  Fly to 50,000ft before being propelled 
into space

 – Travel at 3.5 times the speed of sound

 – View the curve of the Earth from space

 –  Experience a few minutes of 
weightlessness
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the ship’s rotating tail section too soon 
before descent, which according to Galac-
tic CEO George Whitesides, is what trig-
gered the breakup of the first spaceship. 

Like its predecessor, the much-anticipated 
second VSS Unity is the only space ship in 
history designed explicitly to enhance its 
passengers’ experience. It is a reusable, 
winged spacecraft designed to carry as 
many as eight people, including two pilots, 
into space. It takes off attached to another 
aircraft – the WhiteKnightTwo – a vast 
custom-built turbojet that looks like a cata-
maran. When both planes reach an altitude 
of 50,000m, Unity is dropped from the 
mother ship, lights its rockets and acceler-
ates to 3.5 times the speed of sound. This 
produces moderate G-forces and propels 
its passengers into space where they will 
experience a few minutes of weightlessness. 

Renowned physicist Stephen Hawking helped 
to name the new vessel and one day plans to 
fly on it (Branson has given him a free ticket). 
Hawking is enthusiastic about the future of 
commercial space travel, “Space exploration 
has already been a great unifier”, he says. 
“We seem to be able to cooperate between 
nations in space in a way we can only envy on 
Earth. Taking more passengers out into space 
will bring new meaning to our place on Earth 
and to our responsibility as its stewards.” 

Virgin is yet to announce the commence-
ment of test flights on VSS Unity, but when 
it does, commercial space flight will be the 
culmination of nearly fifteen years work. In 
2004, SS2’s predecessor SpaceShipOne, 

built by high-tech entrepreneur Burt Rutan, 
flew pilots into space on three separate 
occasions to win the prestigious $10-million 
Ansari X Prize. This marked the beginning 
of Virgin Galactic, when Branson pledged 
to bring ordinary people into space as soon 
as he had the vehicle to do it, for $200,000 
a ticket. “We hope to create thousands of 
astronauts over the next few years,” he said 
in September 2004. “This development will 
allow every country in the world to have their 
own astronauts rather than a privileged few.”

Despite pushing the technological bound-
aries to enable access to space for humans, 
commercial spaceflight still eludes these 
private companies (Boeing and Stratolaunch 
Systems, owned by Microsoft’s Paul Allen are 
also at it). So what’s next? When asked what 
his long-term ambitions were at the launch  
of VSS Unity, Branson replied, “first of all, it’s 
pretty cool to be taking people into space”, 
but said that the technology developed for 
space tourism would also prove useful for 
edge-of-space high-speed intercontinental 
travel. “A lot of people who work here are 
itching to start on that program.” Speaking 
at this year’s World Business Forum in New 
York, he commented further, “Once you’ve got 
people in space, then why shouldn’t we have 
point to point travel at tremendous speeds? 
You could go from New York to Australia in 
three hours. We dream large and then we try 
to make those dreams become a reality.” 

Meanwhile, in a bid to start actually re-using 
reusable rockets, SpaceX has more than 40 
launches booked for years in advance. Worth 
billions, they will send up everything from 

commercial and military satellites to resup-
ply cargo to the ISS for NASA. Speaking at a 
forum in Hong Kong earlier this year, Musk 
confirmed that he plans to send a crew to 
the International Space Station at the end of 
2017 and people to Mars by “around 2025”.  

The private space race doesn’t end here. 
After Musk’s momentous achievement in 
April, a world where rockets land at sea after 
launching tourists into space may become 
a reality sooner than we think. In his recent 
book Beyond: Our Future in Space, American 
astronomer Chris Impey likens the commer-
cialisation of space travel to the growth of the 
Internet in the 1990s. Once it’s accomplished, 
space travellers will be free to tackle living 
and working beyond Earth, instead of simply 
getting there.

 
 
 
 
 
 
 
 
 
 
 
 
 
 
Sir Richard Branson is speaking at the World 
Business Forum, Sydney in May. For a chance 
to win a VIP pass, visit chifley.com.au
  
chifley.com.au

JOIN THE WORLD’S BUSINESS ELITE 
WIN A VIP PASS

Chifley is giving you the chance to win a VIP 
pass valued at over $2,500 to see a line up 
of world-class leaders, including Sir Richard 
Branson, live at the World Business Forum, 
25-26 May 2016, The Star, Sydney.

Key Speakers
Sir Richard Branson
Chris Gardner
Robert S.Kaplan
Nicholas Negroponte 

Tamara Erickson
John Mattone
Rita McGrath 
Mauro Porcini

 

How To Enter
Tell us which speaker you would like to  
see and why? To enter, submit your answer  
at chifley.com.au

Entries are exclusive to Chifley tenants and 
close Tuesday 17 May 2016.

Terms and conditions apply
chifley.com.au

“Why shouldn’t we have point to  
point travel at tremendous speeds?  

You could go from New York to  
Sydney in three hours.”

Elon Musk
SpaceX

Founded: 2002
Founder: Elon Musk, Co-founder PayPal; CEO 
Tesla Motors, Chairman SolarCity
Net worth: $14.2 billion (USD)
Goal: to send people to Mars 
Vehicle: Falcon 9
Facility: A former Boeing aircraft factory in 
Hawthorne, California 
Fun fact: On the Dragon’s first test flight in 
2010, it carried a wheel of cheese into orbit. 
Achievements: The Falcon 9 was the first 
rocket to launch into orbit and return to Earth 
intact. SpaceX also achieved the upright 
landing of the Falcon 9 in the ocean. 
Future plans: SpaceX is scheduled to begin 
crew runs to the ISS in 2017, and it plans to 
send its Dragon capsule to Mars as soon as 
2018.

Sir Richard Branson
Virgin Galactic

Founded: 1999
Founder: Sir Richard Branson, Founder  
Virgin Group 
Net worth: $5.1 billion (USD)
Goal: Democratizing access to space for the 
benefit of life on earth by creating a Spaceline 
for Earth.
Vehicle: VSS Unity
Facility: Spaceport America, New Mexico
Fun fact: CEO George Whitesides used to be 
NASA’s Chief of Staff
Achievements: VG’s SpaceShipOne flew 
pilots into space three times in 2004, while 
SpaceShipTwo achieved successful 55 subor-
bital test flights, four of them rocket-powered.
Future plans: The pursuit of commercial 
spaceflight and edge-of-space high-speed 
intercontinental travel, as well as research 
flights for NASA.

Jeff Bezos
Blue Origin

Founded: 2000
Founder: Jeff Bezos, Founder & CEO  
Amazon; Founder The Washington Post
Net worth: $46.7 billion (USD)
Goal: To “put millions of people” into space 
Vehicle: New Shepard
Facility: Kent facility, Seattle
Fun fact: The six-person crew capsule boasts 
the largest windows in space 
Achievements: The New Shepard has 
launched to the edge of space and success-
fully landed on Earth three times. 
Future plans: Blue Origin recently entered 
into its first potentially profitable contract 
agreement with United Launch Alliance 
(ULA) – a joint venture between Boeing and 
Lockheed Martin. ULA builds rockets used 
by NASA to send heavy payloads into space. 
Under the agreement, ULA will use Blue Ori-
gin’s BE-4 rocket engine in its Vulcan rocket. 

↓ The view of Earth from space that passen-
gers can expect to see from the VSS Unity.

→ Virgin Galactic’s WhiteKnightTwo, designed 
to carry SpaceShipTwo to an ailtitude of 
50,000ft. The twin boom configuration 
allows for a spacious central attachment 
area between the two fuselages for Space-
ShipTwo.
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Winter Essentials

Sam wears M.J. Bale Madesino Coat - $799, Tee Stylist’s own,  
Aquila Bishop pant $189, Aquila Shade socks $16.95, Aquila Murdoch brown dress shoes $399. 

Katie wears Karen Gee Confidence zip coat $850

Make the seamless transition from  
office to after hours with key pieces from 

Chifley’s fashion retailers.

FASH ION & L I FEST YLE
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Sam wears Rodd & Gunn Redoubt knit sweater $179, Aquila 
Barton Pant $179, Rodd & Gunn St Stephens boot $249, Rodd 
& Gunn Coronet Crescent belt $79, Socks Stylist’s own. Katie 
wears Leona Edmiston Pippa Village print dress $425
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Sam wears M.J. Bale Carrington navy jacket $599 and trousers $299, M.J. Bale Murray  

white shirt $79.95, M.J. Bale Smits navy tie $99.95, Pen Ultimate DW Classic Sheffield watch 
$279. Katie wears Marina Rinaldi Bavarese blouse $860 and Regia pants $945.
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Rise of the Drones
From speedy deliveries to shark spotting,  

Ben&Co. investigates how drone technology  
is saving lives from the sky.

Imagine a time when robots deliver our 
post, police our streets, farm our fields 
and save our lives. Well, that time is now. 
Unmanned aerial vehicles (UAVs) are 
changing the world and how we live in it. 

“Drones let us see the world from an entirely 
different perspective,” explains engineer Jon-
athan Roberts, robotics professor at Queens-
land University of Technology. Roberts is 
co-founder of the UAV Outback Challenge – a 
drone innovation competition, which gathers 
amateurs, hobbyists and students to create 
technology that can help drones fly more in-
dependently and deliver real-world outcomes. 

This year, organisers are looking for tech-
nology that can help deliver medicine to 
remote regions of the world. And while that 
sounds like a lot of responsibility for these 
remote-controlled devices, it’s only one 
small way that they could benefit our lives. 

Earlier this year, Westpac announced it 
would be using drones in its ‘Little Ripper’ 
life-saving programs and search and rescue 
missions. The mini helicopter drone will be 
flying over coastlines and national parks to 
look for sharks, or signs of anyone in trouble 
using an algorithm to work out what they’re 
seeing. But the ultimate goal is to dispense 
life-saving equipment such as food or medical 
kits quickly, and even deploy shark-repelling 
devices or inflatable crafts. “We’re devel-
oping a drone that can drop critical rescue 

equipment into situations,” says Noel Purcell, 
a corporate sustainability expert on the Little 
Ripper mission. “The technology is improv-
ing all the time, and drones present a much 
more cost effective way to do what search 
and rescue services are currently doing.”

Australian entrepreneur Matthew Sweeney 
is using the same delivery technology in 
the world’s first independent drone deliv-
ery company, Flirtey. The start-up was also 
the first company to make an FAA (Federal 
Aviation Administration) approved delivery 
in the US in July last year. His goal is to not 
only deliver products and services to people 
instantly, but also life-saving medication to 
those in need, particularly in remote areas 
and developing countries. “It’s not just about 
consumer convenience. If you have a heart at-
tack a defibrillator could be dispatched. If you 
find yourself impacted by a flood, bushfire, 
volcano, blizzard or tsunami, you could rely 
on UAVs dropping food and medicine,” says 
Sweeney. “Drones are going to improve our 
lives in unimaginable ways, and it is going to 
happen far sooner than most people realise.” 

Australia Post isn’t far behind as it completes 
its two-week trial with South Melbourne 
robotics company ARI Labs to develop 
drones that can deliver parcels to your door. 
“This trial is another exciting example of 
how we’re looking to the future with emerg-
ing technologies to make life easier for our 
customers,” said Australia Post CEO and 

Managing Director Ahmed Fahour. “We do 
think there are opportunities for time-criti-
cal deliveries, or where there are significant 
distances between the road and front door.”

In the same vein, Rwanda has just launched 
its first drone delivery service operating on 
a national scale, and these drones are carry-
ing incredibly precious cargo – blood. Right 
now, an estimated 325 out of every 100,000 
pregnant women die each year in the east 
African country due to postpartum blood 
loss – something that’s entirely preventa-
ble if the women can receive a transfusion 
in time. Unfortunately, due to the lack of 
infrastructure in Rwanda, and the unreliable 
state of roads, it’s almost impossible to get 
that blood where it needs to be quickly, and 
long-term storage is also a problem. “There 
is nothing more precious than blood,” says 
Keller Rinaudo, the CEO of Zipline, the Cali-
fornia-based robotics company that’s work-
ing with the Rwandan Government on the 
project. “It directly saves lives, and it’s an in-
credible logistical challenge for the country.”

Smarter drones aren’t just limited to deliv-
ery either, they can also free humans up from 
backbreaking work. An ex-NASA engineer, 
Lauren Fletcher, is in the process of develop-
ing smart UAVs that can plant, monitor, and 
water one billion trees every year through 
his start-up, BioCarbon Engineering. The 
aim is to help slow the rate of deforestation 
using the latest technology – something 

that, unfortunately, we’ll never be able to 
do if we continue to plant trees by hand. 
“Destruction of global forests from lumber, 
mining, agriculture, and urban expansion 
destroys 26 billion trees each year,” Fletch-
er explains. “We believe that this industri-
al-scale deforestation is best combated 
using the latest automation technologies.”

Looking to the future, Google is now work-
ing on a top-secret project called SkyBender, 
which aims to create solar-powered drones 
that will beam 5G Internet from space. Face-
book has something similar in the pipelines, 
with the development of a solar-powered 
drone called Aquila that will hopefully help 
Mark Zuckerberg connect with the the 60 per-
cent of the world currently without internet.

“The next major technology change will 
be the arrival of a fully autonomous air-
craft that can carry out missions with-
out human intervention,” says Profesor 
Roberts. “We’re only just starting to ex-
plore the possibilities. We can’t predict 
what the uses will be in two, three years 
time, and that’s what’s so exciting.”

IDEAS & INSPIRAT ION

The Three Best Drones 
to Try at Home

If you want to see the 
world from a different 
perspective, these three 
drones are a good place 
to start.

BLADE FPV Nano RTF Quadcopter
$480
Three words: First person flight. This copter 
comes with a headset that lets you see 
from the drone’s perspective. Much the 
same technology as the regular BLADE 
Nano Quadcopter, the added headset 
gives you unprecedented control and 
makes flying a lot more fun. The downside: 
the battery life is five minutes, so you can’t 
go up for long. 

DJI Phantom 4 Advanced Quadcopter 
$2,400
DJI drones are the top-of-the-line. The Ad-
vanced model comes with a 4K HD video 
camera and can reach speeds of 70 km/h, 
so it’s worth getting some training before 
you take it out.

Nixie
TBA
It’s not on the market yet, but if you love 
gadgets, it’s worth getting on the waiting 
list for this wearable drone. The small cam-
era-carrying drone attaches to your wrist 
like a watch and takes off from your arm to 
help you capture moments that a normal 
camera or selfie stick can’t. Go go gadget 
drone!

↖ The future of parcel delivery.

↑ Westpac’s ‘Little Ripper’ mini helicopter 
drone.

↑ A shark spotted off the coast of Tamarama 
Beach in Sydney.
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A New Dawn  
for Australian Food

Australia’s food and agribusiness industry is expected to  
deliver enormous economic growth and become a significant contributor to  

the country over the next 10 years. There is a lot of rhetoric about the ‘Dining Boom’  
but what is the real potential of sharing Australian food with the world and  

how will it be realised?  Ben&Co. takes a peek in the kitchen.

The story takes place against a backdrop of 
global megatrends; tectonic shifts, identified 
by the CSIRO, that will substantially effect the 
way the world lives over the coming two dec-
ades. Three in particular stand out when con-
sidering food and agribusiness.

Firstly, the rise of a global consuming class, 
including rapid income growth in Asia. This 
growth will see millions of people transition up 
to middle-income classes, with accompanying 
middle-income appetites for Westernised diets 
and ingredients, and higher value food items. 

 The global consuming class is expected to grow 
from 2.4 billion to 4.2 billion people in 2025.1

Secondly, a trend towards an older global 
population will increase the market for foods 
tailored toward healthy ageing, including func-
tional foods targeting lifestyle choices, health 
conditions and nutritional requirements. 

The third key trend is concerned with how we 
will stretch our limited resources to feed an 
increasing global population. The United Na-
tions Food and Agriculture organisation pre-
dicts that the world must increase agricultural 
output by 70% to feed its growing population 
by the year 2050. 

Bearing in mind that 53% of Australia’s to-
tal land area is already used for agriculture 2, 
growth on such a scale isn’t likely to come from 
simply farming more land. To remain competi-
tive and seize the enormous opportunity these 
mega trends represent, the challenge to the 
Australian food and agribusiness industry is to 
produce and export higher value food prod-
ucts that meet the needs of markets and end 
consumers, and more of them. 

Dr Barry McGookin, General Manager of Inno-
vation, Capabilities and Skills at Food Innova-
tion Australia Limited (FIAL), has advice on 
how to make it happen.

“The way forward is cooperation and collab-
oration between producers and processors 
across the sector, listening to the research 
and taking full advantage of the resources 
available to industry but ensuring opportunity 
is market driven.”

Part of the $188.5 million Industry Growth 
Centres Initiative, FIAL exists to facilitate and 
drive innovation across the industry, but Dr. 
McGookin says that innovation doesn’t only 
mean creating new products:

“Companies should look at what consumers 

want and then look at the products they cur-
rently produce and how they can be improved, 
or develop products to meet those needs. Con-
sumers can see the value in a product almost 
immediately and often make a snap judgment 
on whether or not they need it. Take that value 
and add to it.”

Currently, the Australian agribusiness sector 
mostly exports goods with low domestic val-
ue add: unbranded commodities in their raw 
form. In fact, of the $31.76bn worth of food 
exported in 2012-13, just 1% was elaborately 
transformed product. And whilst commodi-
ties will always play an important role, there 
is a great deal of value to be added by iden-
tifying a specific international market appe-
tite and then processing the product onshore 
here in Australia. 

Adding value to the product is only half the 
battle. Many Australian food and agribusi-
nesses have a natural tendency to compete 
against each other rather than collaborate, as 
they vie to dominate a local market. Accessing 
the international market however, will require 
stakeholders to broaden their horizons and 
work together. We have bigger fish to fry -  
after all, China boasts second tier cities whose 
population exceeds that of our entire country. 

The number of Australian businesses cur-
rently exporting to foreign markets is low, 
and almost entirely dominated by a few. 
While small and medium sized enterpris-
es comprise over 99% of businesses with-
in the industry, only a tiny number of these 
businesses export. Helping them grow their 
capabilities and capacity to export is part of 
FIAL’s mission.

One company aiming squarely for the Asian 
market is Orchard St., a small organic natu-
ral health and lifestyle company founded in 
Sydney. Orchard St. has identified an oppor-
tunity for growth into China with both fresh 
and non-perishable product lines, but lacked 
resources. “Obviously getting products into 
such a huge market is a big undertaking, and 
requires a great deal of both passion and ex-
pertise.” says Kirsten Harvey, Orchard St.’s 
founder and CEO.

“If we can assist these smaller Aussie com-
panies to better understand the needs of 
overseas consumers, help them operate stra-
tegically, with managerial experience, and 
research and development support, we can 
give them the confidence and the ability to 
enter these international markets” says Dr. 
McGookin.

The future of the Australian food and ag-
ribusiness industry isn’t simply written in 
terms of the hard skills of running a business. 
There is also a big emotional component as 
well. There is a need to create a shared vision, 
a cohesive picture of the Australian food and 
agribusiness industry that Aussie businesses 
can unite behind, and this vision itself be-
comes a powerful tool for communicating the 
national values which underpin everything we 
produce. As Dr. McGookin says, “we need to 
tell the broader Australian story first as this 
will sell our food”.  
 
 
 
 
 
 
 
 
 

1  McKinsey Global Institute 2012,  
Urban World: Cities and the Rise 
of the Consuming Class; Australian 
Bureau of Statistics 3222.o series B.

2  Australian Bureau of Statistics 7121.0 -  
Agricultural Commodities, Australia, 2010-11

There are more people  
living inside this circle than 

outside of it.

↑ The incredible population density of an 
emerging market.

→ Companies should look at what consumers 
want and then look at the products they 
currently produce and how they can be 
improved.

↓ Founder of Orchard St. Kirsten Harvey is 
benefiting from industry support.
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Chifley Q&A
In your opinion, what is the most important 

driver of innovation?

Hillary Moh   
UBS

One of the key drivers of innova-
tion is a culture of acceptance 
and open-mindedness, which 

allows unique thinking and ideas.

Jack Hughes   
Pepper Property Advisory

Initiatives like fintech are a huge 
driver of innovation. They 

encourage collaboration via the 
co-working environment. 

Corina Barker    
Morgan Stanley

Breakfast! Start the day with a 
good breakfast and get those 

innovative juices flowing.

Mitch Hopwood  
Equities First Holdings

I think a diverse culture in  
which people are encouraged  

to take risks is the most  
important driver.

You can rent an apartment through Airbnb or 
book a car with Uber at the touch of a button. 
Now thanks to transport technology start-up 
Divvy, you can find and rent previously hidden 
parking spaces in the CBD by the hour. Divvy 
connects owners of vacant car spaces with 
drivers wanting to rent them, at 50 per cent 
less than the cost of commercial car parks. 

Divvy was hatched in 2011 after founder Nick 
Austin left a career in finance and set his mind 
to a problem that plagued him for years as 
a city worker – parking. Fascinated with the 
share economy concept that was sweeping the 
globe, he saw an opportunity to disrupt the 
archaic and dysfunctional parking industry 
and provide a better solution. “It was an inter-

esting business model that was solving issues 
in cities around the world”, says Austin, “There 
are thousands of vacant spaces peppered 
throughout cities that are underutilised.” 

Divvy partners with commercial property 
providers in Sydney, Melbourne and Bris-
bane to rent out its under-used car spaces 
on an hourly, daily or monthly basis. Drivers 
download the Divvy app, which gives them 
access to buildings by releasing a code that 
is entered into a touchscreen when they 
approach the car park. The platform enables 
you to search, book and pay for a parking 
spot through your smartphone before you 
leave the house, providing a convenient 
solution to traditional parking operators.

According to NRMA, Sydney has one of the 
lowest number of CBD parking spots, with just 
209 spaces for every 1,000 employees. Parking 
rates are also among the highest in the world, 
with Sydney CBD in the top four for daily park-
ing rates with commuters paying upwards 
of $88 a day. “Commuters are pushing for 
smarter, more accessible, flexible connected 
cities”, says Austin. Typically, Divvy rates will 
be 20 to 50 percent cheaper for that area, with 
some spaces charging as little as $4 per hour 
or $15 per month. Booking a parking space 
ahead of time also stops drivers from circling 
the streets looking for parking, reducing 
unnecessary traffic congestion and frustra-
tion. Divvy saves people both time and money. 

The digital start-up has received a total 
of $5.3 million in investment funding and 
already has 10,000 people signed up to use 
3,000 spaces in high demand CBD locations 
thanks to partnerships with major commer-
cial property groups and is due to launch at 
Chifley in May. The Divvy platform increases 
assest income for vacant or underutilised 
parking, improving yields and unlocking value 
for everyone. The company is in talks with the 
government around how it can use the tech-
nology to provide more parking spaces for 
drivers after it installs the light rail system on 
George Street, and Austin hopes to expand 
into international markets such as New 
Zealand and throughout Asia. “As cities grow 
there is more pressure on infrastructure, so 
there is a need for solutions such as Divvy that 
allow consumers to connect in a smart way.”

“If Australian cities are to compete with the 
‘smart cities’ of the world, we need to encour-
age greater collaboration between the private 
and public sector in the share economy space”, 
says Austin. “We need to embrace the incred-
ible technology and innovations coming our 
way in the near future.”  
 
 
 
 
 

Divvy is launching at Chifley in May with 10 
parking spaces available. To use the service 
download the app from the Appstore.

Investec gains access  
to entrepreneurs

In March this year Investec Australia took a minority stake in  
H2 Ventures, an emerging fintech incubator and venture capital fund.  

It’s a mutually beneficial relationship, as David Phillips, Head of  
Capital Solutions at Investec, explains. 

Why did you decide to invest in H2 Ven-
tures, and what’s the benefit to you?

H2 Ventures is a business owned and run 
by two brothers, Ben and Toby Heap. I’m a 
big supporter of Ben and Toby as individu-
als and business builders, and this was an 
opportunity for Investec to invest along-
side them in their business. H2 Ventures is 
a fintech accelerator, but it’s also going to 
become a venture capital fund manager. 

How did you choose them from 
among all the start-ups out there?

It’s worth pointing out that we made another 
investment around the same time and there 
are a couple more that we’re going to make 
as well, so H2 Ventures is one of a number of 
investments we are making. One of our other 
investments is a business called Equitise, a 
trans-Tasman equity crowdfunding outfit. 
Toby Heap from H2 Ventures sits on the board 
of Equitise and H2 holds a small stake in it. 

How did you find them?

H2 Ventures did a Tech Pioneers 50 report 
on the top 50 fintechs, which has just been 
released. We sponsored this report so 
that was our initial contact. That’s how I 
got to meet Ben and Toby and I thought 
it would make sense for our relationship 

to go beyond just sponsorship to actually 
become partners in what they are building.

Apart from your investment, do you sup-
port the business in other ways?

It’s very much a two-way street. I get input 
from them on investment opportunities, 
because they’re better placed in the tech 
space than I am to identify winners and 
losers. The flip side is they’re looking to 
grow their business, raise capital and launch 
funds and that’s something an institution 
like ours can help them do. So it’s mutual.

What’s the benefit to Investec secur-
ing a stake in a business like this?

This is part of a broader strategy around 
Investec getting more involved in emerging 
companies and the entrepreneurs who back 
them. Their businesses will in turn invest 
in other entrepreneurs and emerging com-
panies through their accelerator, and then 
they become a broader fund manager and 
venture capital investor. So we get the multi-
plier effect of investing with entrepreneurs 
who in turn invest with other entrepreneurs. 

It’s incredibly beneficial to understand what 
other people are thinking about your sector 
and how they may play a role in impacting 
your existing business. This is not about 

competition, because I know who my com-
petition is. This is about people who could 
come in and completely upset our market. 
Every business should have an eye on poten-
tial disrupters because start-ups are trying 
to reinvent every industry in the world.

What’s your advice for other busi-
nesses in terms of building productive 
relationships with start-ups? 

It’s probably no different to when an insti-
tution or a business like us hires somebody, 
because in reality the businesses we’re dealing 
with are made up of people. They’re people 
with ideas. Just like when you hire a person, 
you want to understand their background, 
their views on life and business, and how they 
make decisions before you decide whether 
they’ll be a good cultural fit for your organisa-
tion. Except once you’ve invested in a business 
it’s a lot harder to walk away. You can do all the 
due diligence you like, but you’ll never know 
the business until you work with them. 
 
 
 
 

Investec 
Level 23, Chifley

1974 
Founded in 

Johannesburg

8200 
Staff 

globally

 25% 
Female 

board members

 6 
Divisions

 2002 
Dual listing 

London/Johannesburg

The Route to Stress-Free Parking

Driving around looking for a parking space takes up  
over 8,000 hours of your life. Ben&Co. meets the man  
who is using smart technology to take the worry, money  
and parking tickets out of your daily commute. 
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CHIFLEY EXCLUSIVE  
OFFER

Receive a free Tailored by Rodd & 
Gunn Shirt valued at up to $249 with 
any full suit purchase.  

Shop 21, Upper Ground Floor 
Visit chifley.com.au

Terms and conditions apply. See in store for details.  
Valid only at Chifley until 31 May 2016.


